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An Important Factor 


CCORDING to recent statement of an eminent agricultural 
authority, “The inadequacy of grain storage facilities in this 
country will no doubt show up when farmers start operating 

under the gigantic marketing plans that are being proposed by the 
pending farm relief legislation. Already new methods of harvesting 
and marketing are forcing growers seriously to consider the storing of 
their crops. Throughout the grain growing sections of the United 
States there is a lack of farm storage. Adequate storage on the farm 
and at country shipping points as well as at the terminals is a funda- 
mental necessity in any successful system of marketing grain. 


“Independency comes to the grain farmer who is in a position tc 
store his grain temporarily on the farm and avoid selling it immediately 
after it is harvested and threshed. Farm relief workers are attempting 
to provide money and a system of marketing that will make it possible 


‘to hold grain and market it in an orderly fashion. It will take more 


than credit and a plan. Grain must be stored somewhere between the 
field and the mills. Certainly more storage facilities will be needed 
on farms that produce enough grain to justify the building of granaries 
or elevators.” 

7 id y i 


H. M. Bainer, director of the Southwestern Wheat Improvement 
Association, says that the combine has revolutionized wheat harvesting 
and is compelling farmers to make radical changes in storing and 
marketing methods. 


“It is generally recognized,” says Mr. Bainer, “that without ade- 
quate farm storage no successful system of co-operative marketing, 
orderly marketing, or other farm measure can be properly developed.” 


He summarizes ten points, which appear in the box on this page, 
as advantages that come to farmers who provide adequate farm storage. 


v y i y 


In this connection readers doubtless will be interested to know that 
the National Lumber Manufacturers’ Association has prepared a folder 
which contains three plans for grain storage bins of wood construction 
and the estimated bills of material for each. One plan covers a bin 
holding 500 bushels, a second plan is for a bin holding 2,500 bushels 
and the third is for a 10,000-bushel bin. Copies of this very timely 
bulletin may be obtained without cost by addressing the National 
Lumber Manufacturers’ Association, Washington, D. C. 
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in Farm Relief 








1. More storage will help sta- 
bilize the wheat growing industry. 

2. It will help to establish a sys- 
tem of more orderly marketing. 


3. It will make it possible for 
the country elevators to handle 
wheat in a satisfactory way. 

4. It will help solve the car 
shortage problem. 


5. It will overcome dumping 
wheat on the ground. 

6. It will tend to prevent con- 
gestion of the July and August 
market, thus helping to stabilize 
prices. 

7. It will spread the farmer’s 
labor, income and marketing 
period over more time. 


8. It will assist in getting the 
grain away from the combine or 
thresher more quickly and will 
make it possible for the farmer to 
harvest and market his crop with- 
out hiring much help. 

9. It will make the farmer 
more independent and will enable 
him to use his own judgment in 
handling and selling his crop. 


10. Above all, additional stor- 
age will provide a splendid oppor- 
tunity to dispose of the crop at 
such prices as its protein content 
and other qualities justify. 
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MANAGEMENT 


Receivers and Executors for 
Lumber Manufacturing Plants 
and Timberland Estates can 
confidently entrust the suc- 
cessful solution of their prob- 
lems to us. We have the or- 
ganization for undertaking the 
entire burden of managing 
and operating. 











James D. LA C E Yom Co. 


Timber Land Factors 


Established 1880 
CHICAGO NEW YORK SEATTLE 
231 So. LaSalle St. 350 Madison Ave, 626 Henry Bidg. 
NEW ORLEANS , JACKSONVILLE 
Pere Marquette Bldg. Barnett Natl. Bank Bldg. 
MONTREAL MEMPHIS VANCOUVER 
Castle bidg First Natl. Bank Bldg. Vancouver Block. 








HOME SIZE 
22x 16x 10 


STEEL 


(NOT CAST IRON) 


NOTE—FIN ON SIDE 
FOR ANCHORAGE FITS 
BETWEEN FACE AND 
COMMON BRICK OR 
CEMENT BLOCK OR 
STONE— 







GLASS PANE SIZE 10’x15" 


More light than any 
other coal chute— 


Can be opened from any part of 
the Basement. (No need for house- 
wife to enter dirty coal room.) 
Coal man closes window after deliv- 
ery of coal. It automatically locks. 


COAL CHUTE WITH TRAY OR HOPPER IS A PROTEC- 
TION TO WALL INSIDE AND OUTSIDE AND LAWN. 
Saves property and coal. 

VENTO PUTTYLESS STEEL COAL CHUTES ARE 
MADE OF 12 GAUGE PRESSED STEEL ELECTRIC- 
ALLY WELDED INTO SOLID FRAME. 

IF GLASS PANES ARE NOT WANTED — Panels of Steel 
can be had —VENTO IS PUTTYLESS, THEREFORE, 


PANELS ARE EASILY INTERCHANGEABLE. 
STRONGER—WIDER—DEEPER-—BETTER 
Than any other Coal Chute Costing Much More. 


Write for dealer prices and VENTO two-color broadsides illus- 
trating steel windows and coal chutes. 


Vento Steel Sash Company 


MUSKEGON, MICHIGAN 


VENTO exclusive features will be broadcasted by Station WMSC 
of New York City, four times a week starting June Ist. 














WISCONSIN 
HARDWOODS 


HEMLOCK 
PINE 


KorrectMake Maple and 


MAPLE AND BIRCH 


FLOORING Bok Flooring: 
For Early Shipment 


The following items will appeal to North- 
ern Hardwood and Hardwood Flooring buy- 
ers who are on the lookout for good values: 


300,000 ft. 4/4” No. : and Better White Pine 

30,000 ft. ix4” No. 2 and Better Spruce 

30,000 ft. 1x6” No. 2 and Better Spruce 

25,000 ~ 1x8” & Wdr. No. 2 and Better Spruce 

200,000 4/4” No. | Common A. D. Birch 

150,000 te 4/4” No. 2 Common K. D. Birch 

100,000 ft. 4/4” No. : Common K. D. Birch 

000 ft. 4/4” No. 2 and Better Soft Maple 

30,000 ft. 4/4” No. ; Common Basswood 

35,000 ft. 6/4” No. | and Better Soft Elm 

50,000 ft. 6/4” No. 2 Common Soft Elm 
“KORRECT-MAKE” MAPLE FLOORING 

50,000 ft. 25/32x2%4" Second Grade 

75,000 ft. 25/32x24%4” Third Grade 

17,000 ft. 25/32xi2” First Grade 

15, ft. 25/32x1/2"” Second Grade 


z 


“KORRECT-MAKE” BIRCH FLOORING 


00: 
25,000 ft. 25/32x2'4” First Grade 
,000 ft. 25/32x2/4” Second Grade 
40,000 ft. 25/32x2'4” Third Grade 
30,000 ft. 25/32x1/2” First Grade 

10,000 ft. 25/32xi/2” Second Grade 


NEELAND-McLURG 


- LUMBER COMPANY 
Mills at 
Morse,Wis.-Phillips Wis. § PHILLIPS,WiIs. 




























ASTER 
OODWORKER 


Profitable 
in Many Ways 


For heavy duty ripping, ° 
crosscutting, bevel ripping, Made in 
etc.; making salable special- 
ties from scraps, and odds 
and ends; handling special 
cuts when desired. Makes 
friends of customers by 
allowing them to use your 
machine. Reduces _ in- 
ventory by enabling you 
to cut smaller sizes, 
when ordered, out of 
other stock. 


5 sizes 





616 Brush St., 
Detroit, Mich. ‘E) 

Please ‘send FREE 
CATALOGUE and prices. 


Overhead crosscut; 
Underslung rip. 
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Use of Wood Promotes Forestry 


T IS A rather significant fact that Joyce Kilmer’s famous 
J poem about the tree has attained an almost unprecedented 

popularity. First the subject of innumerable printings, 
readings and recitations, and more recently made into a song which 
is heard with almost oppressive frequency over the radio, it would 
seem that its appeal to affection, if not to veneration, for the tree, 
as one of the most perfect of Nature’s creations, meets with almost 
universal response. 

The question may be raised whether the great popularity of this 
truly beautiful bit of poetry is an evidence that the public is becom- 
ing more “tree-minded,” in a sane and practical sense, or whether 
it is only a recrudescence of the “Woodman, Spare That Tree” sen- 
timentality of an earlier generation. If the former, the task of 
those forward looking citizens who are striving for the formulation 
of adequate and at the same time practical policies looking to the 
growth of a perpetual supply of lumber and wood products for all 
needs, and, incidentally, for the consummation of such tax reforms 
as will effectuate those policies, may find their task lightened through 
the creation of a more sympathetic public attitude, and atmosphere. 

Side by side with the truth so beautifully voiced by Kilmer that 
“Only God can make a tree,” must be placed the equally true, even 
if prosaic, statement that only man can utilize the trees and their 
products for the good of humanity. The crown of beauty is service, 
and trees become even more beautiful when the beholder visualizes 
the homes and buildings of every sort, with their furnishings, and 
the thousands of other articles that contribute to life and its com- 
forts, all rendered possible because God made trees and because 
man has utilized them. 

Not by abstinence or curtailment but by the wider and wiser use 
of wood, will the growth of the forests be increased and an ade- 
quate supply of lumber and its products be assured for the genera- 
tions that are to follow. 





Where the Chain Store Falls Down 


HE REFRAIN of a popular song goes, “I faw down and go 
© boom!” Somehow, that refrain ran through the mind of one 

of the AMERICAN LUMBERMAN editorial staff in connection 
with a trifling purchase which he made this week at a big Chicago 
department-chain (or chain-department) store; i. e., a department 
store which also is a unit of a chain of similar stores. 

The purchase was of a standard ten-foot length of four-inch gal- 
vanized gutter, amounting to 65 cents. The buyer didn’t want 
ten feet—just half that length being what was actually required 
for the particular purpose intended—but with financial acumen 
hardly to be expected of an editor he figured that ten feet at a 
total cost of 65 cents was a better buy than to have a five-foot 
piece made to order at his local sheet metal shop. 

So he asked the salesman, a pleasant-faced old gentleman of 65 
years or thereabouts, whether he could have it cut in half, to which 
he promptly replied, “Sure, the cutting shop is just one floor up, 
and we'll have it back in a minute.” Good salesmanship and good 
service, thought the buyer. 

Then a troubled look came over the face of the salesman, as 
though he feared that he might not be able to “make good” on his 


promise. Perhaps he recalled some unpleasant experience where 
the store had failed to honor a salesman’s promise. Anyway, he 
said, “Just to make sure, I'd better ask the boss.” He walked 


over to a rough desk at which sat a square-jawed, gray-haired in- 
dividual, who after hearing a few words from the salesman, 
promptly shook his head. 

Crestfallen, the old salesman came back to the customer and 
said, in his best professional manner, “Sorry sir, but he says we 
can’t cut it.” Then human nature asserted itself and in a quite 
different tone he exploded, “D——d old crab, he could cut it just 
as well as not, but he just wanted to be mean!” 

Not wishing to add any fuel to the fire the customer simply in- 
structed that the entire length be delivered, figuring that he prob- 
ably could dismember it by the aid of an old pair of hedge shears 
and a rusty file—which, to make the story complete, he later did. 
But somehow, during the operation—particularly at ‘the stage 
where the jagged edge of the newly severed end rose up and de- 





livered a vicious swipe across the wrist—the words of the salesman, 
wherein he referred to his superior as a condemned old crustacean 


who just wanted to be ornery, ran through the operator’s mind like 


a sad, sweet refrain. 

This incident, in itself trifling, has significance for students of 
the comparative efficiency, and merits, of chain or department store 
methods as against those available to the individual merchant. 
Perhaps, after all, the “straw boss” was right in his refusal, even 
though in an individually conducted business his action certainly 
would have been all wrong. In a great mercantile organization 
little can be left to individual initiative, or individual decision. The 
rule-book governs, and the policies handed down from above perme. 
ate to, and decide the acts of, the most insignificant cogs of the 
huge machine. 

On the other hand, the individually conducted business affords 
opportunity for direct contact and the personalized service that 
builds good-will and brings the customer back again and again. 
Therein lies one of the chief advantages of the individual merchant, 
an advantage of which no one can rob him, though he can himself 
nullify it by disuse. 


Wood for the Coming Generatiun 


UW) wo IS pre-eminently the material for boys, and even girls, 





to try their skill and exercise their ingenuity on. The list 

of interesting and useful articles that a boy can make of 
wood is endless; it is as long as his skill and the supply of wood 
can make it. In view of the educative and entertainment values 
of wood it is surprising that parents so often fail to supply their 
children with wood, woodworking tools and a place to use them. 
Given these three requisites, it is a rare boy indeed who can not 
be trusted to work out his own destiny. With a modicum of in- 
struction and direction, he soon will acquire sufficient knowledge 
and develop adequate skill to make most of the playthings that 
he care& for. In fact, it may be set down as an axiom that the 
boy who does not care enough for a plaything to make it of wood 
cares hardly enough for it to deserve it. 

Anybody who once has had the pleasure and satisfaction of 
making things from wood knows that neither the pleasure nor the 
satisfaction is diminished by the passing of years. He can hardly, 
at any age, pass a hardware store display window without buying 
another plane, a chisel, a saw, a bit or some other tool that 
promises to add to his woodworking facilities. It is always easy 
to get the tools for woodworking and they are oftener bought than 
is the wood to use them on, because they are displayed attractively; 
and they are bought despite the fact that they are somewhat ex- 
pensive. If it pays the hardware dealer to display woodworking 
tools as a means of selling them it should pay the lumberman also 
to display wood in order to sell it to the buyer of the tools. 

There is another aspect of amateur woodworking that makes it 
an especially effective medium for promoting the sale of lumber. 
It is in the nature of a fad or hobby, and the man with a hobby 
is inevitably friendly toward the person who sympathizes with him 
and helps him in the pursuit of it. This is just as true of the man 
as of the boy; in fact there are few hobbies that wear so well and 
persist so long as does amateur woodworking. It is just as much 
fun for the grand-dad as for the grand-son; indeed, it may well 
serve as a medium for keeping the man of years youthful in heart. 
There is nothing childish about it, and yet it affords enjoyment to 
children. In the home workshop father and son can join in a real 
partnership of construction and reap profits that enrich more than 
silver or gold. 

While any lumberman may be induced to display and sell wood 
for amateurs’ use, purely as a matter of business, it is believed 
that he will often get his greatest satisfaction from such display 
and sale in the friendships he makes. If he by any chance should 
be “a severe, sour-complexioned man,” he may be induced to relax 
his severity and “sweeten” his complexion through frequent con- 
tact with boys seeking kitesticks and with harmless adults who 
want the wherewith in wood to convert a whim into something 
useful or ornamental. Sometimes nearly as much time may be re- 
quired to supply a boy with material to build a boat as to supply 
his dad with material to build a house, but we can safely leave it 
to the judgment of the lumberman with a youthful heart to say 
which yields him the greater profit. 
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Basic Facts Wood’s Best Sales Aid 


ODERN merchandising consists as much of disseminating 
M1) information about the goods as of distributing the goods 
themselves. The modern salesman carries in his portfolio an 
abundance of potent facts about his goods as well as a price list. He 
is a purveyor of knowledge as well as of goods. The buyer chooses 
his purchases on the basis of utility and serviceability, which are 
determined by intrinsic qualities in merchandise, combined, it may 
be, with cost per unit. He knows that the wisdom or folly of his 
purchase will be demonstrated in use, and in advance of such dem- 
onstration he relies upon the facts supplied by the seller. 

Will anybody contend that the average seller of lumber dissem- 
inates any considerable amount of reliable information about his 
commodity in his sales argument? He appears rather to assume 
that the buyer already knows all that he needs to know about wood. 
Such an assumption can only belittle the importance of any product, 
for there is always room for discrimination in the use of a com- 
modity, and wood certainly is not an exception. 

Lumbermen in general must acquire a greater respect for facts 
and a better appreciation of their potency in sales promotion. This 
aspect of merchandising was presented in a convincing way by 
Ernest Dolge, of Tacoma, Wash., at a meeting of the West Coast 
Lumbermen’s Association, as reported elsewhere in this issue. He 
said: “By acquiring and distributing in permanent form more in- 
formation of this kind we can assemble within comparatively few 
years a veritable lexicon on wood, its uses, its properties, its ex- 
clusive merits as well as its limitations. As producers and mer- 
chants we can then advise our customers so accurately, we can 
select for certain properties so intelligently, and relate sales, pro- 
duction and logging practices so perfectly, that our lumber will be 
in active demand because it is truly acceptable and well under- 
stood.” 

While there appears to be more of aggressiveness in lumber sales 
policies than formerly, there is still observable a disposition to con- 
tend more vigorously for the business that remains than to go after 
that which has been lost owing to ineffective merchandising meth- 
ods. The wiser policy is pointed out by Mr. Dolge: 

We can passively and progressively surrender more and more 
of our business by producing only so much as is left to us by 
competitors or we can actively resort to measures that will re- 
store our old markets and develop new ones. In a sense every 
lumber consuming industry, every builder, is a lumber salesman 
—an intermediary between the mill and the consumer. Not- 
withstanding this fact, we do not take them into our confidence 
sufficiently to get the full benefit of their counsel concerning 
the means by which we can assist them in creating consumer 
interest. We often disregard their merchandising customs and 
problems and not infrequently destroy their business and our 
own by price fluctuations that have no bearing on their ability 
to pay, or by grading rules that favor the log rather than the 
intended purpose. A better conception of good merchandising 
will persuade us that our responsibilities extend right through 
to the ultimate consumer, whose prosperity or adversity we 
must share if enduring relations are to be created. 

Too often each sale is a sort of temporary expedient, made with 
little thought or concern for the reputation of the seller or of wood 
itself. But, as Mr. Dolge said, every sale should be a part of the 
foundation of a permanent trade: 

Merchandising is not alone a matter of original sales. Cus- 
tomers must be held after being won. Trade must be established 
and maintained. If a slight price concession alone will alienate 


.a customer from his reliable source of supply, then how long 
will it be before another competitor captures him with further 


concessions? To win a customer with greater value created by 
better manufacture is quite different. But when the urge to 
sell destroys for ail the possibility of creating and preserving 
an established trade, then merchandising is under impossible 
pressure. The correction of this and many other merchandising 
faults rests upon the recognition of the fact that sales rather 
than production must pilot the destiny of the industry. 


There is much besides in Mr. Dolge’s address that might appro- 
priately be adopted as part of the basic sales policy of individual 
lumbermen and of the industry as a whole. The entire address 
appears elsewhere in this issue. 





Cultivating vs. Defending Trade Territory 


RADE OFTEN is likened to a crop or to a harvest, and the 
© territory from which it comes is thought of as a field. Some- 

times the retail merchant is disposed to claim ownership or 
vested interest in the local trade field by virtue of occupancy alone, 
and consequently to feel that its crops belong to him. In theory, 
at least, the local merchant has much of justice on his side, but 
the soundest of theories may be upset by a single practical fact. 
A trade field is like a farm field in that it requires cultivation, 
and the person who sows and cultivates the field has a valid claim 
upon the harvest. No fence can be built around a community to 
keep the home magazine, the néwspaper, the mail order catalog and 
the foreign solicitor out. In fact, attempts to keep them out are 
not only unsuccessful but they are likely to excite suspicion among 
would-be buyers of the community and to cause greater loss than 
gain in patronage of the home merchants. 

Crops of orders are largely the product of sales effort and it is 
quite possible for the cultivator to make his crop of sales before 
anybody knows that he has even plowed the ground. By effective 
advertising, by letter and by catalog and plan book, the outsider 
can work under cover, and even succeed in making a sale, say 
of a house, before the indifferent local merchant knows that the 
purchaser is even a prospect. If the outsider uses more or better 
advertising or more effective methods of selling, he is apt to win 
in the contest by virtue of his methods only, the matter of price not 
entering into the question at all. Sometimes he wins largely by 
virtue of the novelty of his appeals. They indicate an adaptability 
and an enterprise that in themselves are attractive. They suggest 
an interest so intimate and personal as to win confidence in and 
even friendship for persons and concerns hitherto unknown. 

A policy of cultivation is much better and much more effective 
than a policy of defense. It is said that the owner’s foot is the 
land’s best fertilizer. So it is with trade territory or field. Only 
the merchant who surveys it so often as to know every acre of 
soil, as to know where a house is needed, where a new or better 
barn will help to pay for a house, where remodeling would appeal 
to the owner, where a suggestion of any kind will bear fruit, can 
hope to hold his ground against all contenders. Enterprise of this 
sort can not be fenced out and it need not be fenced in. It is 
fully as effective when displayed by the home merchant as when 
used by his outside competitor. The only reliable defense against 
enterprising salesmanship is salesmanship of the same kind. A 
trade territory that is in a state of thorough sales cultivation is 
not only more productive of business but it is more dependable. 
It produces something at every season and it is less affected by 
summer’s heat and winter’s cold. Retail lumbermen who cultivate 
this trade field intelligently and persistently need have little fear 
that the crop of patronage will fall into bins other than their 
own. 





Texas-Louisiana Millmen’s Annual 


{Special telegram to AMERICAN LUMBERMAN] 


GALVESTON, TEX., May 21.—At the annual 
meeting of the Texas-Louisiana Mill Managers’ 
Association, held here last Saturday, the fol- 
lowing officers were elected: 


President—H. T. Roehl, of the Long-Bell 
Lumber Co., Lufkin. 


é Vice president—P. A. Bloomer, of the Lou- 
isiana Longleaf Lumber Co., Fisher, La. 


Secretary—George R. Christie, of Houston 
(re-elected). 


Directors—J. H. Kenneson, Doucette, Tex.; 


meeting place. 


briefly. 


$808,000,000, 


W. B. Few, Montrose, La.; D. L. Handley, 
Peason, La.; Cecil Smith, Deweyville, Tex.; 
J. W. McKee, Haslam, Tex. 


Natchitoches, La., was chosen as the next 


Among those attending were E. J. Booth, 
Charles Haggerty, Watson Walker, J. S. Judd, 
E. E. Hall, Theodore Browning, S. B. Craw- 
ford and J: B. Channing. 


MoToR VEHICLE TAXES in 1928 amounted to 


Idaho Yard Destroyed by Fire 


[Special telegram to AMERICAN LUMBERMAN] 


Satt Lake City, IpAuHo, May 20.—The Po- 


Physical examinations for mill employes and - catello (Idaho) yard of the Anderson & Sons 
methods of marketing 


Lumber Co., with headquarters in Ogden, 
Utah, went up in smoke on Saturday in a 
general city fire estimated to have done damage 
amounting to from $100,000 to $200,000. The 
lumber company, of which Robert Anderson 
former president of the Western Retail Lum- 
bermen’s Association, is head, is believed to 
have sustained damages of $20,000 to the yard. 
and equipment and $35,000 to stock, 


lath were discussed 
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Does a tree that is crooked when young grow 
straighter in after years?—INQuiIRY No. 2,306. 


[If the poet sang truly, “Just as the twig 
is bent, the tree’s inclined,” this question must 
be answered in the negative. A tree that 
grows crooked for any considerable length 
of time could hardly straighten itself, because 
that would involve the changing of fibers within 
the tree. The tree makes its growth in a 
relatively thin ring on the outside, each so 
called annual ring indicating a year’s growth. 
The growing part of the tree is all that is 
living, the rest being dead. It will hardly be 
supposed that that part of the tree which no 
longer is alive could straighten itself or change 
its form in any particular. The growth might, 
however, take place in such a way as to cover 
up and make invisible the earlier crooked 
growth. 

Readers are invited to express their views 
on this question.—EbiTor. ] 


Measuring Log Carriage Speed 
We are interested in securing a device of 
some kind that would give us the speed of 
our carriages, both backward and forward, 
but never having heard of any apparatus of 
this kind, would like to know if you can throw 
any light on the subject.—INqQuiry No. 2,307. 


[This inquiry comes from a lumber manu- 
facturing company in Texas. Readers who 
know of such a device, or who can give infor- 
mation about it are invited to respond to this 
inquiry. The name of the inquirer will be 
furnished on request.—Eb1rTor. | 


Tables of Various Footages 
I need a book of tables showing the foot- 
ages of various lengths, widths and thick- 
nesses of lumber. What I want is to look up 
the footage in carload lots of lumber of dif- 
ferent lengths from 4 to 20 feet, from 3 to 


12 inches in width and from %-inch to 4 
inches in thickness. 


The invoices take a lot of time to run over 


to see that they are correct and I thought I 
could find a shorter way. 


Do you have a book -that will work out the 
number of feet of different sized lumber more 
quickly than to have to work it all out by 
hand?—INquiIrRY No. 2,308. 

[This inquiry comes from Ohio. Similar 
inquiries have been received from time to time 
from various sources. Though there are doubt- 
less many lumber offices that are using books 
and tables to reduce the amount of figuring, 
it is believed that, as in the case of this in- 
quirer, many more might be using them not 
only to save time but to avoid errors. 

The book that most nearly agrees with the 
description of this inquirer is Leaver’s “Offi- 
cial Feetage Estimator,” which is a work of 
120 pages 8% by 11 inches, bound in synthetic 
leather and with cut-in indexes. It is the book 
used almost exclusively by box manufacturers, 
millwork concerns and others that find it neces- 
sary to compute the board feet contents of 
pieces of wood of various dimensions, par- 
ticularly of odd measurements. 

This book gives the board feet contents of 
pieces of lumber by quarter-inches in thick- 
nesses of 4/4, 5/4, 6/4 and 8/4, which of course 
means 1 inch, 1% inches, 1%4 inches and 2 
inches thick; in widths by quarter-inches from 
1 inch to 40% inches; and in lengths by %-inch 
steps from 1 inch to 4034 inches. These tables 
are so arranged that the lengths and widths are 
carried to the same number in each table on a 
given page. 

In addition this book gives the board feet 
contents in thicknesses by steps of %-inch of 
4/4, 5/4, 6/4 and 8/4; in widths by %-inch 
steps from 1 inch to 20% inches and in lengths 
by steps of %-inch from 40 inches to 100. 
inches, 





As already indicated each table gives di- 
rectly the board feet contents of all pieces 
within the range of lJength, width and thick- 
ness included in it. It is of course practicable 
and is customary to usé the tables for comput- 
ing the board feet contents of pieces outside 
their range by simple operations in addition, 
multiplication and division. 

Sample sheet showing pages of the estimator, 
methods of using it and its price, $10 a copy, 
have been sent to this inquirer and will be 
sent on request to others interested in the work. 
—EniTor. | 


Manufacture of Mop Handles 


We are anxious to learn the names of manu- 
facturers of mop handles. We are cutting 
considerable tie siding, and I understand 
that a mop handle is 1 by 1 inch by 4 feet, 
clear gum, and I would be in a position to 
ship several cars of this stock. I should be 
very glad to have you give me the names of 
manufacturers of mop handles or other in- 
formation in this connection.—INQuiRy No. 
2,298. 

[This inquiry comes from a Texas hardwood 
lumber concern. Mop and broom handles are 
made from maple and other hardwoods as well 
as from some of the softwoods. In the manu- 
facture of southern pine handles, slabs and 
edgings and perhaps other waste material are 
used. The slabs are sawed into billets about 
1% inches by 1% by 42 inches to 70 inches in 
length. The billets are put through a dry kiln 
for five or six days and are then turned to 
shape. In the case of broom and mop handles 
the turning is followed by the rounding off of 
one end, or as it is called chucking, and the 
boring of a hole of about %- to 3/16-inch in 
diameter in one end of the broom handle. All 
of the processes of manufacture are done by 
automatic machines. The chucking and boring 


are done in one operation. The tool marks and 
lathe imperfections are removed by sandj 
machines and the handles are sorted into sey. 
eral grades and commonly are tied in bundles 
of 50 each. At this point the products are 
termed unfinished handles or handles in the 
white. Some of the handles are dipped into 
paint and then are known as finished handles, 
The handles in the white are complete and 
sometimes are used without dipping. 

The process of mop and broom handle many- 
facture does not differ greatly from the many- 
facture of dowels, and in fact the two may be 
carried on together, the turned products being 
called dowels until the chucking and drilling 
convert them into handles.—Epiror. | 


History of the Lumber Industry 


Our schools here are writing a history of 
the lumber industry, and we are writing you to 
see if you can refer us to some books that would 
give us the history of same. Any information 
you can furnish us will be appreciated.—In- 
QuIRY No. 2,304. 


[This inquiry comes from the president of a 
Pennsylvania lumber concern. Unfortunately, 
there is no such thing as a comprehensive his- 
tory of the lumber industry in the United 
States. There have been published rumer- 
ous local histories that covered regions or parts 
of regions in which lumbering has been carried 
on, but nothing covering the United States as 
a whole. To this inquirer a catalog of books 
for lumbermen has been sent and reference has 
been made to a number of books that give 
something of the history of the industry. Brief 
sketches or outlines of the history of the lum- 
ber industry in the United States have been pub- 
lished from time to time, but the field is still 
open for the author who wishes to cover the 
subject in a comprehensive manner.—Eprror.} 
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Several lumber camps will be 

run in Presque Isle County, 
. Michigan, the coming winter 
and a large amount of cedar 
and Norway ties will be gotten 
out. E. O. Avery of Alpena 
will operate on the Ocqueoc 
River. 
** * 

The shipments by rail by the 
Eau Claire Lumber Co.’s new 
planing establishment will aver- 
age about five carloads daily, 
most of which is sent to vari- 
ous points in Nebraska. 

* * + 


A facetious contemporary 
gives the Chicago dealers the 
following “bad racket”: “The 
lumber merchants of Chicago 
met the other night and gravely 
discussed a proposition from 
one of their members to raise 
$1,000 to buy the common coun- 
cil to repeal an ordinance re- 
quiring lumber yards to be re- 
moved on account of danger to 
the city from fire. The matter 
of buying the repeal was 
soberly canvassed and not a 
man raised his voice against 
the infamous proposition. When 
the aldermen heard of it they 





were very much disgusted to 
learn that common _ council 
stock was quoted so low. That 
sum divided between them 
wouldn’t even buy a champagne 
drunk.” 

** * 

It is reported that the new 
proprietors of the Canada Cen- 
tral Railway have agreed to so 
reduce their freight rates to 
the upper Ottawa millers of 
sawn lumber that the manu- 
factured article can be carried 
to Ottawa at about the same 
rate per 1,000 feet as it now 
costs to float down by the river 
an equal quantity of timber in 
the shape of logs. 

es e's 

The German Reichstag has 
under consideration the ques- 
tion of imposing duties on 
woods more or less manufac- 
tured. This causes those en- 
gaged in the trade in Sweden 
and Norway more or less anx- 
iety. The proposed tariff is 
said to be high. It is feared 
it would close planing mills in 
Sweden, where that branch of 
industry has reached important 
proportions. Should these new 





duties seriously affect the trade 
with Germany, the result it is 
feared might be to cause Den- 
mark, Norway and Sweden to 
press their goods upon the 
British markets at low prices, 
to the injury of the products 
of Canada and the United 
States. 
*_ * *£ 


The luxurious business office 
of Messrs. Lamb & Sons, Clin- 
ton, Iowa, is thus. referred to 
by a local paper, with the re- 
mark that it is yet incomplete: 
“A reception parlor and con- 
sultation rooms have been fitted 
up in elegant style with rich 
Brussels carpet, luxurious 
chairs, lounges, curtains and 
lambrequins, a cheerful grate 
and beautiful mantel of Ten- 
nessee marble, etc. There isn’t 
a pleasanter nor prettier par- 
lor in the city and when the 
business department is com- 
pleted the whole establishment 
will wear an air of genuine 
comfort and convenience. A 
carved walnut counter is being 
put in that will be the chief 
attraction of the business de- 
partment,” 
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Southern Pine Recovers Slightly; Sales Below Cut 


Southern pine bookings in the week ended May 18 were 
only 3 percent below production—a better showing than 
in the previous week, when orders were more than 7 per- 
cent below the production. Shipments were slightly less 
than the orders, so that there has been no further reduc- 
tion in files of unfilled, but these are reduced a good deal 
from their high point. The high point of unfilled was 
reached March 29, and average per unit May 11 was 15 
percent less, while orders for the week ended May 11 were 
21.5 percent less per unit than those of the week ended 
March 29. As the flood of transits has been stopped, partly 
because of poor returns and partly because rains have 
made air drying impossible for small outfits, prices in the 
St. Louis market are reported to have recovered 50 cents 
of their recent loss. The whole market is undoubtedly on 
a lower level than it was recently, for competition is forcing 
all mills to revise their quotations downward. 


Arkansas Pine Slower; Most Items Scarce and Strong 


Arkansas soft pine mills report a slackening in demand 
for some items, especially common boards and dimension 
for retail yards, on which the small plants have been offer- 
ing keener competition. Large-mill stocks of these items 
had been cut into very deeply by spring trade, and are 
still in poor assortment. Stocks of flooring, siding and 
ceiling are also low, and average prices on these items have 
held very firmly, bookings absorbing the output. Most 
of the large mills are sold ahead on millwork, finish and 
trim and are reluctant to accept orders for them. Low 
grades for industrial.uses have been in active call at good 
prices, and are in small supply. Sales of about one-third 
million feet of No. 3 averaged $19.75 in the week May 13 
to 18. No. 2 stock has not held so firmly as higher grades. 
Trade in the North and East has been improving and there 
is a good movement to the Southwest. Of 141 cars sold 
in the week May 13-18, Michigan, Illinois and Indiana took 
54; eastern States, 30, and Oklahoma and Texas 21. 


Western Pine Mills Catching Up on Their Orders 


Production in the Inland Empire during the first 19 
weeks of this year has been 109 percent of average, com- 
pared with 91 percent of average for the corresponding 
period of last year. Recently, however, the mills have been 
curtailing, many of them being down one day a week, and 
production for the week ended May 11 was only 101 per- 
cent of average. The backwardness of the spring has re- 
tarded seasoning and kept many dry stocks scarce, but 
reports indicate that material cut late in 1928 is now finding 
its way to market. Curtailment is accounted for by the 
fact that sales to date this year made only 117 percent of 
cut, whereas last year the sales were 124 percent of the 
cut, so that in some items there has been accumulation, 
with more lumber now getting into shipping condition. 
Pondosa shop is slow and lower grades are weaker, with 
better stuff rather firm. Nos. 2 and 3 common have been 
scarce and strong, but some mills have been yielding on 
No. 4. All No. 2 Idaho pine was advanced $1 on April 27, 
and also the 8-, 10- and 12-inch widths of No. 3. Inland 
Empire mills are catching up on their unfilled orders. 

California pine mills report that in the period Jan. 1 to 
May 11 their production was 9.6 percent larger; shipments, 
10 percent larger, and their orders 14.3 percent larger than 
in the corresponding period of last year, while their stocks 
May 11 were 8 percent lower than last year’s. Shipments 
to date have offset orders, but recently the shipments have 
been ahead of the orders. Prices seem to be about steady; 


Lumber Statistics Appear on Pages 50 and 51; 








wholesale price on No. 1 and 2 clear white pine 4/4, all 
widths, May 1 to 14, was 30 cents higher than average to 
date, and that on 5/4 was 15 cents lower. 


Cypress Uppers Slow; Redwood Orders Exceed Output 


A good part of current demand for red cypress\is coming 
from industrial users, retailers not being in the market to 
any great extent, so that total‘movement is unsatisfactory 
for this season. The mills complain of lack of orders for 
higher grades, especially of interior finish. Of lower grades 
of finish and sheathing they appear to be selling all they 
produce, and low grades for industrial uses move as fast as 
they are ready to ship. For shop lumber there is a fair 
demand. Mill stocks are not being reduced to the extent 
they normally would be at this season, however. While 
Florida is buying steadily, trade has not shown the hoped 
for expansion. It is believed that eastern and northern 
sales will improve with better weather, and meanwhile 
prices are held rather firm. 

California redwood orders for the first 19 weeks of the 
year exceeded: the cut by 9 percent, the cut being 7 percent 
below average. In the corresponding period of last year, 
production was more active and bookings made a smaller 
proportion of it. In the first 19 weeks of this year, eastern 
business made 28 percent of total, compared with 20 per- 
cent last year; northern California, 33 compared with 32; 
southern California, 23 compared with 25, and foreign, 14 
compared with 15 percent. The change is doubtless ac- 
counted for by the development of eastern manufacturing. 


Coast Orders Exceed Cut; Domestic Business Better 


Reports from the West Coast indicate some improvement 
in business compared with the preceding week, bookings 
exceeding by 4.77 percent an output that was 81 percent of 
average, or practically as large as that of the preceding 
week, and reports of identical mills reveal the same trend. 
Prices have continued soft, but the prospect of heavy cur- 
tailment during the next few weeks keeps a decline within 
narrow limits. In the rail trade, straight cars have been 
most affected, with mixed shipments steady. All markets 
appear to have bought better last week, but total domestic 
business is not making as good a showing as it was a few 
weeks ago. While there has been an expansion in foreign 
business, this can hardly be considered a sign of strength. 
Of April exports, Japan took 44, China 17, United Kingdom 
11, Australia 10, and South America, west coast, 8 percent. 
Shipments to the Atlantic coast have been running a good 
deal ahead of orders, while business there is slow, so that 
there have been continued reports of price concessions, 
though for the most part these do not seem to have been of 
large amount. In California, the market appears to be 
well balanced as to supply and demand, with prices steady. 


Southern Hardwood Output Low; Northern Stocks Light 


Further curtailment of southern hardwood production 
by rains is a strengthening influence in the market. South- 
ern stocks are light and the mills have fair files of unfilled 
orders, which are being built up, as orders continue ahead 
of shipments. The best buyers of southern woods are the 
automotive industry and the building trades—though oak 
flooring plants are taking no more than current needs— 
while furniture trades are light buyers. Demand from 
miscellaneous industries has expanded, as have export 
sales. Northern stocks are rather light and prices are 
strong, rock elm and 5&6/4 hard maple having been marked 
up this week. Maple flooring plants reported April orders 
45.5 percent above last year’s, with May 1 unfilled orders 
50 percent larger and stocks of flooring 4.7 percent less. 


Market Prices and Reports on Pages 81 to 85 
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June 1 Opening Date for Marking Lumber 


Licensees Requested to File Imprints of Marks With National Association—Retailers in 
Substantial Numbers Express Desire to Stock “Tree’-Mark Lumber 


Wasuincton, D. C., May 20.— The effective opening 
date for trade- and grade-marking lumber has been desig- 
nated by the trade extensidn committee of the National 
Lumber Manufacturers’ Association as on or before June 1, 
All licensees have been so notified. Some licensees have 
been marketing “Tree’-mark lumber since April 1. 

Licensees who are proposing to ship “Tree’-mark 
lumber as per agreement are requested to file immediately, 
for approval, with the National association, sample speci- 
mens of imprints of all marks which it is planned to use 
on their lumber, and at the same time to file a list of items 
that will be so marked. 

It is suggested that licensed manufacturers who ex- 
perience difficulty in working out a suitable arrangement 
or combination of association grade-marks and the Na- 
tional “Tree’-mark so as to serve for reproduction on 
stamps or dies request assistance from their regional asso- 
ciation or from the National Lumber Manufacturers’ As- 
sociation. Licensees on the Pacific coast will be furnished 
free service by a National association staff man if they will 
communicate with A. C. Horner, western manager, Call 
Building, San Francisco. 

Meanwhile, the systematic canvass of retail lumber 
dealers in Ohio, Illinois, Indiana and New Jersey by staff 
men of the National association, which began May 14, has 
already developed the fact that more than 80 percent of 
the dealers so far visited have expressed a desire to stock 
“Tree”-mark lumber immediately when available. Within 
the next few weeks a similar canvass will start in Cali- 
fornia. 

This work of staff men in the important consuming 
centers of the East, the middle West and the West Coast, 
in which by personal contact they encourage retailers to 
stock trade- and grade-marked lumber, will cover more 
than 50 percent of the lumber distribution and give great 
impetus to dealer demand for marked lumber. 

It is the desire of the trade extension committee that 
the subject of “Tree”-mark lumber be given prompt atten- 
tion in order that the demand that is being created, both 
by the intensive campaign of staff men in the field and by 
the National association’s advertising campaign in leading 
magazines and among architects, engineers, builders and 
wood-using industries, may be adequately met. 


Illustrates Value of Marking Lumber 


J. E. Mackie, who is assisting in the intensive retailer 
campaign in New Jersey, ran into this instance of the value 
of marking lumber: An Elizabeth (N. J.) retailer has 
been marking lumber with the firm name for some time, 
and with considerable success. Recently while filling an 
industrial order the yard supply of marked material in 
certain sizes ran out. Similar stock was unloaded from a 
steamer that had just arrived and delivered on the job. 
The superintendent of construction on the job called the 
yard and demanded to know what kind of timber was being 
delivered. 


“T want you to come down here right away,” said the 
superintendent. 

“What's the trouble?” asked the yard manager. 

“This timber is not good like the other you sent be- 
fore.” 


The manager said if anything was really wrong he 


would send down immediately and take away the timber 
to which the superintendent objected. 


“This timber can’t be good, because it has no marks 
on it,” said the superintendent. 


The yard manager arranged to have that timber re- 
turned to the yard, marked and re-delivered on the job 
with the guaranty of the company behind it in the mark. 
There was no further difficulty, and the timber went into 
the framing of the industrial building. 

Needless to say, this company will stock grade-marked 
and “Tree”-mark lumber. 

In Montclair, N. J., a leading retailer told Mr. Mackie 
that while the yard had no marked lumber in stock the 
management was favorable to marked stock, believing it to 
be the real solution for the industry. This company han- 
dles some 10,000,000 feet a year. 

A prominent Newark dealer, now marking some lum- 
ber with the company name, stated he would do everything 
possible to help make marked lumber a success. The esti- 
mated volume of business of this yard is 7,000,000 to 8,000, 
000 feet annually. 

In South Orange, N. J., one retail dealer expressed the 
belief that the marking of lumber will help the industry 
and save the retailers much trouble. Another South Orange 
dealer said he would stock marked lumber when it has 
“arrived.” 

One South Orange dealer put in a jarring note by 
saying he could see no advantage in marked lumber. Few 
such exceptions were encountered in Jersey. 

H. L. Bravo reports that the Passaic (N. J.) retailers 
signed up 100 percent and the Paterson retailers 871 per- 
cent, this report covering all association yards visited by 
him in those communities. He sent in an item published 
in the Paterson Evening News strongly commending 
marked lumber, pointing out its many advantages, and pre- 
dicting far-reaching benefits from guaranteed quality 
lumber. 

Rockford a Quality Town 


C. F. Miller, of the Chicago office, who is assisting in 
the Illinois canvass, visited eleven dealers in Rockford on 
May 16, and sent in this report: “Rockford is a quality 
lumber town.” 

Mr. Miller visited several yards in Waukegan and 
found all favorable to marked lumber except one. The 
management of the latter was “not interested.” In Wood- 
stock one dealer was favorable and another opposed. 

Hugh K. Taylor reported four Aurora (Ill.) yards 
favorable and one opposed. In Wheaton Mr. Taylor re- 
ported two retailers who were favorable to stocking marked 
lumber. In La Grange Mr. Taylor found a retailer con- 
trolling four yards in different communities favorable to 
marked lumber. In Rochelle two dealers were ready to 
stock, as was one dealer in Naperville whom he visited. 

W. E. Griffee visited three retailers in Ottawa, IIl., and 
found all favorable. One dealer wants to be sure the price 
will remain relatively the same and will advertise marked 
lumber when all mills are marking it. Another promised to 
build up a stock of marked lumber, but was afraid to adver- 
tise it until it is more generally available. The third will 
stock marked material when it comes from mills from 
which the company makes its purchases. 
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In La Salle Mr. Griffee visited one retailer who is pre- 
ared to push marked lumber when plenty of it is avail- 
able and a second dealer who favors it but not exclusively. 
In Peru he found a line-yard manager ready to stock 
marked lumber and advertise it when he has more in stock. 
In’ Joliet Mr. Griffee found two dealers ready for marked 


lumber and a third manager who was not for it by prefer- 
ence. Two dealers in Morris indicated indifference, while 
a third was disposed to give preference to TX mills. 

Taken altogether, reports from the canvass so far re- 
ceived are most encouraging and the intensive campaign 
is being pushed with vigor. 


Activities in Behalf of TX Here and There 


USE OF WOOD IN AIRPLANES 


Spruce in Lockheed “Vega” Is Great 
Success—TX Research Needed 


WasuinctTon, D. C., May 21.—The produc- 
tion of Lockheed “Vega” airplanes by Alan 
Lockheed, one of America’s foremost aero- 
nautical engineers, is of great interest to the 
jumber industry, since these planes are entirely 
of wood, while many manufacturers are turn- 
ing to the steel tubing fuselage. 

It will be recalled that on both his North 
Pole and South Pole flights Capt. Sir George 
Wilkins used a Lockheed “Vega” as his flag- 
ship. 

Mr. Lockheed’s problem was to produce an 
all-wood airplane in all respects as strong and 
as safe as the metal tubing “ships.” 

His success has attracted the attention of 
the aeronautical world to the possibilities latent 
in wood construction. The “Vega” has been 
adopted by two powerful airlines. It holds the 
non-stop transcontinental flight record. It was 
the only plane to complete the flight from New 
York to Los Angeles during the air derby 
last fall. 

The fuselage of the “Vega” planes is built 
up of three layers of vertical-grain spruce, 
glued at one time under heavy pressure to 
form a perfectly homogeneous unit. The half- 
shell which forms each half of the fuselage 1s 
formed in a concrete cradle, after gluing, by a 
heavy rubber air bag which is pumped up to 
the desired pressure and held at that pres- 
sure until the glue sets. After that the body 
sections are removed from the cradle and dried 
out to equalize moisture content. 

Commenting upon this striking development 
in aircraft construction, G. K. Srencer, in The 
Wood-Worker for May, says: 

If the Lockheed developments proceed as 
expected, the markets for American plywoods, 
and wood-workmen, too, should take on an ex- 
pansion of the most important significance. 
That such a method of construction would be 
evolved was beyond the dreams of the aero- 
nautical world. It is radical; it hints that 
our thought of the all-metal aircraft, though 
of some virtue, was a little premature, for 
the economical benefits of such construction 
as that shown in the “Vega” can not be gain- 
said. 

All this also opens up a line of thought for 
the wood industries, a line of attack along 
which they can proceed. Other similar lines 
can be developed by a little research and 
thought. It should be noted, however, that 
this Lockheed development came from the 
aeronautical industry itself, not from its logi- 
cal source, the wood industries. 

We come back to the old thought—metals 
develop their own products for the aeronauti- 
cal industry, while wood permits the aero- 
nautical industry to merely purchase in its 
markets. Metals have a research organiza- 
tion of formidable proportions, and until 
woods have a similar organization there will 
only be such victories as those brought for- 
ward by Lockheed. More are possible under 
the proper organization, and I beg to suggest 
such a nationally-supported organization for 
wood and wood-working research. 


Mr. Spencer points out that even for points 
of greatest stress wood is used in the Lockheed 
planes. For example, the frame to which the 


Plywood sections of the body are secured is a 
series of ellipitical laminated spruce rings, vary- 
ing in cross-section from about 3-inches square 
where heaviest stresses are to be encountered, to 


about 34-inch square back near the tail of the 
fuselage where the load is light. 

He also calls attention to th- fact that the 
time required for making an airplane under 
the Lockheed system is less than one-half that 
required for a steel-tubing ship. This means 
reduced labor costs, 2n important element. 

Mr. Spencer also states that with a working 
force equal to that of the Ford Motor Co. more 
than 5,000 “Vega” planes could be turned out 
every day. 

e 2 ae~ 


Co-operate with Building Officials 


Wasuincrton, D. C., May 20.—Through the 
selection of two of its staff representatives as 
committee members, the National Lumber 
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A page from “Modern Home Interiors,” pub- 
lished by the National Lumber Manufacturers’ 
Association as part of its trade extension cam- 
paign, and which is proving very popular with 
architects, carpenters and builders because of 
the pertinent suggestions made therein 





Manufacturers’ Association has been asked to 
co-operate more closely with the National 
Building Officials Conference. This organiza- 
tion is composed of municipal building inspec- 
tors and other officials and associated with 
them are a number of prominent structural en- 
gineers. - 

Frank H. Alcott, in charge of the New York 
office of the National association, has been 
asked to serve on two committees of the con- 
ference, and J. E. Mackie on a third committee. 

A feature of the building officials’ meeting, 
held recently in Pittsburgh, was an exhibit of 
trade- and grade-marked lumber. 

A year ago the conference went on record 
as endorsing marked lumber. Those in attend- 
ance were gratified at the clean-cut, expert 
grading evident in the exhibit, and strong in- 
dividual commendations of the marking move- 
ment were heard. 

Mr. Alcott and H. S. Crosby, in charge of 
the Pittsburgh office, arranged the exhibit. 


“INTERIORS” BOOK DEMANDED 


Commended Highly by Yard Managers, 
Who Ask for More Copies 





Wasuincton, D. C., May 20.—“Modern 
Home Interiors,” published by the TX de- 
partment of the National Lumber Manufac- 
turers’ Association, is in great demand. A 
second edition of 50,000 copies has been or- 
dered from the printer. 

W. Kirkpatrick, manager of retail advertis- 
ing, Long-Bell Lumber Co., writes: “I wish 
you would have a thousand copies of ‘Modern 
Hiome Interiors’ sent us at Kansas City. This 
book is going over in great shape with our 
managers who are requesting additional copies. 
* * *” The same letter encloses commendations 
on the booklet from Long-Bell yard managers. 

G. M. Callaway, Coffeyville, Kan., says: 
“This is what we have been waiting for— 
clever, to say the least, These people (Na- 
tional Lumber Manufacturers’ Association) 
are certainly doing a wonderful work.” 


C. W. Bergthold, El Reno, Okla.: “It’s a 
dandy.” 

W. R. Flood, Newkirk, Okla.: “Some clever 
ideas.” 


Many lumber companies are urging their 
yard managers to write for copies of “Mod- 
ern Home Interiors.” This circular letter has 
been sent to all managers by the Lindas Lum- 
ber Co., Wichita, Kan.: 

Please write the National Lumber Manu- 
facturers’ Association, Transportation Build- 
ing, Washington, D. C., for a copy of its new 
publication, “Modern Home Interiors.” This 
is a very fine publication with nineteen plates 
on interior arrangements of wood built-in 
furniture. One copy free. Others cost 6 
cents each. 


The publication is being sold in quantity lots, 
minimum 50 copies, at 6 cents the copy. The 
booklet costs 12 cents to produce, but the Na- 
tional association is “splitting” the price with 
the purchasers. 

Oscar F. Hoffman, Highland, IIl., sent in 
the following: “I clipped the enclosed arti- 
cle from the little ‘Mule Hide’ magazine, and 
if such a book as ‘Modern Home Interiors’ is 
available I would be pleased to receive one, I 
assure you.” The advertisement mentioned by 
Mr. Hoffman reads: “Be sure and get your 
copy. If you want to see an interesting book 
on ‘Modern Home Interiors,’ write the Na- 
tional Lumber Manufacturers’ Association, 702 
Transportation Building, Washington, D. C. 
It’s sure worth having, and it’s free.” 


*x* * * * 
Successful Result in California 


San Leanpro, Cauir., May 18.—This thriv- 
ing community of 15,000 souls has adopted the 
Pacific coast uniform building code, despite the 
fact that the San Leandro Chamber of Com- 
merce six months ago caused to be published a 
declaration that the code would not be adopted. 

The answer is to be found in the activities 
of the trade extension department of the Na- 
tional Lumber Manufacturers’ Association, 
whose field men accepted the challenge of the 
Chamber of Commerce and marshaled facts and 
figures to convince the city authorities that 
they should adopt the uniform code. It was 
not an easy task in view of the strong opposi- 
tion, but the staff men remained on the job 
until this excellent code was put into effect. 
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A Texas Retailer Looks at Advertising 


The Technical Points of Publicity Present Difficulties—The Possibilities of 
Meeting Them — Growth of a Thriving City 


Joint Action in 


H. W. Galbraith, of Amarillo, Tex., who 


was mentioned recently in this department, 
has been thinking extensively about adver- 
tising. 

At the meeting of the Texas line-yard 
dealers in Waco he presented some ideas 
and suggestions about co-operative adver- 
tising. In his opinion this kind of adver- 
tising offers the average dealer the best 
avenue for sales effort through the local 
press. It cuts out some of the usual waste- 
ful practices and offers the best assurance 
that money so spent will really result in 
a creation and stimulation of business. 

Mr. Galbraith recognizes the fact that 
some retailers have a special skill in pre- 
paring newspaper display and handbills and 
billboards. Perhaps these men might be 
less interested in a co-operative effort; for 
they would not be especially anxious to sur- 
render their special advantage, any more 
than a dealer with a good location would 
be ready to surrender that advantage and 
to share it with all comers. 


Local Color in Advertising 


It should be remembered that while Texas 
has many individually-owned and operated 
yards, it is also the home of line yards. The 
association of these line-yard corporations 
in Texas has, we are told, about 70 mem- 
bers; but they operate a total of 900 or 
more yards. It will be readily seen that 
advertising presents ‘special difficulties to 
these executives. The general run of ad- 
vertising must be local to be effective. 
While some so-called “canned” advertising 
and some prepared by distant agencies have 
been useful, the greatest pulling power of 
selling publicity is released when it is fitted 
rather exactly to local needs. One yard of 
a line may find its greatest outlet in the 
sale of modest residences. Another may 
cater to cotton farmers. Still another may 
be in a dairying community. How, then, 
can one broadside of advertising be fixed 
up that will have the maximum of pulling 
power in all three communities? It can 
hardly be done. But if it is left to the local 
agent, it gives him a task for which he is 
not often well prepared and for which he 
has little time. ‘ 

The result is usually publicity of a poor 
quality. If the agent writes it, and this 
situation is often quite the same if the yards 
are individually owned and operated, he 
seldom gets beyond the point of stating 
that his yard is the oldest, biggest, smartest 
or what-not in the town. It seldom convinces 
any one, and it does have the effect of an- 
tagonizing the other managers and of caus- 
ing them to start something of a whispering 
campaign to checkmate it. 

“I have seen such things as model houses 
built by one dealer to promote the desire 
for home ownership,” Mr. Galbraith said 


to this department. “It was of course a 
good idea in itself, for it would create a 
general interest in home ownership. But 
because only one yard was in on the deal, 
the other managers would become jealous. 
One of their customers would mention the 
house or some of the publicity accompany: 
ing it, and the outside dealer would answer, 
“Yes, but did you notice the foundation? If 
that’s a model house I don’t want any of 
it. Look at the kind of siding he’s putting 
on it. Somebody’s going to get stung if he 
tries to live in the thing.’ And so on. It 














Photo courtesy Waco Chamber of Commerce 

View in Cameron Park, one of the natural 

beauty spots of Waco. It is a memorial to the 

first William Cameron and the gift of his 
family to the city 


may be standard construction and have as 
good material and workmanship as the town 
affords. But this whispered satire destroys 
the effect of the effort and perhaps makes 
the town suspicious of all building. But if 
all the dealers were in on it and backed 
the publicity, the thing could easily be a 
success. 

“TI don’t think that as a general rule ad- 
vertising ought to be competitive or ought 
to be used to boost one yard at the expense 
of another. There may be plenty of excep- 
tions to that statement. But it seems to me 
an individual yard ought to use other and 
more proper means for boosting its own 
individual trade. I think that advertising, 
at least in this State, ought to be aimed at 
the general matter of popularizing the idea 
of building and remodeling. A good many 
new principles of construction are being 


worked out that the public knows nothing 
about. New values are being found for 
farm buildings that are not being applied, 
simply because farmers haven’t been told 
about them. Dairying is becoming impor- 
tant in Texas; but stock men have long 
gone on the theory that because of the mild 
climate cattle don’t need shelter. Texas 
Agricultural & Mechanical College hag 
shown pretty clearly that this is a costly 
mistake so far as dairy cows are concerned. 
Every week or two in winter the ther- 
mometer gets down to freezing or a little 
below, and at once the production of milk 
falls off. Feed is going into the production 
of heat instead of milk. Flies in summer 
cut milk production; and screened stables 
are needed. But farmers don’t know it. 
They need a world of information that is 
available but that they’re not getting. 


Local Advertising as Education 


“Well, it’s my idea that these construe 
tive matters ought to go into retail lumber 
advertising. If all the dealers use their 
newspaper space to tell these things to the 
community, there’ll be a real creation of 
mutually profitable business. After that, 
each yard can rely on its own reputation 
and sales energy to get its share of trade. 
If one tries it alone, it’ll have a certain 
hostility of the other yards to contend with. 
These things are for the benefit of all and 
should be promoted by all. And if one tries 
it alone, he finds himself under a burden 
of preparing all the copy; something it’s 
likely he isn’t trained and- experienced 
enough to do. 

“I suppose countless yards use newspaper 
display space and simply leave the prepara- 
tion of the copy to the paper itself. The 
chances are that the newspaper man knows 
little about the lumber business or what it 
ought to aim at in the sales field. He’s a 
busy man; and he writes ads for all sorts 
of merchants. The result too often is that 
nobody profits from the transaction except 
the newspaper; and hundreds of lumbermen 
buy space and think of it simply as a sub- 
sidy to the publisher. The town needs a 
paper, and a paper can’t run without rev- 
enue; hence the yard rather submits to a 
voluntary tax to keep the paper going.” 

This department knows that many dealers 
think of their advertising as a nuisance 
tax. Some local publishers know this and 
take it for granted. But in the long run 
it’s a bad situation all around, doing the 
yard little good and putting the paper in 
a bad light. Show us a local newspaper 
that is really flourishing, and we’ll show 
you a paper where the nuisance-tax idea has 
been reduced to a minimum. Also, let a 
newspaper begin to run powerful and crea- 
tive publicity for some other line, say hard- 
ware dealers or grocers, and it isn’t long 
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mn 
until the lumbermen are no longer willing 
to pay a nuisance tax. They want the same 
kind of results for themselves. The fault, 
we suspect, is about evenly divided. If 
jumbermen can agree upon pooling their 
advertising in a constructive way, the 
chances are more than good that the pub- 
lisher will be willing to meet the proposition 
half way. If lumbermen begin to take an 
interest in their publicity, the publisher will 
pe quick to take a similar interest in it, too. 


What Advertising Can Do 


Mr. Galbraith mentioned the fact that 
there are almost countless lines of approach 
in the lumber advertising field to point out 
the advantages of building and remodeling. 
Neglected buildings mean depreciated value. 
A farm woman who lives in a neglected 
house visits a relative in a town or city 
and sees an attractive, well-maintained 
home; she and her husband can be told 
how to build or remodel in order to have 
similar comforts. Children away at school 
come home to poor living quartérs and are 
inspired to leave as soon as possible. Farms 
that are well improved have a larger loan- 
ing equity. A com- 


perience will be gladly passed on for the 
asking. Surely in a day when advertising 
in other lines has reached such tremendous 
power, it can not be allowed to drag along 
in a listless manner in our industry. At 
least Mr. Galbraith thinks it should not be 
an unproductive burden. 


Roy Gaither, of Altus, Okla., was selected 
by the Texans to address them on the sub- 
ject of what constitutes a good retailer. 
Mr. Gaither convinced this department in 
the first minute of his speech that he is 
well qualified to discuss that subject. One 
of the first things mentioned in describ- 
ing a good retailer was his ability to 
change his mind. We submit that in these 
speedy days a man who can’t change his 
mind is in bad shape. Another speaker 
mentioned the fact that in retailing there 
is no longer any continuing “best” methods. 
The goods and the policies that were best 
last year begin to weaken this year; for 
methods of serving the public change. But 
if methods change, certain principles can 
be depended upon to be lasting. One of 
these is a sense of fidelity to trust. As 
Mr. Gaither pointed out, in a changing busi- 


that it was improved. He can’t do that so 
well any more. The new models are more 
complicated. He needs professional help. 
But the compensating factor is that the new 
buildings, if they’re built with available 
knowledge, don’t need so much tinkering. 
True, they will become out of date with 
age, but they operate with much more effi- 
ciency. They’re not so easily tinkered, and 
they need less. But this is true only if 
they’re really modern buildings; modern 
not only in design but also in construction. 
“Many a customer,” Mr. Gaither remarked, 
“makes the biggest investment of his life- 
time in his home. He must depend upon 
the honesty and ability of the dealer in 
protecting that investment.” No wonder a 
retailer needs more knowledge both of busi- 
ness and of the technical aspects of build- 
ing. He carries a bigger responsibility than 
he ever did before. 


A Famous Texan Passes 


Not many days ago we noticed in the 
papers that ex-Senator Joseph Bailey, of 
Texas, had died suddenly in court while 
arguing a case. He was not precisely a 

lumberman, at least 





munity of well-kept 
places attracts a bet- 
ter class of people. 
And so on. These 
are some of the gen- 
eral considerations 
upon which advertis- 
ing can touch. 

Mr. Galbraith 
thinks an  associa- 
tion might establish 
an advertising de- 
partment; not to 
prepare canned ad- 
vertising but to as- 
semble suggestions 
and work out prin- 
ciples which local 
groups can follow. 
Some _ associations 
have long been fol- 
lowing this. policy, 
not so much for 
group advertising as 
for the guidance of 
individual dealers. 
Mr. Galbraith looks 








so far as we know, 
but we became ac- 
quainted with him in 
attending the meet- 
ings of the Southern 
Pine Association, of 
which he was gen- 
eral counsel at the 
time of his death. 
Only a few weeks 
ago we had a long 
talk with him, or 
rather sat quietly 
listening to his re- 
collections and 
shrewd observations, 
while the crowd was 
gathering for an 
afternoon session of 
this great associa- 
tion. With a smile 
he pointed to three 
men sitting in a row. 
They were E. A. 
Frost, A. J. Peavy 
and John H. Kirby, 
all mighty figures in 





forward to a time 
when such efforts 
may be nation wide, 
directed by a single 
organization. 

He thinks, too, that co-operation in pub- 
licity might lead to other advantageous 
forms of joint action. Other lines of the 
building trades could be interested, and 
civic and club organizations could be en- 
listed. The effort might lead to the sending 
out of agents to teach people the principles 
of building, of farm layouts, of maintenance 
and the like. 


Coordination in Trade Building 


Of course some of these things are being 
done here and there; but surely there is an 
opportunity to co-ordinate these efforts and 
thus to make them all more effective. The 
beginning point doubtless is in local com- 
munities. If the dealers of a town or of a 
county want to try the matter out, they can 
get information from various associations 
and manufacturers. Home shows have de- 
veloped much useful information about such 
advertising, and we are sure that this ex- 


Photo courtesy Waco Chamber of Commerce, Waco, Tex. 
Section of airplane view of the city of Waco, Tex., giving some idea of the business district 


of this busy metropolis of the Southwest 


ness where new materials and new building 
methods, new styles and new functions that 
are desirable in a building are constantly 
coming to the front, the owner can’t hope 
to keep pace with the procession by means 
of his own knowledge. He must depend 
upon some one to do it for him. 

The other day we were riding with a 
yard superintendent in a Model T. We 
mentioned our long experience with these 
machines. “I don’t know what some of us 
are going. to do,” he said with a smile, 
“when these flivvers are all worn out. 
They’re the only kind of machine a lot of 
us can fix. If anything goes wrong with a 
Model T, a man can stop and fix it with a 
screwdriver and a piece of wire. .I guess 
we:can’t do that with the new ones.” 

This is something of a parable of the 
new business. Time was when any handy 
man knew considerable about a house and 
could take it apart and put it together so 


lumber manufactur- 
ing. He began tell- 
ing us briefly the 
stories of these 
three men; all poor 
boys in the dark reconstruction days of 
the South. The stories of these three 
men are almost a history of the develop- 
ment of the great lumber industry in the 
southern pineries and would serve admir- 
ably for illustrating the American tradition 
of opportunity. Senator Bailey himself rose 
by the power of his own genius to be a 
commanding figure in State and national 
politics. He was a famous trial lawyer to 
the end of his life and was perhaps the most 
famous orator of the State. If he shared 
honors in the field of speaking, it was with 
his friend, Mr. Kirby. The Southern Pine 
meetings will have lost some of their color 
and charm, now that this towering figure 
has passed. 

At the Waco meeting we met a college 
classmate whom we had not seen for years; 
T. L. Pierce, of William Cameron & Co. 
Mr. Pierce has the interesting and impor- 
tant task of looking after the credits of the 
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Cameron yards, some 80 in number. He 
took us around the city of Waco; one of 
the energetic and rapidly expanding cities 
in this commonwealth that is noted for civic 
energy. One of the beauty spots of Waco 
is Cameron Park; a memorial of the first 
William Cameron and the gift to the city 
of his family. It is a tract of more than 
600 acres, lying along the Brazos and the 
Bosque rivers. That second name, by the 
way, is pronounced Bos-kay. The park is 
a rugged bit of landscape, with cliffs and 
palisades. It is threaded with excellent 
roads and bridle paths, and the landscaping 
has accentuated the natural beauty. The 


‘blue bonnet, the Texas flower, was in full 


bloom; and what a picture it makes! The 
park is a splendid memorial of one of the 
powerful and colorful lumbermen of the 
Southwest. W. B. Brazelton, one of Mr. 
Cameron’s early partners and the only sur- 
viving officer of the first board elected by 
the Texas association 43 years ago, is still 
in business in Waco. 

Mr. Pierce secured some figures for us 
from the Chamber of Commerce, illustrat- 
ing the growth and power of Waco. The 
Borden Co., for instance, is completing a 
milk condensing plant that will have a 
capacity of 300,000 pounds of milk a day. 





Imagine what that will mean in prosperity 
for farmers of this section. The city jg 
building an artificial lake of tremendous 
size. While Pierce and I were looking a 
the dam the workmen incontinently let of 
a couple of dozen blasts almost under oyr 
noses. It sounded like a Mexican reyoly. 
tion for a minute, but happily we have no 
casualties to report. 

Waco is spending about $20,000,000 in 
what is known inclusively as the Forward 
Waco Program; which isn’t so slow for a 
city of some 60,000 people. It is a city of 
tremendous natural resources, and its peo- 
ple are awake to local possibilities. 


Policies That Built a Successful Business 


The editors of the AMERICAN LUMBERMAN 
on Tuesday of this week had the pleasure of 
a very pleasant visit with C. A. Hertenstein, 
of the C. A. Hertenstein Lumber Co., Chilli- 
cothe, Ohio—an event rendered doubly enjoy- 
able by two factors. 

In the first place, Mr. Hertenstein is an op- 
timist whose presence and conversation radiate 
cheer and confidence. Perhaps “optimist” is 
not the most apt word to apply to this success- 
ful retail lumberman whose make-up has noth- 


dealer to buy his material there, even insisting 
that this advice be followed. It hardly is 
necessary to point out that this policy has 
earned for the Hertensteins the reputation of 
being good competitors, and “square shooters.” 
And Mr. Hertenstein does not hesitate to put 
the other dealers of Chillicothe and nearby ter- 
ritory in the same category. In large measure 
the harmony and good feeling existing among 
the dealers of that section are due to the peri- 
odical group meetings fostered by the district 


the special items required for the local trade 
and also some orders coming from a distance, 
as the plant enjoys a wide reputation for first 
class work. 

Mr. Hertenstein believes that a visualization 
of the company’s extensive and well equipped 
plant is its best advertisement, because giving 
the prospective customer visible evidence that 
its facilities are ample for taking care of any 
business placed therewith. Therefore a cut of 
the plant appears in all its advertising and on 
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BIRD’S-EYE VIEW OF PLANT OF C. A. HERTENSTEIN LUMBER CO., RETAILER, CHILLICOTHE, OHIO 


ing of the impractical or visionary, but whose 
confidence in the retail lumber business, and 
especially in his own organization, is based 
upon factors of the most solid and tangible 
sort. Remarking that there has not been a 
year since he started in the retail business 
twenty-nine years ago that his business has 
failed to show a profit, he stated that condi- 
tions are exceptionally satisfactory at this time, 
and that he is looking for an excellent business 
throughout the remainder of the year. 

His notable success as a lumber retailer may 
be attributed to a close adherence to sound 
business principles, and close personal super- 
vision. It is a rule of his organization that 
the two principals, himself and his brother, 
Wesley Hertenstein, who has been associated 
with him in the business practically since its 
inception, shall not be absent at the same time. 

Another principle closely adhered to is that 
of “Live and let live.” Mr. Hertenstein does 
not attempt to “cut into” the logical territory 
of other neighboring dealers, preferring to cul- 
tivate and take care of the business naturally 
tributary to his yard. In fact, he has been 
known upon more than one occasion, to advise 
a would be buyer living a long way from his 
yard but convenient to that of a neighboring 


organization of the Ohio Association of Re- 
tail Lumber Dealers. 

We mentioned at the beginning of this ar- 
ticle that two factors made Mr. Hertenstein’s 
visit especially enjoyable, the second one being 
the fact that he is one of the oldest subscrib- 
ers of the AMERICAN LUMBERMAN, having read 
the paper continuously since he started in the 
retail lumber business away back in 1900. The 
term “oldest” does not refer to age, as Mr. 
Hertenstein is a man of middle age, and happy 
in the fact that his father and mother are both 
living—the former, although an octogenarian, 
still being able to get about, and even to drive 
his car, almost like a “youngster” of fifty. 

Mr. Hertenstein is a lumberman of the old 
school, who believes that the main business of 
a retail lumber dealer is to supply his com- 
munity with quality lumber and reliable build- 
ing materials, without branching out much into 
sidelines. He handles neither hardware nor 
paint, not because he has any prejudice against 
these or other sidelines, but because he feels 
that the handling of lumber, together with the 


things that naturally go therewith, offers a 


sufficiently broad field for his best efforts. 
The company operates a well equipped plan- 
ing mill and woodworking plant, turning out 


all its printed matter, including its handsomely 
lithographed letterheads. The illustration used 
for these purposes is a bird’s-eye view, similar 
to the one shown herewith, although of course 
made in different sizes for the various uses. 
This illustration shows, besides the large group 
of buildings, the picturesque setting of the 
plant, with the Scioto River and Mount Logan 
in the background. 


Appointed to Managership 


Sr. Louis, Mo., May 22—L. E. Cornelius, 
well known in the hardwood lumber trade in 
St. Louis, has been appointed manager of the 
G. W. Jones Lumber Co., whose home office 1s 
in Appleton, Wis. Mr. Cornelius will have 
headquarters in Syndicate Trust Building here, 
and will have charge of the buying and selling 
of southern hardwoods and cypress for the 
.Jones company. 

The G. W. Jones Lumber Co. is one of the 
oldest northern hardwood operators, having 
been in business for the last forty years. It 
is interested in a southern hardwood and 
cypress band mill at Tendal, La., in addition 
to operating a mill at Wabeno, Wis. 
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Retailers’ Idea Exchange 
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A WINDOW DISPLAY LAYOUT 


Seasonable Idea for Attracting Women 
Shoppers to Lumber Store 


If you are looking for a good idea for an 
attractive window display, don’t pass this up. 
Or, if you do not possess a suitable window, 
or are using it for some other purpose just 
now, this display can be adapted to one of your 











The color scheme is as follows: Wall, light 

yellow; awning, reddish grange, black and 

green, with black fringe; window box, light 

brown. The plants are: Ivy, cactus, sedums 
and sansevieria 


- 


ordinary-sized office windows, by simply put- 
ting an attractive, bright-colored awning over 
the window and placing a flower box at bot- 
tom, as shown in the illustration. 

Furthermore, if neither the display window 
or one of the regular-size office windows seems 
to be suitable for making an effective display 
of this sort, a false window can easily be con- 
structed anywhere on the front of the office 
or shed building, with either casement or slid- 
ing sash, and embellished with awning, curtains 
and window box just as shown in the picture. 

In any case, the object sought of course is 
to sell window flower boxes, which can be 
easily built in the yard from short pieces of 
lumber. Not only is there a good profit in 
such items, but flower boxes make good 
“leaders” to advertise for the purpose of at- 
tracting customers, especially ladies, to the yard. 
All women love flowers, and most women are 
interested in embellishing and adorning their 
homes; therefore it would be difficult to ar- 
range a display, especially at this season of 
the year, with a stronger selling appeal than 
this combination affords. 

The aboye idea results from a representative 
of the AMERICAN LUMBERMAN having noticed 
this very attractive window combination at the 
annual Flower Show recently held in Chicago, 


which was visited by over 87,000 persons. 
There were on exhibition there about 50 set-ups 
of window box ensembles, all but two of which 
featured boxes made of wood, such as a great 
many lumber dealers are carrying as a summer 
— and which can be easily made in any 
yard. 

Of these window box exhibits, the one here- 
with shown was deemed by the AMERICAN 
LUMBERMAN representative to be the most 
striking and attractive. Moreover, immediately 
recognizing its value as a display idea for 
lumber stores, arrangements were made for 
securing the accompanying photograph. 

The Flower Show displays also included a 
number of attractive interior ensembles in 
which inside window boxes of wood were 
featured, which suggests a further all-year- 
around sales opportunity for lumber dealers. 


Firm Holds Public Opening 


Jasper, Inp., May 20.—On Saturday last the 
formal public opening of the new building of 
the Krempp Lumber Co., at this place, was 
held. This concern, which has been in busi- 
ness in Jasper for more than a quarter of a 
century, some time ago bought the lumber and 
planing mill business of the Indiana Cabinet 
Co., and proceeded at once to erect a new 
warehouse and planing mill. The new com- 
bined lumber shed and salesroom is 60 by 100 
feet, while the mill is 40 by 100 feet. A pri- 
vate switchtrack affords unloading and loading 
facilities. The Krempp Lumber Co. is a cor- 
poration, the officers being: A. B. Krempp, 
president; Maurice Krempp,. vice president; 
E. M. Krempp, secretary and treasurer. 


AIDS BOYS TO “TOUCH WOOD” 


Dealer Encourages Boys to Build—Issues a 
Snappy House Organ 


The Wickliffe Lumber Co., Wickliffe, Ohio, 
has installed a “real department for boys,” and 
announces that feature in the “Spring Edi- 
tion” of its house organ, “Sawdust and Shav- 
ings,” of which, “more anon.” 

Here are some of the special items carried 
for the benefit of the youngsters, as per the 
announcement referred to: 

Bird house matertial 25 cents, 

Stilts material 15 cents. 

Kite sticks (of white pine), 5 cents each. 

Lattice, 1 cent per foot. 

Flag poles. 

Radio poles. 

Build-a-boat material. 

Wood for turning. 

Windmills. 

Weather vanes. 

Teeter boards. 

Coping saw wood. 

Trellis materials. 

Balsa wood for airplane building. 

Build-a-work-bench material. 


We believe every boy should have a ham- 
mer and saw of his own, and a work bench 
too. A dollar’s worth of white pine one- 
half inch thick and 10 inches wide will be 
all your boy needs, with perhaps a few pieces 
of lattice work as a starter. 

We have a display of three slides for the 
young ones here. These slides keep them 
in the back yard for you. And a 6x6-foot 
sandbox for the children will cost you only 
$4.50. The lake sand you can get free at 
the lake. 

We expect to help the baseball boys build 





own design. These bins, 
which are filled from the 
top, tip out like the flour bin 
of a kitchen cabinet. In fill- 
ing orders, the scale hopper 
is held under the spout, as 
shown in the picture, and 
the nails are pulled out with 
a claw. The shelves above 
the nail bins are used for 
displaying paints, and the 
- space below the bins is uge- 
ful for holding small paék- 
aged goods. Stored in a 
way the nails are kept cléan 
and free from dust, orders 


« 


* feature of the store equipment. 





This Week’s 


Convenient. Nail Storage System] 


Retail lumber dealers who handle builders’ hardware will be inter- 
ested in this illustration, which shows W. Yates Lansing, lumber 
retailer of Rensselaer, N. Y., demonstrating—for the benefit of the 
American Lumberman representative—a battery of nail bins of his 





are quickly and easily filled, and the entire cabinet makes a convenient 


Timely Tip 
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a big set of bleachers here in Wickliffe. 
We're strong for the boys and girls. 

And as a few suggestions to keep the boys 
busy, we would say that they might build a 
nice kennel for their dog, or a good home 
for their rabbits, or else a glider. A glider 
built with balsa wood should stay in the 
air for at least three minutes. You flight 
fans know how long that can seem. 

The aforesaid “Sawdust and Shavings” is a 
house organ to which may be fairly applied 
the much abused adjective “unique.” In the 
first place, the publication is edited by Harley 
L. Clarke, manager, known far and wide 
through that section as “Your Country 
Cousin,” that being the way he signs his let- 
ters, circulars and other advertising matter. 
The publication sparkles with humor which 
serves to enliven the more serious contents. 
Following are a few typical items that reflect 
the personality of the editor: : 

We'RE QuITeE Some CutT-ups.—Our mill de- 
partment is where we do our cutting-up. So 
watch your step when you come in. How- 
ever, we are equally good at gluing, so any 
damages can be readily repaired. We serve 
in all ways. 

Can You TeLtt Him?—yYour Country Cousin 
wants to know why you call a shipload of 
lumber a “cargo,” but a carload of lumber a 
shipment. 

THE LATEST VERSION.—Be it ever so mort- 
gaged, there’s no place like home. 

We REALLY CAN SPARE SOME.—We have 
90,000 pieces of white pine lath. Do you need 
a few? 

A BENEFICIAL CHANGE.—One good thing about 
the radio—a lot of people can now tune in 
where they formerly horned in. 

Our Sorr Woop.—Our sugar pine is so soft 
we make lawn seats from it—and they are 
good looking as well as comfortable. 

WEIGH THEM.—We notice that old paper 
stock sells for $9 a ton. Weigh in your paid 
rent receipts for the last ten years: will they 
amount to a nickel? 

The physical form of “Sawdust and Shav- 
ings” also is unusual, the publication being 
made up regular newspaper size, four pages, 
instead of the smaller magazine size form, 
usually adopted for this purpose. 

All in all, “Your Country Cousin” is to be 
congratulated upon a readable and doubtless 
effective piece of advertising matter. 


Teaching Boys How to Build 


Akron, Oun10, May 20.—Ground was broken 
on May 9 for the third Boy Built Home 
erected in this city. D. E. Hooker, of the 
Yoho & Hooker Lumber Co., and also presi- 
dent of the Builders Exchange, under whose 





Won Grand Sweepstakes Prize in Blossom 


auspices, in co-operation with the Board of 
Education, the enterprise is being carried out, 
said in his introductory remarks that much of 
the pride of craftsmanship seemed to have’ 





been lost during the war when the tendency 
to cheap building gained ground so rapidly. 

“The purpose of the Builders’ Exchange,” 
he continued, “is to further the interests of 
better building, and in sponsoring the Boy 
Built Homes project the exchange is attempt- 
ing to assist the Board of Education in teach- 
ing practical mechanics and craftsmanship.” 

The Boy Built Home movement in Akron 
dates back to 1927 when the first project was 
erected under the joint supervision of the 
Builders’ Exchange and the Board .of Edu- 
cation. A second home was built last year. 

The work is done entirely by boys from the 
Hower Trade School, under the direction of 
competent instructors. All details in connec- 
tion with the purchasing of materials are han- 
dled by the vocational training committee of 
the Builders’ Exchange, and the specifications 
covering the various parts of the work are pre- 
pared by the trade groups affiliated with that 
organization. 

Each home as completed is thrown open to 
the public as an example of good small house 
construction. Thousands of people visited the 
two houses previously built. 

The lot on which the present house is being 
erected was donated to the Builders’ Exchange 
by P. W. Litchfield, president Goodyear Tire 
& Rubber Co., this city. 


LUMBER FIRM WINS HONORS 


Captures Sweepstakes for Most Beautiful 
Float in “Blossom” Parade 


Benton Harpor, Micu., May 20.—For the 
second consecutive year the Preston Lumber 
Co., of this city, has carried off the grand 
sweepstakes prize for the best float entered 
in the southwestern Michigan Annual Blossom 
Festival parade. 

The recent festival was the seventh annual 
occasion of the sort. The parade which cli- 
maxes the celebration was held this year on 
Saturday, May 11. It is estimated that the 
crowd viewing the display approximated 250,- 
000 people, the spettators coming from far and 
near to witness this entrancing spectacle. 

Nineteen cities participated in this year’s 
event, these including Grand Rapids, Grand 
Haven, Three Rivers, Battle Creek, Niles, 
Kalamazoo, St. Joseph and Benton Harbor, 
each of which selected a candidate for Queen 
of the Blossom Festival, this coveted honor 
falling to Miss Lillian Shepard, Battle Creek, 
with “Miss Coloma” and “Miss Niles” as maids 
of honor. 

The Preston company is justly proud of 
having won the grand 
sweepstakes prize for 
1929, especially as this 
affords a fitting climax 
to its sixty-fifth anni- 
versary, the _ business 
having been founded in 
1864. Incidentally, cor- 
respondents of this 
company throughout the 
present year have not 
failed to notice affixed 
to its letterheads a very 
strikingly designed gold 
seal or medallion, the 
text on which reads as 
follows: ‘‘Preston 
Lumber & Mfg. Co.— 
65th anniversary—1864- 
1929—‘Homes of Per- 
sonality.” This seal, 
which is in the form 
of a gummed ssticker, 
easily applied, suggests 
an éasy and inexpensive 
method by which lum- 
ber concerns may call 
attention to and com- 
memorate important an- 
niversary occasions or other events which they 
may wish to bring to the attention of the 
firms and individuals with whom they do 
business through correspondence. 


Festival Parade 


as, 
The beautiful floral float entered by the Pres. 
ton company had as its central idea a huge 
bursting apple blossom of delicate pink, about 
eight feet in diameter. Poised on one of the 
petals of the flower was a highly silvered byt. 
terfly, and the pistil of the flower was formed 
by a dazzling Peach Belt beauty robed in cloth 
of gold. The simplicity and orginality of the 
design, with its wonderful combination of ¢oj. 
ors, won it first prize in a long list of entries 
The fact that the advertising feature was 
subordinated to the beauty of the blossoms 
was particularly commended. 


RESTORING DEPARTED VALUE 


War Home Rejuvenated—Now 
Up-to-Date Residence 


Pre-Civil 


The two illustrations appearing herewith 
show the residence of Mr. and Mrs. §S, Ff. 
Bears, 2626 Judson street, Alton, IIl., before 
and after being modernized. 

The original structure was quite old, the 
abstract of the lot being dated 1836, and the 











Showing the home of Mr. and Mrs. S. E. 

Bears, Alton, Ill., before (top picture) modern- 

izing, and (bottom picture) after completion 
of the work 


present owners are quite certain that the front 
part of the house was built in the same year. 
At any rate, there is no question but that it 
considerably antedates the Civil War. Resi- 
dents of Alton now living remember that it 
was used for war purposes during that strug- 
gle, and that it had been standing for a con- 
siderable period prior thereto. 

The original structure was very substantially 
built, with sills and girders of oak, 8 by 10 
inches, and hewn oak rafters 3 by 4 inches. 
The lath were hand made, of either hickory 
or walnut. The original flooring was white 
pine, now replaced by new oak plank flooring. 

The old house had a porch extending clear 
across the front, as shown by the upper pic- 
ture, which porch in the remodeled structure 
has been replaced by a beautiful Colonial en- 
trance. 

The chimneys were relined and built up. 
Between each partition was found a brick wall 
about six inches high (as high as the base) 
which served as a protection against rodents. 
This wall was left standing in the modernized 
house. 

The modernizing plans were designed by the 
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resent owner of the house, Mr. Bears being 
an architect, now having charge of the archi- 
tectural and drafting work of the Illinois Ter- 
minal R. R. Co. The plans were submitted 
to the Springman Lumber Co., of this city, 
for suggestions and advice, and the material 
required for the modernizing work was sup- 
plied by that company, the main items being 
the material for reroofing, shingles for cover- 
ing the exterior walls, material for new 
porches, the attractive front entrance, new 
hardwood floors etc. 

This job affords a rather striking example 
of what can be done by well planned modern- 
izing, not only to restore to an old home—a 
part of which certainly was at least 70 years 
old—the value and charm of the original struc- 
ture, but actually to make it a modern appear- 
ing residence of which any uptodate family 
might well be proud. 


Yard Destroyed in $200,000 Fire 


Wuite Bear, Minn., May 18.—Endangering 
the entire business section here for a time, fire 
today destroyed the yard of the White Bear 
Lumber Co. and a knitting mill, and damaged 
other business houses to the extent of $200,- 
000. The blaze, starting in the knitting mill, 
was fanned by a high wind and swept into 
the lumber yard, destroying thousands of feet 
of piled lumber and damaging business houses 
in the vicinity. Besides the piled lumber, the 
main office and sheds of the lumber company 
were razed. Two horses in the stables of the 
company were burned to death. 

So rapidly did the flames spread that the 
company of thirty local firemen was unable to 
cope with the fire and emergency calls were 


“Signs of the 
Times” 


The sign appearing below is reported by F. V. 


Collins, of the Columbus, Ohio, office of the 
Long-Bell Lumber Co., who recently noticed it 
in the window of a refreshment stand in 
Logansville, Ohio: 





“Near Beer Sold Here, 
No Beer Sold Near Here” 











Send in copies and descriptions of unusual 
or specially interesting signs observed in lum- 
ber yards or elsewhere, on your travels, or at 
home. The AMERICAN LUMBERMAN will pay $1 
for every one printed, and $5 extra for the 
best one received before June 1. Only actual 
signs (including billboards and_ bulletin 
boards) are wanted. If worth photographing, 
we will pay extra for good kodak pictures 
suitable for reproduction. 











sent to Stillwater and St. Paul. Although 
Stillwater was unable to send any equipment, 
three companies answered the call from St. 
Paul. Sparks carried by the high wind ig- 
nited a number of buildings and partly de- 
stroyed the historic home of Henry Clewett, 


Says Wooden Trusses Protect 


Wooden trusses are a protection to a build- 
ing in case of fire, and their use in the con- 
struction of garages, where the fire hazard is 
comparatively great, is more advisable than the 
use of steel trusses. 

That, at least, is the 
finding of Edward 
McDonnell, contractor 
of Oak Park, Iil., a 
suburb of Chicago. 
He is building in Oak 
Park a garage which 
on May 28 will be oc- 


cupied by Barrow 
Bros,. Nash dealers, 


and although the side- 
walls will be of brick, 
partitions of tile and 
the floors of con- 
crete, he is using 
120,000 feet of Doug- 
las fir and Southern 
pine in the building, 
for the roof and 
trusses. 

In support of 
statement in defense 
of lumber in case of 
fire, Mr. McDonnell 
Stated that he had 
seen fires both in 
buildings with steel 
trusses and in those 
with wooden ones. 

“I chose wood for 
Sarage trusses,” he 
said in reply to a 
query, “because when 
there is a fire in a 
building with wooden trusses they do not pull 
and destroy the walls. I have noted that, in 


ee" 
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case of fire, steel trusses will twist all out 
of shape and pull the sidewalls with them. The 
wooden trusses will hold their shape until 
they burn through; then they will fall and 
leave the wall intact.” 
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The garage, which is now nearing comple- 
tion, has a 182-foot frontage on South Boule- 
vard, and is 150 feet wide. The 80,000 feet 
of fir used have gone into the construction of 
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Interior view of Barrow Bros. garage one month before completion, showing McKeown Bros. 
Douglas fir bowstring type trusses, built to hold heavy machinery, 


Workman stands at corner of office location 


joists and the fourteen trusses, each of- which 
has a span of seventy-five feet. These trusses 
will be used in pairs to form seven spans of 
150 feet each, twenty feet above the floor, 
and will be supported at the joint by steel 
posts. For the roof boards 40,000 feet of 
southern pine have been used. 


~ and the Masonic hall. 
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a White Bear landmark. The First State Bank 
also was partly burned, as were the White 
Bear Motor Sales, an automobile company, 
An expoding tank threw 
flaming oil through the neighborhood and 
added to the work of the firemen by setting 
numerous small blazes. The loss to the lumber 
company was estimated at $100,000. 


Tells of Safeguarding Millwork 


St. Louis, Mo., May 20.—The millwork in- 
dustry has progressed rapidly in the “fool- 
proofing” of its products against improper 
handling after delivery on the construction job, 
L. E. Clark, vice president of the Huttig Sash 
& Door Co., told the architectural class of 
Washington University last Friday. 

Despite such safeguards, however, millwork 
frequently is misused to an extent that pre- 
vents its best performance, Mr. Clark said. 
Stacking unprimed sash and doors outdoors, 
installing trim and doors before plaster is en- 
tirely dry, and the practice of “walking” doors 
and sash were described by Mr. Clark. 

“The millwork industry operates throughout 
with a living thing and must be careful to 
work along natural lines,” he continued. “We 
have come to know many of the peculiarities 
of wood and to provide for them in the fabri- 
cation of millwork.” 

The utilization of mill waste for the making 
of coring, dowels and other useful articles was 
described by Mr. Clark, his points being il- 
lustrated by a number of actual samples. 
Samples also showed various styles of joints 
for sash and trim. 

The class is conducted by Prof. Austin E. 
Fitch, 


in Case of Fire 


Of special interest are the trusses, which are 
of the well known bowstring type, built by 
McKeown Bros. Co., of Chicago. Nine of 
these are made especially heavy, to support 

a dead weight of sixty 


pounds per lineal 
foot. A cross section 
of the lower chord 


would show two pieces 
3x14 inches separated 
by a web member 3 
inches thick. (The 
size of web members 
in all the trusses: is 
3x8 inches.) From 
these trusses will be 
suspended the gar- 
age’s hoists, shafting, 
and other machinery, 
and they will also 
support the weight of 
the balcony which is 
being built above the 
office. The main 
beams of the lower 
chords of the three 
lighter trusses are 
3x12 inches in size. 

The laminated up- 
per chords of the 
heavy trusses are built 
up of ten thicknesses 
of 6/4 fir, three inches 
wide, on each side of 
the web members, 
with nine thicknesses 
in the lighter trusses. 
This makes a _ total 
thickness of 15 inches 
in the heavy trusses and 13% inches in the 
lighter ones. There are sixteen web members 
in each 75-foot truss. 

Motor TRUCKS are being used by seventy 
steam railroads for short hauls. and termina! 
service. 
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More Cash for Farmer Means 





Increased Profits for Dealer 


MINNEAPOLIS, MINN., May 20.— “Sell the 
idea of small farm buildings as profit pro- 
ducers.” 

“Modernize the farm—barns as well as resi- 
dences.” 

Those two business creeds, developed inten- 
sively and extensively, are paying profits to 
the J. F. Anderson Lumber Co., operator of 
line yards in four northwest States, with head- 
quarters at Minneapolis. 

“And a gratifying feature of the plan is 
that it is paying the farmer as well as the 
company,” E. W. Dobson, vice-president, 
affirms. Other officials of the company are 
J. V. Dobson, president; H. A. Wagner, treas- 
urer; O. S. Sweet, secretary, and A. R. Brats- 
berg, assistant secretary. 

Some years ago, when the lumber business 
slowed into the doldrums of general depres- 
sion, many companies bewailed their fate. The 
Anderson executives began casting about for 
a way to build up new liries of trade. They 
had the goods to sell, and they had the or- 
ganization to do the merchandising, but the 
market didn’t afford much opportunity. So it 
was decided that since conventional methods 
of conducting line yards weren't paying, some- 
thing different was in order. At conferences 
and at managers’ meetings a program was 
gradually worked out, based on the two ob- 
jectives stated above—and no member of the 
Anderson firm can be overheard expounding 
the lack of opportunity for line-yard men. 

Knowing the prospective customer’s needs, 
sometimes better than the customer himself 
knows them; carefully conducted advertising 
campaigns; a well-instructed staff of yard man- 
agers, all hustlers, and the fundamentally sound 
principle that to be successful you must help 
your client as well as yourself—these are some 
of the reasons for the company’s satisfaction 
with present conditions. 

“We had to study farming to learn just 
what the farmer needs in the way of building,” 
Mr. Dobson explains. “We sought the advice 
of University of Minnesota farm experts, and 
we canvassed our managers for more infor- 
mation. 

“It didn’t require genius to realize that 
many farm homes could be improved with 
the use of some lumber and paint, coupled: with 
a little planning. So we decided to help the 
farmer modernize and remodel, It was only 
a step farther to the barn, and you'd be 
surprised at the changes necessary there if the 
farmer is to keep pace with farm development, 
to say nothing of keeping his buildings 





This Anderson tested hog feeder is making money for W. F. Rake, Plankin- 
ton, S. D. Incidentally it is paying profits to the Anderson yards 


weatherproof and presentable. So we be- 
came a pioneer firm in the remodeling of 
barns and other farm structures. 

“Further careful study convinced us 
small farm buildings, such as properly con- 
structed hog and poultry 









houses, corn cribs and 
granaries, would put 
money into the farmer’s 
pocket as well as_ into 
our own, if we _ could 
sell him the idea. That we 
were right is attested by 
our customers’  satisfac- 
tion, expressed in letters 
and orally to our man- 
agers, 

‘Instead of selling ‘so 
many feet’ of lumber we 
get across the visualization 
otf a complete building. 
The buyer thinks in terms 
of the cost of the struc- 
ture and not in terms of 
board feet. 

“One of our funda- 
mental tasks has been the 
creation of good will. We 
wanted, first, to do what 
we could to make it easy 
for farmers to do business 
with us.” 

Out of that last concept 
of modern business has 
developed “Anderson’s Tested Profit Makers,” 
a carefully prepared book that sets forth the 








Ten tested hog houses on Adolph Oltman’s 
farm at Granada, Minn. 


Anderson idea in detail, gives the farmer valu- 
able general information, and encourages him to 
purchase Ander- 
son products. 
The book is one 
of the chief me- 
diums for getting 
the company’s 
message to pros- 
pective custom- 
ers, although 
newspaper adver- 
tising, direct mail 
contact, and work 
on the part of 
yard managers 
play important 
roles. 

The book is 
unique in a num- 
ber of ways. Its 
purpose is best 
explained in the 
foreword by E. 
W. Dobson: 

I much wish 
that we might 
know each other 








This old barn was modernized with Anderson’s special siding. A 
“before and after” picture of an actual job of barn remodeling 


personally. Somehow I feel that this ac- 
quaintance would bring to you a better un- 
derstanding of the real aims and purposes 
of the J. F. Anderson Lumber Co. 

We are in the retail lumber business to 
make money, just as you are laboring on your 
farm from early morning till late at night, 
day in and day out, to make a living for your 
family and build up savings for the future. 

But, I want you to believe that we are not 
in business to make money alone. The un- 
derlying purpose, in fact the very foundation 
of the J. F. Anderson Lumber Co. is the serv- 
ice we owe our customers. And by service I 
mean everything that the word implies—qual- 
ity merchandise, fair prices, courteous treat- 
ment, honest business dealings, a thorough 
study of the business and needs of our cus- 
tomers, and the distribution of helpful in- 
formation. It is this thought of service to 
our customers that has inspired this book— 
Anderson’s Tested Profit Makers. 

Obviously, the gathering of the material in 
this book has required much time and effort. 
Successful farmers have given freely of their 
experiences. Universities and farm _ schools 
have contributed, agricultural extension work- 
ers have aided, while county agents and other 
authorities have added to the material. 

We know that the articles in this book, 
based upon the actual experiences of prac- 
tical, successful farmers, written by agricul- 
tural authorities of national reputation, will 
be invaluable help to every raiser of live- 
stock. 

In this book we also tell you about several 
things we have to sell. ; 

We know that every one of them will in- 
crease your farm profits. Hog-tight fences 
will pay for themselves in two years’ time; 
painting is saving; dairying can be made 
more profitable with modern barn equipment; 
hogs and chickens will show a satisfactory 
profit with Anderson’s tested small farm 
buildings. 


The first “double spread” page of .the book 
points out by comparison, shown in _ photo- 
graphs, the difference in development between 
a hog raised in an individual hog house on 
clean ground and one raised in an unsanitary 
hog lot. Pictures of Anderson’s tested hog 
houses portray for the farmer just how the 
houses look and the method of using them, 
while testimonials demonstrate customer satis- 
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faction. Statistics prove that the hog house 
pays, “and there’s no fiction about the figures ; 
everything has been worked out in actual ex- 
periments,” Mr. Dobson says. Other pages in 
the book describe common diseases of hogs 
and tell how they can be prevented. As is 
true of the whole book, this section is pro- 
fusely illustrated. 

“There are good profits in poultry,” the 
farmer is informed on another double-spread 
page, and he also is told how, if hens “are 
given a chance,” in Anderson poultry houses, 
he can realize those profits. Diseases of poul- 
try are described in the next section, and meth- 
ods of prevention detailed. 

“Before and after” pictures of “new homes 
from old houses,”: and new barns from old 
barns, invite the prospective customer to visual- 
ize just how his own buildings could be made 
to look with the help of Anderson service. 

“Are your children proud of home?” “Does 
your home add dignity and comfort to your 
farm?” “Does your home compare favorably 
with your neighbor’s home, built within the 
last five years?” the farmer is asked, and he 
is told that “If you can not answer ‘yes’ to 
these questions you and your family are not 
enjoying the comforts, conveniences and happi- 
ness that the modern home creates.” The book 
then proceeds to tell the farmer the hows and 
whys of modernization, and explains how An- 
derson service can help. 

Other portions of the book are devoted to 
information about painting, fences, barn equip- 
ment and practical farm suggestions. A breed- 
ing record for the farm is incorporated. 

“We feel that remodeling offers the greatest 
field for increasing lumber sales,” Mr. Dobson 
says. “There already are about enough homes 
in most of the smaller towns, but no town is 
so small that there isn’t an opportunity for 
some modernization work. Our method is to 
take pictures of the home which we propose 
to remodel. These, together with pencil 
sketches of the floor plans and a description 
of just what changes the owner would like to 
have, is forwarded to the Minneapolis office. 
We make a personal job of it. We forward 
the prospective customer a picture of his home 
as it will look after remodeling, and a set of 
new plans. 

“T believe we are pioneers in the remodeling 
of barns and similar buildings. We show what 
can be done with our special siding and paper. 


“Haul pigs and 
sows to clean 
pastures” (left), 
is advice. “If 
driven, disease 
germs and par- 
asite eggs may 
be picked up.” 
The company 
furnishes means 
(right) for such 
hauling. 


A few changes here and there often can trans- 
form an old barn to a modern, up-to-date 
structure at low cost, and we find that this 
work is a paying proposition. 

“Comparatively little building and repair 
work has been done in most sections of the 
Northwest in the past few years, so this field 
is an extensive one. 

“Our book, of course, is only one factor in 
our merchandising program. Behind it all 
must be aggressive salesmanship, and in the 
final analysis that is up to the yard manager. 
Our managers make trips through the country 
at least once a week, and we receive detailed 
reports on what they accomplish. We con- 


stantly harp on the idea of selling the com- 
pletely constructed building, or make a price 














A tested chicken brooder. Sold complete and 
“laid down” on the farm by Anderson service 


on complete sets of material, when we are mer- 
chandising our small buildings. 

“Full page newspaper advertisements in each 
town where we operate, and in some cases in 
nearby towns, have helped immensely.” 

The “ads” referred to carry cuts of some of 
the Anderson buildings, tell of the book 
“Tested Profit Makers,” and detail some of 
the “talking points” of Anderson products. For 
instance, it is argued that “Hog prices are 
highest in August and’ September. Your hogs, 
to be sold at peak prices, must be farrowed 
during the months of February and March. 








This picture shows another type of Anderson's tested one of the biggest 
brooder. The company tries to meet various needs of reasons for our suc- 


farmers by supplying different designs 





With proper planning this can be done, 
and also prevent the usual loss of little 
pigs, with an Anderson’s tested all-pur- 
pose hog brooder, built by us right on 
your farm.” Yes, Anderson puts up the 
house, too—that’s part of the service. 
And that’s talking 
to the farmer in lan- 
guage he can under- 
stand, with an argu- 
ment he can appre- 
ciate. He sees a 
reasonable opportu- 
nity to increase his 
income and he _ be- 
comes a customer. 
“And we both 
make money,” Mr. 
Dobson reiterates. 
“T suppose that’s 
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Opportunity in Brazil’s Forests 
New Orzeans, LA., May 20.—Many mil- 

lions of virgin hardwood trees are hidden away 
in jungle forests of Brazil and constitute one 
of the world’s greatest sources of lumber, ac- 
cording to the report of Eliot Norton, an 
official of the Interstate Trust & Banking Co., 
of this city, who recently returned from an 
extensive survey of the industrial opportunities 
offered in the South American republic. His 
findings are of interest to lumbermen, in the 
South especially, who are seeking new timber 
fields. 

Mr. Norton divides the country into parts, 
for purposes of his survey. The first section, 
located chiefly in the valley of the Amazon, 
includes the States of Para (at the mouth of 
the great river), Amazonas, Boyaz, and Matta 
Grossa, together with the territory of Acre. 
This comprises about two-fifths of the total 
area of Brazil. The other division includes 
the northeast sections of the country, and the 
states in the Parana valley, along with the 
seacoast states. 

The first mentioned section is very thickly 
forested, and contains the bulk of the country’s 
timber resources. Due to the sparseness of 
population, however, and the consequent lack 
of railroads or highways, the lumber industry 
will have to be developed without any shipping 
facilities except water transportation, using the 
many tributaries of the Amazon. In this sec- 
tion modern milling methods are unheard of, 
and development has beet hampered by the 
crude implements in use. While none of the 
forests are classified according to one species 
of hardwood, the quantity of mixed timbers 
growing in one forest will make milling, once 
it is established, a simple and far-reaching in- 
dustry. 

There is a decided difference in the quantity 
of timber in the second division, Mr. Norton 
points out, but no great difference in the size 
or quality. The States of Minas Geraes and 
Parana are forested with a variety of woods, 
the chief type being the so-called Parana pine. 
The two large mills operating in these Parana 
pine woods are the only ones of any size in 
the entire virgin field of Brazil. 


Summing up his report, Mr. Norton declares 
that it would be folly to undertake any milling 
operations in Brazil except with tremendous 
capital, a knowledge of the Portuguese lan- 
guage, and some experience in handling Por- 
tuguese labor. But, he warns in conclusion, 


timber stands in the United States are rapidly 
being cut out, and in view of this fact Brazil’s 
forests offer an attractive field to the mill 
industries of this country. 





Two Anderson tested individual hog houses on the farm of Edward 


cess.” Stevens, Amboy, Minn., used as a poultry house 
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National Production, Shipments and Orders 


es 


_Wasuincton, D. C., May 20.—The following statistics for the periods ended May 11, 1929, and May 12, 1928, were compiled by the Na- 


tional Lumber Manufacturers’ Association: 





























ONE WEEE No. of Mills Production Shi pments Ord 
Softwoods: 929 1928 1929 1928 929 1928 1929 1928 
Southern Pine Association......ccccccccccccces 141 109 66,844,000 64,781,000 68,702,000 73,606,000 61,970,000 65,119,000 
West Coast Lumbermen’s Association........ 208 114 197,024,000 116,493,000 198,363,000 132,918,000 191,185,000 134,215,000 
Western Pine Manufacturers’ Association. 34 24 35,090,000 19,961,000 36,565,000 19,341,000 32,913,000 16,481,000 
California White & Sugar Pine Mfrs.’ Assn... 18 20 22,723,000 23,221,000 18,540,000 20,445,000 17,213,000 18, 553, 000 
California Redwood Association.............. 13 13 8,382,000 5,793,000 8,466,000 5,620,000 9,215,000 7,080,000 
North Carolina Pine Association.......... jee 70 71 9,780,000 13,030,000 8,260,000 14,114,000 9,240,000 = 114,000 
Northern Pine Manufacturers’ Association.... 9 8 10,475,000 8,121,000 9,670,000 7,158,000 5,706,000 8,190, 000 
Northern Hemlock & Hardwood Mfrs. Assn... 25 30 2,099,000 3,490,000 2,415,000 3,971,000 2,557,000 3,803,000 
EE Diceccecevenvessédeekssare 518 389 352,417,000 254,890,000 350,981,000 277,173,000 329,999,000 265,555,000 
Hardwoods: 
Northern Hemlock & Hardwood Mfrs. Assn... 37+ 487 7,675,000 8,078,000 5,012,000 5,810,000 3,613,000 3,819,000 
Hardwood Manufacturers’ Institute.......... 254+ 3487 34,656,000 39,867,000 39,397,000 49,886,000 40,312,000 50,179,000 
Es oe ee weg Scenes See 291+ 3967 42,331,000 47,945,000 44,409,000 55,696,000 43,925,000 53,998,000 
NINETEEN WEEKES 
Softwoods: 
Southern Pine Association..............02+++: 2731 1994  1,246,453,000 1,268,849,000 1,302,713,000 1,328,657,000 1,332,460,000 1,362,426,000 
West Coast Lumbermen’s Association........ 3812 2153 = 3,37,928,000 2,202,441,000 3,254,076,000 2,197,258,000 3,394,950,000 2,397,914,000 
Western Pine Manufacturers’ Association.... 683 561 ¥738,000 316,445,000 615,610,000 376,304,000 653,451,000 391,986,000 
California White & Sugar Pine Mfrs.’ Assn... 479 431 341,881,000 333,099,000 482,921,000 465,344,000 481,710,000 463,473,000 
California Redwood Association.............+- 265 282 140,738,000 153,833,000 136,159,000 137,249,000 154, ,000 146,159,000 
North Carolina Pine Association............. 1357 763 193,038,000 137,820,000 183,282,000 146,096,000 172,872,000 140,460,000 
Northern Pine Manufacturers’ Association.... 171 160 102,025,000 124,028,000 153,764,000 136,393,000 157,717,000 146,097,000 
Northern Hemlock & Hardwood Mfrs. Assn... 791 507 y000 56,697,000 69,029,000 50,860,000 y967,000 56,026,000 
SE I So ne. puede beve edad 10289 6851 5,904,639,000 4,593,212,000 6,197,554,000 4,838,161,000 6,424,764,000 5,104,541,000 
Hardwoods: 
Northern Hemlock & Hardwood Mfrs. Assn... 1195 _507 250,377,000 141,500,000 176,844,000 106,703,000 173,212,000 106,441,000 
Hardwood Manufacturers’ Institute.......... 5192+ 5262T 745,285,000 702, 521, 000 826,601,000 763,858,000 843,908,000 793,162,000 
inc cen endu canes waded suns 6387+ 995,662,000 844,071,000 1,003,445,000 870,561,000 1,017,120,000 899,603,000 


TUnits of production. 


Northern hemlock and northern and southern hardwood production figures for 


1928 are on log scale basis. 





Southern Pine Barometer 


New OrLeans, La., May 20.—For the week 
ended May 11, Saturday, 141 mills of the total 
capacity of 173 units (a unit representing 
output of 1,500,000 “" 2,000,000 feet between 
Nov. 1, 1925, and Oct. 1928), report as fol- 
lows to the Southern Pine Association : 


Percent Percent 
3-year Actual 


Production— Carst Feet Av.Prod. Output 
Aver. 3 yrs.. .... 173,225,059 eae 
a eee a 66,844,402 91.29 aaa 

Shipments* 3,337 68,702,156 93.82 102.78 

Orders— 

Received* 3,010 61,969,880 84.63 92.71 
On hand end 
weekt -11,385 234,394,380 


*Orders were 90.20 percent of shipments. 
tBasis of car loadings is March average 
20,588 feet. ‘ — 


tOrders on hand showed a decrease of 2.79 
percent, or 6,732,276 feet, during the week. 





Western Pine Summary 


PORTLAND, Ore., May 20.—The Western Pine 
Manufacturers’ Association summarizes as fol- 
lows reports for the week ended May 11 from 
34 member mills: Per 

cent 


P a 
Production— ezeent, Snip 





Carat Feet ofcut ments 
Average* . 33,650,000 rer coer 
eee 35,090,000 eh 
Shipments (car).1, 343 34,918,000 ae 
Local deliv. 647,000 oa 
Total shipm’ts 35,565,000 101.35 
Orders— 
Cancelled ; 17 442,000 
Booked (car)..1,241 32,266,000 
rae adie 647,000 
Total orders.. 32,913,000 93.80 92.54 
On hand end 
week ......5,372 139,672,000 


Bookings for the week by thirty- four iden- 
tical mills were 83.12 percent of those for 
the previous week, showing a decrease of 
6,552,000 feet. 

#Car basis is 26,000 feet. 


*Average takes into consideration mill ca- 
pacity, number of months usually operated 
and usual number of shifts—reduced to a 
weekly basis which is constant throughout 
the year. 

During the week production was 104 percent, 
shipments 106 percent and orders 98 percent 
of average production. Percentages for the 
corresponding week of the preceding four 
years were as follows: Production, 101 per- 


cent; shipments, 89 percent, and, orders 85 
percent of average. 
Production is so seasonable that during 


winter months actual 
less than 50 percent o 
peak summer months the production increases 
to well over 100 percent of average. 


roduction amounts to 


average while during. 








West Coast Review 


[Special telegram to AMERICAN LUMBERMAN] 


SEATTLE, WASH., May 22.—The West Coast 
Lumbermen’s Association reports that 207 mills 
—all those reporting production, shipments and 
orders—during the week ended May 18 gave 
these figures : 


Production ..194,227,000 
Shipments ..208,740,000 7.47 over production 
| eae 203,501,000 4.77 over production 


A group of 270 mills, whose production re- 
ports of 1929 to date are complete, reported as 
follows: 

Average weekly operating capacity. 274,098,000 
Average weekly cut for twenty weeks— 
0 eee er re ee Pee ee 200,062,000 


ee ee ee ae ee 195,017,000 
Actual cut week ended May 18, 1929. 221,786,000 


A group of 203 identical mills, whose pro- 
duction for the week ended May 18 was 191,- 
780,000 feet, reported distribution as follows: 





Unfilled 
Shipments Orders Orders 
eee 84,212,000 81,913,000 235,959,000 
Domestic 
cargo . 75,496,000 66,854,000 309,270,000 
. Export . 35,788,000 37,022,000 235,180,000 
Local . 11,667,000 ee Perr 
207,163,000 197,456,000 780,409,000 


A group of 112 identical mills, whose reports 
of production, shipments and orders are com- 
plete for 1928 and 1929 to date, reported as 
follows: 


Week Aver. 20 Aver. 20 
ended May weeks May weeks May 

18, 1929 18, 1929 19, 1928 
Production ..120,099,000 109,041,000 115,041,000 
Shipments ..132,649,000 113,524,000 115,194,000 
OrGere .cccs 118,992,000 115,743,000 124,435,000 





North Carolina Pine 


NorFoLtk, VA., May 20.—The North Caro- 
line Pine Association makes the following 
analysis of figures from seventy mills for the 
week ended May 11: Per 


Percent Percent cent 
Aver.* Actual Ship- 


Production— Feet om art aiats ments 
Normal* ..10,878,000 
Actual ...— 9,780,000 “90 sine 
Shipments .. 8,260,000 76 84 ene 
Orderst . 9,240,000 85 94 112 
Unfilled 
Orders ..44,485,000 


tAs compared with preceding week here is 
an increase in orders of 2 percent, two less 
mills reporting. 

*“Average” 


is of production for the last 
three years. 





West Coast Analysis 


SEATTLE, WaASH., May 18.—The West Coast 
Lumbermen’s Association furnishes the follow- 


ing supplementary analysis of domestic cargo 
business for the week ended May 4: 

















Washington British 
and Oregon Columbia 
91 Mills 18 Mills 
Orders on hand first of 
week— 
CRPEOPRIS. 2 cccccs 110,473,952 454,671 
Atlantic Coast ....146,077,984 20,574,640 
Miscellaneous 3,990,556 6,996,415 
Total .........-260,542,492 28,025,726 
Orders received— 
ee 20,919,659 764,000 
Atlantic Coast .... 28,972,258 6,011,000 
Miscellaneous ..... 875,800 1,225,000 
ee 50,767,717 8,000,000 
Cancellations— 
eee Saeee 86s sé eaepee 
Atlantic Coast 186,667 115,000 
DEUEOMS. ccce sctenene  sve0vnsme 
- a eee 285,466 115,000 
Shipments— ~« 
California; .......< 22,982,197 75,000 
Atlantic Coast .... 35,606,533 6,412,008 
Miscellaneous ..... 601,355 1,412,536 
BE shaeankone 59,190,085 7,899,544 
Orders on hand end of 
week— 
ee 108,312,615 1,143,671 
Atlantic Coast ....139,257,042 20,058,632 
Miscellaneous 4,265,001 6,808,879 
_ | er ee 251,834,658 28,011,182 


Total domestic cargo— 
Orders on hand first of 


Pee ree 288,568,218 
Orders received .......... ,767,717 
ee Re eer rr ,466 
EY 5. as chews omnes 67,089,629 
Unfilled end of week...... 279,845,840 





MANAGER Charles F. Connor, of the Howe 
Lumber Co., Marlboro, Mass., recently an- 
nounced that it has shipped to Henry Ford in 
Dearborn, Mich., a Brown engine, formerly 
used to run a mill-at Marlboro, and which Mr. 
Ford purchased while on a recent visit to the 
Wayside Inn in South Sudbury. Mr. Connor 
said the old engine was to be placed by Mr. 
Ford beside a planer, more than 100 years 
old, which Mr. Ford purchased during a New 
England visit last fall. The Brown engine 
shipped to Mr. Ford by the Howe Lumber 


Co. is said to be one of the best preserved 
of its type to be found in these modern days. 
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National Analysis 


Wasuincton, D. C., May 20. — The Na- 
tional Lumber Manufacturers’ Association is- 
sued the following analysis for the periods 
ending May 11—orders and shipments being 
shown as percentages of production : 


One Week 19 Weeks 
Ship- Or- Ship- Or- 
Softwoods— ments ders ments ders 
Southern Pine ...... 103 93 
West Coast ........- 101 97 101 105 
Western Pine ...... 104 94 110 117 
California Pines .... 82 76 141 141 
California Redwood .101 110 97 109 
N. Carolina Pine.... 84 94 95 90 
Northern Pine ...... 92 54 151 155 
N. Hem. & Hardwood.115 122 81 91 
All softwoods ..... 100 94 105 109 
Hardwoods— 
N. Hem. & Hardwood 65 47 71 69 


Hdwd. Mfrs. Inst...114 116 111 113 


All hardwoods ...105 104 101 102 
All woods ........ 100 95 109 113 


For the periods ended May 12, 1928, ship- 
ments and orders made the following percent- 
ages of actual production: 


One Week , 19 Weeks 
in nm A 








ia a t ‘. 
Ship- Or- Ship- Or- 
Softwoods— ments ders ments ders 
Southern Pine ..... 114 101 105 107 
ee 114 115 100 109 
Western Pine ...... 97 83 119 124 
California Pines ... 88 80 140 139 
California Redwood . 97 122 89 95 
North Carolina Pine.108 93 106 102 
Northern Pine ..... 88 101 110 118 
N. Hem. & Hdw.....114 109 90 99 
All softwoods ....109 105 105 111 
Hardwoods— 
N. Hem. & Hdw..... 72 47 75 75 
Hdw. Mfrs. Inst....125 126 109 113 


—— 


All hardwoods....116 113 103 107 
BE WOOGE .céccsnn 110 106 105 110 


— ———_—- 


Actual production reported in the periods 
of 1929 indicated made the following percent- 
ages of the average production during periods 
of three years: 


One Wk. 19 Wks. 

Pee POG sexrcacctues A 91 89 
SD. Saw cemis cua mae A 114 100 
NE PUD cvvcaccdeeaus A 101 109 
. aL, Fea ean A 109 101 
Calif. Redwood ......s0% A 114 93 
CS eee A 90 86 
EE SS EE A 88 73 
Bees Be TO es viv ves eeees A 53 80 

All settwoeodse ..<csccces 105 97 

Hardwoods— 
ee SS Ae Cc 83 83 
we.. BEFee. Teet. ..cccecees Cc 76 80 

All hardwoods .......... 77 81 


A—Average based on actual 
period of three years. 


C—Average based on estimated mill capacity. 


California Redwood 


San Francisco, Cauir., May 18.—The fol- 
lowing information is summarized from the 
reports of 13 mills to the California Redwood 
Association for the week ended May 11: 


— Redwood White- 
Percent of wood 


output for 








Feet production Feet 
Production ..... 8,382,000 100 1,503,000 
Shipments ..... 8,466,000 101 2,023,000 
Orders 
Received ..... 9,215,000 110 2,098,000 
On hand ..... 38,676,000 eae: 6,102,000 


Detailed Distribution of Redwood 
; Shipments Orders 
Northern California* 





. 3,001,000 3,006,000 

Southern California* . . 2,093,000 1,380,000 
De PRT 74,000 35,000 
SN ss chincin x mncicnbrer 2,418,000 3,353,000 
MENND, cline oc Son arbi eis 880,000 1,441,000 
8,466,000 9,215,000 


TWashington, Oregon, Nevada and Arizona. 
tAll other States and Canada. 


*North and south of line running through 
San Luis Obispo and Bakersfield. 





West Coast Waterborne 


SEATTLE, WASH., May 18.—Following is a 
report of April cargo shipments of lumber 
from the Pacific Northwest, as compiled by 
the Pacific Lumber Inspection Bureau: 


Domestic 
INTERCOASTAL— Board feet 
Se I io a cc 0'n beau eid Kae ee 187,440,236 
Se Ke Ee eae 9,664,175 
CoastwisE—- 
Ce, eo ecd:d we wk Oe abe oa ee’ 136,918,525 
I Waa cit Cats at oS a areie AM oa 663,431 
OTHER— 
Binwration Tales 2c ccc csvcscees 7,300,660 
POREERE COREE BORO oc ics ccccces 2,963,295 
pe aa 635,239 
ee NE. bis wn" obese Hs 345,585,561 
Export 
AUSTRALASIA— 
I i os i 55 bike om slds ab eins 19,346,890 
TO ME crndvcicvsccscelcas Terese 
SUE THUG BONNE one's So cwaccesce 2,033,496 
Latin AMERICA— 
South America (east coast)..... 8,190,875 
South America (west coast)..... 13,117,681 
SE oie neCkad pada naaee 1,522,831 
Ort ENT— 
ne ee ae nee 31,312,366 
Ger a we Thea EROS ae 82,169,465 
ah 2 ceitlin alain ec.cy ah ciara ions gaa ole 907,397 
United Kingdom & Continent...... 20,872,353 
DE. Wie ike os aware we earwee 4,820,536 
eo er er 185,532,688 


Districts of origin of the above shipments 
are given as follows: 
British Domestic Export Total 
Columbia.. 48,935,129 32,574,771 76,509,900 
Washington . 228,882,159 100,835,729 329,717,888 
Oregon . 72,768,273 52,122,188 124,890,461 


345,585,561 185,532,688 531,118,249 








Carolina Pine Costs 


Norrotx, Va., May 20.—The North Carolina 
Pine Association reports that in March of 
this year the total cost of rough lumber, ex- 
clusive of stumpage, was $18.67 for mills 
doing their own logging, the range for these 
being from $16.71 to $23.76. This statement 
is based on 15 reports from 12 members repre- 
senting 16 mills. The average cost of logs 
for these mills, exclusive of stumpage, was 
$8.09, made up of $6.16 for logging expense 
and $1.93 for log transportation; total cost 
of manufacturing was $5.79, made up of $3.56 
for sawmill, 52 cents for dry kilns, and $1.71 
for yarding and shipping; the total overhead 
was $3.91, made up of $1.38 for insurance and 
taxes, 97 cents for depreciation and $1.56 for 
general overhead, and selling expenses were 88 
cents. The total cost of rough lumber, ex- 
clusive of stumpage, for January was $18.91, 
and for February was $19.97. 


Maple Flooring Stocks 


The Maple Flooring Manufacturers’ Asso- 
ciation has issued the following comparative 
statistics for April, 1929 and 1928, based on 
reports of the same eighteen member mills: 


April, April Percent 
1929 1928 Increase 
Production ...... 5,739,000 6,338,000 *9. 
Shipments ...... 7,583,000 6,613,000 14.7 
a ee 8,616,000 5,920,000 45.5 
End Month— 
Orders unfilled. ..13,337,00Q 8,894,000 560.0 
OE NG aiveca cus 24,443,000 25,645,000 *4.7 
*Decrease. 


Average Value, 25/32x2%4”, First, Second and 
Third Maple f. o. b. Michigan and Wisconsin 


Mills 
April, April Percent 
1929 1928 Increase 
an were $71.28 63.12 12.9 


The following are percentages of sold stock 
May 1, 1929: 


Maple-Beech- 
Birch Maple Maple, 24” 
oo, ee 61 76 144 
BOCOME cvcceses 48 51 75 
Serre 51 52 100 
A CRPOO -o0 cece 55 62 109 





Hemlock and Hardwood 


OsukosH, Wis., May 20.—The Northern 
Hemlock & Hardwood Manufacturers’ Asso- 
ciation makes the following report for the week 
ended May 11: Percent 


of Ca- 
Hardwoods— Total Per Unit* pacity 


Capacity, 66 units*.13,891,000 


_Actual production..11,940,000. 181,000 86 
Shipmentst ....... 8,400,000 127,000 61 
Orders receivedt... 5,931,000 90,000 42 
Orders on hand...58,152,000 881,000 
Hemlock— 

Capacity, 88 units*.18,666,000 210,000 100 
Actual production... 4,188,000 47,000 22 
Shipmentst ....... 3,996,000 45,000 21 
Orders received}... 5,255,000 61,000 28 
Orders on hand...28,494,000 267,000 


*Daily 10-hour productive capacity of 35,000 
feet is considered one unit. The production 
is based on mill log scale, and lumber cut 
overruns this by 20 percent. 

+Lumber fabricated at mill and used in con- 
struction work is included in total orders and 
shipments. 





BowInc only to asbestos in its fire-resisting 
qualities, the bark of California big trees is 
said to act as a protection against the gigantic 
forest fires that periodically sweep away the 
smaller trees. Some of these trees reach the 
amazing age of 5,000 years. It is reported that 
a piece of bark 12 inches square resisted the 
flames of a lumber mill furnace for eight 





hours. 





338,533,000 feet. 


Softwoods— 


Totals, softwoods 
Hardwoods— 





DOUSHOE Fare BOOOCIREIOE, 60 vc ccwesavvcccoene 
West Coast Lumbermen’s Association......... 
Western Pine Mfrs. Association.............. 
Calif. White & Sugar Pine Mfrs. Assn........ 
California Redwood Association. ...........++. 
North Carolina Pine Association.............. 
Northern Pine Mfrs. Association............+. 
Northern Hemlock & Hardwood Mfrs. Assn.... 
i< ‘ae 356,919,000 


Northern Hemlock & Hardwood Mfrs. Assn.... 
Hardwood Manufacturers’ Institute........... 


Totails;. RhavGweeds oii. cecesveetscivseves 


Orders 5 Percent Below Output 


[Special telegram to AMERICAN LUMBERMAN] 


Wasurincron, D. C., May 23.—Five hundred and thirty-seven softwood mills of eight as- 
sociations, for the week ended May 18 reported to the National Lumber Manufacturers’ As- 
sociation production aggregating 356,919,000 feet, shipments, 359,808,000 feet, and orders, 
The week’s figures for production, shipments and orders follow: 


No. of 


Mills Production Shipments Orders 
os *46 63,724,000 61,097,000 61,861,000 
<< aon 194,227,000 208,740,000 203,501,000 
oo 37 37,281,000 36,140,000 28,808,000 
vi 20 27,432,000 19,851,000 17,264,000 
a 13 8,078,000 8,154,000 8,694,000 
— 75 11,589,000 13,260,000 8,562,000 
ia 9 10,584,000 8,802,000 7,511,000 
os 31 4,004,000 3,756,000 2,332,000 


359,800,000 


338,533,000 








Mills 
die 31 8,510,000 5,984,000 4,574,000 
ip? ae 38,517,000 41,246,000 44,225,000 
ioe (ED 47,027,000 47,230,000 48,799,000 
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How Southern Pine Is Used 


One of the most effective pieces of field 
work done by a representative of any branch 
of the lumber industry was an investigation 
recently concluded by John F. Carter, of the 
Southern Pine Association. Mr. Carter made 
an exhaustive investigation of conditions in 
the anthracite coal mining region and was able 
to point out to engineers and purchasing agents 
in this field how they could easily secure the 
material best adapted for certain purposes in 
the mines where timber of the highest grade 
is necessary both for the proper conduct of 
the business and for the safeguarding of the 
lives of the miners. 

Mr. Carter made an exhaustive report to 
the association, and mention of this investiga- 
tion has previously been made in the AMERI- 
CAN LUMBERMAN, but photographs of phases 
of anthracite mining that require high grade 
timbers have not heretofore been available. 
Among the uses for the very best timber are 
shaft guides. These are vertical shafts in 
parallel sets along which runs the shoe at 





of timber is in the breakers, which are the 
great buildings in the anthracite district where 
the coal is crushed to size, sorted, separated 
from the rock or slate, carefully washed and 
screened. The massive crushing and screen- 
ing machines used for this purpose when in 
operation are rocking from timbers which 
always are moist, covered with coal dust, and 
hammered, pounded and strained in every way 
by the vibrations of the ponderous machinery. 
Water pours over the timbers and at the same 
time the hammering and pounding go violently 
on. Production must be maintained and the 
failure of timbers here would shut down the 
plant. -At the same time wood, with its won- 
derful resiliency, is required and timbers must 
be chosen that will not fail. Increased size is 
not a remedy. Cheapness of price is no satis- 
factory basis. Only inherent quality in the 
timber will fill the bill. 

In his investigation, Mr. Carter found that 
when large lumber contracts were to be bid 
for, the purchasing agent received bids some- 


in Coal Field’ 


manufacturers of various woods in writin 
their own grade rules to cover their particular 
species. Purchasing agents were advised that 
if they specify grade-marked and trade-marked 
lumber and timbers in placing their orders 
they can be assured that the material they buy 
will be delivered and that there will be no 
substitution of grades or the possible use jn 
the mines of timbers that apparently meet the 
requirements but in reality are not the type 
required. 


Installing New Kiln Equipment 


JACKSONVILLE, FLa., May 20.—That the 
Brooks-Scanlon Corporation plans to equip its 
new plant at Foley, Fla., to supply its trade 
with properly dried lumber is indicated in 
the fact that it is installing at this new mill 
now under construction seven high powered 
Moore reversible cross circulation fan kilns, 
These kilns are of the single track, compart- 
ment type, each 20x120 feet. They will be 





aa 








How good lumber and timber are used in anthracite coal mining. 


placed vertically to cross braces. 











(Upper left): Top of mine shaft, showing shaft guides at center 
(Upper right): An anthracite colliery and breaker house built of combination lumber and concrete. 


(Lower left): Interior breaker house showing southern pine timbers which are subjected to severe shocks and strains and excessive mois- 
ture. (Lower right): In breaker house where heavy vibration, constant hammering and excess moisture demand the best in structural timbers. 


the side of the elevator or: cage and which 
guide the cage as it ascends or descends in 
the mining shaft. The cage brings coal to 
the surface and transports mining crews and 
equipment. These timbers are exposed to 
dampness, coal dust, dirt and grease, which 
are always present and, combined with the 
high speed of elevator, operation, play havoc 
with inferior grades of wood, if these are 
substituted for the type needed for this par- 
ticular service. The very best quality of tim- 
ber is required as an assurance against loss 
of life and interruption to production. 

Another important use for the best quality 


times ranging from a low price of $46 to a 
high price of $78 per 1,000 feet, and too often 
the business was awarded on the basis of 
price. Representatives of the mining companies 
were shown that there is plenty of good long- 
leaf yellow pine timber available for the pur- 
poses required, but that the surest way to ob- 
tain the right kind of material is to specify 
grade-marked and trade-marked lumber and 
timbers. They were shown that simply speci- 
fying American Lumber Standards is not a 
safe basis to use as a purchasing description 
or grade in any species of lumber. American 
Lumber Standards serve as the basis for the 


used to season all grades of yellow pine lum- 
ber, and because of the close, edge-to-edge 
piling arrangement made possible with this 
type of kiln, it is estimated that the holding 
and drying capacity of these kilns will be from 
30 percent to 50 percent greater than is_pos- 
sible where vertical flues are required. With 
this new system of drying no flues of any 
kind are necessary. Lumber is stacked close 
edge to edge and thin stickers are used. High 
powered disc fans operating in a patented duct 
system force a great volume of properly con- 
ditioned air crossways the load between the 
stickers, 
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Some Improvements in Kiln Design 


[By H. B. Oakleaf, president General Dry Kiln Co.] 


Ever since an interest was developed in cross 
circulation or solid loaded flat piled kilns, 
operators and engineers have realized the de- 
sirability of more uniform distribution of the 
air between each layer of lumber up and down 
the load. 

This distribution was obtained in the so 
called “A” chimney type of loading where a 
definitely designed tapered flue built into the 
load became a positive part of the air distri- 
bution or air circulating system. 

When circulation across the load from side 
to side was inaugurated the central tapered flue 
was eliminated and no nrovision made at the 
side of the load to regulate air volumes up and 
down the load with the result that some courses 
got considerably more or considerably less air 
or circulation than others, which caused ir- 
regular and uneven drying throughout the 
truck. 

The General Dry Kiln Co.’s engineers have 
now perfected (patents pending) what is 
termed an “oscillating deflector.” 

These oscillators are mounted on the kiln 
wall near the lower part of the loads (in 
designs where the air stream comes from below 
and near the upper part of the loads where 
the air comes from the top.) They move 
slowly back and forth in the air stream during 
the process of drying. This movement of the 
deflector directs and sweeps the air currents 
up and down the load uniformly into each 
opening between the courses of lumber and 
insures positive and uniform drying of each 
board in each layer. 

The oscillating deflector has several impor- 
tant functions: 

1. It insures uniform drying by equalizing 
the air currents up and down the side of the 
load and between the individual layers of 
lumber. 

2. It reduces the temperature drop across 
the load by increasing the air volume de- 
flected at predetermined intervals into each 
portion of the load from top to bottom which 
results in giving more uniform drying across 
the load as well as up and down the load. 

3. It gives the transfusion of moisture 
from the interior to the surface of the boards 
































to distribute the air current, and when the 
relation of lumber to sticker space is changed 
the pressure equalization at various portions 
of the load is upset. 

The accompanying illustrations show how 
the oscillator is applied to the usual upright 
blower and internal fan kilns, and also its 
adaptation to the new inverted type of kilns 
where the blowers are on the roof or the in- 
ternal fans are suspended from an arched ceil- 
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Por Overhead Kilns For Standard Kilns 

General's new oscillating deflectors for re- 
versible Cross-Flo kilns 





ing, which are some of the new and improved 
kiln designs produced by the General company’s 
engineers. 

The oscillator is actuated by an electrically 
driven reduction gear with bell crank and 
connecting rods operating from the roof. The 
small arc of travel and the excellent balance 
of the deflector enables the production of the 
oscillating movement at a small fraction of a 
horsepower. 

Exhaustive tests of the moisture content of 
hundreds of pieces from lumber trucks dried 
with the oscillator prove 
that it takes the past irregu- 
larities of drying out of 
cross circulation kiln . de- 
signs and insures the pro- 
duction of that uniform 
moisture content so essential 
in modern lumber merchan- 
dising. 

New Overhead Features 


The co-operative effort of 
formerly competitive engi- 
neers—the North Coast, 
Welch, and Northwest 
Blower Kiln companies now 
working together under the 
name of the General Dry 
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No Basement—Internal 
Fans 


General's new “Overhead” Cross-Flo kilns with reversible 


circulation 


a chance to catch up and keep up with sur- 
face evaporation. This “breathing action” 
retards even minute surface check, case hard- 
ening, and checking, and produces softer and 
brighter stock than has heretofore been pos- 
sible with forced circulation kilns. 

4. It overcomes all variations in circula- 
tion up and down the load at present exist- 
ing in cross circulation kilns due to variations 
in the relation in lumber; volumé to sticker 
space such as occur where the same size 
Stickers are being used and different thick- 
nesses of stock are being dried with them. 
In this case back pressure is depended upon 





No Basement—External 
Blowers 


Kiln Co.—has resulted in 
many important changes 
and improvements in kiln 


design and operation. 

The efficiency of both the 
external blower and internal 
fan types has been greatly 
increased and at the same time installation 
and maintenance costs have been reduced. 

The most important change in both types 
of kilns has been placing the heating and 
circulation equipment overhead as shown in 
the four accompanying illustrations which de- 
pict both the “overhead” and “standard” 
designs for internal fan and external blower 
kilns. 

The advantages of the new designs afé as 
follows: 

1, The costs of excavation and concrete 





External Blowers 


work in basements and equipment room are 
eliminated. 

2. The storage tracks, both green and dry, 
can be installed on the ground instead of on 
the platform four or five feet above the 
ground which has been common practice. 

3. The internal fans, bearings and piping 
are Overhead, free from dirt and falling de- 
bris and can be oiled and inspected from the 
roof vents without cooling the kiln off or 
shutting it down for this purpose. 

4. The arched roof gives a stream line for 
internal fan air currents and greatly increases 
the efficiency of the fans, resulting in appre- 
ciably more air per horsepower. 

5. An additional number of fans combined 
with the “opposed fan’ design (a North Coast 
feature), gives more uniform temperatures 
along the kiln and disposes of the problem 
of “end-drift” found in non-opposing internal 
fan kilns. 

6. The control room or operating room of 
the kilns is on the roof where it can be ven- 
tilated, kept cool, and well lighted. 


The accompanying sectional and longitudinal 
illustrations of these new designs show the 
details for these two overhead types of kiln 
installations now being marketed by the Gen- 
eral Dry Kiln Co. 

These designs, together with General’s new 
oscillating deflector, represent a marked im- 
provement in dry kiln engineering and like the 
introduction by the Northwest Blower Kilns 
Co. of forced circulation into universal use in 
drying lumber, they demonstrate General’s 
progressive and forward looking policies which 
insure better kiln performance for each dollar 
invested. 


Unearthed Logs Clear Old Mystery 


PHILADELPHIA, Pa., May 20.—Discovery on 
May 14 of hollowed cedar trunks laid deep 
in sand to form a pipe line to the sea is be- 
lieved to have solved a century-and-a-half mys- 
tery as to how South Jersey patriots deprived 
British frigates of a fresh water supply during 
the Revolution. The ancient wooden pipe line 
was found by Mayor’ Edward Springer, of 
Cape May Point, while beach borings were 







































































Internal Fans 


General’s standard Cross-Flo kilns with reversible 


circulation 


being made in preparation for building an 
immense jetty to break currents sweeping from 
Delaware Bay. Mayor Springer followed the 
log-pipes direct to the edge of Lilly Lake, a 
body of fresh water a short distance from surf 
line. 

Former Senator Lewis Stevens, Cape May 
County historian, who visited the scene, said 
that the pipe line undoubtedly explained the 
mysterious method by which patriots of south- 
ern New Jersey had caused fresh water to 
become brine when the British men of war 
came ashore to fill casks. 
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Hardwood Prices Firm on Most Items 


Rising Rivers Curtail Output 


MeEmPHIs, TENN., May 20.—Sales and ship- 
ments of southern hardwoods continue to ex- 
ceed production. Latest figures available show 
that production in the South and Appalachian 
territory for the week ending May 14 was 82 
percent, while orders were 94 percent and ship- 
ments 87 percent of normal production. Pro- 
duction throughout southern territory will not 
reach normal for many weeks, due to con- 
tinued high water. All rivers are again ris- 
ing, and several levees have recently broken. 
Practically all the forests are flooded, and few 
logs are being harvested. Many sawmill men 
report that they will be unable to get into their 
timber before Aug. 1 and are having a hard 
time keeping mills supplied with logs. 

There is a good demand from all consumers. 
Automobile manufacturers continue to buy in 
large quantities, while there is an increased 
demand from the building trades. Furniture 
demand is rather light. Flooring manufactur- 
ers continue to buy oak, but not in very large 
quantities. Export demand has shown im- 
provement during the last two or three weeks. 
Stocks at mills are at the lowest in a number 
of years, and there are plenty of orders on 
the books of southern manufacturers to keep 
them busy for at least ninety days. Prices are, 
therefore, holding firm. 


Many Consumers in Market 


CINCINNATI, OHIO, May 21.—Hardwood or- 
ders last week covered the general list. Al- 
most all wood consuming industries were rep- 
resented in the bookings, which ranged all the 
way from mixed carlots to five or six cars. 
Among the buyers were the railroads, office 
and home furniture manufacturers, automotive, 
radio and refrigerator factories, planing mills 
and flooring plants and box makers. Eastern 
wholesalers and jobbers were also in the mar- 
ket and there was a fair volume of export 
trade. The return of the furniture trade to 
the market was cheering, although its buying 
to date has not been very large. Small lots of 
chestnut, both sound wormy and sap and red 
gum and good lots of oak and poplar were in- 
cluded in its takings. The flooring plants and 
planing mills are good buyers, orders for oak 
being larger than those for maple. Auto fac- 
tories are taking thick oak, ash, maple, south- 
ern elm and gum, most orders being for 8/4 
and thicker, and prices of these sizes are firm, 
as dry stocks are short. 

Southern pine is slow on account of high 
money rates holding back building. Banks 
want 8 percent for any sort of loans on apart- 
ment buildings. Orders are reported off 35 
to 50 percent for this reason. Cypress is more 
active, with industries and flooring -plants and 
planing mills taking good lots. Pacific coast 
woods are slow movers, but improved’ inquiry 
was reported last week. 





Show Oak and Chestnut Furniture 


CINCINNATI, Onto, May 20.—A feature 
which attracted particular attention at the 
meeting of the Appalachian Hardwood Club 
this week was the exhibit of oak and chestnut 
furniture for office uses which was made 
through the courtesy of the A. B. Clossen- Art 
Co., of Cincinnati. 

This consisted of several pieces but. there 
were two or three in particular which attracted 
much favorable comment from,the lumbermen, 
since they showed how chestnut and sound 
wormy oak had been used to great advantage 
in the construction of unusually handsome fur- 
niture. 

One especially attractive piece was an orna- 
mental office desk made entirely of chestnut 


except a center panel of burr walnut on the 
small central drawer. The desk was of French 
Gothic design, the scroll work in the front 
of the side drawers being designed after the 
“linen roll” patterns of the sixteenth and sev- 
enteenth centuries. This work was hand 
carved and showed how beautifully the chest- 
nut wood lent itself to this type of wood orna- 
mentation. 

Another interesting piece was a table made 
of West Virginia chestnut quarter sawed so 
that it resembled oak. It made a very hand- 
some piece of office furniture which is being 
used to good effect in a show room of a 
casket company in Cincinnati. The pattern 
is early English Gothic. 

Other pieces shown were in the soft tones of 
old English oak which demonstrated how 
beautifully this Appalachian wood could be 
utilized for office furniture in the more ex- 
clusive offices of the large corporations. The 
wood was sound wormy oak and regular quar- 
ter sawn oak and the art company making the 
display said that it was placing a good many 
of these pieces in middle West territory. 


Sales Active at Good Prices 


Macon, Ga., May 20.—The hardwood indus- 
try is in better shape than in many months. 
Mills are getting plenty of logs and are run- 
ning full time. While every item on the list 
is in good demand, special attention appears 
to be centered on sap gum, which has reached 
the highest price since 1919. A local manu- 
facturer gives these as the prevailing prices 
on inch sap gum: FAS, $52; No. 1, $37; 
No. 2, $20. Poplar is in good demand also, 
and flooring plants are making heavy pur- 
chases of oak. The automobile body people 
have resumed buying of magnolia, maple and 
elm, in sufficient volume to more than offset 
the slackening in demand from radio manufac- 
turers. Export business is picking up, despite 
the British election. 


Stocks Light But Market Softer 


3ROOKHAVEN, Muiss., May 20.—Orders for 
hardwoods have shown a very perceptible let- 
up. New price lists are being issued at the 
middle of the month, and downward readjust- 
ments are being made. Most mills have fairly 
good order files and their stocks are light. 
Weather conditions have been ideal, but scarcity 


_of logs is limiting mill operations to five days 


a week. 

Ash demand is good and stocks are low. 
The fairly heavy stocks of beech, dry and 
part dry, were promptly absorbed this month. 
There is an excellent demand for beech, but 
dry stocks are scarce. There has been a ma- 
terial increase in cypress stocks, as this wood 
continues rather slow. Quartered black gum 
stocks are showing but little increase, with 
demand fairly active. Plain and quartered 
red gum stocks have not shown much increase, 
but sales have been very light. Demand for 
plain sap gum has been just a little discourag- 
ing, but stocks are not large and it is believed 
prices will hold. Quartered sap gum stocks 
have been materially reduced. Cutting orders 
for magnolia are still held by the mills and 
there is a continued good demand for 6/ and 
8/4 thicknesses for the automobile trade. 
Stocks of plain oak, both red and white, are 
fairly low, and there is practically no move- 
ment of any grade or thickness. The surplus 
of quartered white oak has been absorbed. 
Poplar stocks-have sold remarkably well, espe- 
cially in upper grades. Plain tupelo stocks 


are of fair size as sale of the wood has been 
rather light; prices are showing some increase, 
and inquiry is very heavy. 


For Current. Market Prices on Hardwoods See 


Demand Improving; Prices Firm 


LovuisviL_tE, Ky., May 20.—The lumbermen 
of Louisville are reporting good business, In- 
quiry for and sales of automotive woods were 
just a little better, while cabinet woods are 
also moving very well. Elm, maple and mag- 
nolia were moving a little better. Dry gum 
stocks are moving freely, including plain and 
quartered sap, and plain red. Poplar sales are 
very fair, and walnut in the better grades js 
moving right along. The outlook in oak js 
believed to be better than for several years, 
Flooring oak has not been active, but sound 
wormy oak has been moving well for automo- 
tive use, and more sound red and white oak 
in common grades, is being taken, while there 
is better demand for fixture and other uses. 
Miserable weather for the last thirty days has 
had a tendency to slow down demand from 
the building trades. Prices on all items are 
very firm, Louisville quotations being : 


Poplar, FAS, southern, $85; Appalachian, 
$95; saps and selects, $65@70; No. 1 common, 
$48@55; No. 2-A, $36@40; No. 2-B, $26@27, 
Walnut, FAS, $240@250; selects, $165@170: 
No. 1 common, $95@100; No. 2, $40. Plain 
sap gum, FAS, $60; common, $44; quartered 
sap, FAS, $61@62; quartered common, $46@47. 
Plain red gum, $98 for FAS, and $50 for com- 
mon; quartered red, $100 and $52. Cottonwood, 
$53, $37 and $33. Ash, $75, $50 and $30. South- 
ern red oak, $68, $52 and $42; white, $85, $54 
and $44. Appalachian plain red oak, $85 and 
$55; plain white, $96 and $58; quartered white, 
$135 and $75; quartered red, $110 and $60. 
Soft maple, No. 2 C and better, 8/4, $60 to 
$62. Magnolia, 8/4, $60. Elm, 8/4, $52; 6/4, 
$52. Sound wormy oak C and better, 4/4, $38. 
Hard maple, 8/4, $90 for FAS; $70 for No. 
1 common and select. 


Some Woods Active; Others Slow 


PittspurcH, Pa., May 20.—Hardwoods, es- 
pecially oak, ash and maple, continue to move 
well. Dealers who specialize in the West 
Virginia woods report that their orders are 
somewhat less -plentiful, and that production 
seems a little ahead of shipments. Basswood 
in all grades, and hard maple, lead in the de- 
mand for the West Virginia woods. Poplar 
and chestnut are moving slowly. There ap- 
pears to be a better demand among coal pro- 
ducers for mine material than at any time in 
the last sixty days. In some quarters, low 
grade hardwoods are reported rather slow, with 
a rather wide variation in prices. 


Floods Threaten Southeast Arkansas 


Warren, ArkK., May 20.—Hardwood orders 
and shipments are running ahead of produc- 
tion. Some mills are having difficulty in se- 
curing enough logs to run near capacity, on 
account of wet weather. Heavy rains along 
the Arkansas and White river basins this week 
are sending more flood waters down these 
streams and new territory will be under water 
within the next three days. Reports from Pine 
Bluff are that the Arkansas is out of the bank 
there. Flood waters will cover considerable 
bottom land in southeast Arkansas, and stop 
logging operations in some sections. No. 3-A 
common oak and gum are in fair supply sell- 
ing at an average of $15, mill. The smaller 
mills have very little dry stock of No. 1 and 
better, but are having a ready sale for this 
class of stock as fast as it is in good shippire 
condition. The oak flooring mills are taking 
a fair amount. Some of the larger mills are 
bady oversold on several items of both %- 
and t8-inch stock in the better grades—par- 
ticularly in FAS red oak, quartered and plain, 


Pages 82 and 83 
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a 
while white oak is also scarce in some grades. 
It is difficult for the mixed car buyers of 
oak flooring to get wanted assortments. Orders 
for hardwood trim are keeping the mills go- 
ing at capacity, while industrial demand con- 
tinues at a high level. 


Leading Woods Sell Steadily 


Burrato, N. Y., May 21.—The hardwood 
trade is not as active as it was a short time 
ago, but there is a fairly steady demand for 
a number of leading woods, and most con- 
suming plants are busy and in occasional need 
of replenishing their stocks. One of the hard- 
wood wholesalers, who has returned from a 
business trip to the South, says: “The mills 
have had three or four months of good busi- 
ness in automobile stock, mostly ash, gum and 
elm, with some oak. The trade, in fact, has 
been the best they have had in a long time, 
but they have noticed a falling off in the last 
two weeks or so. There is a scarcity of ash 
and 2-inch gum in the South.” 

The Ralph C. Angell Lumber Co. brought 
about 3,000,000 feet of western hemlock to 
Syracuse and Rochester last week. Two fleets 
arrived by barge canal, being detained for some 
days by floods in the eastern part of the State. 


The Buffalo Lumber Exchange, at its weekly 
meeting of May 17, discussed the subject of 
the first annual outing of this season and de- 
termined to hold it at the Buffalo Automobile 
Club, late in June. As usual with this outing, 
it will be open to the lumbermen’s families. 


The Weatherbest Stained Shingle Co. and the 
Creo-Dipt Shingle Co., which are extensive 
buyers of British Columbia shingles, have 
asked that discussion and amendment be al- 
lowed by Congress before the proposed tariff is 
acted upon. 


The Chautauqua Lumber Co. has been in- 
corporated to carry on business at Chautauqua, 
N. Y., with capital of 100 shares of no par 
value. The stockholders are Elmer and Ray- 
mond Skinner, of Lakewood, and R. C. An- 
drews, of Warren, Pa. The two latter were 
formerly with the Wilson Mills, Jamestown, 
and later with the United Lumber & Supply 
Co. 

R. I. Clement, of the Gulf Red Cypress Co., 
Jacksonville, Fla., was a visitor here last week. 

Three of the T. Sullivan & Co, heads have 
been working on a money-raising campaign of 
the Y. M. C. A. lately—Fred M. Sullivan, 
Fleming Sullivan and Vernon G. Caldwell. 
Millard S. Burns, who’ recently retired from 





the lumber trade, has been one of the chief 
workers in the campaign. 


Some Species Active; Others Slow 


Erxins, W. Va., May 20.—Demand for 
hardwood lumber has declined. There are 
fewer inquiries from the building trades in- 
terests. Certain species have a fairly ready 
sale, though they are not in quite as strong a 
market position as they were a month ago. 
Maple is still in strong demand, and birch, pop- 
lar and basswood are moving in fairly large 
quantities from the mills in West Virginia. 
Demand for chestnut and beech is heavy. Some 
items of oak are moving well, but red is not 
in very good demand. There are now a num- 
ber of smaller mills in operation in this and 
other sections of West Virginia. 


(BEBE AAE 


IN THE SPRING warnings which have been 
sent out by Duane H. Kipp, superintendent of 
the Wisconsin conservation commission par- 
ticular stress is laid upon the fact that nearly 
four-fifths of the fires that occurred last year 
were during the hazardous spring fire season. 
Of a total of 430 fires in the State for the 
year, 239 occurred last May, 36 in April and 
C5 in June. 


Lumbering in Plumas National Forest 


San Francisco, CAuIF., May 18. 


sections of Butte County and por- 


thereby accomplishing a sustained 


their product to market. There 





—The wheels of industry, which 
have been dormant throughout 
the winter, and much later than 
usual this spring, are again furn- 
ing throughout the forests of 
northern California. Black streaks 
of smoke rising skyward from 
boiler stacks announce that the 
lumber industry has awakened 
from its long winter sleep. 

Merchants and professional men 
in the lumber area hail with joy 
these indications that augur ad- 
ditional prosperity for them, with 
the resumption of regular payrolls 
in the lumber mills. 

There are twelve sawmills oper- 
ating in the Plumas national forest 
alone, most of which also have 
their own manufacturing plants. 


These mills are Clover Valley 
Lumber Co., Loyalton, Feather 
River Lumber Co. at Delleker, 


California Fruit Exchange, Gray 
Eagle, and Swayne companies, Oro- 
ville, Spanish Peak Lumber Co., 
Meadow Valley, Quincy Lumber 
Co. Quincy and Sloat, Nibley 
Stoddard Lumber Co., Cromberg, 
Penman Peak Lumber Co., near 
Blairsden, N. Horning & Harri- 
son, Lights Creek, Phippen Bros., 
Indian Valley, and the Fred Far- 
rar mill near Greenville. The 
first four mentioned have their 
own box factories. The Sierra 
Box Factory at Gray’s Flat takes 
care of practically all of the box 
grades from the Spanish Peak 
Lumber Co. 

These twelve mills, with their 
remanufacturing plants, will con- 
vert one of California’s most valu- 
able raw materials into a mer- 
chantable product and send into 
the channels of commerce approxi- 
mately 180,000,000 board feet of 
lumber during the calendar year. 
_The mills of the Plumas na- 
tional forest will distribute to 
their employees in the form of 
wages during this year about 
$4,000,000. The county govern- 
ments will probably receive at 
least $100,000 in taxes. 

In the Plumas national forest, 
which includes all of the timber 


tions of Lassen, Sierra and Plumas 
counties, there is standing at this 
time 17,000,000,000 feet of virgin 
timber. On all Government land 
the cutting and logging are rigidly 
controlled by the United States 
Forest Service. Trees to be cut 


are marked; some of the thriftier 





yield. 

For two companies operating in 
the Plumas national forest, the 
Spanish Peak Lumber Co. and the 
Clover Valley Lumber Co., areas 
have been set aside, and the annual 
cut thereon prescribed, so that a 
perpetual yield will be maintained. 





(Left) A load of packaged lumber leaving the terminal of the aerial 


tram of the Spanish Peak Lumber Co. 


(Right) A load in mid-air on 


the way to the yard 


and better specimens, along with 
the younger growth, are left to 
re-seed the logged-off land. 

To insure the protection of the 
seed trees, the Government, 
through the Forest Service, im- 
poses a 100 percent penalty on all 
restricted trees taken or damaged. 
Methods of logging adaptable to 
each particular character of coun- 
try are incorporated in each timber 
sale contract, with a view to con- 
serving and re-seeding. Forest 
Supervisor D. N. Rogers states 
that the present plan of cutting 
and reforestation is based on a 
three-cutting cycle program with 
approximately 150 years rotation, 


The other companies operating in 
this forest have cuts of from ten 
to twenty years. 

The common methods of logging 
are with donkey engines and 
“Caterpillar” tractors, known col- 
loquially as “donkeys” and “cats.” 
“Caterpillars” are more popular 
where the ground is not too rough, 
and the use of the “Caterpillar” is 
insisted upon by the Government 
where practicable, because the 
young trees sustain less damage 
than through the use of the don- 
key engines. 

Extensive and in some cases 
very unusual construction has been 
necessary by the operators to move 


is now in use in the Plumas na- 
tional forest approximately 150 
miles of logging railroad, moving 
logs from the woods to the mills, 
and mill tracks must be connected 
with the main line roads. The 
first aerial tramway designed for 
the exclusive purpose of lumber 
transportation is operated by the 
Spanish Peak Lumber Co., which 
is located several miles from a 
railroad. 

By this aerial tram the lumber 
is transported from the mill across 
the mountains to the yard of the 
Western Pacific Railroad, a dis- 
tance of 5.2 miles. The lumber is 
picked up in packages at the mill 
and deposited in the same form 
at the yard one hour and nine 
minutes later. The capacity of this 
aerial tram is 8,000 board feet an 
hour. The elevation of the aerial 
tramway is 4,770 feet at its sum- 
mit. 

Practically all privately-owned 
and all Government-owned timber 
lands are under the protection of 
the Forest Service. This service 
provides for detection and sup- 
pression of fires. The detection 
division includes the lookouts, of 
which there are nine in the Plumas 
national forest, situated on high 
peaks throughout the timbered 
area in such a manner as to bring 
as great an area as possible into 
detailed visibility from each peak. 


The suppression division is com- 
posed of fire guards stationed in 
strategic places. There will be 
forty-five men added to the force 
of rangers for this work during 
the season when fires are a menace. 


. The fire rangers are so stationed 


that roads and trails are accessible, 
source of labor near, and where 
the fire danger is greatest. 


The time of fire hazard comes 
at the same time as the awakening 
of the lumber industry, with the 
passing of the winter’s snows. And 
that time has arrived in northern 
California, much to the joy of all 
connected with the lumber in- 
dustry. 
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Merchandising of West Coast Woods 


[By Ernest Dolge*] 


Customers want to be coaxed into doing what they already wish 
to do. Their resistance is based partly on the desire for facts that 
will enable them to justify their eventual purchase. Persuasion calls 
for convincing arguments. Faithful performance is the final act in 
a convincing argument, but to secure the opportunity to perform 
the salesman must possess a thorough knowledge of his own busi- 
ness and a fair understanding of his customer’s interests. It is 
proper, then, to inquire where a salesman can acquire this necessary 
knowledge concerning the production and utilization of lumber. It 
is comparatively easy to verify the known average outturn of logs 
by a little mill experience in selling; that is to say, in persuading, 
convincing and winning over a prospective customer such facts are 
of secondary importance. The important facts are convincing evi- 
dence of lower final cost and of satisfactory service. 


More Information Needed 


Concerning lumber lore our libraries are barren. Production, se- 
lection and utilization practices vary greatly. We offer a limited 
number of regional and national! association bulletins of considerable 
helpfulness. However, we need a great deal more such research 
and such dependable data. The buyer, waiting to be won as a cus- 
tomer, has been told by our competitors that wood burns, shrinks 
and rots; that it has knots or knot holes, and what not; that this is 
the age of steel, of paper, copper and cement while wood is out of 
date; that lumber is scarce and getting scarcer. Moreover, some 
customers have suffered disappointments. The successful salesman 
must be armed with enough well digested knowledge of his business 
to destroy these prejudicial conceptions and replace them with re- 
liable facts. 

What are these facts? How can they be presented in a pleasing, 
interesting and convincing manner? Will some of our experienced 
sales managers stage demonstration interviews gleaned from their 
ripe experience? A transcript of such an experiment would be help- 
ful to salesmen, would give principals a hetter conception of selling 
problems and reveal some common weaknesses that deserve imme- 
diate attention. 


Sales Appeal to Buyers’ Interest 


To be sure, many buyers know the true facts as well as we do 
and show resistance only to fathom the seller’s knowledge of his 
own business. It is then that the seller must prove his fair knowl- 
edge of the customer’s business by appealing to self interest with 
arguments proving his product especially well adapted to the cus- 
tomer’s use or trade. And where will he find such information? 
How can we supply it to anyone about any lumber consuming busi- 
ness? During 1924 a beginning was made in this direction. At the 
invitation of the association, Mr. Gottschamer, purchasing agent of 
the American Car & Foundry Co., addressed the members on sev- 
eral occasions. He traced the causes and consequences of improper 
manufacture that led to the rejection of several million feet of car 
material; he showed planing mill foremen samples of rejected, mis- 
manufactured lumber and of sound acceptable specimens. He traced 
the causes of mismanufacture, faulty selection and improper grading. 
Mr. Gottschamer also gave sales managers the benefit of his long 
experience. It was proposed that this material so painstakingly pre- 
pared should be published by the association, but this was never 
done. There is good reason to believe that capable representatives 
of many and varied customers could be prevailed upon to do as Mr. 
Gottschamer did, provided we were able to give them some assur- 
ance that their effort would be of enduring benefit. 


Consumer Satisfaction the Goal 

By acquiring and distributing in permament form more informa- 
tion of this kind we can assemble within comparatively few years a 
veritable lexicon on wood, its uses, its properties, its exclusive merits 
as well as its limitations. As producers and merchants we can then 
advise our customers so accurately, we can select for certain prop- 
erties so intelligently, and relate sales, productipn and logging prac- 
tices so perfectly, that our lumber will be in active demand because 
it is truly acceptable and well understood. As a beginning it would 
be desirable to invite our own local architects, engineers and large 
contractors to help us solve the problem of how to make our new 


*Address delivered at Meeting of West Coast Lumbermen’s Asso- 
ciation, Tacoma, Wash., May 14 


structural grades attractive in every day use. If we succeed at home 
we can more successfully appeal to the large consuming centers of 
the East. At present our western engineers, architects and builders 
are quite out of touch with lumbermen. They are disposed to be 
friendly and only await our first gesture. 


Design Based on Weakest Timbers 


Let me quote a paragraph from page 4, of United States Depart- 
ment of Agriculture circular No. 295. It refers to a warehouse jn 
Chicago. 


_ Material of all four basic grades is sometimes represented in a 
single commercial grade. For such a commercial grade design 
must be based on the weak timbers, and the full strength of the 
better timbers can not be utilized. For example, inspection of a 
warehouse revealed that the single commercial grade used con- 
tained timbers of sufficiently wide range in quality to represent 
each of the four proposed basic grades. Approximately two-thirds 
of the timbers would have qualified, in regrading, as select (S2) 
or better. If the building had been re-designed on the basis of the 
higher working stresses permissible with the select (S2) grade, 
the other third of the timbers of lower grade would have been 
unnecessary, and the re-designed building could have been safely 
depended upon to carry as great a load as the construction actu- 
ally used. The strength of the warehouse, therefore, was depend- 
ent upon the weak one-third of the timbers, which were scattered 
promiscuously throughout the structure. This actual case illus- 
trates the possible saving in floor space and construction costs 
which may be made by using the available material in accordance 
with its strength. , 

Our problem is to translate this demonstration into improved 
building practice, into better selection, into identification by grade- 
and trade-marks and into renewed confidence by substantial guaran- 
ties of performance. 

Again, let me quote from a customer’s recent letter: “Engineers 
do not allow more than 1,100 pounds per square inch for fir in com- 
pression and 1,300 pounds per square inch in tension, and it doesn’t 
do us any good to try to furnish material graded for higher stresses, 
for if the section isn’t there the truss is rejected.” 

What greater evidence is there of the need for energetic progress 
in building code revision? How can the need of building up con- 
fidence in our product be more forcibly expressed? Such restric- 
tions can be turned to our advantage whenever we can prove our 
ability to furnish material of dependably greater stresses. Markets 
that restrict stresses will not receive our best material. 


Need for a Handbook 


Most of us have either forgotten or else never knew that about 
twelve years ago the West Coast Lumbermen’s Association issued 
an engineers’ handbook on structural timbers. Engineers recognized 
it as the best work of its kind available. It is somewhat out of date 
now but it is safe to say that nearly every engineer and architect on 
the Coast uses it almost daily as his most prized reference work. 
But it is out of print. We need a revised edition immediately as a 
most effective sales stimulant. By contrast we find nearly every 
other engineers’ handbook hopelessly out of date concerning lumber 
—a fact that is most damaging to our sales promotion. As evidence 
of this let me quote from another recent letter: “I find that mate- 
rials used for bridge floors, insofar as their specifications are con- 
cerned, are almost entirely dependent on the ideas of the designing 
engineer.” We could afford to recall the best of the engineers’ hand- 
books and replace them almost gratis with revised editions that give 
lumber its proper technical recognition. By way of contrast our 
steel competitors put us to shame. What chance have we against 
such well entrenched competition until we are similarly equipped? 
Consider the vast number of perfectly proper questions concerning 
lumber which few of us can answer. What will a beam of certain 
size and grade carry safely? A post? What is required of the aver- 
age joist? 

Cheapness Is Relative 


Broadly speaking one of the chief allurements of lumber is its rela- 
tive cheapness. To destroy this is to weaken our position almost 
irretrievably. But cheapness is affected by other mediums than price 
alone. Labor costs have increased so enormously that cheap lumber 
which requires much additional labor in its utilization is compara- 


tively dearer than more costly lumber so well manufactured that it 
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be put in place with a minimum of labor. Therefore, “we can 
profitably study the details of labor costs in the utilization of our 
product and search for means that will effect reductions. This is 
put one of many opportunities for creating new values in which we 
may reasonably expect to participate. As an illustration of the pos- 
sibilities, let me cite a case in which a builder paid a premium of $10 
a thousand feet and saved $30 a thousand feet in labor. 

An endless number of circumstances affect the price of lumber. 
We are prone to be influenced by supply and demand alone instead 
of examining the circumstances that bring about the changes in 
the balance between supply and demand. Some of the adverse influ- 
ences besides heedless competition among lumbermen are the com- 
petition of substitutes; high labor costs in building; restrictive build- 
ing codes; uncertainties concerning strength and quality; decline in 
the value of products manufactured of wood; adverse opinions cre- 
ated through shipments of poor quality; faulty manufacture or in- 
spection; careless execution of orders, etc. Among the favorable 
influences besides the very important antitheses of those listed 
above, are reduced freight rates; low interest rates, prosperity in our 
consuming markets and particularly an increasing familiarity on the 
part of the general public concerning the useful properties of wood 
and greater ability on the part of lumbermen to feature these prop- 
erties. Price is often influenced by the customers’ ability to pay but 
the ability to pay is measured by value received. We can increase 
the value of our product by making its utilization more profitable. 


Competitors Doing Well 


Let us not deceive ourselves concerning the causes of our difficul- 
ties. Even if interest rates are high and building is declining yet 
our steel competitors are doing exceedingly well. They enjoy not 
only their own trade but a large part of ours. I quote from a recent 
publication of the New York State College of Forestry concerning 
the wood using industries of New York as follows: “The New 
York agricultural implement industry is using less than 50 percent 
as much lumber as in 1919 (considerably less than one-third as much 
as in 1912) which is a very pronounced decrease for this rather im- 
portant wood consuming industry.” Somewhat similar reductions 
are noted in car building and other large industrial uses. We-can 
passively and progressively surrender more and more of our busi- 
ness by producing only so much as is left to us by competitors or 
we can actively resort to measures that will restore our old markets 
and develop new ones. In a sense every lumber consuming industry, 
every builder is a lumber salesman—an intermediary between the 
mill and the consumer. Notwithstanding this fact we do not take 
them into our confidence sufficiently to get the full benefit of their 
counsel concerning the means by which we can assist them in creat- 


ing consumer interest. We often disregard their merchandising 
customs and problems and not infrequently destroy their business 
and our own by price fluctuations that have no bearing on their abil- 
ity to pay, or by grading rules that favor the log rather than the 
intended purpose. A better conception of good merchandising will 
persuade us that our responsibilities extend right through to the 
ultimate consumer, whose prosperity or adversity we must share if 
enduring relations are to be created. The activities of the American 
Railway Association regional boards are well worth emulation. A 
former United States forester stated about twelve years ago that 
“Merchandising has its opportunities (to improve conditions in the 
lumber industry) particularly in more direct distribution and in mak- 
ing the manufacturer in one way or another, a factor in retailing 
his own products.” Such direct distribution breeds contact and un- 
derstanding. 


A Stable Trade 


Merchandising is not alone a matter of original sales. Customers 
must be held after being won. Trade must be established and main- 
tained. If a slight price concession alone will alienate a customer 
from his reliable source of supply then how long will it be before an- 
other competitor captures him with further concessions? To win a 
customer with greater value created by better manufacture is quite 
different. But when the urge to sell destroys for all the possibility 
of creating and preserving an established trade, then merchandising 
is under impossible pressure. The correction of this and many other 
merchandising faults rests upon the recognition of the fact that sales 
rather than production must pilot the destiny of the industry. 


From Consumer to Stump 


From a merchandising standpoint we must reverse past practice 
and learn to think from the consumer back to the stump. Our costs 
are of slight interest to the public so long as alternative supplies 
exist. The problem is to make wooden structures and wooden arti- 
cles so attractive as to cost, serviceability, appearance and safety 
that they will be preferred by the consuming public at a price that 
will leave a reasonable profit. This requires research, a conscien- 
tious desire to apply its fruits; it requires study and sustained in- 
terest. It includes a willingness to stand behind our product uncon- 
ditionally. 

This intense complexity and the wide ramifications of lumbering 
will ultimately compel specialization to a greater degree. Loggers 
will heed properties like density, rate of growth and slope of grain 
and assist mills in satisfying specialized trade. By the development 
of such skill we can preserve to wood its proper place in the eco- 
nomics of our everyday life. 








West Pennsylvania Directors Meet 


PirTsBURGH, Pa., May 20.—At the monthly 
meeting of the board of directors of the Retail 
Lumber Dealers’ Association of Western Penn- 
sylvania, held last Friday, President A. M. 
Haines, of Connellsville, appointed Director 
Hart B. Daugherty, of Indiana, Pa., to repre- 
sent the association in the Commonwealth Pro- 
tective Association, which plans to try to get 
a new garnishee law through the next sesssion 
of the legislature, in 1931. The lumbermen 
favored the proposed law, which was defeated 
in the recently adjourned legislature. 

Two lumber companies, the Lyman-Felheim 
Co., of Erie, and the Clarion Box Co., of 
Clarion, were elected to membership in the 
association. President Haines announces that 
he wishes to visit all the local associations at 
least once during the year, and as many as 
possible before July 1. The June meeting 
of the board will be the last regular session 
until October. 

Reports from directors on business condi- 
tions were encouraging. Weather conditions 
have interfered to some extent, but the loss 
will be made up with greater activity the en- 
suing thonths. More figuring is reported in 
some quarters and improved collections in 
some. Directors reported on business condi- 
tions as follows: 

No. 1—Business so far this year is equal to 
the same period of 1928. With more favor- 
able weather, 1929 would have been ahead of 
1928.. There is a fair amount of new build- 
ing and repair work. 





No. 2—A backward spring retarded home 
building in our district, but from present 
indications, the slack will be taken up dur- 
ing the last eight months of the year. Sales 
to industrials have been better than during 
any spring since the war. More co-operation 
among the dealers would help. 


No. 3—The early outlook has not been car- 
ried out in business, but industrial conditions 
are good, and, with weather conditions im- 
proving, we expect a good to better-than-av- 
erage year. 

No. 4—Business is better than a year ago, 
and the outlook for the year’s business is 
better. 


No. 5—Business at present is about the 
same as last year, but we expect some falling 
off, as there is not much new work being 
figured. Union labor wants more pay and 
shorter hours. Contractors cannot see more 
pay with less hours, and if the new scale be- 
comes effective, it will seriously affect new 
business. 


No. 6—Business is improving, and in April 
was 10 percent better than in April, 1928. In- 
dustrial buying is in better volume; there is 
considerable estimating; collections are im- 
proving slightly. 

No. 7—Business in our district is ready to 
go. Rain has been the worst drawback. The 
industrial and general business outlook is 
good. 

No. 8—The business outlook for our district 
is about the same as last year. There is little 
new work, mostly repairs and alterations. 
Weather conditions are responsible for late 
starting of building. 


No. 9—The business outlook is very encour- 
aging. Two new industries have located in 
our district. Mills are operating 100 percent 
and business will show an increase as a re- 
sult. 


No. 10—Our district is starting off fair. 
Home building is better than it was in 1928. 
Factories are running full time, mills about 
one-third time. The farming trade shows 
improvement. Wages remain the same, with 
plenty of men for all jobs. 


No. 11—There is not much new building. 
Collections are slow. The weather has held 
back usual spring activity. We look for a 
decided increase within the next month. 


No. 12—There is more figuring than for 
some time. Business looks better than last 
year. 

No. 13—Business is about the same in our 
district as it was in 1928. With improved 
weather conditions, however, we look for an 
increase Over last year. 

No. 14—There is more figuring than there 
was last year. Weather has held up work, 
but with improved weather conditions, we 
look for better business for the rest of the 
year. 

No. 15—Collections have improved. Con- 
siderable repair work is being done. There 
is not much new building in our district, due 
to the general conditions. We expect an in- 
crease in business within the next two months. 

No. 16—The coal situation is slightly im- 
proved. ‘There is some estimating. Collec- 
tions are improved. 
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West Coast Millmen Adopt New Grades 


Interrelation of Manufacturing and Merchandising Discussed—Need of Identifying 
Product Stressed—Value of Grade- and Trade-Marking Brought Out 


Tacoma, WasH., May 18.—A meeting of 
the membership of the West Coast Lumber- 
men’s Association was held on the roof garden 
of the Winthrop Hotel here last Tuesday, fol- 
lowing a meeting of the board of trustees on 
Monday, and was followed by a meeting of 
the sales managers of West Coast mills in 
the same rooms Wednesday. Members from 
British Columbia, Washington and Oregon as- 
sembled here for the meeting which was opened 
by President J. D. Tennant. 

The principal subjects before the association 
were revised grading rules; merchandising of 
structural grades of fir; adopting effective date 
for the domestic cargo price list, and the 
discussions of grade-marking and trade-mark- 
ing. 

The basis of establishing grading rules was 
discussed by C. W. Stimson, Seattle. L. A. 
Nelson, manager of the department of grades 
of the association, gave the results of a sur- 
vey which shows the status of the West Coast 
manufacturer with reference to American 
standards. 

Ernest Dolge, lumber manufacturer of Ta- 
coma, delivered an interesting and compre- 
hensive paper on merchandising quality and 
service, which appears on another page of this 
issue, 

Immediately upon opening of the meeting, 
Roy Morse, chairman of the grading commit- 
tee, presented the new proposed grading rules 
as they have been printed, with a few minor 
amendments made by the board of trustees. 
The new grading rules will be known as “No. 
9, Standard Grading and Dressing Rules for 
Douglas Fir, Sitka Spruce, West Coast Hem- 
lock, and Western Red Cedar Lumber.” Also 
at the request of the Port Orford cedar manu- 
facturers the association will include rules for 
grading of that wood. 


How the Committee Worked 


Mr. Morse and his committee, together with 
many manufacturers of specialties or large con- 
sumers of certain grades, have been working 
for more than a year to revise the old grading 
rules and bring them up to the requirements 
of the present. During this time a committee 
met with the representatives of transcontinental 
railroads and worked out grading rules that 
would be acceptable to the railroads for the 
class of material they use. The committee 
then got the sash and door manufacturers to 
co-operate in working out the grades for shop 
and factory lumber as used by these manu- 
facturers. The same thing was done with such 
specialty concerns as cross-arm manufacturers. 
The new structural rules were drawn up by 
such experts as Ernest Dolge, of Ernest Dolge 
(Inc.), Tacoma, and Chester Hogue, engineer, 
in charge of field work of the association. 

After considerable discussion of various fea- 
tures the grading rules, as amended by the 
trustees, were approved by the membership to 
become effective July 1, annulling all previous 
lists. Also the “N” List for selected cargo 
lumber was approved for an effective date of 
July 1, cancelling all previously issued lists. 

Mr. Hogue, who has been working espe- 
cially on the promotion of markets of struc- 
tural grades of Douglas fir, delivered one of 
his illuminating and rapid-fire discourses on 
the subject of merchandising structural grades. 
He showed samples of Douglas fir and its 
chief competitor, longleaf pine. Mr. Hogue’s 
contention is that a large percentage of No. 1 
common fir is actually a structural grade. He 
says that buyers of No. 1 common Douglas fir 
stringers have told him that they are content 
to buy No. 1 common fir because they get 80 
percent structural out of it, and in that way 


are saving money; and, further, they can use 
the No. 1 commor which is only 20 percent, 
for other purposes than those where the high 
grade structural grade is required. 


Col. Greeley on “The Next Step” 


Following Mr. Hogue, Col. W. B. Greeley 
brought up the subject which he had en- 
titled, “The Next Step.” This followed right 
in line with Mr. Hogue’s address on struc- 
tural grades. The colonel’s idea of the “Next 
Step” is grade- and trade-marking of West 
Coast lumber, and he particularly urged the 
immediate identification of structural grades, 
whether or not these grades are sold under 
that specification. Col. Greeley pointed out 
that manufacturers have established the iden- 
tity of many of their grades, such as No. 1 
vertical grain flooring and other well known 
grades of Douglas fir, but they have not yet 
established the identity of their high quality 
structural grade. Among other things Col. 
Greeley pointed out that 50 percent of south- 
ern pine today is produced by small mills, usu- 
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ally cutting small timber, second growth etc., 
that this common lumber from these small 
pine mills is competing with much superior 
material furnished by West Coast mills. To 
trade- and grade-mark common lumber would 
help to raise it above such competition by iden- 
tifying the exact grade. He also dwelt upon 
the large amount of evidence of manipulation 
of grades by unscrupulous dealers, for which 
the best remedy is trade- and grade-marked 
lumber. 

Col. Greeley had drawn up in printed pam- 
phlet form suggestions regarding this next step 
of grade- and trade-marking West Coast lum- 
ber, and in that form it was presented to the 
membership. The reasons are briefly given for 
the use of grade- and trade-marking. Sug- 
gested marks for use by the members are 
shown in this pamphlet, with a very flexible 
plan whereby they may be used either with or 
without co-operation of the trade-mark of the 
National Lumber Manufacturers’ Association. 

In beginning his talk, Col. Greeley said: 

Next to the adjustment of our production 
in a sound relationship to demand, in which 
real headway is being made, the most im- 
portant development before the West Coast 
lumber industry is to improve its merchan- 
dising on the basis of the quality of our 


products and their service to consumers, The 
trustees of the association believe that one 
of the most effective steps in that direction 
is the grade-marking and trade-marking of 
lumber, and that the time is now ripe for 
general adoption of this practice by West 
Coast manufacturers. 


Col. Greeley said that lumber does not have 
to be grade-marked to be good lumber but 
that grade- and trade-marks carry to the con- 
sumer the manufacturer’s guaranty that lum- 
ber is well manufactured and accurately 
graded, backed up by the guaranty of the West 
Coast association that the manufacturers’ 
grades are up to standard. Where the Na 
tional trade-mark also is employed, the guar- 
anty of the National association likewise is 
placed upon the lumber. By helping the con- 
sumer to buy wisely, marking should make the 
sale of the products easier and more profit- 
able. 

Col. Greeley stressed the point that while 
grade-marked lumber may be no better than 
some lumber not grade-marked, an immense 
amount of lumber is being offered to the con- 
suming public that is poorly manufactured, 
below standard in grade, and that the product 
of the West Coast mills is competing with 
this inferior product. He said: “Grade- and 
trade-marking are means whereby well pre- 
pared West Coast lumber can be given the 
stamp of quality which its merits warrant, 
commanding confidence of the consumer and 
obtaining a premium in price over the general 
run of lumber that carries no grade guaranty.” 
Developing the thought that every piece of 
lumber marked is an advertisement, Col. Gree- 
ley said: 


With the immense quantities of timber still 
to be manufactured and marketed in the 
Northwest, and with the stumpage of higher 
quality becoming more and more largely con- 
fined to this region, it is more important to 
the West Coast than to any other regional 
lumber industry in the United States to have 
the quality of its products fully established 
and guaranteed to the consuming trade. And 
probably no other form of trade extension 
would be so effective in expanding and hold- 
ing markets for West Coast lumber as a gen- 
eral practice of grade- and trade-marking by 
our mills. Every piece branded with the as- 
sociation’s grade- and trade-marks becomes 
an advertisement of West Coast woods. 
Exact, guaranteed grades will support the 
merits of West Coast woods as set forth by 
our literature and fieldmen. The consuming 
public would acquire greater confidence in 
West Coast woods and better appreciation of 
their qualities, and the market reaction in 
both volume and price should be favorable. 

The West Coast lumber industry should em- 
ploy every means at its command to develop 
its merchandising more largely on quality 
and service, and less on price alone. In a 
period when lumber is meeting strong com- 
petition from other materials and when we 
can not employ the normal manufacturing 
capacity of our mills, no stone should be left 
unturned to strengthen the standing of our 
products in the estimation of the consumer. 
Grade- and trade-marking will help in both 
of these directions. 

The time is now ripe for West Coast mills 
to grade- and trade-mark their product be- 
cause of the nation-wide advertising and 
field work of the National Lumber Manufac- 
turers’ Association in support of grade- 
marked and nationally trade-marked lumber, 
and also because of the growing volume of 
grade-marked lumber that is being offered to 
the trade by other producing regions. A con- 
sumer demand for grade-marked lumber is 
being created. The West Coast lumber in- 
dustry has more to gain from this develop- 
ment in public appreciation of and demand 
for grade-marked lumber than any other 
manufacturing region; but we can expect to 
profit by it only to the extent that grade- 
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marked lumber from the West Coast is made 
available to the trade. 


Structurals Should Be Grade-Marked 


Col. Greeley exnressed the belief that struc- 
tural timbers should be uniformly grade- 
marked right now, as this would quickly raise 
the standing and price of West Coast struc-- 
tural. In this connection, he said: 


The structural grades should be marketed 
on a specific quality: their strength. We 
have a large volume of such material to 
merchandise, and should lose no time in 
definitely establishing its high quality to our 
trade. Many times the interest in West Coast 
structural grades, created in architects and 
engineers by our fieldmen or literature, has 
peen lost when they were unable to obtain 
identified and certified material in their local 
markets. 

The grade-marking of structurals would 
prevent the delivery of a lower grade when 
structural has been ordered. It would sell 
the utility value of the grade through the 
receipt of uniform quality, and establish the 
merits of a type of timber which many speci- 
fying buyers believe does rot exist because 
of the mixed qualities previously received. 
It would eliminate the practice of ordering 
common timbers where structural has been 
specified, at common timber prices, in the 
belief that the shipment would contain a 
large proportion of structurals, and greatly 
reduce the unfair price competition from the 
manipulation of timber’ grades. Grade- 
marked structurals would meet the require- 
ments of eastern building codes which admit 
Douglas fir structural timbers “if grade- 
marked.” It would convince users that this 
valuable grade is available in quantity, which 


Suggests “Use” Grading Rules 


In connection with grading rules, C. W. 
Stimson, of the Stimson Timber Co., Seattle, 
made a suggestion which met with considerable 
approval among the members as. a possibility 
for the next step in regard to the grading of 
lumber, and a nearer approach to ultimate 
grading rules. Mr. Stimson’s idea was that 


‘ grading rules should be “use” grading rules; 


namely, lumber that is graded not on an arbi- 
trary grade as the log produces it, but graded 
for the particular use that it is ultimately 
to be put. Today lumber is graded as No. 1 
common and such a grade may be used for 
sills, stringers, joist, studding, rafters, or for 
building fences, chicken coops or whatever it 
may be. On the other hand, there is a vast 
difference in the qualities required by these 
different uses. ‘Therefore, with more definite 
rules outlining the requirements of special uses, 
the grading of lumber, for instance studding 
lumber or rafter lumber, beam lumber, or post 
lumber, should be something that would give 
more satisfaction to the user than any of the 
older methods. 


Coopers Adopt 


Sr. Louis, Mo., May 20.—A program for 
the standardization of staves, heads etc., used 
in the manufacture of tight cooperage sub- 
mitted by the standardization committee of the 
Associated Cooperage Industries of America 
was adopted at a general conference held at 
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ITEMS 
bear: ALS. 77% PERCENTAGES 23% 
1x4 FLOORING GO I 
ALS. SO% 41% 
6'AG. THICKNESS 57 aa 
ALS. 70% 30% 
GAGWIDTHS 57 — 
ALS. 73% 27% 
CAG.WIOTKS SB a 
ALS. 72% 28% 
6'DSWIDTHS SO J 
ALS. SO% SO0% 
Boards Thickeess 73 any 
A.L.S. 52% 48% 
Shiglap Thickness 73 J 
A.L.S. 63% 37% 
Shiplep Width +72 1 
ALS. 37% 63% 
Plank Thickness 7O 1 





Chart and study prepared by the grading department, West Coast Lumbermen’s Association, 
from questionnaires and special studies by inspectors 


is now questioned, and materially aid in 
holding the market for timber mill construc- 
tion. 

While fair price differentials for structural 
timbers can not be generally established at 
once, nothing will do more to bring them 
about than the uniform identification and 
guarantee of these grades by grade-marking 
at the mill. 


A limited amount of grade-marking has been 
done by West Coast manufacturers during the 
last two years, and Col. Greeley said that its 
cost does not average more than 5 cents to 
7% cents per 1,000 feet. Concluding his strong 
plea for grade-marking and trade-marking, 
Col. Greeley said: 

The association is strongly convinced that, 
in connection with the present widespread na- 
tional promotion of grade-marking, an op- 
portunity is available to the West Coast 
industry to better its merchandising methods 
in this direct, practical way. We believe that 
it will be reflected in a stronger demand and 
better prices for grade-marked lumber, and 
that as time goes on it will be a powerful 
aid in establishing a quality market for well 
manufactured West Coast products. 


The same subject was further discussed by 
such authorities as George Long, of the Wev- 
erhaeuser Timber Co., Tacoma, and A. C. 
Dixon, of the Booth-Kelly Lumber Co., Eu- 
gene, Ore. ’ 








Hotel Jefferson last Thursday in connection 
with the fourteenth annual convention of the 
association. W. E. Braithwaite, of the division 
of simplified practice of the United States 
Department of Commerce, presided at the con- 
ference. 

“For some time past, a number of the manu- 
facturers of tight cooperage stock have been 
trying to stimulate interest in the simplification 
of cooperage, with the object of eliminating 
waste and the necessity of manufacturing a 
variety of sizes of cooperage stock, particularly 
the class of material used in the manufacture 
of tight barrels and kegs,” Mr. Braithewaite 
pointed out in the agenda for the conference. 
“It was thought this could be accomplished by 
selecting a number of different sizes of barrels 
and kegs generally used by consumers and 
having them adopted as standards.” 

The tentative recommendation of the com- 
mittee, of which R. W. Rush of the Allied 
Barrel Co. was chairman, was adopted with 
slight changes and covering various sizes from 
the 5-gallon to the 57-58 gallon, and also the 
200-pound ash pork size. ? 

The new standards will become effective 
July 1, 1930, so as to give plenty of time for 
the sale of all old stock on hand. The manu- 
facturers will be represented on the standardi- 
zations committee by Mr. Rush, Edgar J. 


L. A. Nelson, manager of the association de- 
partment of grades, stressed a recent survey 
by his department as to relationship between 
the West Coast Lumbermen’s Association 
membership, the manufacturer, and actual 
American Lumber Standards. This survey in- 
dicated that a large part of the production of 
association mills today is on American Lum- 
ber Standards in most items. Although the 
percentage is quite large, there are, of course, 
some that did not show up this way. Other 
operators were rather surprised to note this, 
as they said they had changed their manu- 
facturing methods and had become so familiar 
with American Lumber Standards that they 
had completely forgotten there were any other 
sizes. 

Before adjournment of the regular associa- 
tion meeting, and on motion by Ralph Burn- 
side, the membership went on record extending 
its thanks and keen appreciation of the efforts 
and effective work of the grading committee, 
bringing out what Mr. Burnside spoke of as 
the best set of grading rules that has yet 
been brought out by any association. 


Standardization 


Kahn, M. L. Sigman, retiring president, and 
Travis Smith. It was suggested that the users 
of barrels have representatives from such or- 
ganizations as Procter & Gamble, the Coca-Cola 
Co., and the Institute of American Meat Pack- 
ers, and that the manufacturers of steel hoops 
be represented on the committee. 

General sessions of the association were held 
following the conference, C. D. Morris, of 
Chicago, assistant to chairman, western rail- 
ways’ committee on public relations, speaking 
on “Transportation,” in which he discussed 
the problems of the railroads and how they 
are being met. 

E. A. Powell, Powel! Cooperage Co., Mem- 
phis, Tenn., a member of the slack cooperage 
group, was elected president, and L. F. Horn, 
Union Cooperage Co., St. Louis, was elected 
secretary and treasurer. 

H. F. Nelson, Ozark Cooperage Co., Mem- 
phis, was elected vice president of the slack 
stave, heading and hoop group, and George 
Wunderlich, Wunderlich Cooperage Co., St. 
Louis, was elected to the executive committee 
from that group. The tight stave and heading 
group elected John P. Collins of the W. J. 
Fell Co., Ashland, Ky., and Travis Smith, 
Nashville, Tenn., vice president and executive 
committeeman, respectively. The coopers’ 
group elected Harry A. Wellford, Chickasha 
Wood Products Co., Memphis, and Stephen 
Jerry, Philadelphia, vice president and execu- 
tive committeeman, respectively. 

The convention was in sesssion three days. 
The first two days were devoted to meetings 
of the executive committee and of the various 
groups. A general session was held Thursday. 
The association’s annual banquet, at which the 
entertainment was furnished by the St. Louis 
members, was held Wednesday evening. 





New Seattle Wholesaler 


SEATTLE, WaASH., May 18.—The E. A. Fos- 
ter Lumber Co. is the latest addition to the 
circle of Seattle wholesale lumbermen. Mr. 
Foster was one of the organizers and until 
its recent dissolution half owner and president 
of the Foster-Wyman Lumber Co. He now 
succeeds to the cross-arm branch of that busi- 
ness and has taken into his new company as a 
partner George D. McCormick, former vice- 
president and general manager of the McCor- 
mick Lumber Co., McCormick, Wash. 

The newly organized concern will do a gen- 
eral wholesale business, specializing in cross- 
arms, industrial, railroad and car material; 
studying the needs of the various consumers 
of lumber with the view of supplying the ideal 
kind and grade for the purpose intended. 
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Appalachian Hardwood Men See Greater Use 
for Their Products—Plan for Trade Extension 


CincINNATI, Onto, May 21.—What was in 
many respects the largest, most representative 
and most important meeting since the organi- 
zation of the Appalachian Hardwood Club more 
than two years ago was today’s session at the 
Hotel Sinton. 

Practically every member of the club was 
present or was represented by an accredited 
delegate and the reports and addresses reflected 
a degree of confidence in the future of the soft 
texture hardwoods of the Appalachian region 
such as has not been witnessed at any other 
meeting of the organization. The opinion ap- 
peared to be general that the hardwood indus- 
try has at last turned the corner and that there 
are brighter days ahead. 

Reports indicated that the uphill fight against 
the use of wood substitutes as carried on by 
the Oak Service Bureau of the Hardwood 
Manufacturers’ Institute and other organiza- 
tions is beginning to have real tangible results. 

The statement was made that in the last year 
there has been an increase in the manufacture 
and sale of wooden desks and office equipment 
amounting to 2.6 percent, whereas there was 
a decrease in the sale of steel desks and office 
equipment amounting to 8.8 percent and in 
the sale of fiber desks and office equipment 
amounting to 16 percent. This was considered 
quite an achievement as it is the first time that 
the wooden desk has had an even break in the 
sales line in several years. 

3ut the most significant development of the 
meeting was that the reports showed that the 
use of oak and chestnut for furniture in the 
homes and in offices and clubs is having a 
strong comeback. 

Walter F. Shaw, manager of the trade ex- 
tension department of the National Lumber 
Manufacturers’ Association at Washington, 
stated that the manufacturers and distributers 
of office furniture and home furniture are 
carrying on an extensive campaign in co-opera- 
tion with the Hardwood institute and the Na- 
tional association and that the result is a much 
increased inquiry for oak. How much this 
inquiry will amount to, is as yet a matter of 
conjecture, but it appears that the manufac- 
turers as a whole are realizing the value more 
and more of the use of wood in all industries. 


Return to Use of Wood by Auto Makers 


A significant statement was made by Fred 
W. Bringardner, president of the Appalachian 
club, in his address which was one of the 
features of the meeting. Mr. Bringardner 
called attention to the fact that the Fisher Body 
Corporation recently published a full page ad- 
vertisement telling why it had determined to 
use wood with steel in every body that is built 
in its factories. In this ad the Fisher company 
asked the pertinent question: “Why has the ax 
a wooden handle?” and answered it by the 
statement that the wood serves to absorb the 
shocks. “Just imagine the physical condition 
of a timber cutter that had completed his day’s 
work and absorbed all the shocks of a steel- 
handled ax,” said President Bringardner. 

The speaker contrasted the statement of the 
Fisher Body Corporation with that made by it 
and other automobile factories a few years ago 
when they were advertising the superior merits 
of the all-steel body over the steel and wooden 
body. He said if the hardwood manufacturers 
had been on their toes and had a wide-awake 
trade extension manager it might have been 
very easy to convince the auto makers that they 
could not find a substitute for wood, because 
nothing else combines durability, resiliency and 
strength. No other material, he said, would 
eliminate drumming and absorb the noise and 
road shock to the same degree as our own Ap- 
palachian hardwoods. 


President Bringardner went on to say that 
if this had been done it might have saved to 
the hardwood industry a market for millions 
of feet of hardwood lumber which was taken 
away temporarily when the automobile and 
body builders decided to substitute all-steel 
bodies for the wood and steel bodies. 

The sneaker construed the statement in the 
Fisher ad as an admission of the error of the 
auto makers and a confession that the hard- 
wood manufacturers were right in their conten- 
tion that the body builders could not find a 
substitute for wood which would be satisfac- 
torv. Further President Bringardner said : 

We even have with us steel-handled golf 
playing lumbermen and steel-wheeled lumber- 
men. Now we know all of these facts but 
did not have the necessary organization to 
place them before one of our best customers 
and thereby have saved them from the fallacy 
of the all-steel body, saved the general pub- 
lic from the shock of suffering incident 
thereto and saved a market for millions of 
feet of our product. 

There was a time when the lumberman did 
not need to worry about his markets, all the 
world was using lumber and substitutes were 
unheard of. It was then only necessary for 
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Trade Extension 


the operator to apply all of his wits to the 
production end of the industry, endeavoring 
to supply this world-wide want, but this 
world-wide want has attracted substitutes 
good, bad and indifferent, whose merits are 
widely advertised and backed by high pow- 
ered sales campaigns. They have taken mar- 
kets away from lumber to which they are not 
justly entitled; so, if we do not wish to see 
our industry languish, we must devote more 
time and energy to the sales end of our busi- 
ness and increase the market for our product 
through trade extension activities. 

None of us individually is able to carry on 
this trade extension work as it should be, so 
it is necessary that we pool our interests with 
all other lumbermen as in the National Lum- 
ber Manufacturers’ Association, which is en- 
gaged in an active well financed campaign to 
further the use of all lumber. To cite only 
a few of its marked successes it forced the 
insurance companies in our State to so amend 
their insurance rates that a market for sev- 
eral million feet a year was saved for lum- 
ber. When it went before the commission ap- 
pointed to examine and revise the tenement 
house law in the city of New York, where 
proposals were being strongly considered that 
would have prevented the erection of one- and 
two-family frame dwellings within the city 





limits and thus shut off for all time the con. 
sumption of a half billion feet of lumber ap. 
nually, it not only saved this market anq 
other markets that would later have been aq. 
versely affected by this law but also receiveg 
a tribute of distinguished public service from 
the commission itself. 

We should join with all hardwood interests 
in the Hardwood Manufacturers’ Institute ang 
receive the benefit of its statistical reports 
without which service numerous operators 
would not have balanced their production to 
meet the needs of consumption during the 
last year and the condition of our industry 
today would be much worse than it was a 
year ago. Only a few years ago it was impos- 
sible to find a good piece of oak furniture in 
any of our retail stores, but thanks to one of 
the activities of the institute, the Oak Sery- 
ice Bureau, there is not a high class retail 
furniture store today that is not showing 
good oak furniture and the manufacturers are 
predicting the early return of oak furniture 
to popular favor. 

We know that all woods are good and that 
hardwoods are best for a great many pur- 
poses; and we also know that when the best 
of hardwoods are required Appalachian should 
be specified. This is the message we desire 
to carry to the consumer through the trade 
extension activities of the Appalachian Hard- 
wood Club. 

There exists today a potential market for 
all of the Appalachian hardwoods that we can 
produce, but it is not going to be handed to 
us on a Silver platter. 


Prominent Southerners Sit In 


A factor which added to the importance of 

the meeting was the presence of prominent 
lumbermen from Arkansas, Texas, Louisiana, 
South Carolina and Florida who were asked to 
sit in and participate in the discussions for the 
general good of the industry. Among these 
were directors of the Hardwood Manufactur- 
ers’ Institute, which was to hold a conference 
at the Hotel Gibson the day following the Ap- 
palachian Hardwood Club meeting, and also 
Edward C. Glenn, of Varnville, S. C., presi- 
dent of the Southern Cypress Manufacturers’ 
Association. 
_ Those who were asked to speak at the open- 
ing session of the club were W. E. DeLaney, 
president of the Kentucky Lumber Co., of Co- 
lumbia, Miss., who is also president of the 
Hardwood institute; B. B. Burns, of the C. L. 
Ritter Lumber Co., Huntington, W. Va., who 
is first vice president of the institute; George 
H. Henderson, representing Angelina Hard- 
wood Co., Ewing, Tex., who is second vice 
president of the institute; and J. H. Town- 
shend, executive vice president of the institute 
at Memphis. All of these speakers dwelt on the 
value of co-operation of lumber manufacturers 
to reduce production and to insure a better de- 
mand for wood products. Thev also spoke of 
the value of the work being done for wood 
by the institute and by the trade extension de- 
partment of the National association. George 
Land, assistant manager of the institute at 
Memphis, also spoke along similar lines. 

Mr. Henderson, who is also president of the 
Southwestern Hardwood Manufacturers’ Club, 
got a good laugh from the crowd by telling 
them that the Texas and Arkansas manufactur- 
ers had educated their consumers up to the 
conviction that hardwoods of Texas and Ar- 
kansas were just about as good as any hard- 
woods they could get »nywhere, the result being 
that practically all the hardwoods produced in 
Texas are being sold to Texas people and in- 
dustries and a large proportion of the Arkan- 
sas product is finding the same market. 


Reports of Secretary and Committees 


The report of Secretary Frank R. Gadd, 
which followed that of President Bringardner, 
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are onal 
was a review of the early history of the Appa- 
jachian Hardwood Club and its arrangements 
for obtaining the funds to employ a trade ex- 
tension department manager. He said that the 
membership in the club represented approxi- 
mately 425,000,000 feet of production and that 
more than 80 percent had pledged their quota 
for the cause of trade extension and the ade- 
quate advertisement of Appalachian hardwoods. 

Following the president and secretary, re- 
ports were made by J. E. Bushelman, of Cin- 
cinnati, representing Murat H. Davidson, presi- 
dent of the Davidson Lumber & Coal Co., on 
membership; by M. W. Stark, of Columbus, 
Ohio, on “New Trends in Obtaining and Ana- 
lyzing Lumber Statistics,” and-by J. W. May- 
hew, of Columbus, chairman of the committee 
on trade extension. 

In his report Chairman Mayhew made the of- 
ficial announcement of the appointment of Da- 
vid G. White, formerly assistant manager of 
the trade extension department of the Na- 
tional Lumber Manufacturers’- Association at 
Washington, D. C., as the new trade exten- 
sion manager of the Appalachian Hardwood 
Club. Mr. Mayhew’s report was a repetition 
of the r-~ort made at the December meeting 
of the club which was given for the benefit of 
the larger attendance and of the visiting lum- 
bermen. 


Tells Plans for Trade Extension 


The bulk of the afternoon session was given 
up to the reading of the address on “Trade Ex- 
tension for Appalachian Hardwoods” by Mana- 
ger White. This was followed by a discus- 
sion of the various suggestions made by the 
new manager and the outlining of a _ tenta- 
tive program for future co-operation in trade 
extension activities. 

In his address as trade extension manager 
Mr. White-read a lengthy paper which all told 
is a valuable treatise on the Appalachian hard- 
wood industry. He sketched briefly the his- 
tory of the Appalachian woods, their regions 
of growth, told something of their inherent 
qualities and grades, uses etc. He pointed 
out, however, that competition is becoming 
more intensive by reason of restrictions in 
building codes throughout the country with a 
gonsequent greater use of materials other than 
wood and a loss in the market for hardwoods. 

This greater use of competitive materials 
was due in great measure to the large amounts 
spent in advertising and trade promotion for 
these products. On the other hand comparatively 
little had been spent for advertising or promot- 
ing the use of Appalachian hardwoods. But 
the Appalachian hardwoods, he said, have so 
many superior qualities that the manufac- 
turers should preserve the present high ethical 
Plane with those buyers and consumers who 
insist upon superior quality products. 

Mr. White pointed out that Appalachian 
hardwoods have a general appeal to a wide 
range of users and that consequently any pro- 
posed trade extension campaign should make 
available to architects, engineers and other 
specifying buyers and consumers more detailed 
information on the various products and uses 
of the individual woods. He did not go into 
an extensive discussion of the advertising and 
publicity features proposed but hoped that 
after sufficient funds were available active 
individual field work could be supplemented 
by carefully planned and selective advertising 
in the principal consuming and industrial fields. 
He urged especially that the manufacturers 
keep the trade extension office posted on all 
kinds of information which could be worked 
into news stories for the public. 

He stressed particularly the fact that when 
building codes are revised the Appalachian 
hardwood manufacturers should make it their 
business to inform the legislators concerning 
the merits and uses of hardwoods and at the 
same time advise the trade extension manager 
so he could act constructively in making sug- 
gestions for proposed building codes or those 
in the process of revision. 

Mr. White spoke of the value of research 
work which he divided into two parts, namely, 


commercial and laboratory. 
this work were of value to the Appalachian 
hardwood producers and information derived 
therefrom could be used profitably in trade 
extension work. 


Both phases of 


With reference to field promotion Mr. White 
sketched an imaginary line from the northeast 
corner of Massachusetts to Toronto, then to 
Milwaukee, to Rockford, then to Indianapolis, 
to Cincinnati and along the Ohio River to 
Parkersburg, then to the southwest corner of 
Maryland, following the southern boundary of 
Maryland to the Atlantic coast and including 
Hampton Roads as the principal seaport, stat- 
ing that within this territory is located the 
principal consuming territory for Appalachian 
hardwoods. But there is keen competition of 
other materials with wood in the entire area 
and for the present trade extension activities 
would be concentrated in the major woodwork- 
ing and industrial consuming centers in this 
territory, although assistance will be rendered 
elsewhere especially on request. 

There are two kinds of buyers, he said. 
Those which he called “specifying” represented 
largely by architects, engineers, contractors and 
carpenters, and “actual” buyers who are repre- 
sented by approximately seventy-five different 
kinds of wood-using and fabricating industries, 
large industrial firms not necessarily wood- 
working, purchasing agents for Federal, State, 
county and municipal governments and whole- 
sale and retail lumbermen. All of these in- 
dividuals and businesses will be worked on 
and important contacts made in the interest of 
Appalachian hardwoods. In addition the trade 
extension department of the Appalachian 
Hardwood Club, Mr. White said, will co- 
operate with various organizations to the fullest 
extent possible, particularly the National Lum- 
ber Manufacturers’ Association, the National 
Committee on Wood Utilization, the Concate- 
nated Order of Hoo-Hwoo, the Modernizing 

3ureau of the National Building Industries and 
the Service Bureau of the American Wood 
Preservers’ Association. The Appalachian 
trade extension department will also endeavor 
to contact, assist and maintain friendly relations 
with the secretaries of specifying buyers’ and 
consumers’ organizations and representatives of 
the press. 

In the discussion following there were re- 
marks by Walter F. Shaw, manager of the 
trade extension department of the National 
Lumber Manufacturers’ Association; by D. R. 
Brewster, the Memphis representative of the 
National association and by T. M. Knappen, 
field representative of the National. 

Attention was called to the comprehensive 
exhibits of oak and chestnut office and home 
furniture made in the meeting room by A. B. 
Closson & Co., of Cincinnati, and the H. & S. 
Pogue Co., of this city. There was also an 
attractive exhibit of oak flooring in natural 
colors with oak finishes by the Marietta Paint 
& Color Co. and in various tints to match mural 

decorations. The natural colors were in light, 
medium and dark tones and also in fumed and 
old English. 

The office furniture was in period designs, 
part of it being in sound wormy chestnut and 
chestnut panels handsomely carved and other 
tables being of clear chestnut. The oak fur- 
niture was also in perfect designs handsomely 
carved for drawing room uses. 


Makes Large Timber Purchase 


LucerviL_e, Wis., May 22.—The West Lum- 
ber Co. Lugerville, has announced through its 
general manager, H. W. Johannes, that it has 
just concluded a large timber purchase from 
the Dells Paper & Pulp Co., of Eau Claire, 
Wis. The timber is located in Sawyer County, 
and is contiguous to other timber owned by the 
company in its North Fork Flambeau Tract, 
and will be manufactured at its Lugerville 
plant. This purchase will extend the opera- 
tions considerably and is good news to the 
many customers who have been placing their 
lumber and other forest product requirements 
with the West Lumber Co. for a number of 


years. 
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HIGH QUALITY 


FIR FINISH MILL 


Wants equally high grade 
sales connections in Pro- 
tected Territories! 





Our comparatively new, and thoroughly 
modern, large capacity plant has an ade- 
quate, long time supply of proper raw 
material. 





We kiln dry all our lumber and manu- 
facture perfectly machined old growth 
fir finish, mouldings and gutter, as well 
as ceiling, flooring, and special orders. 





We can ship plywood or shingles or other 
items to help fill out cars when necessary. 





We have much to offer you, and we will 
expect much from you. 





Write us now, saying what territory you 
really cover, and the potential business 
you have. 


Address— 


WEST COAST FIR FINISH MILL 


Box “E. 160,” American Lumberman 





WEEDS need not 


cause fires....destroy 
them this easy way!!! 


Simply dilute 1 gallon of Wilson's Weed Killer to 40 
gallons of water and just sprinkle around your lumber 
piles and buildings. . . at the mills or in your yards. One 
good application a year is sufficient. This is cheap fire 
insurance! Send in a trial order today! 1 Gallon $2.00; 
5 Gallons $8 00; 10 Gallons $15.00; 25 Gallons $30.00; 
50 gallons $50.00; freight allowed on 5 gallons or over, 
East of the Mississippi River. 


Booklet mailed on reauest. 


CindreiMit 


Department R 
SPRINGFIELD. 


— 


NEW JERSEY 











Fix Your Credit Loss 


in Advance 


You can state pretty accurately every 
item in your over-head expense but one 
—your credit loss. That you can only 
guess at. And how often you miss the 
mark, you, only, know! Because of pres- 
ent conditions, your credit loss is more 
of a problem than ever. | 

If the year’s total covered credit losses 
exceed a certain previously agreed upon | 
percentage of your gross sales, we repay 

} 
| 
} 
} 


} 
| 
| 
| 
| 
| 


the excess. 

Thus your credit loss for twelve 
months is determined in advance and 
nothing can increase it. 

The cost of Credit Insurance is small 
compared to the security afforded. 


Over $9,500,000 paid to our policyholders 


The American Credit-Indemnity Co. 


| 
OF NEW YORK | 


\ 


511 Locust St. 220 So.State St. 537 Mer. Exch. Bldg, 
| St.Louis,Mo. Chicago, Ill. Sam Francisco, Cal. 
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| Rust-Owen Lumber Co. 


DRUMMOND, WIS. 





Manufacturers of Wisconsin 


WHITE PINE 
Hemlock and 
Hardwoods 


White Pine Pattern, Flask and 
Shop Lumber our specialty 











Drewed EXTRA STANDARD” 





JACKSON & TINDLE, Inc. 


Mills at Pellston and Munising, Mich., and Jacksonboro, Ont. 


MICHIGAN HARDWOODS 
Good, Well Assorted Stock 
DRY PINE and HEMLOCK 
Prompt Shipments. 
Main Office, BUFFALO, N.Y. 


Sales Office: 605 Murray Bidg.,Grand Rapids, Mich. 
Kindly address all inquiries care Dept. 7. 


IMENSION LUMBER 


AND 


MAPLE FLOORING 


25/32 x 2% Face in 
First, Second and Third Grade. 


Brown Lumber Company 


Main Office: MANISTIQUE, MICH. 
Branch Office: 
1402 Eaton Tower, Detroit, Mich. 

















Remember 


Mershon, Eddy, Parker Company 


SAGINAW, MICHIGAN 
Specialize in Mixed Cars of WHITE PINL and 
BASSWOOD Lumber, Siding, Coiling, Flooring, 
Sash, Doors, Blinds, Window Frames, Mouldings 
and Box Shooks from SAGINAW. 


Western White Pine and Idaho White 
Pine for direct shipment from Idaho. 


























17 17 
VON PLATEN -FOX COMPANY 
Iron Mountain, Michigan 





Manufacturers of 17 different species 
of Northern Hardwoods 


17 17 
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Surface Measure 


ESTIMATOR 


Anew publication covering in the most complete 
manner the whole field of surface measure ee 
plied to rapid estimating of contents of fractional 
sizes of lumber, veneen. tine boardand stock used 
in the manufacture of interior and exterior finish, 





els, ‘ blinds, door and win 
‘ames, etc , etc. 


sample pages. 


Pocket Size (454 x 64"") $5.00, Postpaid. 


| American Lumberman 


for circular containing 








431 So. Dearborn St., CHICAGO, ILL. 
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What ¢hke Associations Are 
Planning and Doing 


May 28—Plywood Manufacturers’ Association, Ho- 
tel Sherman, Chicago. Special meeting. 


June 11—Northern Hemlock & Hardwood Manu- 
facturers’ Association, Milwaukee, Wis. 


vane, went Side Hardwood Club, Pine Bluff, 
rk. 


June 22—Louisiana Retail Lumber & Building 
Material Dealers’ Association, Alexandria, La. 
Quarterly meeting. 


Aug. 29-30—Carolina Retail Lumber Dealers’ Asso- 


ciation, Wrightsville Beach, N. C Summer 
meeting. 


Hemlock-Hardwood Men to Meet 


OsuxosH, Wis., May 20.—An announcement 
from the office of the Northern Hemlock & 
Hardwood Manufacturers’ Association, here, 
states that at a recent meeting of the board 
of directors it was decided to hold a meeting 
on June 11 at Milwaukee, as a consequence 
of which the midsummer meeting will neces- 
sarily have to be held in late July or early 
August. The announcement requests that mem- 
bers offer suggestions for subjects etc. they 
would like to have discussed at the June 
meeting. 


Beaver Valley Dealers Meet 


PitrspurGH, Pa., May 21.—The Beaver 
Valley Lumber Dealers’ Association, affiliated 
with the Retail Lumber Dealers’ Association 
of Western Pennsylvania, held a meeting last 
Wednesday night in the Woodlawn Hotel at 
Aliquippa. About twenty-five were present, 
only one firm in the association having been 
unrepresented. 

Dinner was served at 6:30 p. m. in the 
hotel, which is owned by L. S. Patton of the 
Franklin Lumber & Contracting Co., of Ali- 
quippa. Mr. Patton’s fellow lumbermen were 
highly pleased with their entertainment. The 
State association was represented by President 
A. M. Haines of Connellsville, and Secretary 
R. F. McCrea, Field Secretary M. W. Dickey, 
and Auditor F. R. Dague, of association head- 
quarters in Pittsburgh. 

The officials of the State association made 
brief addresses on the duties of members to- 
ward their State and local associations. 

Members of the Beaver Valley association, 
which embraces all of Beaver County and 
part of Allegheny County, reported business 
better than fair and prospects good. Collec- 
tions in this territory were reported a little 
slow, however. 


Told Must Sell Complete Home 


MENOMINEE, Micu., May 20.—‘Lumber deal- 
ers must be prepared now-a-days to sell a 
completed house or building instead of simply 
furnishing lumber by the thousand feet,” said 
President Ben F. Springer of the Wisconsin 
Retail Lumbermen’s Association, in an address, 
May 13, to the Menominee River Building 
Material Dealers’ Association at Menominee. 
“Mail order houses are doing that very thing, 
and to meet mail order competition in furnish- 
ing finished buildings, you will find it necessary 
to give the same or better service. The lum- 
berman has too long been an outsider in his 
own home town. He must begin direct con- 
tact with prospective home owners. Bring 
them, the ultimate consumers, right into your 
lumber office.” Mr. Springer then went on 
to describe the advertising done by his con- 
cern, the John Schroeder Lumber Co., Mil- 
waukee, in which a _ burlesque character, 
“Handy Andy,” offers his services to the public 
for the building of any sort of structures and 
for modernization. 

In concluding, on his pet subjett of credit 
and collections, Mr. Springer advised: “When 
in doubt, say ‘No’ in capital letters.” 


“Direct selling by manufacturers’ representa. 
tives and wholesalers has become a menace” 
Don S. Montgomery, secretary of the Wiscon. 
sin association, declared in his address. “The 
dealer must do his own selling.” Legislative 
matters and insurance were then discussed by 
Mr. Montgomery. 

President Grant Urquhart, of the Menom- 
inee River group, was unable to attend the 
meeting and Muehl, of the Muehl- 
Ehlinger Lumber Co., Sterling, presided. Dur. 
ing and following the dinner which was served 
at the Hotel Menominee, considerable entertain- 
ment was offered, and each of the members 
furnished a brief report of business condi- 
tions in his own community, all of which were 
optimistic. 


Coast Box Makers Confer 


San Francisco, Cauir., May 18.—The sec- 
ond tri-annual meeting of the Pacific coast 
division of the National Association of Wooden 
Box Manufacturers was held a short time ago 
at Fresno at the California Hotel, with J. M. 
White, manager of the Long-Bell Lumber (. 
at Weed, acting as chairman. Among those 
present were Paul L. Grady, of Chicago, na- 
tional secretary; Rex H. Morehouse, of San 
Francisco, Pacific coast secretary, and forty- 
eight delegates. 

Substitute container competition, marketing 
problems, trade promotion, customers’ require- 
ments, new uses for wooden boxes, new and 
improved methods of- manufacture, wooden 
box printing, tariff No. 1—box and crate speci- 
fications, and Transcontinental Freight Bureau 
and American Railway Association were among 
the subjects discussed. It was decided to hold 
the next tri-annual meeting at Portland, Ore., 
in September, and the annual meeting in San 
Francisco in December or early in January. 


Higher Costs Under Proposed Tariff 


Toronto, Ont., May 21.—At a meeting of 
the Wholesale Lumber Dealers’ Association, 
held here May 20, a committee was appointed 
consisting of A. E. Clark, A. E. Eckardt and 
W. F. Oliver to prepare authentic information 
regarding the cost of production of hardwood 
flooring and lumber in Canada and the freight 
rates to various markets in the United States. 
These figures will be forwarded to United 
States buyers and consumers who would be 
adversely affected in the event that the in- 
creased tariff on Canadian birch. and maple 
went into effect as proposed by the bill now 
before the United States Congress. 

The wholesalers also considered arrangements 
for the annual Hoo-Hoo picnic which is to be 
held at Rouge Hills Golf and Country Club 
on June 14. All branches of the lumber trade 
in Toronto and vicinity will be invited. 

A. C. Manbert entertained the wholesalers 
at their monthly meeting with an interesting 
account of his recent visit to the Orient. 


Mountain States Group Meetings 


Denver, Coto., May 20.—A very interesting 
and instructive group meeting of lumber deal- 
ers was held in Yuma recently under the aus- 
pices of the Mountain States Lumber Dealers 
Association. The meeting was the first of a 
series to be held by the association and was 
well attended. Farm modernizing and financ- 
ing was the topic discussed by the lumbermen 
present. r 

The second group meeting will be held in 
Cheyenne, Wyo., this week. Headquarters will 
be at the Plains Hotel, but the dinner and 
meeting will be held in the Venetian Gardens, 
The chief topic will be farm modernizing, but 
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other subjects will come in for a share of the 
discussion. Among the speakers on the pro- 
gram are W. P. McPhee, president McPhee & 
McGinnity Co.; B. Coldren, Hallack & How- 
ard Lumber Co.; W. R. McFarland, McMur- 
try Manufacturing Co., and J. H. Burnside, 
Burnside Co.—all of Denver. R. S. Grier, 
Grier Lumber Co., Cheyenne, is chairman of 
the committee on arrangements. 


Four Illinois District Meetings 


Four district meetings of the Illinois Lumber 
& Material Dealers’ Association have been 
held during the last week, at each of which 
interesting and instructive programs were car- 
ried out for the benefit of the dealers present. 

The second district met at the Lincoln Tavern 
at Sterling on May 15 with forty dealers pres- 
ent. Following a noon dinner an interesting 
program was staged, District Chairman A. M. 
Potter presiding. Vice President George I. 
Colton, of Rockford, was present and gave an 
excellent talk. The association plans for ex- 
tended field work were explained and it was 
the consensus that this is one of the most im- 
portant phases of the organization’s activities. 

The fourth district meeting, presided over by 
J. N. Rolph, district chairman, was held at 
La Salle in the Kaskaskia Hotel, with forty in 
attendance, including State Secretary J. F. 
Bryan and Field Secretary W. G. Joyce. Clar- 


- ence B. Elliott, of Elliott, Hayden & Co., out- 


lined the plans being carried out by the dealers 
of La Salle, Peru and Oglesby in a co-opera- 
tive home modernizing campaign. Active opera- 
tions are about ready for starting the campaign, 
which it is proposed to continue for a year, 
with the lumber dealers and local newspapers 
taking the initiative and other building indus- 
tries participating. 

The Galesburg Club, Galesburg, was the 
scene of the third district meeting, held May 21 
and presided over by E. E.'Hinchliff. Here 
again forty dealers were present, including Dis- 
trict Secretary Middendorf. Addresses were 
made by State President Ray Durham and 
Field Secretary Joyce, followed by a general 


discussion in which all of the dealers took part. 
' Thirty-five dealers were present at the sixth 
district meeting held May 22 at the Abraham 
Lincoln Hotel-in Springfield. D. J. Mitchell 
presided and addresses were made by State 
President Durham and Field Secretary Joyce. 
In the discussions following practically all of 
the dealers participated. 


Northwest Missourians Gather 


Maryvitte, Mo., May 21.—Twenty of the 
twenty-four lumber dealers of Nodaway Coun- 
ty met here Saturday afternoon for a general 


discussion of the lumber situation and had ‘ 


a quite interesting meeting. E. E. Woods, sec- 
retary-manager of the Southwestern Lumber- 
men’s Association, was present and brought up 
the question sheet which was used at the meet- 
ing of the Southwest Missouri association May 
11. Edward Evans, division manager of the 
Fullerton Lumber Co., presided at the meeting. 
Others present were N. O. Swanson, of the 
Leidigh-Havens Lumber Co., of Kansas City, 
and N. Willis, of the Willis-Lucas Lumber 
Co., of St. Joseph. 


Tells of Redwood’s Qualities 


CoLtumBus, On10, May 20.—R. W. Sells, field 
representative of the California Redwood As- 
sociation, was the lecturer at the eleventh of 
the series of lectures in the extension course 
being fostered by the Wholesale Lumbermen’s 
Club of Columbus, held at the Neil House 
May 17. About 90 were in attendance and 
much interest was shown in the talk which cov- 
ered the production and marketing of redwood 
as well as the steps being taken for reforesta- 
tion. 

He described the durability of redwood, com- 
pared with other varieties of wood, and attrib- 
uted its lasting qualities to the presence of 
substances in the cells which are rot and 
termite resisting. Motion pictures of the log- 
ging and manufacturing operations of the Un- 
ion Lumber Co., of Ft. Bragg, Calif., were 
shown. 


Roofers Discuss Tally Card 


Cotumsus, Ga., May 21.—The lumber manu- 
facturing industry of Georgia and Alabama is 
anticipating with pleasure the advent of drier 
weather which is expected with the approach 
of summer. Recent wet weather, with rains 
almost every day in April has coupled with 
poor marketing conditions seriously to hamper 
lumbering activities, members of the Roofer 
Manufacturers’ Club told each other at the 
meeting held Tuesday at the Ralston Hotel. 

Twenty-five mills were represented at the 
meeting, over which Hugh Thurston, of 
Thomaston, former president, presided in the 
absence of President C. R. Mason, of Madison, 
Ga., who could not attend because of illness in 
his family. Mr. Thurston gave a short talk on 


. business conditions, as did H. Dixon Smith and 


Thomas Griffin, both of Columbus. There was 
a general discussion of shipping details. 

_A large part of the session was occupied with 
discussion of a tally card for shipping purposes, 
submitted by Secretary W. R. Melton, of 
Cuthbert, in accordance with plans previously 
outlined. Some changes in the card were 
ordered, among them deletion of the words 
“Member of Roofer Club.” 

LC. H. Rawson, representing Frost & Davis, 
New York wholesalers, made an address on 
ethics and co-operation between the producer 
and wholesaler. He engaged in a detailed dis- 
cussion of checking, grading, and shipping 
methods. 

After the business session, and a brief ex- 
ecutive meeting which followed, luncheon was 
Served at noon. Afterward the members went 
to Golden Park, to watch a baseball game be- 
tween Columbus and Montgomery teams. 

eavy rains in this section Monday are be- 


lieved to have prevented many from attending 
the meeting, and a larger number is expected 
at the next meeting, which will be held at 
Albany, Ga., June 25, at the special invitation 
of that city. ; 

Among the Georgians present at the meeting 
were: 


Hugh Thurston, Thomaston; W. R. Melton, 
King Lumber Co., Cuthbert; G. B. Saunders, 
Alexander Bros. Lumber Co., Cataula; J. R. 
Moore, Moore Lumber Co., DeSoto; from 
Shellman—B. G. Betty, of Betty & Sons Lum- 
ber Co., and W. H. Church and G. BE. Robi- 
nett, G. E. Robinett Lumber Co.; J. H. and A. C. 
Bell, Bell Lumber Co., Richland; G. H. Gragg 
and E. A. Gragg, Gragg Luniber Co., Amster- 
dam; R. L. Franklin, Fortson Lumber Co., 
Fortson; K. Z. Sullivan, Alexander Lumber 
Co., Ellaville; T. H. Haugh, Alexander & 
Bland Lumber Co., Lumpkin; from Columbus 
—H. Dixon Smith, Ted Corbin, of Moss Bros. 
Machinery & Supply Co., and T. E. Griffin, of 
the Colonial Lumber Co. H. E. Leaker, the 
Colonial company’s representative in Canton, 
Ohio, was also present. 


The men from Alabama included: 

T. W. Reeves, buyer for Mixer & Co., and 
C. H. Rawson, of Frost & Davis Lumber Co., 
both of Montgomery; V. G. Thurston, of Lee 
County Lumber Co., and J. A. Cock, of the 
Cook Lumber Co., both of Opelika. 





SPRUCE FANS are to be used as advertise- 
ments for Grays Harbor by the southwestern 
Washington caravan which will tour to eastern 
Washington and Idaho during May. The fans 
will carry a map of the Olympic peninsula on 
one side, and messages from the various com- 
munities will appear on the reverse, 























































Durable 
Kitchen Floors 


I 

harder with use and wear 
smoother each year. Our 
Michigan Hard Maple floor- 
ing wears “like iron” and 
gives the longest service for 
the least money. Your cus- 
tomers can treat this floor- 
ing with hot oil or can stain 
and varnish it any way they 
desire, It will pay you to 
stock. 


are the kind that become | 





Lumber merchandisers find our 
flooring a quick seller and a good 
“repeater.” Order “Old Relia- 
ble” flooring now to balance your 
assortments. . 

Mail the coupon below and 
then you'll be sure to obtain our 
regular stock lists Which contain 


tigation. 


We also manufacture Hard 
and Softwood Lumber, | 
ame 


Lath and Poles 


| offerings worthy of your inves- 


Grand Rapids Trust 
Company 
Receiver for William Horner 
Perkins Bldg., Grand Rapids, Mich. 
Plant: Newberry, Mich. 





Grand Rapids Trust Co. 
Receiver for William Horner 
Perkins Bldg., Grand Rapids, Mich. 






Gentlemen: — Please send me your 
latest stock list of ‘‘ Old Reliable”’ 
Hardwood Flooring. 


exe ew MAIL THIS COUPON om 
| I would like to receive future lists as 


they are issued. This will not obligate 


i 

me in any way. 
DN Ncnnat:.dmencocbanpeiededecatankeenaae line | 
! 
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Have you heard this 
story about “ Acres 
of Diamonds”? 


Don Ghapal, a chap who lived 
in India, and the scion of an 
old Hindu family, was dissatis- 
fied with estate left him. So 
he went out into the world to 
find a fortune. To London, 
Paris, New York, South Amer- 
ica. No fortune. Lots of dis- 
couragement. Then a message 
from India: “Diamonds discov- 
ered in your own back yard 
—acres of diamonds.” 


Last year 18,000 homes were 
equipped with Supercedar 
Closets. Know what that 
means? Not closet lining alone, 
but studding, siding, door- 
frames and doors, quarter-round, 
shelving, nails, ete. 


Acres of diamonds in your own 
lumber yard! Every home needs 
a Supercedar Closet and every 
woman wants one. 


Packed at mill in sealed boxes. 
Send for miniature sample box 
free with circular and price. 


" MEMPHIS A 
7 WORLDS LARGEST MANUFACTURER 
7 OF TENNESSEE AROMATIC RED CEDAR} 





SCRIBNER’S 


Lumber and Log Book 


Most complete book 
of its kind ever pub- 
lished. Gives measure- 
ments oi all kinds of 
Lumber, Logs, Planks, 
Timber ; Hints toLum- 
ber Dealers; Wood 
Measure; Speed of 
Circular Saws; Care of 
Saws; Cord Wood 
Tables; Felling Trees; 
Growthof Trees; Land 
Measure; Wages, 
Rent, Board, Interest, 
Stave and Heading 
Bolts, etc. 


Standard Book throughout the United States 
and Canada. 


SENT POST- 50 Cents 


PAID FOR 


S. E. FISHER, P.0. Box 197 


ROCHESTER, N. Y. 








West Coast 


Big Sale of Pine Timber 


PorTLAND, Ore., May 20.—Sale of approxi- 
mately 550,000,000 feet of pine timber, com- 
prising the middle unit of the Long-Bell Lum- 
ber Co.’s Yamsey Mountain tract, at the 
Klamath Indian reservation, to the Kesterson 
Lumber Co., of Dorris, Ore., was announced at 
Klamath Falls, Saturday, according to advices 
here today. The sale includes 29,100 acres of 
timberland lying in the eastern part of the 
Klamath Indian reservation. It is understood 
that the Kesterson Lumber Co., of which I. E. 
Kesterson is president, is contemplating erect- 
a large sawmill soon, probably at Klamath 
‘alls. 

The Long-Bell Lumber Co., it is reported, 
retains an option for partnership use, either 
for itself or for the buyer of the remaining 
part of its timber in that locality, of a con- 
templated logging line that the Kesterson com- 
pany plans to construct from Sprague River in 
a northeasterly direction. 


Completing Factory Extension 


Omak, WasH., May 18.—The Biles-Coleman 
Lumber Co. (Inc.) here is just completing an 
extension to the frame factory where its fa- 
mous Omak-Kwalitv soft pine frames are 
manufactured. 

A. M. Aston, secretary, is now personally in 
charge of sales. He also expedites the han- 
dling of orders and shipments in addition to 
his other, and numerous duties; but, like most 
busy men, he finds time enough to handle all 
satisfactorily. 

Omak is now in the throes of building a 
community hotel; foremost in the list of large 
contributors is the name of the Biles-Coleman 
Lumber Co. (Inc.), which is Omak’s largest 
single industry. 


Tacoma Door Shipments in April 


Tacoma, WasH., May 18.—Doors shipped 
from this port by water during April totaled 
87,620, according to the harbormaster’s report. 
Of these, 20,305 went to domestic ports, nearly 
all to the Atlantic coast, and 67,513 to foreign 
ports. The United Kingdom was the best cus- 
tomer, taking 47,067 doors. Continental Eu- 
rope took 9,865, South Africa, 8,731, and Aus- 
tralia, 1,151—the remainder going to various 
points. 


Organize Large Lumber Corporation 


Ocpen, Utan, May 18.—A new $2,000,000 
lumber corporation to be known as the Stod- 
dard Lumber Co., with extensive holdings in 
Oregon and headquarters in Ogden, has been 
organized by financiers of Ogden and Salt 
Lake City, it was announced here Friday by 
M. S. Eccles, president of the newly formea 
company, who is also president of the First 
Security Corporation here. An annual cut 
of between 50,000,000 and 60,000,000 feet of 
white pine lumber is planned. 

Mr. Eccles and Howard Stoddard, vice pres- 
ident of the National Copper Bank, of Salt 
Lake City, engineered the transaction by which 
the Stoddard Lumber Co., of Baker, Ore., ac- 
quired the properties of the Baker White Pine 
Lumber Co., at Baker, and the Grande Ronde 
Lumber Co., of Grande Ronde, near Baker. 
The Eccles Investment Co. and the J. M. & 
M. S. Browning Co. are associated financially, 
with substantial Oregon interests, in the new 
organization. 

Headquarters will be in the First National 
Bank Building in Ogden, with Lyman Hyde, 
who will be assistant secretary-treasurer, in 
charge. Mr. Hyde is manager of the Eccles 
Hotel Co. and of the First National Bank 
Building Co. 

Officers who will serve with Mr. Eccles in 
the new corporation are: Joseph Stoddard, who 
has operated the Stoddard Lumber Co. for the 


a 


News Notes 


last twenty years, vice president and director 
in charge of the company’s properties at Baker: 
Elmer Stoddard, vice president and director in 
charge of the properties at Grande Ronde: 
Howard Stoddard, vice president of the Na. 
tional Copper Bank, Salt Lake City, secretary. 
treasurer and director; M. A. Browning, direc. 
tor; Robert Anderson, president of Anderson 
Bros. Lumber Co., of Ogden, director. 

Mr. Eccles, Mr. Browning and Mr. Ander. 
son recently spent several days in Oregon, 
looking over the various holdings. Soon after 
their return Mr. Eccles made the announcement 
of the forming of the organization and of 
the extent of its proposed operations. 


Lumbermen Dynamite 200 Snakes 


San Francisco, May 18.—Even the ordi- 
nary day’s work in the lumber camps of 
California is quite frequently productive of 
unusual happenings and events which are of 
news interest to the world in general, as well 
as to lumbermen themselves. The other day 
a gang from the Pickering Lumber Co. was 
blasting at Strawberry Camp, and they found 
it necessary to set off one more blast than 
they had planned. It came about when they 
uncovered a den of rattlesnakes. 
put a charge under the den and blew up some 
200 of the reptiles, “Bud” McRay, foreman of 
the gang, shot 40 of the snakes, while Cecil 
Saunders, Barney McGowan, William Mills 
and Frank Bolder shot 65. Old settlers claimed 
that the snakes had been unmolested in their 
den for over 20 years, but the charge of 
dynamite changed all that. 


Lumber Executive Retires 


San Francisco, Cauir., May 18.—E. M. 
Tilden, head of the Tilden Lumber & Mill Co., 
of Oakland, which includes the National Mill 
& Lumber Co. and the Pacific Tank & Pipe Co., 
has resigned from further active participation 
in the business affairs of these organizations, 
effective June 1. 

This step was taken because of the state of 
Mr. Tilden’s health, and upon the advice of 
several physicians. He will, however, still 
retain his stock interest in the Tilden Lumber 
& Mill Co., and while the state of his health 
has compelled a decided lightening of his busi- 
ness activities, he will still keep a finger on 
the pulse of his other business interests in the 
East Bay district. Among other business co"- 
nections, Mr. Tilden is president of the First 
National Bank of Richmond, vice president of 
the Mechanics’ Bank of Richmond, a director 
of the Morris Plan Co. of Oakland and a 
director of the East Bay Title Insurance Co. 

He is president of the Tilden Lumber Co, 
with docks and yards at Berkeley and yards 
at Richmond, Crockett and Rodeo. Waverly 
Tilden, his son, resigned from the Tilden 
Lumber & Mill Co., effective May 15, and has 
taken over the management of the Tilden Lum- 
ber Co., making his headquarters at Berkeley. 
Referring to this chanee to a friend, Mr. 
Tilden said: 

“Waverly intends to play me on the bench 
and use me as a pinch hitter.” ; 

Mr. Tilden started in the lumber business 
forty-five years ago as an office boy with the 
Sierra Lumber Co. at Red Bluff. He went 
into business for himself in 1901, with a retail 
yard at Richmond. He is an ardent aviation 
enthusiast, and on several occasions, during 
long trips by air, has handled the plane controls 

THE woops operations in New Brunswick 
are completed and the estimate of the quantity 
of lumber which has come out of the New 
Brunswick forests during the logging season 15 
upward of 400,000,000 feet. Of this quantity 
about 244,000,000 feet is from Crown lands and 
160,000,000 from privately-owned lands. 
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LOGGING 


[NO. 2 OF A SERIES] 


“Climb the mountains and get their good tidings. freshness into you, and the storms their energy, 
Nature’s peace will flow into you as sunshine while cares will drop away from you like the 
flows into trees. The winds will blow their own leaves of Autumn.” —JoHN Muir. 


The Sierra Nevada, or “Snowy Range,” where Sugar Pine trees are found, is 500 miles long, 70 miles 
wide, and from 7,000 to nearly 15,000 feet high. The forest extends in regular order from one extremity of 
the range to the other, the giant Pines and Firs holding their arms open to the sunlight as they rise one above 
the other on mountain benches, marshalled in glorious array, and giving forth the utmost expression of 
grandeur and beauty. 

Nature has, in her well-cut water courses, provided access to this wonderful timber, for it is along the 
stream banks that our railroads find their way to the ridges to which our logs are drawn; for, strange as it may 
seem to the uninitiated, the high- 
powered machinery of modern 
times makes preferable uphill 
logging, since there is no likeli- 
hood of the logs running out of 
the “rigging” when dragged up 
a slope. To lessen the friction, 
due to the digging of the logs as 
they are drawn over the ground, 
they are hauled up to a block 
hung high in a spar tree, located 
near the railroad, and on the 
crest of the ridge. The line is 
changed from time to time until 
a wide, fan shaped area is cleared 
off and a new location made nec- 
essary. It occasionally happens 
that the logging of a complete 
circle to one spar tree is possible. 

What has been described is 
known as a “HIGH LEAD,” 
and such a lay-out has a daily 
capacity of about 50,000 feet. 
It takes 7 of them to keep our 
sawmill in steady operation. 

Where deep ravines are en- 
countered, it is often necessary 
to — a tight _ several 
thousand feet in length from on 
“Where the slope is gentle or the ground level, logs are dragged into the slope a other ad swing _ 

railroad with Caterpillar engines.” logs across the canyon on a car- 

rier. Some of them are 6 feet or 

over in diameter, and contain 4,000 feet or more of lumber. A butt log of this size will weigh over 15 tons, 

and large cables and very powerful engines must of necessity be provided. This sort of a lay-out is known as 
a “SKY LINE.” 

Where the slope is gentle or the ground level, logs are dragged into the railroad with Caterpillar engines. 
On account of the precipitous character of the Sierras, however, there is relatively little “CAT™ logging. 

After the logs are landed at the railroad, an engine lifts them from the ground and lowers them on to 
flat cars, where they are chained into place. They are then hauled 20 miles to our sawmill for pond storage. 

MADERA SUGAR PINE grows in the region .of Yosemite Valley, where our California forests reach 
their finest development. Our timber was selected by discriminating Michigan Cork Pine producers in the early 
days of California's history, when the very best was available. To see one of our booms of large cinnamon- 
red Sugar Pine logs, many of which are 5 and 6 feet in diameter, riding high in the water by reason of their 
light, corky texture is indeed an awe-inspiring sight. 


MADERA SUGAR PINE CO., Madera, Calif. 


Because of their general interest, especially to all users of pine lumber, 
this series of letters prepared by the Madera Sugar Pine Co., Madera, 
Calif., and sent to its entire list of distributors, is being published serially 
in the American Lumberman, and will be available to any one interested. 
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seat Reach. for 
Your Telephone 


When you need lumber in a 
hurry—one board or a carload 
—just reach for your telephone 
and 





Call Grand 0240° 
We carry a normal stock of around 
500 carloads. You can cut your in- 
vestment and save money by utilizing 
our facilities for rush shipments. 
Quick delivery over any of 27 R. R’s. 


How may we serve you today? 


Julius 


Senda 


LUMBER Co. 
St. Louis, Mo. 








GULF RED CYPRESS 
COMPANY 
Distributors of high class Gen- 
uine Tide Water Red Cypress. 
Straight or Mixed Cars. Annual 

capacity of our mills 
150,000,000 feet Cypress 
50,060,000 feet Southern Hardwoods 


13th Floor Barnett National Bank Bidg., 
JACKSONVILLE, FLORIDA 











| 
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Yellow Pine 


‘Timbers, Lumber 
Lath and Shingles 


For our high grade dressed stock — 
“Ask the Wholesaler” 


The Alger-Sullivan Lumber Co. 


CENTURY, FLORIDA 



























White P ine MINNESOTA 
WESTMONT 





LONG and SHORT LEAF 
ALSO) Yellow Pine 


WM. SCHUETTE CO. 
Sects Pa. New York, N. Y. 











Notes of the Eastern Traded 


Home Modernizing in Rochester 


Rocuester, N. Y., May 20.—A home mod- 
ernizing campaign is being started in Rochester 
under the auspices of the Democrat & Chron- 
icle, whose publisher, Frank E. Gannett, is an 
enthusiastic supporter of the movement, not 
only in Rochester, but in other eastern cities 
where he publishes newspapers. To get the 
movement started here invitations were sent 
out to 500 representatives of the business and 
social life of the city to attend a dinner at the 
Powers Hotel on the evening of May 22. The 
plan of a home modernizing bureau is being 
well received by Rochester lumbermen, build- 
ers, realtors, banking and loan institutions. It 
was announced that details of the plan would 
be given at the dinner by a group of speakers, 
including Clarence T. Hubbard, advertising di- 
rector of the Automobile Insurance Co. of the 
Aetna group of Hartford, and H. K. Nygaard, 
director of the Home Modernization Bureau 
of the Niagara Area, with office in Buffalo. 

Mr. Gannett early took an interest in the 
home modernizing idea and was desirous of 
putting it into effect in the various cities where 
his papers are published. The Democrat & 
Chronicle is an old and influential newspaper 
at Rochester and its aid in the campaign will 
be most valuable. The paper says that a cur- 
sory survey shows that approximately 50,000 
Rochester homes are obsolete in appearance, 
sanitation and heating, lighting and cooking 
facilities, making these houses hard to sell at 
any price. The Rochester modernizing bureau 
has engaged the services of Robert Baldwin, 
an expert designer, who will draw visualization 
sketches of homes for the owners who intend 
remodeling. 


Frigate Timbers Arrive in Boston 


Boston, Mass., May 20.—Imnressive cere- 
monies honoring the arrival in Boston of a 
four-carload shipment of huge Douglas fir 
timbers to be used as mast and spar material 
in rebuilding the United States frigate Con- 
stitution were held in the Boston Navy Yard 
on May 18. The timbers were donated to the 
Navy Yard by the West Coast lumber in- 
dustry following a suggestion made by the 
AMERICAN LUMBERMAN, and were carried free 
to Boston by railroads. 

The program was participated in by Joseph 
E. Andrews, attorney general of Massachu- 
setts; Mayor Malcolm Nichols, of Boston; 
Rear Admiral Phillip Andrews, commandant 
at the Boston Navy Yard; Frank H. Alcott, 
from the New York office of the National 
Lumber Manufacturers’ Association, who pre- 
sented the timbers in behalf of the West Coast 
Lumbermen’s Association; representatives of 
practically all the military and patriotic or- 
ganizations in Boston, school children and 
enlisted personnel of the Navy Yard. 

Mr. Alcott read a letter from J. D. Tennant, 
president of the association, addressed to the 
Navy, which expressed the sentiment of the 
West Coast lumbermen in donating the tim- 
bers. 

After paying a tribute to the railroads which 
had expressed their patriotism by carrying the 
shipment without cost, Mr. Alcott said: 

When in the far distant future the con- 
tinued patriotic American spirit anticipates 
future reconditioning of this sturdy-walled 
frigate, American forests, perpetuated as a 
crop, will serve again to preserve the fame 
and glory of the Constitution. I feel certain 
that the lumbermen of this Washington and 
Oregon forest region will again consider it a 
great honor and an especial privilege to provide 
similar massive timbers such as we see drawn 
up before us. 


The timbers, some of which are 109 feet 
long and 18 inches square, were cut in a Co- 
lumbia River sawmill on April 12. They 
were shown all day at more than a score of 
cities on their way East. In most of these 


towns a patriotic program was conducted jh 
their honor. 

When the timbers arrived at Boston almost 
every square foot of exposed surface was Cov- 
ered with the names and initials of school 
children and others who had visited the tim. 
bers while it was in the various cities, 


Shingles Withstand Rigid Test 


SPRINGFIELD, MAss., May 20.—An interesting 
test to determine the wear and weathering 
qualities of stained shingles recently has been 
completed by the Finishing Research Labora. 
tories (Inc.), of Chicago, for the Rice & Lock. 
wood Lumber Co., wholesale lumber dealer of 
Springfield. The equipment at the laboratories 
made it possible to subject these shingles to 
a test that duplicated actual conditions under 
which the shingles would see service, 100 hours 
in the test being equal to a year’s actual sery. 
ice. For the tests made, these samples were 
submitted to these conditions for 400 hours 
continuously. 

The samples were numbered from 1 to 10, 
and the samples that showed the best results 
were numbers 3 and 4. The pigment on these 
samples showed very good body and but slight 











How shingles looked before and after test was 
made 


fading. Sample No. 3 was Mauk’s double 
dipped Arden green, and sample No. 4 was 
Mauk’s double dipped silver gray shingle. The 
impartial choice of twenty-three disinterested 
observers of the test gave these two samples 
a preference of 18 to 5. Due to the Mauk 
process of applying two coats of stain under 
32 tons of hydraulic pressure per bundle, these 
shingles are given a much heavier coating than 
the average stained shingle. 

These shingles are produced by the C. A. 
Mauk Lumber Co., of Seattle, Wash., and 
Toledo, Ohio. All Mauk double dipped shingles 
now are packaged and prominently trade- 
marked as a protection against substitutes. The 
accompanying illustration from an unretouched 
photograph shows comparison between the 
shingle samples before they were put in the 
machine and after they were taken out. The 
colors were divided equally between grays and 
greens, each brand being represented by one 
of each color. 





To Honor Long Established Firms 


PuHiLapecpuiA, Pa., May 20.—Three lumber 
yards will be well represented at the most re- 
markable gathering of business men in the 
history of Philadelphia on May 23, when the 
officials of 102 firms that have been in con- 
tinuous existence for one hundred years oF 
more will be honored at a centenary luncheon 
staged by the Chamber of Commerce. Ivy 
Lee, publicist, who has just returned from 
England, will be the principal speaker. The 
lumber firms in the One Hundred Year Asso- 
ciation are R. A. and the J. J. Williams Co. 
(founded in 1751); The Janney Lumber Co. 
(1812); and J. Gibson Mecllvain Co. (1798). 
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The Prophecy of Paradise 


[ doubt if men who died for men 
Have ever died at all, ; 
They may not follow flags again, 

Or drum, or bugle call, ; 
But somewhere in unfretted skies, 
God’s undiscovered Paradise, 
Their eyes prophetic see a world, 
Its battleflags forever furled. 


As even those who went to war 
War’s error understood, 
Now poets sing its praise no more, 
No preacher calls it good. 
The crosses row on row in France 
Have stripped it of its last romance, 
And somewhere now our gallant dead 
Behold the thing for which they bled: 


They see a world by reason ruled, 
From war forever freed, 
They see a world no longer fooled 
By politics or greed. ; 
The brotherhood for which they died, 
The brotherhood they prophesied, 
They see at dawning in the skies, 
The prophecy of Paradise. 


Between Trains 


Oak Park, Itt.—This is the largest village 
in the world. It has never changed its form 
of incorporation. It has no desire to be a city. 
It is right next door to Chicago, and maybe 
that is the reason. 

And if you are worried about the churches 
and their part in American life and their in- 
fluence in the community, you ought to visit 
the First Baptist Church in this town. Tonight 
we came back to the men’s club of this church 
and found that since we were here last they 
had built a church plant a block long. When 
you hear a man say that the American people 
have lost interest in religion, you can just 
figure that he has lost interest, that’s all. 


Aurora, ILL.—The Aurora Advertising Club, 
through its education committee, did a good 
thing this year. It made up a little catalogue 
of all the books in the public library that have 
to do with advertising and merchandising, and 
distributed the pamphlet among its members. 
You may be surprised to know that it was a 
booklet ,of many pages. 

You also might be surprised to know how 
many books on lumber and lumbering there are 
in your public library—or how few. If they 
are many, wouldn’t it be a good idea for the 
local lumbermen’s club to get up a catalogue 
of them, and distribute it among its members 
and the employees of its members? If they are 
few, it might be a good idea to write the 
AMERICAN LUMBERMAN for a list of its works 
on these subjects and then see that they are 
placed in your local library. It might make 
some boy a good lumberman in your town in- 
stead of a poor saxophone player in some big 
town. 

Already many local lumbermen have pre- 
sented copies of “Come on Home” to their 
hometown public and school libraries. That is 
all right as far as promoting home-loving is 
concerned. But there are many technical books 
on logging and lumbering and house-building 
that ought to be in that library, too. Perhaps 
they would be, if you spoke to the librarian 
oe it, especially if you offered them as a 
git. 

Of course, you have all of these books in 
your own office for the use of your own men, 
but they ought to be in the local library, too, 
for the use of the young man who. doesn’t 
know, but who wants to find out, something 
about wood and its use as a building material. 
We rather like the Aurora idea, and we especi- 


ally like the idea of applying it to the lumber 
business. 

Recently we visited the library of the Uni- 
versity of Michigan at Ann Arbor. In it we 
found every book we had ever written about 
lumber and lumbering. If the layman is that 
much interested in the lumber business, then it 
seems the lumberman ought to be. 


We See b’ the Papers 


A fool and his 15% call money are soon 
parted. 

All that some women want to contribute to 
the home is bridge prizes. 


You can’t get a salesman to think very much 
of this city manager idea. 

It seems that Al Capone “consented” to ar- 
rest because he wanted one. 


We wish the railroads and the highways 
would agree to a separation. 

Another fellow looking for farm relief is the 
man who had to take one on a mortgage. 


Tapioca is to be left on the free list: We 
don’t care, as long as it is left off the menu. 

There is only one car for every 191 Italians. 
But we have seen many a Ford carrying its 
full quota. 


There are ten million deaf in the United 
States. But think of the blind, when you count 
the police! 

We know just how Col. Lindbergh feels, be- 
cause we once saw a couple married at a 
county fair. 

We don’t know whether we would rather 
have been in Louisville to see the race or 
Amsterdam to see the natives. 

The president of Mexico is going to give the 
Lindberghs an oil painting for a wedding pres- 
ent. Of course, they can hang it in the hal). 

Chicago is to be made the research center 
of the International City Managers’ Associa- 
tion, and it would be hard to think of a bet- 
ter place. 


All in the Day’s Work 


_ A yellow roadster is as hard to pass, stand- 
ing by the curb, as it is on the road. 

It’s a funny thing, but the man who spends 
the most time with his hands in his pockets 
has the least in them. 


The man who is up and doing will never 
be down and out. 

Spending a Sunday in the country now-a- 
days is more spend than country. 

A table can’t stand on three legs, and yet 
some fellows wonder why they fail when they 
have left honesty out of their calculations. 

The birds come back when. spring is here, 
and so do a lot of our other friends. 

The Jews are an energetic people. 
Moses was found in the rushes. 

It is rumored that large numbers of Scotch- 
men are migrating to Ireland. They have just 
heard that Ireland is free. 

You can’t satisfy some parents. Dad told 
daughter to run the car into the garage, and 
then got sore when she did. 

When you see an innocent baby in a crib, 
it is hard to realize that, if it’s a boy, some 
day it may be hanged, or, if it’s a girl, some 
day it may take part in a beauty contest. 

People who don’t like to get up an hour 
earlier in the morning never seem to object to 
staying up an hour later at night. 

A man may like a girl’s company so well 
that he marries her, and then he will find that 
she is a little firm. 

We wish that the woman who likes to col- 
lect antiques would see what she can do with 
some of our former customers. 


Even 
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FLOORING— 


Red Oak Maple 
White Oak Birch 


FINISH AND TRIM— 


Chestnut Birch Ash 
Oak Poplar 


‘MOULDINGS— 


Oak Poplar Basswood 
Chestnut Birch 


STEPPING AND RISERS— 
Oak Birch 


BEVEL SIDING— 


Poplar 


Beech 
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Meadow River mixed cars offer 
dealers an opportunity to combine 
profits with utmost satisfaction to 
customers. 


All Meadow River stock is pro- 
duced from famous West Virginia 
Hardwoods—the cream of the 
stumpage in the Appalachian dis- 
trict. Meadow River stock is un- 
usually well manufactured. It is 
handled and loaded with utmost 
care. 


You will find it to your advantage 
to get acquainted with the oppor- 
tunity Meadow River mixed cars 
offers you to save money, to reduce 
your investment and speed up turn- 
over. 





It will be a pleasure for us 
to quote you on a mi car 
or L.C.L. 


The Meadow River Lumber Co. 


RAINELLE, WEST VIRGINIA 


Meadow 
River 


BRAND 


THE BRAND FOR SATISFACTION 
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Phe Aristocrat of Structural Woods 


The toughest, strong- 
est and most durable 
structural material you 
I can recommend to your 
customers. 


R.W. WIER 
Lumber Company 


FirstNstial ,  HOUSTON,TEXAS 


Distributors:~— WierLong Leaf Lumber(. 
Mills:- Wrergate,Texas 


—_——— 
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We have modern facilities 
for Kiln Drying, Resawing 
and Dressing Lumber. 
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Standard Lumber Mills 


Healey Building, ATLANTA, GA. 


SOUTHERN HARDWOODS 
Long and Short Leaf Pine 


Logs, Piling, Crossties. 
From-— Georgia, Alabama, Mississippi, Louisiana 
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PLYWOOD 
CORPORATION 


PLYWOOD OF 
RECOGNIZED QUALITY 




















NEW LONDON, WISCONSIN 
Send List 


» Latest Price 
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Hoo-Hoo Activities 


President Hoover Joims Hoo-Hoo 
[Special telegram to AMERICAN LUMBERMAN] 


WasuincrTon, D. C., May 22.—At the White 
House today, President Hoover accepted life 
membership in the Concatenated Order of Hoo- 
Hoo. Fellow Californians of the Tom McCann 
Ctub, of McCloud, paid this compliment to the 
chief executive, who accepted graciotisly and 
with obvious pleasure. As a visible sign of 
membership in Hoo-Hoo, the President was 
presented with a beautiful certificate, hand- 
worked on silk and encased in a handsome 
hand-tooled leather portfolio. 

In the executive office, President Hoover 
met with a committee representing the Tom 
McCann Club and consisting of Senator Tasker 
L. Oddie, of Nevada; Representative Harry L. 
Englebright, of California; Dwight M. Swobe, 
of McCloud, and Wilson Compton, secretary 
and manager of the National Lumber Manu- 
facturers’ Association. An informality unusual 
on such occasions marked the ceremony. The 
President recalled pleasant reminiscences of 
fishing at McCloud and happy associations and 
acquaintanceships with lumbermen. 

At the request of the Tom McCann Club, 
Dr. Compton made the presentation. The 
membership was awarded in recognition of 
President Hoover’s national service to the 
lumber industry. Expressing the feeling of 
the McCann club and lumbermen generally, 
Mr. Compton said: 

Mr. President, we are here with a commis- 
sion from the Tom McCann Hoo-Hoo Club. 
Tom McCann was one of the most distin- 
guished of the present generation of Ameri- 
can lumbermen. In the lumber industry he 
stood, by the force of personal example, for 
those things which you have urged in behalf 
of all business. Similarly the Tom McCann 
Hoo-Hoo Club of McCloud, and the Hoo-floo 
clubs elsewhere throughout the land, are 
standing for principles which, it has already 
become manifest to your fellow citizens, lie 
close to your heart. 

The Hoo-Hoo clubs are the friends vf the 
forest, and they are powerful agencies for 
promoting fair dealing in the lumber trade 
and interest in the perpetuation of the lumber 
and wood-using industries. 

You have often manifested your interest in 
the welfare of the lumber industry and your 
confidence and approval of its purpuses and 
its public policies. You have had, and do now 


have, the assurance of the confidence in you 


and esteem for you on the part of those en- 
gaged in the lumber business. You have, too, 
I know, many happy reminiscences of Mc- 
Cloud. I have great satisfaction, therefore, in 
company with these, your distinguished fellow 
citizens from California, and with what I 
know to be the concurrence of American lum- 
bermen everywhere, in presenting to you this 
emblem of honorary membership in the Tom 
McCann club. I hope you will accept it as the 
sincere expression of a grateful industry. 

The Tom McCann Hoo-Hoo Club says the 
fishing is good and they hope you will come 
back. 

Congressman Englebright, Senator Oddie 
and Mr. Swobe, who made a special cross-con- 
tinent trip to bring the membership certificate 
from McCloud, concurred in the presentation 
as an evidence of good will on the part of the 
President’s fellow citizens. 


Give Talks on Freight Problems 


OAKLAND, CALiF., May 18.—The beginnings 
of freight rates are subject to governmental 
birth control, according to H. W. Klein, of 
San Francisco, assistant general freight agent 
of the Southern Pacific Railroad Co., who un- 
veiled many_ mysteries concerning this impor- 
tant subject at the regular meeting of East 
Bay Hoo-Hoo Club No. 39, held last Monday 
evening at the Athens Athletic Club here. 

Vacation season starts early in California, 
and that probably accounts for the rather 
small attendance. President H. S. Morton, 
of Hill & Morton, was not able to arrive until 


late, so Vice President H. D. Cook, of the 
Western Door & Sash Co., had charge of 
the meeting. A. B. Johnson, jr., Vicegerent 
Snark of this district, was present. George C 
Troth, of the Boulevard Mill & Lumber Co. 
chairman of the entertainment committee, had 
provided for several fine dancing numbers and 
pieno solos. 

Guests who took part in the program were 
representatives of the Southern Pacific Rajf- 
road. Besides Mr. Klein, Ira L. Kelly, jn 
charge of the East Bay section for the com. 
pany, made a brief talk, and Thomas C. Coy. 
ington, local buffer and grief-bearer in the 
tracing of cars and shipments, spoke at length 
on the work of his department. The talks 
were interesting, and did much to create a 
more intelligent and sympathetic understanding 
between the railroad and local lumbermen. 

The next meeting, says Secretary C. R., 
Moore, “will probably ‘-open June 10.” 


Annual Spring Party 

Kansas City, Mo., May 21—The Kansas 
City Hoo-Hioo will have their annual spring 
party at the Ambassador Hotel next Tuesday 
night, May 28, with a dinner at 6:30 o'clock 
and bridge and dancing to follow. There will 
be handsome prizes, and in between games and 
dances some good stunts, not yet to be re- 
vealed. It is promised that all the big timber 
and joist men in town will be there. 


Describes New Redwood Grades 


San Francisco, CAuir., May 18.—Lumber- 
men from San Jose and other peninsula cities 
gathered recently at the St. Claire hotel in 
San Jose under the auspices of the Peninsula 
Hoo-Hoo Club and listened to a talk on the 
new structural grades of redwood by R. F. 
Hammatt, secretary-manager of the California 
Redwood Association, who was the principal 
speaker at the meeting. 

Mr. Hammatt told of the growing use of 
the new grades in bridge construction through- 
out California and other States, and he urged 
upon his listeners the importance of selling 
quality materials. 

James Farley, of the Pacific Lumber Co. 
in San Francisco, exhibited a motion picture 
film showing the complete operation of manu- 
facturing redwood lumber, including every 
stage from the standing tree to the ‘car on 
which it is shippped. The film was made at 
the Scotia plant of the Pacific Lumber Co. 

Among the guests at the meeting were: Max 
Cook, farmstead engineer, in charge of the 
agricultural department of the California Red- 
wood Association, who spoke on the “lumber 
school”; A. C. Horner and R. Smith, of the 
National Lumber Manufacturers’ Association ; 
R. T. Titus, of the West Coast Lumbermens 
Association, Seattle; J. Walter Kelly and 
George Kendrick, of the Charles R. McCormick 
Lumber Co.; and Floyd Dernier, of the Lum- 
bermen’s Service Association, Los Angeles. 

J. C. Ellis, of Ellis Bros. Lumber Co. at 
Menlo Park, and president of the Peninsula 
Hoo-Hoo Club, was toastmaster. 


Memphians in Annual Tournament 


Mempuis, TENN., May 20.—T. E. Sledge, 
of May Bros., proved the lucky golfer at the 
annual tournament of the Lumbermen’s Club 
of Memphis, which was played over the course 
of the Colonial Country Club on last Thursday 
afternoon. Mr. Sledge, along with George 
Harris of the Turner-Farber-Love Co., and 
W. N. Coulson, of the Coulson Lumber Co., 
shot an 89. The names of the three were 
placed in a hat, Sledge’s being the first one 
drawn. Sixty-nine lumbermen took part in 
the tournament, including a large number from 
Helena, Ark., who competed for three prizes 
offered visitors. 
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New Southern Exporting Concern 


Pensacola, Fia., May 21.—Organization of 
a new lumber and timber exportine concern, 
which will center activities at the port of Pen- 
sacola, is announced in circulars which have 
reached local lumber concerns, and it is the 
purpose of the new organization to cater prin- 
cipally to the markets of South America. At 
Pensacola one firm of exporters has been 
named as the selling agent of the combined 
product of the mills interested in the organi- 
zation. This is the Pensacola Lumber & Tim- 
ber Co. of which Wilmer Hayward is 
president. 

Bulletins announced that mills which figure 
in the greatest pool of interests recently 
merged are as follows: Swift-Hunter Lumber 
Co., Atmore, Ala.; Alger-Sullivan Co., Cen- 
tury, Fla.; Jackson Lumber Co., Lockhart, 
Ala.; St. Andrews Bay Lumber Co., Millville, 
Fla.; Florida-Brown Lumber Co., Caryville, 


a. 

Practically all of these mills have for years 
been catering to the South and Central Amer- 
ican trade, but with the merging of interests, 
it is declared the heaviest possible movement 
to the South American ports may be co-opera- 


tively made and thus guarantee an aroused 
interest in the markets southward from Pen- 
sacola. 

The announcement states that the new or- 
ganization will be named Alabama-Florida 
Pitch Pine Export Corporation, and that the 
port of Pensacola will be largely used for 
shipping the output of the mills. Pensacola 
has been selected for the exporting business 
of the corporation for the reason that it is 
more centrally located, as far as the locations 
of the mills are concerned, than either of the 
several other available gulf ports. It is con- 
nected with Lockhart, Caryville, Century and 
Atmore by a direct line over the Louisville 
& Nashville Railroad, and by the Atlanta & 
St. Andrews Bay and the Louisville & Nash- 
ville with Millville. Regularly operated barge 
_ also move the product from the Millville 
mills. 

In local export circles, a very active summer 
and later business is already being forecast by 
those who are interested in the line. 


HarvarpD Economic Society’s weekly index of 
wholesale commodity prices declined to 96.1 
for the week ended May 15, 1929, from 96.6 
for the week ended May 8, 1929. 


Insurance Company Holds Reception 


A reception for policyholders from 3 to 5 
o'clock on the afternoon of May 21 formally 
marked the opening of the new office of the 
Lumbermen’s Mutual Casualty Co. and asso- 
ciated companies, occupying the topmost three 
floors of the Mutual Insurance Building, on 
Sheridan Road and 
Lawrence Avenue, Chi- 
cago. That morning 
the new directors’ room 
was used for the first 
time when President 
James S. Kemper pre- 
sided at a meeting of 





JAMES S. KEMPER 
Chicago 
Pres:dent 





the directors and ad- 
visory board and later 
at a meeting of the 
policyholders of the 
“L-M-C,” 

Among the lumber- 
men present were Wil- 
liam Buchanan, Tam- 
pa, Fla.; Ernest H. Burgess, Chicago; R. H. 
Campbell, Toledo; Homer W. Chandler, Chi- 
cago; H. H. Corwin, Jackson, Mich.; Ewald 
W. Dierssen, Chicago; J. W. Embree, Chi- 
cago; George J. Farnsworth, Oconto, Wis.: 
Edmund Goedde, East St. Louis; Ole Gullick- 
sen, Chicago; Frank J. Heitmann, Chicago; 
Charles Jacob, Chicago; Amos Y. Lesher, Phil- 
adelphia; Fred H. Ludwig, Reading, Pa.; A. 
B. Ransom, Nashville, Tenn.; George Rinn, 
Chicago; H. C. Scearce, Mooresville, Ind.; A. 
H. Stringe, Chicago. 

At the directors’ meéting an announcement 
of interest made by President Kemper was 
that the “L-M-C” now has assets in excess of 
$10,000,000 and that this company in 1928 led 
all other Illinois insurance companies in 
amount of premium income, the figures for 
the “L-M-C” being $9,168,000, or $1,300,000 
more than the next high company. The Lum- 
bermen’s Mutual Casualty Co. was fifty-fourth 
among Illinois companies in premium income 
in the year of its organization, 1912; twenty- 
ninth in 1917, sixth in 1922, second in 1927, 
and first in 1928. Following the meeting a 
buffet luncheon was served to the directors in 
the new directors’ dining room. 

_ At the “open house” beautiful floral offer- 
ings from friends decorated the halls and of- 





fices. Groups of visitors under the personal 
guidance of fieldmen inspected the various 
departments while the staff carried on its regu- 
lar work. 

Approximately 50,000 square feet of space 
are occupied by the Kemper insurance home 
offices, including completely equipped under- 
writing, fire prevention engineering, safety en- 
gineering and other specialized departments. 
The medical department has complete facilities 
for x-ray and the various types of physical 
therapy. 

In addition to the Chicago office with a staff 
of four hundred underwriters, engineers, field- 
men and other employees, Kemper insurance 
has branch offices in Albany, Atlanta, Balti- 
more, Boston, Buffalo, Chattanooga, Colum- 
bus, Detroit, Kansas City, Los Angeles, Mil- 
waukee, Minneapolis, Newark, New = York, 
Omaha, Philadelphia, Pittsburgh, San Fran- 
cisco, Seattle, St. Louis, Syracuse, Toronto, 
and other cities. 

James S: Kemper, president and general 
manager of the Lumbermen’s is also presi- 
dent of the National Retailers’ Mutual Insur- 
ance Co. He is vice president of the Central 
Manufacturers’ Mutual Insurance Co. and of 
the Ohio Millers’ Mutual Insurance Co.; gen- 
eral manager of the Lumbermen’s & Manu- 
facturers’ Insurance Agency and of the Build- 
ing Owners’ Federation of Mutual Fire In- 
surance Companies; and manager of the west- 
ern department of the Associated Lumber 
Mutuals and of the Improved Risk Mutuals. 

The Kemper organization manages or rep- 
resents over fifty mutual insurance companies 
with aggregate assets exceeding $70,000,000, 
of which over $30,000,000 is net cash surplus. 
Insurance in force totals nearly $5,000,000,000. 
Total losses paid to date exceed $217,000,000 
and savings to policyholders have been $164,- 
000,000. 


Prize Tournament at Jacksonville 


JACKSONVILLE, FLa., May 20.—Hugh B. Man- 
son, of the Dekle Lumber Co., who turned in 
a-gross score of 83 in the golf tournament held 
at Hiyde Park Country Club last Monday aft- 
ernoon, is the new champion of the Jackson- 
ville Lumbermen’s Club. F. G. Pumpelly, of 
the Lumber & Material Men’s Credit Associa- 
tion, was awarded a dozen Kro-Flite golf balls 
for the best net score which was a 69. This 
prize was donated by the Terrell-Chiasson 
Lumber Co. At the dinner, held in the even- 


ing at the Hyde Park clubhouse, E. L. Chias- 
son, of the Terrell-Chiasson company, acted as 
toastmaster and also awarded the prizes won 
in the afternoon’s match. 
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ZUTCHER 


TRADE MARKED 
Calcasieu Leaf 


Yellow Pine 
Export Stock 


has long been a favorite with buyers in 
foreign countries. One of the reasons 
for this preference is the exceptional 
strength and durability of our Cal- 
casieu Long Leaf Yellow Pine. 

Exacting buyers know that they can 
rely upon our sawyers and millmen to 
satisfactorily fill their orders. Our 
years of experience have taught 
us how to correctly interpret orders 
and our excellent timber and modern 
milling facilities make it possible for 
us to give buyers the kind of ber 
they order. ad SS 

Domestic buyers have found it hard 
to beat the quality of “LUTCHER” 
Calcasieu Long Leaf Yellow Pine lum- 
ber. Investigate our facilities for 
promptly supplying anything you 
need in 


Flooring Ceiling Siding 
Finish Shiplap Boards 
Dimension and Structural Timbers 
Railroad and Car Material 


The trade mark “LUTCHER” is a 
dependable guide to strength, dura- 
bility and big value. Specify this ma- 
terial in the future. 


JeLutcher&Moore 
Lumber Company 

















ORANGE, TEXAS 
. th a. 
Taek on 
BHR = an eet  - 
ale ss = = j 
~ . J 
? bot oe SS) v5 @ 
doze ° i 
oo . u 
an ¢ ———————_ = ° 


Mills at Orange, Texas; Lunita, La. 
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Order What You Need 
from Specialists in 


YELLOW PINE and 
HARDWOODS 


Lumber, Timbers, 
Ties, Piling 


WHITE PINE, FIR 


We are also Headquarters for 
Creosoted Products. 








Beaumont Lumber Co. 
BEAUMONT, TEXAS 
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GOLDSBORO 
N. C. PINE 

Our “Jiffy Service”, by rail and water, will 
keep you supplied with all items in 


YARD STOCK SHED STOCK 


Let us prove it on your next order. 


JOHNSON & WIMSATT 
WASHINGTON, D. C. 
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CI LOVISIANA Coo 














HAMMOND,LA. 
Manufacturers of 


Virgin Long Leaf Yellow Pine 
Round Piling Any Lengths. 






















ATT [UMBER COMPANY 


Oe RUSTON, LA. 
Ra Manufacturers of 


Shortleaf Yellow Pine 
Forked Leaf White Oak 


We Grade it Right and Ship it Quickly. 
Mille at 


Office, 
CANDY. LA RUSTON, LA 
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Foca LUMpEn COMPANY @ 
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Manufacturers 


Short Leaf Pine and Hardwoods 








Bird Houses 
Boys Can Build 


Providing homes for birds adds interest to the 
homes of people, helps to reduce the insect popu- 
lation, gives pleasant recreation for boys, teaches 
them skill with tools in the working of wood 
and performs a valuable social and economic 
community service. All this is promoted by the 
use of the book, “Bird Houses Boys Can Build,” 
which contains plans and instructions for build- 
ing scores of varieties of bird houses. Bound in 
heavy paper, 60 pages. Price delivered, 65 cents. 








American Lumberman, 431 So. Dearborn St., Chicago 















New National Forests Approved 


The purchase by the Federal Government of 
118,058 acres of land to be added to national 
forests in the eastern and Great Lakes States 
has been approved by the National Forest Res- 
ervation Commission. This purchase program 
will require an expenditure of $546,808.28, an 
average of $4.63 per acre. The largest tract 
recommended for acquisition is an area of 
93,764 acres in the new Osceola purchase unit 
in Florida. 

Other units are: Huron, Mich., 482 acres; 
Mackinac, Mich, 1,054 acres; Marquette, Mich., 
1,945 acres; Keweenaw, Mich., 559 acres; Su- 
perior, Minn., 10,831 acres; Georgia unit, Ga., 
5,094 acres; Nantahala, S. C., 37 acres; Ala- 
bama unit, Ala., 2,681 acres; Monongahela, 
W. Va., 1,361 acres; Cherokee, Tenn., 104 
acres; and Ouachita, Ark., 148 acres. 

These lands are considered desirable for in- 
clusion under national forest administration be- 
cause of their value for watershed protection, 
for demonstration areas in the growing of 
timber, or for other national forest purposes. 

Certain boundary adjustments on the White 
Mountain and Pisgah national forests also were 
authorized during the meeting of the commis- 
sion. 
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Interest in Packing-Box Carpentry 


Evidencing their interest in the project of 
the National Committee on Wood Utilization, 
Department of Commerce, “to bring boys, 
empty packing cases, and carpenters’ tools into 
partnership’—as the Pittsburgh Post-Gazette 
phrases it—more than seventy different and 
distinct types of organizations have already 
bombarded the committee with inquiries con- 
cerning this project. 

The committee’s plan calls for a program 
to interest boys in the making of useful and 
interesting articles out of discarded boxes and 
crates and odd pieces of lumber. The com- 
mittee’s part ih the program is the preparation 
of a series of booklets covering more than 
1,200 ideas for making these articles under 
the caption “You Can Make it.” The first 
booklet of the series, which contains 100 sug- 
gestions, will be ready for distribution by the 
Superintendent of Documents, Washington, 
D. C., about June 1. 

It is pointed out that boys’ organizations, 
churches, playground, recreation and commu- 
nity centers are among those naturally inter- 
ested in the development of this project, espe- 
cially in view of the fact that their funds for 
supplies to be used in developing such a pro- 
gram are usually limited. Chambers of com- 
merce are interested from the standpoint of 
clean-up and waste-elimination campaigns. 

In their effort to aid in the proper develop- 
ment of the boy’s ingenuity, and the directing 
of that energy along useful lines, service 
clubs, especially those which foster boys’ camps 
and similar activities, find that the commit- 
cee’s project for utilizing old wooden boxes 
solves to a large extent one of their most per- 
plexing problems. Department stores, which 
must dispose of large quantities of second- 
hand wooden containers daily, feel that inter- 
esting boys in their localities in making prac- 
tical use of these containers wilf simplify the 
problem these stores face in getting rid of 
this material. 

Vocational schools, prison associations, retail 
dry goods associations, boards of education, hos- 
pitals, the American Legion, fraternal orders, 
and cement, paper, storage and moving, and 
railroad companies are among the organizations 
and commercial establishments which have re- 
quested information on the project. 

Teachers, business men and leaders of boys 
and girls can help to promote this utilization 
and conservation program by organizing local 
woodworking groups. In so doing they will 
not only be aiding in this waste elimination 






campaign, but will also be directing into right 
channels the desire of the boy to be pleasurab} 
occupied during his spare time. ’ 

The committee states that there is hardly ap 
organization that can not derive benefits either 
directly or indirectly from this project, which 
has for its ultimate purpose the teaching of 
closer wood utilization practices, which wifi 
in turn, encourage the investment of private 
capital in the growing of timber. 


Make Wood in Tropics Resist Ants 


Wood intended for construction in tropical 
countries may be rendered resistant to the at. 
tack of white ants and decay if certain ap- 
proved construction methods are followed, ac. 
cording to the National Committee on Wood 
Utilization. The committee will prepare a bul. 
letin on such construction methods, stressing 
particularly the application of standard wood 
preservatives. 

On March 28 of this year the committee 
sponsored a conference here attended by rep- 
resentatives of the Federal Government, public 
utilities and private companies interested in 
wood construction in the tropics. As a result 
of the conference the committee was urged to 
take the lead in the compilation of informa- 
tiorr on the most efficient methods of wood 
construction in the tropics. This work will be 
carried out during the summer months. The 
leading authorities of the country have pledged 
their cooperation. It is expected that the re- 
port will be finished the latter part of the year, 


(SRaeaeaeaeaaaaa: 


A SEMIANNUAL report of the bureau of 
labor statistics, Department of Labor, dealing 
with the entrance wage rates for common labor 
shows that on Jan. 1, 1929, the highest aver- 
age rate per hour was 55.9 cents in the auto- 
mobile industry and the lowest 30.8 cents in the 
sawmill industry. The average rate for all 
industries was 45 cents an hour. The report 
is based on returns from plants employing 
nearly 140,000 common laborers. 


Reforestation for North Minnesota 


St. Paut, Minn., May 20.—Plans which 
would lead toward an extensive reforestation 
program in northern Minnesota were discussed 
at a conference in the office of Attorney Gen- 
eral G. A. Youngquist today. 

Representatives of the Weyerhaeuser in- 
terests, members of the forestry department 
and the attorney general’s staff participated in 
the conference, which was held with a view 
to drawing a contract for the payment of taxes 
on cut-over land in St. Louis County, of which 
Duluth is the county seat. The lumber com- 
pany seeks to come under the auxiliary forest 
law as amended by the 1929 legislature, pro- 
viding for the payment of 5 cents an acre on 
forest lands, plus 3 cents an acre for fire tax. 
Under the law this could be paid in lieu of 
the ad valorem tax. No final action was taken 
at the conference. 

Those who participated in the conference 
were G. E. Marshall, in charge of the timber 
department for the Cloquet companies, con- 
trolled by the Weyerhaeuser interests; H. A. 
Dancer, Duluth, attorney for the company; 
G. M. Conzet, State forester; Attorney General 
Youngquist; A. F. Oppel, assistant State for- 
ester, and Chester L. Wilson, assistant attorney 
general. 

The Weyerhaeuser representatives had under 
consideration upward of 150,000 acres of cut- 
over land, which they sought to bring under 
the forest auxiliary law. This law provides 


for a long term contract and the discussion 
revolved around making a_ contract 
would run 50 years. 
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Business Changes 


ALABAMA. Birmingham—Wearrior River Lum- 
per Co. purchased stock of Owenton Lumber Co. 
and will consolidate the two stocks at the Rich- 


wood yard. 

CALIFORNIA. Escalon—Escalon 
sold to H. W. Dougherty. 

" Healdsburg—Canyon Mill Lumber Co. will con- 
solidate with Healdsburg Lumber Co. under name 
of latter. 

ILLINOIS. Chicago—Joyce-Watkins Co. remov- 
ing Office to 400 W. Madison St. 

Sumner—Brian Lumber Co. succeeded by St. 
Francisville Lumber Yards. 

INDIANA. Porter—Wannegar & Anderson Lum- 
ber Co. succeeded by Emil Anderson. 

IOWA. Charles City—Hart-Parr Co. 
with Oliver Farm Equipment Co, 

MARYLAND. Baltimore—Apex Wood Products 
Co. has acquired plant of Maryland Veneer & 
Basket Co. and plans installing additional ma- 
chinery for manufacture of excelsior. 

MICHIGAN. Grand Rapids—J. Van Wiltenburg 
& Son succeeded by State Mfg. & Lumber Corpo- 
ration. 

Grand Rapids—Verhey Lumber Co. succeeded by 
State Mfg. & Lumber Corporation. 

Webberville—Chas. Cool succeeded by Webber- 
ville Lumber Co. 

MINNESOTA. Akeley—Mountfort Lumber Co. 
succeeded by Bailey Lumber Co. 

MISSISSIPPI. Avent—Leaf Lumber & Veneer 
Works moving general office to Greenville, Fla. 

MONTANA. Hardin—Broat Lumber Co. suc- 
ceeded by Hardin Lumber Co. 

Westby—Piper-Howe Lumber Co. sold to Mon- 
arch Lumber Co. 

NORTH CAROLINA. Burlington — Southern 
Hardwood Flooring Co. succeeded by Cherokee 
Flooring Co. 

NORTH DAKOTA. Heimdal—Langworthy Lum- 
ber Co. succeeded by Rogers Lumber Co. 

OREGON. Portland—Rowell, Brown & Co. suc- 
ceeded by Rowell Lumber Co. 

PENNSYLVANIA. Youngsville—M. E. Krimbill 
succeeded by C. C. Johnson & Son. 

TENNESSEE. Jamestown — Christian 
Co. moving to Monticello, Ky. 

UTAH. Delta and Richfield—Smoot Lumber Co. 
sold to Bonneville Lumber Co. 

WASHINGTON. Hoquiam—Harbor Plywood Co. 
succeeded by Harry S. Knox Co. 

WEST VIRGINIA. Hamlet—Glade Creek Coal & 
Lumber Co. succeeded by Babcock Lumber Co. 

WISCONSIN. Stevens Point—Automatic Cradle 
Mfg. Co. has changed its name to Lullaby Furni- 
ture Corporation. 


Lumber Co. 


merged 





Lumber 


WYOMING. Riverton—Farmers Lumber Co. sold 
to Sunset Lumber & Hardware Co. and Riverton 
Lumber Co. and stock divided. 


Incorporations 


FLORIDA. Live Oak—Hair Hardwood Co., in- 
corporated; capital, $10,000. 


GEORGIA. Albany—Hammond Lumber Co., in- 
corporated; capital, $5,000. - 


KANSAS. Independence—Ulrich Millwork (Ltd.) 
has been incorporated under name of Atchison 
Revolving Door Co. 


LOUISIANA. Leesville—Anderson Post Hard- 
wood Lumber Co. increasing capital from $50,000 
to $100,000. 


MASSACHUSETTS. Boston—Bradford Veneer & 
Panel Co., incorporated; capital, $105,000. 
Charlemont—Charlemont Wood Products Co., in- 
corporated., 


_ MICHIGAN. Detroit—Wolverine Mill & Lumber 
Co. increasing capital to $100,000. 


MINNESOTA, St. Paul—O. N. Anderson Lum- 
ber Co., incorporated; capital, $50,000. 


MISSISSIPPI. Pascagoula—Martin Veneer Cor- 
poration, incorporated; capital, $350,000. : 


_NEW JERSEY. Westwood — Passack Lumber 
Co., incorporated; capital, $125,000. 


_NEW YORK. Chautauqua—Chautauqua Lumber 
-0., incorporated; capital, 100 shares, no par 
: Elmer Skinner, 7 Sunset Ave., Lakewood, 


Hempstead—Digman Lumber Co., incorporated; 
Capital, $10,000; Jacob Glasser, 18 Newton Place, 
Roosevelt, m & 

New York. Manhattan—Murray & Hansen, in- 
corporated; capital, $5,000; Herman Hansen, 1475 
Broadway; to conduct lumber business. 

Pelham—Brandreth Lake Corporation, incorpo- 
rated under Delaware laws to engage in opera- 
tions as forester and lumberman. Capital, . 9,900 
shares common stock. 


NORTH CAROLINA. Brevard—P. & K. Lumber 
®%., incorporated; capital, $10,000. 


OREGON. Grants Pass—Swede Basin Lumber 
Co., incorporated; capital, $150,000. 

Klamath Falls—Bly Logging Co., incorporated; 
capital, $100,000. 


Portland—Nicolai Door Co., incorporated; capital, 
$750,000. 
Portland—S. M. S. 
capital, $5,000. 
$ Portland—Lewis & Dalin, incorporated; capital, 
20,000. 

PENNSYLVANIA. Bethlehem — Lehigh Valley 
Lumber Co., incorporated; capital, $20,000. 

Frackville—Frackville Lumber & Supply Co., in- 
corporated; capital, $25,000. 

Pittsburgh—H. Veder & Son, incorporated; 
capital, $5,000. 

TENNESSEE. Knoxville — Tennessee Firesafe 
Lumber Co., incorporated; capital, $75,000. 

WASHINGTON. Spokane—Peerless Pine Mfg. 
Co., incorporated; capital, $50,000; buys stock and 
machinery of Peters Lumber & Supply .Co. 

Spokane—Hamacher Pole & Lumber Co., incor- 
porated; capital, $20,000. 


BRITISH NORTH AMERICA 


MANITOBA. Winnipeg—Mid-West Sales (Ltd.), 
incorporated. 

Winnipeg—Waite Lumber Co. 
rated. 


Logging Co., incorporated; 


(Ltd.), incorpo- 


Casualties 


KENTUCKY. Madisonville—Dodge Long Lum- 
ber Co., loss by fire in office, sheds and stock, 
$25,000. 

NEW YORK. Brooklyn—Mullen & Bulkley Mfg. 
Co., loss by fire. 

OREGON. Aurora—Sawmill of Nate Cole burned; 
no insurance; will be rebuilt. 

Arkley Spur—Sawmill of L. Hammerschmith & 
Son burned; loss, $26,000; reported no insurance. 

PENNSYLVANIA. Chester— Dee Lumber & 
Millwork Co. at Upper Darby destroyed by fire; 
loss, $100,000. 

TEXAS. Zavalla—Retsel Lumber Co., loss by fire 
in sawmill, $12,000. 


VIRGINIA. Blackstone — Plant of 
Shook Co. destroyed by fire. 


New Ventures 


ALABAMA. Gadsden—Gadsden Lumber Co. re- 
cently began business. 


CALIFORNIA. Arlington—Dill Lumber Co. open- 
ing new yard at Hemet and now operates four 
yards with headquarters in Arlington. 

Los Gatos—Conover Lumber Co. recently began 
business. 


ILLINOIS. Rockford—Hugh A. Hazen opening 
commission lumber business at 430 N. Hinkley 
Ave. 


Nottoway 


MONTANA. Lane—D. I. Potter opening retail 
lumber business. 
NEVADA. Las Vegas—Mulhollen-Bond Lumber 


Co. recently began retail business. 

Las Vegas—Southern Nevada Lumber Co. open- 
ing retail yard. 

OHIO. Dayton—Progressive Lumber Co. recently 
began retail lumber business. 


OREGON. Cottage Grove—Harry L. & W. M. 
Brewster have engaged in the sawmill business 
under name of Brewster Bros. 

TENNESSEE. Kingsport—Union Coal Co. will 
open a lumber yard. 


WASHINGTON. Morton—Compton & 
are engaging in the sawmill business. 


New Mills and Equipment 


ALABAMA. Colson & Smith, of Oneonta, Ala., 
have just completed a small sawmill and started 
manufacturing shortleaf pine from a tract of 
about two and a half million feet. 


INDIANA. Jasper—The Jasper Chair Co. has let 
the contract for construction of two-story factory 
building, 297x457 feet. 


MISSISSIPPI. Pattison—J. C. Uhl is erecting a 
Planing mill. 


OKLAHOMA. Henryetta—J. B. Croom will erect 
70x100 ft. building and handle lumber and building 
materials. 


SOUTH DAKOTA, Platte—Fullerton Lumber Co. 
erecting new building 118x66 ft. 


TENNESSEE. Nashville—Henry E. Jackson is 
about to erect a $12,000 planing mill at 402 N. 
First Street. 


WASHINGTON. Spokane—Hedlund Lumber & 
Mfg. Co. planning to electrify most of its plant. 


WISCONSIN. Neenah—Hardwood Products Cor- 
poration erecting one-story building to cost $15,000. 

Oshkosh—Morgan Co. remodeling and enlarging 
dry kilns. 


BRITISH NORTH AMERICA 


ALBERTA. Red Deer—A. G. Woodruff, of Pem- 
broke, Ont., associated with the Eddy Match Co. 
(Ltd.) reports that the company will erect a new 
factory at Red Deer to employ about 150 hands. 


ONTARIO. Toronto—Weston Sash & Door Co. 
(Ltd.) hag prepared plans for erecting of plant 
near Weston; Frank E. Bolden, 215 Sorauren Ave., 
Toronto, Sec.-treas. 


Bartley 
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A Business Builder! 


VER think of this? The people who buy 

lumber use saws! A saw filing servic: 
in your office would bring in carpenters, con- 
tractors, farmers and other good prospects for 
building material. Then, with alittle salesman- 
ship, you can get their business. You can file 
saws at small expense, with a 


SAW FILER 


It files accurately and automatically, in one oper- 
ation, all hand saws, band saws %” to 434" 
wide, cross cut circular saws 3” t> 24' diameter. 
Write for full information about the Foley 
Filer, also the Foley foot-power Hammer Saw 
Setter and the Foley circular 
saw sharpener and gummer, for 
large circu- 
lar saws up 
to 60” di 


| ameter. 


























FOLEY 
SAW TOOL 
Co., Inc. 
128 Main St. N.E. 
Minneapolis. 

Minn. 





“Hercules” Wire Rope 


has been tested by time and 
proven by service. Its best 
recommendation is the con 
stantly increasing demand for 
it. Its one red-strand is our 
guarantee of quality. 


Established 1857. 


A. Leschen & Sons Rope Co. 


ST. LOUIS 
New York Chicago Denver San Francisce 


1) Sy i TH RTENCIL 
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nant Yt MADE marine RUBBER STAMPS y—- eS 
426 CAMP ST. — NEW ORLEANS, LA. = 





WARREN AXE & TOOL CO. 
WARREN, PA. 
SS seats Ben! GRAND PRIZE 


ALSO ALASKA-YYKON PACIFIC EXPOSITION 


‘ AND DROP FORGINGS. Daily fac 
; AXES-LOGGING TOOLS (o-)ca pacity 3500 Axes 4 Tools 
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News Notes from Amel yi 


Portland, Ore. 


May 18.—The log situation on the Colum- 
bia River is about the same as it has been 
for several weeks, with no surplus reported 
and possibility of a scarcity of high grade 
logs before the summer is over. . The spruce 
market continues active except that a slump 
was reported in demand for finish during 
the week, although quotations are not 
affected. The western pine market is re- 
ported steady. From the Willamette and 
Columbia rivers, lumber is moving in large 
quantities to coastwise and offshore ports, 
including the Atlantic seaboard and Europe. 
But in a general way, fir lumber business is 
only fairly active. 

Harlan Quinn, of Seattle and Tokio, who 
exports lumber to Japan from the Pacific 
Northwest, when in Corvallis the other day, 
was quoted by the Gazette-Times of that 
place as convinced that the lumber industry 
need not become unduly excited over Japan's 
new lumber tariff, because, he says, if it 
proves discriminatory it will be withdrawn. 
Japan, he believes, will always be a big 
buyer of Pacific Northwest lumber. 

James H. Owen, general manager. Owen- 
Oregon Lumber Co., Medford, Ore., announces 
that it is planned to extend the Owen-Oregon 
logging railroad from Butte Falls to the 
Klamath Falls district as soon as possible. 

The Baker Moulding Mill, at Baker, Ore., 
which was built three years ago by the 
Adrian (Mich.) Moulding Co., has been closed 
down, and it is understood that the plant is 
offered for sale. S. K. Prentiss, manager, is 
returning to Adrian to become associated 
with his father. Mr. Prentiss is quoted as 
saying that the plant did not pay because of 
the freight charges on long hauls of the 
finished product. 

Hutchinson & Co. of Newport, who have 
purchased all the holdings in Lincoln County 
of the Multnomah Box Co., are rehabilitat- 
ing the railroad and rebuilding bridges. 
Logging equipment recently used in the 
Siletz River operations, together with con- 
siderable other equipment that is being un- 
loaded at Yaquina, will be used in logging 
and rafting operations. 


San Francisco, Calif. 


May 18.—The next luncheon-meeting of the 
San Francisco Hoo-Hoo Club will be held at 
the Elks Club at noon Thursday, May 23. 
“Slip” Madigan, athletic coach at St. Mary’s 
College, will be the principal speaker. W. R. 
Chamberlain, head of W. R. Chamberlain & 
Co., will preside. 

The next dinner-meeting of the Peninsula 
Hoo-Hoo Club will be held May 27 at the 
Cardinal Hotel, Palo Alto, President Hoover’s 
home town, according to an announcement by 
Paul E. Overend, secretary of the club. It 
will be National Lumber Manufacturers’ 
night, and a large attendance is expected. 

Albert J. Nolan, of the sales department 
of the Pacific Lumber Co., of this city, is at- 
tending the convention of the Lumbermen’s 
Club of Arizona, at Nogales. He has also 
been calling upon Southwest lumbermen in 
the course of his trip. 

R. F. Hammatt, secretary-manager Califor- 
nia Redwood Association, will address the 
Lumbermen’s Club of Arizona. Prior to the 
convention he made an extended trip through 
southern California and Arizona. 

The fourth annual picnic of the Charles R. 
McCormick Lumber Co. and the McCormick 
Steamship Co. was held recently at Paradise 
Cove in Marin County, with nearly two hun- 
dred attending. The merrymakers went by 
launch from San _ Francisco. Charles L. 
Wheeler, vice president and general manager 
of the McCormick Steamship Co., was chair- 
man of the day, and Jack Kelly was “commo- 
dore in charge of the fleet.” 

H. F. Fisher, inspector for the California 
Redwood Association, recently visited the 
mills of the Finkbine Lumber Co. at D’Lo, 
Miss., and also the Great Southern Lumber 
Co., at Bogalusa, La. He inspected redwood 
for two bridges at Heber Springs, Ark., which 
was sold by the Great Southern Lumber Co. 

W. D. Dunning, sales manager Little River 


Redwood Co., of this city, has announced the 
sale of a quantity of wide, clear redwood, 
1x18-inch, for use by the Buenos Aires street. 
car lines. He said that the lumber would be 
used for advertising signs on the sides of 
double-decker street cars. 

W. F. Baird, in charge of sales for the 
Sugar Pine Lumber Co. for the last five years, 
this week announced his resignation, to take 
effect June 15. His successor will be Homer 
B. Jamison, now connected with the Eastern 
Oregon Pondosa Sales Co., at Kansas City. 

D. C. Bradley, who has been connected with 
the Knappton Mills at Knappton, Ore., for 
the last thirteen years, as dock and yard su- 
perintendent, plans to enter the retail lumber 
business for himself in California. He is now 
in Berkeley pending the completion of his 
arrangements. 


Seattle, Wash. 


May 18.—Harry I. Worth, well known 
Seattle lumber wholesaler, was sponsor of 
a lumber program at the regular weekly 
luncheon of the Seattle Rotary Club this 
week. Mr. Worth explained that the pro- 
gram would attempt to treat lumberdom 
poetically and practically. Joyce Kilmer’s 
verses, dedicated to “A Tree,” were sung by 
Frank Moulton, well known Seattle baritone. 
There followed a period of real fun, during 
which Burton James, of the Seattle Repertory 
Theater and American Broadcasting Co., told 
tales of Paul Bunyan. For the serious side 
of the program, Mr. Worth discussed the 
many problems of the lumber industry, 
stressing its importance to this section and 
also the importance of preserving it by re- 
forestation. 


Denver, Colo. 


May 20.—Building in the farming districts 
of the State is showing a pronounced increase 
this spring, compared with other years. 
Farmers are in good financial condition now. 
A large increase in the sale of lumber is 
noted. Yards in smaller towns are replenish- 
ing their stocks, looking forward to good 
spring and summer business. Building in the 
larger cities is fairly active. Wholesalers 
report that orders are coming in nicely, and 
that inquiries indicate even better business 
ahead. 


Minneapolis, Minn. 


May 20.—Despite some unseasonable cold, 
soil and weather conditions on the whole have 
been favorable for Northwest agriculture this 
spring, according to Federal statisticians, 
and the resultant optimism among farmers is 
benefiting the lumber trade. Retail demand 
for northern pine for building and repair 
work so far this year has come largely from 
the agricultural sections. Railroads and box 
manufacturers are absorbing more northern 
pine than usual. Prices are firm all along the 
line. Production is now ahead of shipments. 

The demand for hardwoods in and about the 
Twin Cities is not heavy, as the remodeling 
and new building demand has not developed 
to anywhere near a seasonable peak. Large 
building projects both in Minneapolis and St. 
Paul are the largest consumers just now. 

White cedar posts and pole prices remain 
firm, in spite of a slight falling off in inquir- 
ies for the former, due to the opening up of 
farm work. A fairly good assortment of 
stocks is reported, and there is no delay in 
filling orders. White cedar men are confident 
of a brisk demand all sumer for new phone 
and power transmission line construction and 
repair work, and also from road builders.. All 
the Northwest States have prepared for elabo- 
rate road building and maintenance programs. 

A good volume of inquiry for millwork is 
reported by Twin City plants, and estimates 
are being made for new work, but to date 
there have not been a gteat many actual 
orders, although there are plenty in prospect. 
Weather conditions have had an adverse in- 
fluence on this line of business. 

The number of cars of shingles on the 
tracks of the Minnesota Transfer Railway Co 
decreased by two during the week, there 
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peing four loads of transit shingles there this 
week as compared with six last week. The 
number of cars of transit lumber was doubled, 
ten cars being on the tracks as compared with 
five a week ago. Only two of these have been 
on the tracks more than a week, however. 

A daughter was born May 15 to Mr. and 
Mrs. William H. Badeaux, Minneapolis. Mr. 
Badeaux is secretary of the Northwestern 
Lumbermen’s Association. 

J. F. Sequin, of J. J. Sequin & Sons, Que- 
bec, producers of poles, ties and posts, was 
among recent Minneapolis visitors. He re- 
ported that his firm was doing a satisfactory 
business. 


Milwaukee, Wis. 


May 20.—Strong inquiry for all items used 
in building has developed throughout this ter- 
ritory as a result of a very considerable in- 
crease in operations. Higher grade residen- 
tial work makes up the bulk of the new activ- 
ity. It is stated by reliable authority that 
there is enough hemlock demand in Wiscon- 
sin and Upper Michigan to use up practically 
all of the production this year in home terri- 
tory. There is available virtually no hard 
maple in the better grades and smaller dimen- 
sions which is dry enough to ship, and floor- 
ing manufacturers have bought up an un- 
usually large amount of the season’s stocks. 
Box factories report greater demand than nor- 
mal, and machinery and implement factories 
have bought large quantities of low grades. 


Duluth, Minn. 


May 21.—A scarcity of seasoned stocks in 
a number of items of northern pine, with 
normal to heavy inquiry, is reported by mills 
in the Head of the Lakes region, including 
Cloquet, Rainy Lake and northwestern Wis- 
consin. Although there probably are suffi- 
cient green stocks on hand to supply the sea- 
son’s demand, it will be between 60 and 90 
days before they are ready for shipment. 
Production is running slightly ahead of sales, 
and sales ahead of shipments. Stocks regard- 
ed as scarce include dimension stuff, Nos. 4 
and 5 boards, Nos. 1 and 2 common and se- 
lects, and No. 4 common. In fact all low 
grade lumber may be said to be in short sup- 
ply. There are surpluses of siding and lath, 
as for some time, of 1x4-inch No. 3 and 1x6- 
inch No. 4 mixed pine and spruce, and of 
1lx4-inch selects. 


New York, N. Y. 


May 20.—Continuance of unfavorable 
weather, with rainstorms almost daily, un- 
questionably has continued to be a drawback 
to the lumber business. Last week’s busi- 
ness of most firms fell below that of the 
previous week. The bright side of the situa- 
tion is that all prices are holding very firm 
and many show a tendency to advance. 
There is no serious shortage of stocks ex- 
cept in Inland Empire lumber, and here the 
chief lack is in Idaho pine. Stocks of com- 
mon grades of Idaho are badly broken. Fir 
Sales are numerous, but generally small. 
While there is a considerable surplus of 
stocks over requirements, the situation’ is 


sO much improved over last year that few 


complaints are being heard. Prices are 
standing firm on about the same basis as at 
the first of the month. 

The H. B. & B. Realty Corporation has 
sold its lumber yard on Commerce Avenue 
at Westchester Square, the Bronx. The prop- 
erty consists of eleven lots, including shed, 
garage, office building and mill. It has not 
been announced whether the purchaser will 
conduct a lumber yard at the site. 

E. W. Clark is organizer of the Clark Lum- 
ber Co., which recently started in the whole- 
sale lumber business with offices at 200 
Broadway. He was formerly with the W. M. 
Ritter Lumber Co. and the Hedden-Clark 
Lumber Co. The new concern will handle 
hardwoods and white pine. 

Ralph Lane has been appointed sales 
manager of J. A. Maloney & Co. (Inc.), 170 
Broadway. Mr. Lane formerly held a similar 


position with the Franklin Lumber Co., 
Newark, N. J. 

The Penn Lumber Co., Philadelphia, has 
opened a New York sales office at 103 Park 
Avenue, Manhattan, under direction of L. C. 
Litchfield. 

The Pacific Northwest Red Cedar Lumber 
Co. has discontinued its New York office. 

The Union Lumber Manufacturing Co., 30 
Church Street, has been awarded a contract 
for about 1,300,000 feet of longleaf pine by 
the board of transportation. 

EB. C. Wemple, of the Wemple Lumber Cor- 
poration, is on a visit to the mills of Wood 
& English (Ltd.), Vancouver, B. C., for which 
firm the corporation is exclusive Atlantic 
coast agent. Mr. Wemple will visit the mills 
in the Portland (Ore.) territory, and continue 
down the coast to San Francisco. 

L. J. Walby, manager New York office, 
Pacific Coast Plywood Manufacturing (Inc.), 
is visiting the firm’s main office in Seattle, 


Pittsburgh, Pa. 


May 21.—Wholesalers report a continued 
slight improvement in general business, 
though rainy weather has tended to have a 
retarding effect. Southern pine has weak- 
ened, but it is felt that favorable weather 
will quickly revive trade. Notwithstanding 
unfavorable conditions, there is a consider- 
able volume’of business in southern pine in 
the Pittsburgh district.’ Demand for Idaho, 
Pondosa and California white and sugar pines 
continues very good, with the market still 
showing a tendency to strengthen. While 
stocks of white pine are better balanced, 
most of the mills have good order files, and 
are not in a position to give quite as prompt 
shipments as ordinarily. Fir and western 
hemlock remain unchanged. 


Toronto, Ont. 


May 20.—Although the weather has con- 
tinued unfavorable for business, the outlook 
is fairly good, and trade is steadily though 
slowly increasing. The market has kept firm 
in the face of a quiet demand. Production 
has not been excessive and dry stocks at mill 
points are low, so that it is not an easy mat- 
ter for the dealer always to secure exactly 
what he wants. Ontario sawmills have all 
started operations again. Hardwoods are in 
good demand and prices are steady, with an 
upward tendency. The demand for shingles 
is good. : 

The lumber dealers of Toronto are taking 
an interest in a movement for removing some 
of the drastic restrictions recently imposed 
upon small apartment houses. A _ by-law 
making fire-proof construction practically 
compulsory in 3-story apartment houses was 
put into operation several months ago, and 
its chief result has been to drive the apart- 
ment building business outside of the city 
limits. The builders of three-story and 
smaller apartments and the owners of prop- 
erties available chiefly for such purposes have 
organized an association for the purpose of 
having the by-law amended so as to permit of 
the use of semi-fireproof construction. They 
will appear before the property committee of 
the city council on Thursday of this week to 
present their claims. 

Montreal financial interests are promoting 
a plan for the erection of a show building at 
Kitchener, Ont., for all lines of manufactured 
articles contributing to the building and fur- 
nishing of homes. E. O. Weber, of Kitchener, 
has offered to donate a site 1,245 feet long and 
200 feet deep. 

The Province of Quebec Retail Lumber 
Dealers’ Association will hold its annual sum- 
mer outing on July 19-23. It will charter the 
steamer New Northland for a trip to Clarke 
City, P. Q., and return. On the outward trip 


a stop will be made at Quebec City. Thence 
the party will sail to Tadusac and up the 
Saguenay River to Capes Trinity and Eter- 
nity, and from there to the south shore of 
the St. Lawrence as far as Mount Louis. The 
St. Lawrence will then be crossed again to 
Clarke City, where a stop of four hours will 
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To cut your lumber 
faster and cleaner equip your 
mill with the dependable SIMONDS 
INSERTED POINT SAWS —’saws 
that stand up to the hardest kind of 
cutting. They operate at less cost be- 
cause they are made of quality steel 
that withstands wear longer and re- 
tains its cutting edge. Then too—the 
scientific design of the SIMONDS 
tooth makes it possible for these saws 
to cut faster and stand heavy feed on 
all kinds of cutting. 


Your Simonds dealer can supply 
these Saws, Points and Shanks. Specify 
them when you order, 


Simonds Saw and Steel Co. 
*“ The Saw Makers” 


ESTABLISHED 1832—FITCHBURG, MASS. 


Chicago, Ill. Lockport, N.Y. Portland, Ore. 
Boston, Mass. Memphis, Tenn. San Francisco, Cal. 
Detroit, Mich. Atlanta, Ga. Los Angeles, Cal. 


New York City London, England Seattle, Wash. 
New Orleans, La. Montreal, Que. Toronto, Ont. 
Vancouver, B. C. St. John, N. B. 


SIMONDS | 


Inserted Point 


SAWS 
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Our Main Lumber Business 
Our Real Lumber Business is 


LONG TIMBERS! 


and it always has been! We know our 
business, yet we charge no more! 


OSTRANDER Tivser'cs. 


TIMBER CO. 
OSTRANDER, WASH. 
“The original long timber mill.” 

















Our Specialty— SOFT TEXTURED 


California White Pine 


BEVEL SIDING MOULDINGS 
BUNGALOW SIDING 


Prompt Service. Straight or Mixed Cars. 
We KNOW our service and quality will please. 


ELLINGSON LUMBER CO. 


KLAMATH FALLS, OREGON 

















House Doors, 1-2 or 5 panel, 

Casement or French Doors, 

Garage Doors, 

Turned Columns & Newels, 

Square Built-Up Columns, 

Gutter, Pickets, 

Square or Turned Balus- 
ters, Porch Rail, 

Mouldings, Battens, Lattice, 

K. D. Window, Door and 
Cellar Frames. 


John D. Collins Lumber Co. 
White Bidg., Seattle, Wash. 


WE 
SHIP 


the following 
either in straight 

or mixed cars, 
with yard stock: 

















Every Lumberman 
Should Have This Book 





\ a. “Tote -road and 
TOTE-ROAD 





Trail,” the new vol- 
ume of verse by Mr. 
Malloch now ready 
for delivery, is the 
most important and 
entertaining that 
has come from his 
pen. It represents 
the ripe genius of 
nearly forty years’ 
association, as y 
and man, with the 
lumber business, It 
assembles in a sin- 
gle volume the best 
that he has written 
hitherto unpublished 
in book form, 


No book of verse 
will afford a lum- 
berman or logger 
greater joy. or serve as a more v clcome gift 
to his friend. 

“Tote-road and Trail” has been printed 
in the manner of which it is worthy; bound 
in clota, gola swamped. and witk -ilt top. 
The illustrations are in full color, from a 
series of oil paintings by Oliver Kemp, the 
New York artist. Sent, postpaid, for $1.50. 


» American Lumberman 
, 431 8. Dearborn St., CHICAGO, ILL. 





DOUCLAS MALLUCH 
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be made to enable the visitors to inspect the 
plant of the Gulf Pulp & Paper Co. The 
home journey will be along the north shore, 
with stops at Murray Bay, Quebec City and 
Montreal. 

Canadian Wirebound Boxes, Toronto, has 
entered into a contract for exclusive rights in 
the British Isles for the manufacture of wire- 
bound boxes under the four-in-one patent. 

J. E. Dougherty, formerly of New York 
and Boston, and for a number of years a 
resident of Vancouver, has joined the sales 
staffi of the Dominion Timbers (Ltd.), To- 
ronto. He is covering the Windsor district. 

G. O. Thurn, of the Thurn-Maxson Lumber 
Co., South Bend, Ind., called upon the trade 
in Toronto recently. W. F. Pelz, Toronto, 
Canadian representative, who fractured his 
leg last winter, is again able to attend to 
business. C. M. Pennock, president Crow’s 
Nest Lumber Co., Wardner, B. C., called upon 
the trade in Toronto recently. 


Baltimore, Md. 


May 20.—The attention of lumbermen here 
is centered upon various big construction 
projects, that either have taken shave or will 
shortly reach the stage when large quantities 
of lumber will be called for. Among these 
enterprises are three airport undertakings, 
which will create a demand for millions of 
feet of lumber. In addition, there is work in 
progress on the $24,000,000 plant of the West- 
ern Electric Co. at Riverview, which will make 
further demands. Some of the yards are en- 
gaged in making deliveries to these projects 
at present, with others adding to their as- 
sortments in the hope that they will get a 
slice of the trade. 


Philadelphia, Pa. 


May 20.—Heavy construction has increased 
sales in the Philadelphia district, thereby 
stabilizing quotations. Advances may be ex- 
pected in the hardwoods, especially poplar 
and oak flooring. Flooring has been moving 
satisfactorily. 

The annual outing of the Philadelphia 
Lumbermen’s Exchange will be held Friday, 
June 21, at the Brookline Square Club, 
Brookline, Pa. An interesting program of 
sports and pastimes, to be followed by dinner, 
is being prepared by Chairman Smith and his 
associates on the outing committee. One of 
the features will be the annual baseball game 
between the wholesalers and the retailers of 
Philadelphia. 

The Penn Lumber Co., of Philadelphia, has 
opened a branch office at 103 Park Avenue, in 
New York City. The New York manager is 
L. C. Litchfield, formerly associated with the 
Montgomery Lumber Co., of Suffolk, Va. 
President Horace G. Hazard, of the Penn 
Lumber: Co., will divide his time between the 
local and the New York offices. 

At the May meeting of the Lehigh Valley 
Lumbermen’s Association, held last week in 
Bethlehem, the following officers were 
President, Thomas L. Murphy, 
Phillipsburg, N. J.; vice president, Samuel 
Wise, Bangor; secretary, Jesse E. Laubauch, 
Easton; treasurer, George H. Welty, Nazareth. 

Fred D. Unkel is now a member of the 
West Coast sales force of the Sterling Lum- 
ber Co., of Philadelphia. He is the son of 
F. D. Unkel, president Lumber Forwarding 
& Storage Co., this city. 

Hubert Johnson, formerly secretary of the 
Lackawanna County Lumbermen’s Associa- 
tion, is now field secretary of the Associated 
Iron Masters of New York. 


Jackson, Miss. 


May 18.—Continued rains have materially 
slackened small-mill production, and that of 
larger mills to some extent. Shipments have 
continued fair, and stocks are badly broken. 
Demand for high grade flooring, both in 3- 
and 4-inch, continues good, with lower grades 
slow. Ceiling and siding are selling only in 
small quantities. Orders for finish, B&better 
in particular, are in fair volume. There is 
a good demand for No. 2 and No. 2 and better 
dimension, but stocks are so broken that quick 
shipments impossible. Prices on No. 2 dimen- 
sion have declined. Nos. 2 and 3 boards are 
in good demand. 

J. W. McKewan, auditor for Finkbine Lum- 
ber Co., Jackson, has been in Washington, D. 
C., transacting company business. 

BE. L. Mothershed, president Big Three Lum- 
ber Co., Lambert, Miss., accompanied by P. 


M. B. Self, prominent banker and planter ot 
Marks, sailed May 10 for a European pleasure 
trip of two months. 

J. W. Tucker, of the Evans Auto Loading 
Co., Detroit, Mich., was in Jackson Thursday, 
He is making a tour of his company’s differ. 
erent interests in the South. 


St. Louis, Mo. 


May 20.—With a much better demand, the 
market for southern pine showed an advance 
this week of at least 50 cents. The buying is 
coming from the larger cities, and is mostly 
of the lower grades, there being very little 
buying so far of shed stock. The best news 
of the week was the cutting down of the offer- 
ings of transit cars. All shipments have 
been somewhat slowed up on account of high 
water. Buying of hardwood here has been 
light. 

The demand for lumber locally has been 
slowed up considerably on account of labor 
conditions and excessive rains. On account 
of strikes, building operations are almost at 
a standstill. Oak flooring is one of the items 
that is being affected by the labor situation. 

The shingle market took a long drop be- 
cause of a lack of demand, and prices are 20 
cents less than they were a week ago. Clears 
are quoted at $4.21, St. Louis, with no buying. 


Macon, Ga. 


May 20.—Roofer manufacturers in this ter- 
ritory are encouraged over a slight increase in 
volume of orders. There is room for a 
marked improvement in prices as well as 
volume. They are holding steady, however, 
with practically no change for several weeks. 
Few mills are running full time, and a good 
deal of the output is consumed in Georgia. 

Longleaf pine manufacturers in southwest 
Georgia and southeastern Alabama are havy- 
ing a fair volume of business. While produc- 
tion has been curtailed, there is a steady 
movement at the same prices as have pre- 
vailed for some time. The strongest demand 
is for larger sizes. Railroads continue to be 
good buyers. 


Laurel, Miss. 


May 20.—Southern pine demand is fair, 
and prices remain firm. Retail yards are 
sending in good orders, mostly for mixed 
cars. Rains have prevented drying of yard 
stocks, and there is practically no air dried 
material on hand. While a few export 
orders have been placed for scantlings, saps 
and sawn timbers are not as active as they 
should be. 

Hardwood prices remain firm and demand 
is good. Rainy weather has interfered seri- 
ously with the shipping of air dried stocks. 


Warren, Ark. 


May 20.—Normal spring trade has been 
held up by bad weather. The farmers must 
now devote more of their time to planting. 
The feeling is that good business will come 
from the middle West in late summer and 
early fall. Some of the Arkansas soft pine 
mills report a let-up in demand, while orders 
booked by others equal their shipments. 

Most Arkansas mills have plenty of orders 
for finish, casing, base, moldings and wrapped 
trim, in addition to specialty stock that must 
be run on the molders. There is some talk 
that at least one or two mills will start a 


night run in order to catch up with business’ 


already booked. Finish stocks at the larger 
mills are fairly well assorted, though 1x12- 
inch, 10-, 12- and 20-foot, and 5/4x12-inch in 
all lengths, are scarce. Orders for finish 
items that would ordinarily be acceptable are 
declined because of broken stocks. 

Dimension and common boards are more 
plentiful this week, as small mills have been 
able to increase their output. Some of the 
larger mills are still oversold on 18- and 20- 
foot No. 1 dimension. In No. 1, 2x12-inch 
and some items of 10- and 12-foot are scarce. 
In No. 2 dimension, good dry stock is still 
scarce, except in 2x10-inch, 12- to 16-foot. 
No. 3 dimension is available only in limited 
quantities. 

The market is holding decidedly firm, con- 
cessions on a very few surplus items being 
limited to 50 cents. Bé&better 4-inch flat 
grain flooring is being shipped as fast as ac- 
cumulated. Fair stocks of B&better and “C” 
4-inch edge grain are available. Drop siding 
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continues in limited grades. Stocks of Nos. 
1 and 2 ceiling, %x4- and %x4-inch, have 
peen further reduced. Though there had long 
peen a surplus of %x4-inch Bé&better ceiling, 
stocks are now under normal. 

Orders continue plentiful for industrial 
crating. Several sales were made of No. 3 
rough to be used in making grain doors. Sales 
of 1x6-inch No. 3 rough are at $18, mill. The 
production of No. 4 is already covered by 
orders for the next six months. - Railroads 
are already finding it necessary to buy No. 
8 to be used in making grain doors. 

L. J. Arnold, manager, and Allen W. Bird, 
sales manager, Crossett Lumber Co., left this 
week for an extended trip to the central West 
and East. 


Brookhaven, Miss. 


May 20.—Southern pine orders held up fair- 
ly well last week, but were less than those 
of the previous week. There is more or less 
uncertainty about the immediate future of 
the market; some mills are inclined to quote 
lower prices, and in time all the mills find it 
expedient to follow these. The longleaf tim- 
ber market is active, and a number of mills 
in this section are finding it necessary to 
withdraw from it, especially as many orders 
are for long lengths, for they are booked far 
ahead on such cutting. 

Demand for 3-inch flooring has held up 
fairly well, and stocks of practically all items 
are fairly light. Sale of 4-inch flat grain 
flooring is quite heavy, and stocks have been 
appreciably reduced. Drop siding demand has 
held its own, and stocks have shown a rather 
decided reduction, with a number of items in 

















This table contains 13,910 pieces of wood, ar- 
tistically arranged in various attractive patri- 
otic designs, by Chris. Moe, of Portland, Ore. 
It took him eleven years to select the wood and 
fit the pieces as his eye and fancy dictated. Two 
chairs go with the table. They are similarly 
inlaid with 900 pieces of wood in each, a tabou- 
rette of 460 pieces and a footstool containing 
450. One of the chairs contains a picture of 
the Statue of Liberty and the historic battle- 
ship Oregon. Patriotic designs feature all of 
the Moe wood inlaid creations. 





B&better and Nos. 1 and 2 oversold. Stocks 
of %x4-inch ceiling have been further re- 
duced, while sales of %x4-inch have about 
offset production. There has been a light sale 
of %x4-inch partition, confined very largely 
to upper grades. Bevel and square edge sid- 
ing have sold in small quantity. Pine mold- 
ings are much oversold on mixed and straight 
car orders, and mills are refraining from 
taking additional business, not quoting on 
straight car business. Shortleaf B&better fin- 
ish items are greatly oversold, especially 
inch, while mills are also oversold on B&bet- 
ter 5/ and 6/4, and have only small stocks of 
8/4. No. 1 and C 4/4 shortleaf is much over- 
sold in all widths, except 12-inch. The thicker 
sizes of No. 1 and C shortleaf are in light 
supply. Longleaf B&better 4/ and 5/4 finish 
stocks are small, while those of 6/4 in 10- and 
12-inch widths are rather heavy, and 8/4 is 
oversold in 8- to 12-inch widths. The export 
market has been taking a good deal of No. 1 
and C in 4/4 longleaf, and the interior indus- 
trial trade is buying 5/ to 8/4 longleaf. 

The longleaf mills are beginning to catch 


up on their oversales on 4-inch No. 2 fencing, 
while shortleaf mills have rather heavy 
stocks. Sales of 6-inch No. 2 fencing and 
flooring continue quite good in both longleaf 
and shortleaf. Stocks of 8-, 10- and 12-inch 
No. 2 shortleaf have increased, these sizes 
coming dry rather rapidly. In longleaf No. 2 
boards, 8-inch are plentiful, while 10-inch are 
much oversold, and 12-inch stocks are light. 
The 5/ and 6/4 No. 2 common have sold 
rather heavily for export. No. 3, 4-inch fenc- 
ing has remained firm, and both longleaf and 
shortleaf stocks have been absorbed. There 
has been a heavy sale of 6-inch No. 3 fenc- 
ing strips, and now the mills are oversold, 
but they have fair stocks of the flooring. 
Mills are beginning to catch up on oversales 
of 8-, 10- and 12-inch No. 3 shortleaf; they 
are moving a good volume of longleaf. They 
are snowed under with shook business. 

There has been quite a nice business in No. 
1 longleaf and shortleaf dimension; sales of 
No. 2 longleaf. were heavy, but shortleaf No. 
2 is slow. Stocks of No. 3 longleaf! have 
been increasing. 

Kiln dried No. 1 lath have sold well at $4, 
f.o.b. mill. The inquiry for No. 2 is good, but 
the mills are not in position to quote for 
prompt loading, being oversold for five to six 
weeks. The present market for No. 2 is $3.25. 
There has been an unexpectedly large demand 
for pine shingles, and the select heart and 
No. 1 heart grades are oversold, while stocks 
of No. 2 saps are light. 

E. H. Vanderhoff, sales manager F. W. Dutt- 
weiler Lumber Co., Toledo, Ohio, is visiting 
southern mills. He will shortly make a trip 
to the West Coast. 


Bogalusa, La. 


May 20.—J. K. Johnson, forester of the 
Great Southern Lumber Co., accompanied by 
Mrs. Johnson, sailed on the steamer Amapola, 
from New Orleans by way of Havana, Cuba, 
and the Canal Zone, for Nicaragua. This trip, 
taken through the courtesy of the Great 
Southern Lumber Co., is for the purpose of 
making a survey of vast tracts of cut-over 
land owned by the Standard Fruit & Steam- 
Ship Co., in the vicinity of Puerto Cabezas, 
Nicaragua, with a view to determining the 
feasibility of a program of reforestation. Mr. 
and Mrs. Johnson are the guests of the Stand- 
ard Fruit & Steamship Co., and are expected 
to return to Bogalusa by June 1. 

R. H. Laftman, general manager of the 
Bogalusa Paper Co., recently returned from 
a week’s business trip to the East and North, 
where he attended a meeting of the paper- 
makers of the United States. 


Birmingham, Ala. 


May 20.—Market conditions continue to im- 
prove in the Birmingham section. Retail 
prices have been becoming stabilized, except 
on car-to-job.sales. Some small mills have 
slashed their prices. No. 2, 8-inch boards sell 
slowly at $18, f.o.b. mill, and 1x8-inch No. 2 
air dried shortleaf S4S or shiplap at the same 
figure; but 1x6-inch of the same grade sells 
at $19 and $20. The 1x4-inch widths have 
softened, as have No. 2 and better 1x3-inch 
strips, 1x6-inch and wider dropping grade of 
No. 2, kiln dried, or of No. 1 and C droppings 
from Bé&better finish. Small lots of dimen- 
sion and special cutting bring good prices. 
Lath sold down to $3.15, mill. No. 1 longleaf 
kiln dried flooring, 1x3- and 1x4-inch, was off 
about $1. Bé&better flooring is still selling 
at about the April 1 base. Just enough tran- 
sits come through to keep buyers expecting 
lower prices. 

D. H. Blackmon, shipping clerk Campbell 
Lumber Co., has been made manager of Ju F. 
Baldwin Supply Co. 

W. F. Adams, formerly general manager as 
well as principal owner of the Pine & Cypress 
Manufacturing Co., now in the hands of a 
creditors’ committee, has taken a position with 
the J. R. Thames Co. 

The Bellamy Supply Co., Bellamy, Ala., has 
placed an order with the Moore Dry Kiln Co., 
of Jacksonville, Fla., for six Moore exhaust- 
fan kilns, together with six automatic tem- 
perature and humidity recorder-controllers. A 
feature of the patented Moore exhaust fan 
kiln is the fan system, designed to work in 
harmony with and speed up natural circula- 
tion, thereby insuring uniform drying 
throughout the kiln in the minimum drying 
time. With this system a special exhaust 
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Right Piss 


Quick > 


High Q,atity 


ll ll all 


Pacific States _ 
tacoma, T umber Co. 


WASH. 
srt er ee 
Manufacturers of 


Douglas Fir, West Coast Hemlock 
and Red Cedar products 


REPRESENTATIVES: 


Ss. B. Marvin, 518 Peoples Gas Bldg., 
Chicago, Ill. 

K. J. Clarkson, 833 McKnight Bldg., 

Minneapolis, Minn. 

Jas. A. Harrison, P. O. Box 745, Sioux Falls, 
Ss 


, 2. 
Frank Probst, P. O. Box 1187, Fargo, N. D. 
O. G. Valentine, P. O, Box 171, Denver, Colo. 
H. E. Wade, 1330 J St., Lincoln, Neb. 
Associated Lbr. Service, 815 Lemcke Bldg., 
Indianapolis, Ind. 














The Polleys 
Lumber Co. 


Manufacturers of 


; Pondosa 


Pine 
Selects 


General Offices and Mills: 


Shi dh ad Missoula, Mont. 


SITKA SPRUCE 





We cut our own 
timber, in a modern 
Band Mill, equipped with latest 
type Kilns and High Speed Planers. 


Our Specialty is Shop 


(Strong to Edge Grain) 


Also Spruce Finish $4S 


(13/16 x 1/2” Off in Width) 
Capacity 150,000 Ft. 


WINCHESTER BAY LUMBER co. 
REEDSPORT, OREGON 











Cc 3 
Ernest Letges 
HIGH LNE STRUCTURAL _ GRADE 


DOUGLAS FIR 
Trade Marked—Grade Marked. 


ERNEST DOLGE, Inc. 
TACOMA, WASH. 
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Douglas Fir 


— SALES AGENTS — 


Griswold-Grier Lumber Company 
Evergreen Lumber Company 


Surfaced 
Small 

Long Timbers 
Dimension Plank 


Quotations furnished promptly. 


TheGriswold LumberCo. 


Failing Bldg. PORTLAND, ORE. 


Long 
Joist 























CAR CARGO 


Willapa Lumber Co. 


Fir 


Spruce 
Hemlock 
Our Specialty 
Vertical Grain Uppers 
Carefully dried—Well manufactured. 
Mills: - + RAYMOND, WASH, 
General Sales Office: PORTLAND, ORE, 


Chicago Representative 
Western Wood Products Co., 2251 S. Loomis St. 


Old 
Growth 
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Put 


“Come on Home” 


Home Town Library 


“Come on Home,” by Douglas 
Malloch, “the Lumberman t,” 
should be in every public library 
in America, 

Wouldn’t you like to be the one 
to put it in the library in your 
home town? (It ought to be in 
the high school library, too.) 

For $3.00 we will send you, post- 
paid, three copies—one for your- 
self, one for library, and one 
for the high school. (Regular 
price, $1.25 a copy.) 

Can you think of as fine a thing 
to do, at so little expense?—any- 
thing so likely to delight librarian, 
teachers and pupils, and to pro- 
—- love of home in your home 
town 


Address the Publisher, 


Americanfiunberman 


431 South Dearborn Street, 
Chicago 


(If you prefer, and will send us the names 
and uddresses with order, we will send the 
books for library and high school direct, 
with a letter from us saying they are a gift 

from you.) 











fan is located at the green end of the kiln 
below the tracks, and moisture instead of 
passing out of ventilators, is exhausted at 
the point in the kiln where temperatures are 
lowest and humidities are highest. This sys- 
tem is a development made by Moore en- 
gineers and is designed for installation in any 


“natural draft type of kiln. 


Jacksonville, Fla. 


May 20.—Southeast lumber demand has 
been satisfactory during the last week, al- 
though there continues some backwardness 
in buying. 

The cypress market, while not exactly un- 
satisfactory, has been slow in comparison 
with like periods in the previous years, and 
the mills are not getting the kind of orders 
they need most. There is a good demand for 
lower grades, stocks of which are down to a 
normal basis, but orders for upper grades 
do not seem to come in as fast as could be 
expected. There has been sufficient demand 
for all items to at least take care of pro- 
duction. Volume of orders for such stocks 
as Nos. 2 and 3 common, box and pecky, 
along with “C” and “D” finish, is all that the 
mills can take care of, while orders offset 
production of clear heart, “A” and “B.” All 
of the factory grades are moving very satis- 
factorily. 

Pine demand contintes to be largely for 
timbers and special cut stock, both domestic 
and export. Even on shed stocks the mills 
are getting prices that are favorable. Prices 
received for B&better, No. 1 and No. 2 grades, 
are as follows: 1x3-inch flooring, $38, $33 
and $20; 1x4-inch flooring, $36, $31 and $21; 
Ix6-inch D4S $38, $34 and $26. Prices of 
other items are in about the usual relation. 
Florida mills seem able to move at these 
prices what shed stocks they accumulate. 
There is a fair demand for pine lath, but 
mills in this section do not manufacture a 
great quantity. 

The hardwood market is strong. Most mills 
have contract orders on which stocks are 
shipped just as soon as they are in condition. 
There has been some buying for export, al- 
though most of this business is controlled by 
a few of the larger mills that have foreign 
representatives. Shipments to the furniture 
and automobile manufacturers continue 
heavy, with no signs of a let-up. 


Norfolk, Va. 


May 20.—Trade in North Carolina pine has 
not improved. Though the amount of new 
building is far from large, there is a great 
deal of repair work, and retail yards are 
fairly busy, but are now carrying good stocks. 
The southern demand is going to depend al- 
most entirely on the cotton and tobacco crops. 
Export mills are finding a very good demand 
for 4/4 edge No. 2 and better, and also for 
stock widths, although price offers are hardly 
attractive. 

Good circular stock is still moving very 
slowly but price is steady if rather low. 
Edge 4/4 No. 3 continues very quiet. No. 2 
and better 4/4 stock widths, dressed, have 
been moving a little better but many mills 
are oversold on two or three widths. There 
have also been rough stock widths sold for 
cargo shipment, but mixed cars of these are 
still hard to dispose of, though New England 
is usually a good market. No. 3 4/4 stock 
widths have been moving a little better. No. 
2 and better 5/4 and thicker continues rather 
dull, as are other good lumber items. 

There has been a little better demand for 
4/4 edge No. 1 box, kiln or air dried, dressed 
and resawn, but rough stock is not moving 
so briskly. There is not much good air dried 
being offered and buyers show little interest 
in kiln dried. Edge 4/4 No. 2 box continues 
very quiet, although some mills are selling 
small lots in mixed cargoes. No. 1 4/4 stock 
box, rough and dressed, has been moving well. 
No. 2 4/4 stock box continues to move well 
and buyers are pushing mills for shipment. 
Demand for 5/ and 6/4 box has been light. 
Box bark strips, 4/4 rough and dressed, con- 
tinue in good demand. 

Sales of mixed cars of flooring, finish, mold- 
ings etc. have shown an increase. Mills do 
not seem to have much trouble getting their 
prices on mixed cars, for nearly all orders 
are wanted immediately. There has also been 
an increase in sales of solid cars of flooring 
of one width. Kiln dried roofers have been 
moving well in small lots and price is hold- 
ing steady. There has been a slight improve- 





ment in demand for air dried roofers, byt 
much stock is being offered. Recent sales 
have been on the basis of $18 for 6-inch 
f. o. b. cars Georgia main line rate, 


Kansas City, Mo. 


May 21.—Sales managers here think that 
the lumber business will take on a norma] 
aspect if the rains ever stop. Demand last 
week was about on a par with that of the 
two previous weeks, the falling off in some 
sections having been compensated for by a 
larger volume of orders from the northern 
States, particularly for fir and western pines, 
Southern pine and cypress mills have been 
the hardest hit by the wet weather. South- 
ern hardwood demand, however, has held up 
well, as has that for redwood. Very little 
corn planting has been done in this territory 
yet, and country retailers are worried. 


Spokane, Wash. 


May 18.—Louis Wassmer, owner of radio 
station KHO, presided at Hoo-Hoo Advertis- 
ing Achievement Week program, and intro- 
duced Harold Beal, of the San Francisco 
office of the Associated Oil Co. Mr. Beal 
Zave a very interesting insight into the 
methods employed in gaining publicity for 
his company’s products. 

Idaho has the most advanced law of any 
State on reforestation, according to Cc. L 
Billings, assistant manager Clearwater Tim- 
ber Co., who addressed the Wednesday noon 
meeting of the wood products bureau of the 
Spokane Chamber of Commerce. 

The Peerless Pine Manufacturing Co., 
newly incorporated by W. E. Peters, A. H. 
Kroll, and Homer Chess, has purchased the 
stock and machinery of the Peters Lumber 
& Supply Co., at North 1318 Maple Street. 
Capital stock is $50,000. 


Shreveport, La. 


May 20.—Rain has again hindered logging, 
manufacturing and shipping. Smaller units 
have been hard hit, as lumber will not dry 
out when stacked on yards, and planers are 
practically limited to dressing shed stock. 
Orders have been coming rather slowly the 
last two weeks, but prices are staying rather 
firm. If the rain keeps up, buyers will have 
to depend on the big mills to get what they 
want, and prices of common may stiffen. On 
the whole the mills have kept up shipments 
very well, and they have been heavier than 
production or orders. The straight-car buy- 
ing wholesalers are holding back, and some 
smaller units are looking for business. Mills 
able to handle moderately mixed orders 
have received a fairly good volume of busi- 
ness. One rather successful small millman 
stated the other day that he carried only 
five items: 2x4- and 6-inch dimension, and 
1x6- and 8-inch boards, with some 1x4-inch, 
all worked S4S. 

The hardwood market is very steady, there 
being good demand for all the dry stock this 
section can produce. 


Vancouver, B. C. 


May 18.—Practically all British Columbia 
mills will close down for one week before 
June 15, to bring production in line with de- 
mand. During last week there was quite a 
litle pick-up in shingle orders, and it is 
hoped that demand will continue to improve. 





Trouble and Litigation 


RONCEVERTE, W. VA., May 20.—At a gen- 
eral creditors’ meeting held at the offices of 
the Ronceverte Lumber Co. last week it was 
agreed that the trustees, C. Edwin Boone and 
C. H. Thompson, together with three other 
directors selected at the meeting, shall re- 
sume operation of the plant and continue the 
business until otherwise directed. 





BALTIMORE, May 20.—The Lewis Waggner 
Co., lumber distributer and dealer in ship 
ceiling stock, which was adjudicated an in- 
voluntary bankrupt on April 20, has filed 
schedules in the United States court here, 
giving assets as $56,961 and the liabilities 
as $98,002. 
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JOHN E. BROOKINGS, pioneer in Califor- 
nia lumbering and founder of the lumber com- 
pany, town and lineyard business bearing his 
name, died at his home in Hollywood, Calif., 


on May 14 at the age of 83. Mr. Brookings 
was born in Cecil County, Maryland, in 1846. 
His first connection with the lumber business 
was as an employee of the Cupples Wooden- 
ware Co. in 1880 when that concern was oper- 
ating a pail and tub plant and a. sawmill at 
Grand Rapids, Mich. In 1888 he and others 
organized the Brookings Lumber Co., with 
Robert S. Brookings, of St. Louis, as presi- 
dent, and himself as secretary-treasurer. The 
company operated a large tract of timber near 
Crooked Lake about sixty miles north of 
Grand Rapids which cut out in 1890. Mr. 
Brookings then established a wholesale dis- 
tribution yard at Benton Harbor, Mich., mar- 
keting from twenty to thirty million feet 
yearly. Because of a chronic throat trouble 
Mr. Brookings decided to go to California in 
1898. In connection with Robert S. Brookings 
he acquired a tract of 7,000 acres of timber 
land in San Bernardino Mountains about sixty 
miles east of Los Angeles. In that project he 
was joined by his son, Walter DuBois Brook- 
ings, who became secretary-treasurer of the 
company. They were the first to attempt the 
use of steam logging engines in that region 
and succeeded in spite of the rough character 
of the country and the scepticism of the com- 
munity. The operation was a highly success- 
ful one and cut out in 1913. In connection 
with these operations the Brookings Lumber 
Co. established a string of nine retail yards 
and also operated a large orange box factory 
and two planing mills. Anticipating the close 
of the California operation, Mr. Brookings in- 
vested in a tract of 30,000 acres in Chetco 
County, Oregon, organizing the Brookings 
Timber & Lumber Co. and in 1914 established 
the first complete electrically-driven sawmill 
in that State. The town of Brookings was es- 
tablished and the company began operations 
in 1914. Mr. Brookings disposed of his inter- 
est in 1916 when a consolidation was made of 
the fir holdings of the Brookings company and 
those of the Del Norte Co. under name of 
California & Oregon Lumber Co. Since his 
retirement Mr. Brookings had spent much of 
his time in traveling. He was one of the old 
school of lumber operators who prided them- 
selves on knowing every branch of the busi- 
ness and to the last enjoyed watching its de- 
velopment. He was fond of comparing the 
good old days with the present and retained a 
clear memory of details of early day lumber- 
ing, readily quoting early prices, wages, etc. 
He is survived by his widow, Mrs. Emma 
DuBois Brookings, a daughter, Mrs. George S. 
Henry, of Los Angeles, and a son, Walter 
DuBois Brookings, who was associated with 
him in the lumber business for twenty years 
and is now manager of the department of 
natural resources of the Chamber of Com- 
merce of the United States, at Washington. 


SENATOR ROBERT WATSON, aged 176, 
pioneer of the prairie provinces, who owned 
and operated planing mills, flour mills and 
machine shops at Portage la Prairie, died at 
his home, Brandon, Man., Sunday, May 19. 
He was several times Federal member of 
Parliament for Marquette, but abandonetl 
Dominion politics for Provincial and became 
Minister of Public Works in the Manitoba 
government. In 1900. he was called to the 
Dominion Senate by the Governor-General, 
Earl Minto. Among his business promo- 
tions was the Canada North West Coal Co., 
founded in 1906. 


MRS. MARY P. CHARLTON, widow of 
Thomas Charlton, a wholesale lumberman of 
Tonawanda, N. Y., who died in 1914, passed 
away on May 17 at the home of a daughter 
in that city. Surviving are a son, John M. 
Charlton, who has been connected with the 
lumber trade in Buffalo, and three daughters: 
Mrs. John Hunter, of Sterling, N. Y.; Mrs. J 
Albert Hobbie, of Tonawanda, and Mrs. Wil- 
liam D. Thompson, of North Tonawanda. 
She is also survived by sixteen grandchildren 
and seven great-grandchildren. 


JAMES PRESTON ‘SMITH, 77 years old, 
widely known lumberman of Indianapolis, 
who had interests in lumber and furniture 
manufacturing companies in various parts 
of Indiana, died recently at his home. He 





had been in impaired health about a year.’ 


Funeral services were held at the residence 
with burial in an Indianapolis cemetery. Mr. 
Smith settled in Indianapolis from. Fowler, 
where he had been in the lumber business as 
&@ young man. He extended his interests to 
other cities and at the time of his death he 
owned in full or in part, lumber and furni- 
ture companies at Camden, Wabash, Tipton, 
Fowler, Lebanon, Kempton and _ Burrows, 
with offices in Indianapolis. His philanthropic 
activities included gifts to hospitals and uni- 
versities and to individual college students. 


.try just developing in the State. 





He was born at Williamston, S. C. He came 
north with his parents before the Civil War, 
and attended Oxford Academy at Oxford, Ind. 
He was a member of several bank direc- 
torates and was a charter member of the 
Indianapolis Athletic Club, a member. of the 
Columbia Club of Indianapolis and belonged 
to the Knights of Pythias lodge. He is sur- 
vived by the widow and four brothers. 


VAN ALVIN PETTY, pioneer Texan and 
lumberman, died at his home in San Antonio, 
Texas, on Saturday, May 18. Funeral services 
under the auspices of the Knights Templar 
were held on Monday in that city. Mr. Petty 
was born in 1860. His father was a captain 
in the Confederate army and was killed while 
leading his company in the battle of Pleasant 
Hill in Louisiana in 1864. Van Alvin Petty 
moved to Beaumont, Texas, in 1882, when 
that city was the center of the lumber indus- 
In a few 
years he became a member of the firm of 
Olive & Sternenberg, lumber manufacturers, 
and later became president of that concern. 
He moved to San Antonio in 1901 and resided 
there untll his death. He was a member of 
the Campbell-Petty Lumber Co. and for many 
years was also president of the Mission Coal 
& Wood Co. 


J. J. CLOUDY, 61 years old, a lumberman 
who was injured in an automobile accident 
near Hayward, Wis., April 26, died in Duluth, 
Minn., May 15. After the accident, Mr. 
Cloudy’s overturned car was found by 
Indians and the victim was rushed by them 
to a Hayward hospital, being later removed 
to Duluth. He suffered a relapse after he 
was able to leave his bed a week before 
his death. His widow and a stepson survive. 


MRS. GUS KITZINGER, aged 65, wife of 
the president of the Michigan Lumber Co., of 
Manistee, Mich., and of the Pere Marquette 
Steamship Co., died at her home in Manistee 
as a result of a heart ailment. Mrs. Kitzinger 
was formerly Miss Sarah Engelman, of Mil- 
waukee. Besides her husband, she leaves 
two daughters: Mrs. Jack Kane, Manistee, 
and Mrs. Jack Dreyfuss, St. Louis. 


JAMES K. PINDER, widely known lumber- 
man of Pinder, N. B., died recently at his 
home there in his 89th years after an attack 
of pneumonia. Mr. Pinder had resided in the 
Parish of Southampton since 1871 and was 
for many years a member of the New Bruns- 
wick legislature. His life had been devoted 
to the development of the district as a lum- 
berman, railway promoter and business man. 
He is survived by four daughters and one 
son. 


OWEN E. FORTUNE, a retired lumberman 
and formerly a member of the Gill-Fortune 
Lumber Co., of Trenton, Ont., died recently 
at Trenton at the age of 63.. Mr. Fortune 
was a Rotarian and Knight of Columbus. He 
took an active interest in municipal affairs 
and was a former mayor of Trenton. 


R. Q. BRELAND, aged 62, who for the last 
twenty-three years had been connected with 
the Dantzler Lumber Co., Moss Point, Miss., 
died at his home at Moss Point after a short 
illness. Mr. Breland is survived. by his 
widow, one daughter and six sons. 


MRS. H. S. BERGE, wife of the president 
of the H. H. Berge Lumber Co., of Minne- 
apolis, died May 14 at the Deaconess hospital, 
Minneapolis, from complications after an at- 
tack of influenza. 


Timber Land Sales 


MONTREAL, QUE., May 20.—Gale & Trick, 
of Oshawa, Ont., announce that their firm has 
purchased a block of 7,000 acres of timber 
rights in northern British Columbia and has 
a mill under construction to cost approxi- 
mately $150,000... The limits are out 90 
per cent spruce, and the company ll sup- 
ply the timber needs of the Regina plant of 
General Motors of Canada. The rest of the 
production will be. shipped to the, Oshawa 
and Walkerville plants of General Motors, 








LOWVILLE, N: Y., May 20.—One of the 
finest stands of timber in Franklin County 
has been sold for lumbering operations ac- 
cordirg to announcements made here re- 
cently.’ The sale involves the Lake Meachem 
Hotel property of 7,000 acres and 22,000 acres 
of the Everton tract sold to Harry P. Gould, 
Lyons Falls, N. Y., and John T. Johnson, of 
Port Leyden, N. Y., by the Rockerfeller es- 
tate. It is expected that lumbering opera- 
tions will be started soon. Timber skirting 
the o— and highway will be preserved it 
is said. 


CI CALIFORNIA Coo 


— White Pine 
alifornia Sugar Pine 
and Arizona Soft Pine 
Best Stock for Factory and Pattern Lumber. 
Ask LOUIS WUICHET, Inc. 
Room 712 Railway Rashonee CHIC AGO, ILL. 


Tel. Harrison 1 


























We are prepared 
to furnish mixed 
cars of boards, 
dimension mould- 
ing and clears to 
the yard trade. 


BOX, 
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Clover Valley 
Lumber Co..°s™ 
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Feather River Lumber Co. 


DELLEKER, CALIF. 








California Whit Pine 


Annual Production 
35,000,000 Feet. 
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SAN FRANCISCO 
—500 rooms 
—Dining rooms and Coffee Tavern 





Garage under same roof. 
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HOTEL WHITCOMB 


at Civic Center San Francisco 


James Woods 
President 


Ernest Drury 
Manager 
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HE relative merits and costs of various types 

of construction are fully explained in the - 
Hool and Johnson 2-volume “Handbook of Build- 
fully principles, 
Illustrated, 1474 pages, 
$10.00 postpaid. Address American Lumberman. 


ing Construction.” Covers 


methods, costs, etc. 
431 So. Dearborn St., Chicago. Ill. 
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CRONWALL & COMPANY 


Incorporated 


Lumber Company Financing 





Represent owners of 


PACIFIC COAST 
TIMBERLANDS 


For Sale on Attractive Terms 





231 South La Salle Street 
Continental Illinois Bank Building 


CHICAGO 




















Dimension Stock 


Kiln Dried, glued and machined to sizes, saves 
money to any manufacturer. Woodworkers 
find our booklet,“The Story of Dimension” full 
of profit making ideas—it is free for the asking. 






ARTHOLONEW HARoWwooD Co 
3403 WEST 48TH PLACE, CHICAGO 


Collections 


If you can’t collect it let the 


people handle it for you. They are the 
people for intelligent collection service. 


Rates low for results obtained. 


No charge if no collection, unless spe- 
cial services rendered. 


Ask Department 3 to send Pamphlet 
49-C giving rates. 


Use Clancy’s Red Book Service for ac- 
curate credit ratings. 


LUMBERMEN’S CREDIT 


ASSOCIATION 
606 So. Dearborn &t., CHICAGO 
Eastern Headquarters: 35 S. William -Si., NEW YORK CITY 














GILBERT NELSON & CO. 
Public Accountants 


I| SOUTH LASALLE STREET 
CHICAGO 


TELEPHONE RANDOLPH 2220 








C.B. Richard & Co, _ «ssw 
29 Broadway, NEW YORK Castes Booker “We 
handle - of 

Ocean Freight = sfiisou tdrafis 
Brokers for enpacts & aus 





Special department handling export lumber shipments 











J. C. Simpson, of the J. C. Simpson Lumber 
Co., Galesburg, Ill., was in Chicago Monday. 


E. M. McDevitt, of the Somers Lumber Co., 
Somers, Mont., was calling on the trade in 
Chicago this week. 


O. P. Pearson, of the Foster-Latimer Lum- 
ber Co., flooring manufacturer of Mellen, Wis., 
called on lumbermen in Chicago Wednesday. 


A. Fletcher Marsh, of the Marsh & Truman 
Lumber Co., Chicago, has returned from a 
three weeks’ business trip through the East. 


Walter Robison, of Baxter, Robison & Mont- 
gomery, Chicago, went to Kansas City Wed- 
nesday to call on that firm’s several business 
connections in the Missouri city. 


A. D. Holley of the Coney Lumber Co., 
Jacksonville, Fla., left that city last week for 
a three-week business visit to Detroit and other 
lumber centers in the middle West. 


R. H. Bockmier, sales manager of the 
Blackwell Lumber Co., Coeur d’Alene, Idaho, 
was in Chicago several days this week, end 
called on local lumbermen. 


E. S. Cass, southern Illinois sales representa- 
tive of the Hilgard Lumber Co., spent Mon- 
day conferring with the company’s officials in 
the home office in Chicago. 


Harry Christiansen, of the General Lumber 
Co., Milwaukee, and also connected with the 
Alston Lumber Co., Alston, Mich., called on 
the trade in Chicago Wednesday. 


A. B. Ransom, of John B. Ransom & Co., 
Inc., hardwood manufacturers of Nashville, 
Tenn., was in Chicago Monday. He reported 
an active demand for hardwoods. 


Edgar Heineman of Heineman Lumber 
Co., Merrill, Wis., drove his new car to Chi- 
cago last week, and expected to stop at mills 
at Stoughton, Wis., on the way back. Hard 
maple, he said, is extremely scarce. 


B. F. Harris, of B. F. Harris Lumber Co., 
Ltd., Winnipeg, Monitoba, motored to Chicago 
on a pleasure trip, accompanied by his wife, 
last week, and called on several local lumber 
distributors. He reported the Canadian prairie 
trade booming. 


A special order from New York now being 
filled by the Whitmer-Jackson sash and door 
factory at Albuquerque, N. M., prescribes a 
type of door somewhat unusual, entirely soft 
pine raised panel 2 sides (panel single piece, 
25% inches wide), raised molding one side, 
one light, Gothic type. 


H. A. Marceau, sales manager of the Kinzel 
Lumber Co., Merrill, Wis., called on some of 
his Chicago customers Wednesday. He re- 
ported that the volume of business 1s holding 
up quite well for this time of year, considering 
the fact that the stocks are badly broken. Dry 
stocks, he said, will not be available for another 
thirty or forty-five days. 


Al Volz, of the Arlington Seating Co., Ar- 
lington Heights, Ill., left last Wednesday on a 
business and pieasure trip to San Francisco. 
Later he will go to Long Beach to visit Mrs. 
Volz, who went to California for her health. 
He took with him a new movie camera and 
1,500 feet of film, presumably to make a rec- 
ord of West Coast lumbering methods and 
scenic attractions. 


G. A. La Vallee, vice president of the Mari- 
etta Paint & Color Co., of Marietta, Ohio, was 
in Chicago this week, looking after some 
important business. matters. Mr. La Vallee is 
quite enthusiastic over the interest being mani- 
fested by retail lumber dealers in various sec- 
tions of the country in taking advantage of 
the definite trend toward color both in build- 
ings and in furnishings. Many enterprising 
dealers throughout the country are stocking 


Marietta paints and availing themselves of the 
sales help offered by that company which has 
rendered a distinct service through the develop. 
ment of new stains that bring out the inherent 
beauties of maple flooring and other lumber. 


Clarence Iden, president of the Mountain 
States Lumber Dealers’ Association, with Mrs, 
Iden, is expected to arrive in Denver about 
June 15 from a Pacific cruise, according to 
M. Trogstad, superintendent of the planing 
mill of Gross Kelly & Co. at Las Vegas, 
N. M., of whose timber operations Mr. Iden 
is in charge. 


Frederic S. Palmer, general sales manager 
of the Madera Sugar Pine Co., with head- 
quarters at San Francisco, Calif., was in Chi- 
cago Wednesday on his way home after a visit 
to the larger lumber consuming centers in the 
East, and called at a number of local lumber 
offices. He reported the business outlook en- 
couraging, with good prospects for the near 
future. 


Mrs. John E. Kennedy and Miss Marie 
Louise Kennedy, wife and daughter of John E, 
Kennedy, treasurer of Kennedy & Denny Co, 
of Shreveport, La., will sail from New York 
on June 6 on the French liner De Grasse, and 
will spend the summer in Europe. They ex- 
pect to visit England, Scotland, Switzerland 
and France, and will return to Shreveport via 
New Orleans early in September. 


John L. Bate, of the J. Herbert Bate Ca, 
Inc., Hudson Terminal Block, New York City, 
called on Albuquerque, N. M., lumbermen last 
week, driving through to California. His 
company specializes in North Carolina and 
yellow pine, white pine and hardwoods and 
Pacific coast products and maintains a finishing 
plant in North Carolina for remanufacturing 
materials bought directly from the sawmills. 


King W. Bridges, assistant general sales 
manager of the J. J. Newman Lumber Co., of 


‘Brookhaven, Miss., started this week on a busi- 


ness trip to the northern consuming centers. 
He will visit his company’s sales representa- 
tives in Alabama, Tennessee, Kentucky, Ohio, 
Indiana, Michigan, Illinois, and possibly other 
States, before his return to Brookhaven. Mr. 
Bridges expects to be gone about three weeks. 


Sam E. Barr, president of Sam E. Barr, 
Inc., wholesaler and commission salesman of 
New York City, was in Chicago Monday, and 
called on J. H. P. Smith, sales representative 
of the W. P. Brown & Sons Lumber (Go, 
for a personal and business chat. Mr. Barr 
and Mr. Smith are friends of long standing, 
for back in the nineties they were much to- 
gether when both were traveling salesmen, for 
different companies, on the Ohio river. Mr. 
Barr, who now owns plants at Orange, Va., 
and Winchester, Ky., is a large distributer of 
oak and maple flooring. He reported a good 
business in these lines. 


Hardwood lumber distributors of Chicago 
enjoyed their first golf tournament of the year 
at the Harlem Country Club, May 21, with 
six foursomes playing. Ray Smith, of the 
Hardwood Mills Lumber Co., took first prize 
with a low net medal score of 69, and F. M. 
Baker, of the same company, took second 
with his net 71. G. A. Vangsness and V. J. 
Euler tied for third with their scores of 72. 
In the “blind bogey,” A. L. Ruth, of the 
George W. Jones Lumber Co., and Henry 
Hooper tied for first place with scores of 79, 
and Harry Brand took unquestioned third with 
an 80. It was, as usual, an affair of much 
hilarity, and several of the men increased their 
pleasure by staying at the club for dinner and 
bridge. John Hansen was the chairman of 
the tournament committee. 


John T. Griffin, a general importer and mer- 
chants’ representative in New Plymouth, New 
Zealand, accompanied by his wife, spent a few 
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ae 
days in Chicago this week. Mr. Griffin, who 
is a regular reader of the AMERICAN LuM- 
BERMAN, handles _ considerable importations of 
jumber and is visiting a number of the im- 

rtant lumber sections on this trip, securing 
information as to sources of supply. His busi- 
ness largely is in softwoods from the West 
Coast, but he reports that there is a growing 
demand in New Zealand for hardwoods, espe- 
cially white and red oak, chestnut, black wal- 
nut and mahogany, and on this trip to the 
United States he is securing as much informa- 
tion as he can concerning sources of supply 
of these woods, shipments to be made through 
Texas ports. Mr. and Mrs. Griffin are making 
a trip around the world. They first visited 
Honolulu, then from there sailed to Los An- 
geles. From Los Angeles they went to Van- 
couver, B. C., thence to Chicago. From Chi- 
cago they will visit Toronto and Montreal, 
Canada; Boston, Mass.; and New York City. 
From that port they will sail on the steam- 
ship Franconia, and will continue their trip 
through the Suez Canal and back to New Zea- 
land, thus completing their trip around the 
world. 


To Manage Farm Fence Institute 


F, A. Lyman, formerly in charge of the re- 
search department of the National Association 
of Farm Equipment Manufacturers, on May 
15 assumed the duties of managing director 
of the Farm Fence Institute, with headquarters 
at 215 N. Michigan Avenue, Chicago. 

Manufacturers of farm fence organized the 
institute for the purpose of studying and pro- 
moting the use of fence for more profitable 
and efficient farm management. Mr. Lyman’s 
work will include research concerning the 
proper arrangement and fencing of fields to 
make the best use of modern power machinery, 
methods of improvement of the farmstead ap- 
pearance, the use of fence in diversified farm- 
ing and livestock production, and the estab- 
lishment of profitable retail merchandising 
practices. 


Factory Exposition Plans Completed 


Arrangements have been completed for the 
first showing of the American Factory and 
Industrial Production Exposition, to be held 
in Chicago in the early part of 1930. It is 
planned to make this exposition one of out- 
standing interest and commercial benefit to 
manufacturers of equipment, superintendents, 
operators and executives in the important field 
of factory construction, operation, management 
and production. 

The National Factory Show, as it will be 
called, will be a horizontal exposition covering 
varied types of equipment essential for use in 
factory operation, as well as many advanced 
items entering into factory construction and 
production problems. During its progress, it 
is expected that meetings will be held in which 
there will be discussions on such factory prob- 
lems as management, materials handled, cost, 
accountancy, budgets, controls, safety, power 
transmission, sanitation and health. 


Michigan Lumberman on Vacation 


San BERNARDINO, CALIF., May 18.—Spending 
a long vacation out here and enjoying the won- 
derful California climate is William M. Argall, 
one of the old retail lumbermen of Michigan, 
who has a wholesale and retail lumber and 
building material business at Ishpeming. He 
is accompanied by his wife, and they spend 
much of their time in motoring around the 
various towns of this section of California. 
Mr. Argall has been in the retail lumber yard 
and building material business for 40 years. 
He formerly was with the Consolidated Fuel 
& Lumber Co., of Ishpeming, with yards at 
that place, Negaunee, Marquette, Gwinn and 
L’Anse. He served this concern as general 
manager for twenty-five years and was con- 
nected for fifteen years prior to that with its 
predecessor, F. W. Read & Co. 

Reminiscing a bit, Mr..Argall said: “I 
have been a reader of the AMERICAN LUMBER- 


MAN from away back when Met L. Saley 
wrote the ‘Realm of the Retailer’ and have 
kept many of his articles because I admired 
his style, and his articles were helpful.” Mr. 
Argall was one of the first retail lumber deal- 
ers to introduce display rooms and other mod- 


ern merchandising methods. 
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Two Canadian Veterans—92 and 100! 


Toronto, OntT., May 20.—Robert Laidlaw, 
veteran wholesale and retail lumber dealer of 
Toronto, is receiving congratulations from his 
wide circle of friends on having celebrated on 
May 17 his 92nd birthday. Mr. Laidlaw is 
still enjoying good health. 

Wm. Setchel, Callander, Ont., who has been 
identified with the lumber industry practically 
all his life, passed his 100th birthday recently, 
and is still enjoying remarkably good health. 


Twenty-Two Years in Lumber Trade 


Warren, ArK., May 20.—S. A. Williams, 
better known to his friends as “Sam,” whose 
resignation as sales manager of the Fordyce 
Lumber Co., was announced in a recent issue 
of the AMERICAN LUMBERMAN, has been con- 
nected with the lumber business in Arkansas 
for twenty-two years. With the exception of 

four and one-half years, 

eae } all of that time has 
‘| been spent in the em- 

ploy of the Fordyce 
company. About seven 
years ago, ‘hy special 
agreement with the 
Fordyce Lumber Co., 





Ss. A. WILLIAMS 
Chidester, Ark. 
Head of Williams, 
Taylor & McCord 





Mr. Williams began 
handling lumber on a 
wholesale basis from 
the small mills in his 
district. 

Five years ago he or- 
ganized a hardwood 
lumber company, oper- 
ating a mill at Chidester, Ark., under the name 
of Williams, Taylor & McCord. Mr. Williams 
now will devote his time to that company, and 
in addition will wholesale pine and hardwood 
lumber. As thas been previously announced, 
Mr. Williams was succeeded as sales man- 
ager for the Fordyce Lumber Co. by Horace 
Burroughs. Mr. Burroughs has had many 
years’ experience as a sales manager with other 
mills manufacturing Arkansas soft pine, which 
have cut out during the last three years. 


On Market Extension Trip to East 


San Francisco, Cauir., May 18.—Henry 
Hink, sales manager of the Dolbeer & Carson 
Lumber Co., of this city, and also vice pres- 
ident of the Redwood Sales Co., which repre- 
sents a group of redwood mills, will leave 
next week on an extended trip through the 
East. He will be gone about six weeks, and 
plans to spend his entire time doing market 
extension work for the “Sequoia Brand” prod- 
ucts of the Redwood Sales Co. He will visit 
Kansas City, St. Louis, Indianapolis and Chi- 
cago, then tour the Ohio territory and thence 
to Boston. From the Bay State metropolis he 
will motor by way of Springfield, Mass., to 
New York City, Philadelphia, Baltimore, and 
Washington, D. C. 


Company Honors Memory of Founder 


St. Louis, May 20.—The offices of the W. 
T. Ferguson Lumber Co., 1786-1796 Arcade 
Building, were closed last Friday from 11 
to 2 o'clock in respect to the memory of the 
late W. T. Ferguson, one of the founders of 
the business, who died in St. Louis on May 


















BRAND 





MADE BY 


ee 
TENNESSEE LUMBER 






sb i PAN 


KNOXVILLE 





l figure your 
et ANY CLETR invoices! 
Figuring invoices on ” 
lumber is never a matter 
of arithmetic.—when 4 
Meilicke Lumber Calcu- 
lator is used. 
This is not a general 
calculating device which 
can be used for anything. 
It talks in board feet, 
and gives costs and ex- 
tensions per thousand. 
This ad pinned to 
your letterhead will 
bring you one on ten- 
day free trial. 


Meilicke Systems, Inc. 










3472 North Clark St., Chicago, IL > 
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Time Saving Devices 





That First Impression 


So Much Depends 
On It 


Hand your pros- 
pect,a Wiggins 
card and you 
produce a first 









OTEEL COMPANY 






impression “ 

cl il PITTSBURGH. Pi ae soo 
“ CHICA 

spectful at- 

tention. 


Wiggins Peerless Patent Book-Form Cards 


engraved with such skill and care that each card carries with it the 
distinction of supreme quality. 

Ask for tab of specimens, detach the card one by one and 
observe their clean-cut edges, and the protection afforded by 
their being encased in convenient book-form style. Samples free 
on request. 


The John B. Wiggins Company 


Established 1857 
Engravers Die Embossers 


Plate Makers 
1108 South Wabash Avenue, CHICAGO 











HANDY BOOKS For LUMBERMEN 


A COPY FREE ON REQUEST. ADDRESS 
AMERICAN LUMBERMAN, 431 So. Dearborn St., CHICAGO 
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Dependable Protection at 
low cost coupled with a 
long record of successful 
and satisfactory service 
makes the Lumber Un- 
derwriters a very desir- 
able exchange for Lum- 
bermen. 








UNDERWRITERS 


A.B BANKS & CO., Mars. 


LITTLE ROCK . ARKANSAS 























A New Book by the 
“Lumberman Poet’’ 


The Heart 
Content 


BY 


Douglas Malloch 








Here are 125 happy, hopeful 
and helpful poems which will, 
indeed, “make living a joy.” 

You will want to pass extra 
copies along to-your friends— 
and the price makes it possible. 


me especially you want it your- 
self. 


$1.25 Postpaid 


Address 


The American Lumberman 
PUBLISHER 
431 South Dearborn St., Chicago. 
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17, 1927, at the age of 80. T. C. Whitmarsh, 
president of the company, who was associated 
with the business at the time of its founding, 
observed the day in a similar way a year ago. 

The W. T. Ferguson Lumber Co. was 
founded by Mr. Ferguson and the late Wil- 
liam Buchanan, who died October 26, 1923, at 
Texarkana, Ark., in 1893, and six years later 
was moved to St. Louis, where it has been 
located ever since. 

T. C. Whitmarsh, jr., is vice president of 
the company. a tae 


Appointed Factory Superintendent 


Detroit, Micu., May 21.—Harvey C. Frue- 
hauf, vice president and general manager of 
the Fruehauf Trailer Co., has announced the 
appointment of H. E. Snyder as general fac- 
tory superintendent. Mr. Snyder comes to the 
Fruehaut organization 
after an association of 
thirteen years with the 
Federal Motor Truck 
Co., of Detroit, as gen- 
eral superintendent. 
Previously he was for 
two years with the 








H. E. SNYDER, 
Detroit, Mich.; 
In charge of Fruehauf 
Production 








Simplex Automobile 
Co., at New Brunswick, 
N. J., and for five years 
with the Packard Mo- 
tor Car Co., of Detroit. 
In his new duties, Mr. 
Snyder will have com- 
plete charge of Frue- 
hauf production, and under his supervision, a 
program of factory expansion already is under 
way. 

Fruehauf trailers are largely used in the 
lumber industry and are proving very satis- 
factory, as indicated by the growing demand 
from this industry for this type of trailer. 


LUMBER TRANSPORTATION 


Week’s Revenue Freight Loadings 


WASHINGTON, D. C., May 22.—Loading of 
revenue freight for the week ended May 11 
totaled 1,047,922 cars, distributed as follows: 
Forest products, 69,409 cars (an increase of 
630 cars over the preceding week); grain, 36,- 
955 cars; livestock, 26,305 cars; coal, 159,155 
ears; coke, 12,475 cars; ore, 71,595 cars; mer- 
chandise, 264,028 cars; miscellaneous, 408,000 
cars. 














Decisions of Commerce Commission 

WASHINGTON, D. C., May 20.—Present rates 
on box shooks in carloads from Westwood, 
Calif., Klamath Falls and ‘Lakeview, Ore., 
Verdi, Nev., and other points in California and 
Oregon to destinations in the Imperial Valley 
of California are not unreasonable, except as 
to Dixieland, Calif. Rates from the same points 
to Meloland and Holtville, Calif., were unrea- 
sonable in the past, and reparation is awarded, 
the amount to be determined in accordance with 
Rule V. i 

This is the finding‘of Division 4 of the Inter- 
state Commerce Commission in Docket No. 
20097. Complainants are the Big Lakes Box 
Co. and Red River Lumber Co., Klamath Falls 
and Westwood, respectively, and the Dwight 
Lumber Co. and California Pine Box Distribu- 
ters. 

Division 4 prescribes rates to Dixieland that 
shall not exceed 53 centr from Westwood and 
other points taking the same rates and 564.5 
cents from Lakeview and other points taking 
the same rates. 

Division 2 in a decision handed down in No. 
20085—Miller Lumber Co. vs. New York Central 
Railroad Co.—finds that demurrage and stor- 
age charges collected on a carload of lumber 








from Riverton, Ala., to Glendale, Ohio, milleg 
in transit at Tuscumbia, Ala., and diverteq 
before arrival at Glendale to Tonawanda, N, y 
were applicable and not unreasonable. The 
complaint is dismissed. 


Retailers Plan Northwest Trip 


St. Pau, Minn., May 21.—About 125 north. 
western lumbermen, principally retailers -jn 
Minnesota, Iowa, North and South Dakota 
Nebraska, Illinois, Wisconsin, and Michigan, 
are completing plans for a trip by de luxe 
train to the great lumber producing areas of 
the Pacific Northwest. 

According to G. F. McNeill, of Minneapolis 
assistant general passenger agent of the North. 
ern Pacific Railway, the personnel of this 
special train party will be representative of the 
midwest retail lumber industry. The party 
will travel over the Northern Pacific, leaving 
Minneapolis July 31, and will be headed by 
L. L. Schaaf, Pierre, S. D., president of the 
Merrill-Schaaf Lumber Co., who is president 
of the Northwestern Lumbermen’s Association, 
The party will be intact on its tour to the 
Pacific Northwest, but at Seattle forty or 
more of the members will continue for a trip 
to Alaska. 

The itinerary as arranged provides for a 
2-hour stop on Aug. 1 at Medora, N. D., for 
a western rodeo program. On Aug. 2, 3, and 
4 the party will be in Yellowstone National 
Park, making an automobile tour, entering via 
Cody and stopping at all points of interest, 
leaving via Gardiner, the northern gateway. 
On Aug. 5, a one-hour stop will be made at 
Sandpoint, Idaho, for a close-up observation 
by the retailers of the Humbird mill of the 
Weyerhaeuser interests. Later that day Spo- 
kane will be the stopping point, with trips to 
the immense lumber mills on Couer d’Alene 
Lake. That night the retailers will be guests 
at a dinner dance tendered by the Western 
Pine Manufacturers’ Association. Another 
feature of the trip will be an entire day and 
night at Bend, Ore., where the lumbermen 
will be guests of the Shevlin-Hixon Co. and 
the Brooks-Scanlon Lumber Co. The retailers 
actually will witness logging operations in the 
woods. Dinner and dancing will follow at 
night. 

Portland, the “City of Roses,” is on the 
itinerary for’ Wednesday, Aug. 7. Portland 
lumber manufacturers have made arrange- 
ments for automobile drives through the parks 
and boulevards and over the scenic Columbia 
River highway. The visitors will inspect the 
lumber mills and the shipping facilities along 
the Willamette River with the program ar- 
ranged by the West Coast Lumbermen’s Asso- 
ciation. 

Later on Aug. 7 the party will be guests 
of the Long-Bell Lumber Co. and the Weyer- 
haeuser interests at Longview, Wash., the 
“Magic City,” the conception and growth of 
which has amazed municipal architects. Here 
inspection of the largest lumber manufacturing 
plants in the world is scheduled, with enter- 
tainment in the evening. 

Tacoma, picturesque city on Puget Sound, 
will occupy the party’s attention on Aug. 8. 
Rainier National Park will be visited. 

The steamshin Dorothy Alexander will take 
probably fifty members of the party on Aug. 
9 from Seattle for a cruise through the inside| 
passage to southeastern Alaska points. 
thrilling special train ride through the White 
Pass to the headwaters of the Yukon River 
in Alaska has been arranged. These members 
of the party will return to Seattle on Aug. 18. 

For those members of the party not making 
the Alaska journey, arrangements have been 
made with the West Coast Lumbermen’s Asso- 
ciation on Aug. 9 and 10 to visit some of the 
large fir and cedar mills in the Puget Sound 
area. On Sunday, Aug. 11, an all-day cruise 
on Puget Sound, terminating at Seattle, will be 
the final feature of the trip. 

The lumbermen in both parties will return 
to their homes at their convenience from 
Seattle. 
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is Week’s Lumber Prices 








SOUTHERN PINE 


Following are f. o. b. mill sales prices as reported from Kansas City, Mo., for the week ended May 18: 

















Flooring | Finish, All 10-20’ | Casing and Base No. 1 Dimension, | No. 2 Shortleaf Lo seat Timbers 
neBtr, 10-20" ..$65.88 | B&Better Rough: | aati S1S1E | ‘Dimension 8181E st 
‘ “30° 6/4 & 8/4x4, ~ 5 No. 1 Sq. E&S 
No. ad oes 45.52 ae ss 61.00 | and rast ee es Short- Long- | 3% 4", Oe Ss 25.87 s4s, 20’ and 
is oa .. ose | ee ae 5 and 10”... 65.06 | leaf leat | 16702. 8767 ae 
No. 1, 10-20’... 32.35 1x6” .......- 61.68 | | 2x 4”, 10’.28.73 31.50 18&30’...... econ ae | eR 34.26 
No. 2, 6-20’.... 30.00 1x8" aan 3.14 | Fencing, S18, 10-20’ a eo oe 2x 6” 10’...... $1.93 | 18° .......00. 9808 
ixi” E.G.— x5,and 10”.. 58.87 | 4 -30. . Wb as ens 21.65 
B&Btr, 10-20’.. 64.15 ed geass? Sate | —. 37.44 18&20.32.05 34.17 —.. * 2159 Plaster Lath 
No. 1, 6-20’.... 44.43 5/4x5, 10&12” 73.29 | 1x6” .....+6. 40.51 | 2x 6”, 10’.26.00 .... 18&20’...... 23.21 | No. 1, %”, 4’... 4.06 
ix4” F.G.— 6/4 & 8x4x4, | No. 2— 12.26.72 29.17 | 2x 8”, 12’...... 24.33 
emer 1608 . sue wets Wt Mee acexketl 21.81 16’.27.09 29.26 | See 23.50 Car Material 
No. 1, 10-20’... 36.34 6/4 & 8/4x5, | REBT acecsees 23.37 18&20.28.58 32.00 a 25.01 | (All 1x4, & 6”): 
No. 2, 10-20’... 25.09 10&12 -- 80.18 ~ |g 16.88 2x 8”. 10’.27.00 nee: BREE eo: Se aes ba 25.50 Bestr 6. .6: - 41.50 
Boards, S18 or 828 <a . ” 42°.27.88 30.00 12’...... 26.66 Pia gis .+++ 30.50 
Ceiling | No. 1 (all 10-20’): | IEF 0.555% 17.94 16’.27.82 30.46 16’ Oe ae . 28.37 10 and 20'... 45.21 
%x4”, 10-20’'— ee uate 34.89 | 18&20’.29.53 35.00 18&20’...... 27.75 an +++ 42.00 
B&Btr dial” MP swasniss 40.96 | chighp gprs 2x12", 10’...... 25.00 | No. 1— 
ee ec oy Se  aeeerer 53.39 | No. 1 (all 10-20’): 3x10", 10°.36.00 .... See 25.54 9 and 18’... 38.75 
BO. B.-cseoevs MAT | No. 2 (all i6'to 20): | NG Sm 35.31 + he, Td rege 11+ 26:80 & 20’..:.; 87.25 
| x aig ee . } of ghd gts . = - Crs Pe wkiene oll | 49 — eeeeeeccece . 
Drop Siding | 3 gene 25.97 | No. 2 (10-20): 18&20.28.40 .... $1.71 No. 2 random.. 20.78 
1x6” 10 20’. zis” eseeeee 31.34 x buena. ge 5.13 NW 3 ‘ ae 4 
Reales No. 3 (all 6-20’): TRE ig ck coke 25.58 | 2x12”, 10’.87.86 38.25 o. 3 Dimension 
0 eee 41.52 | ME viewanas 20.76 No. 3 (all 6-20’): : 12’.35.23 39.25 2x4” ..... 17.80 Stringers 
NO. 1......006. Su.98 | 310° ....... 20.50 | 1x8” ........ 19.38 16’.35.37 46.50 2x6” ........ 15.75 | Sa. E., 26 to 
ER ROE ee < 26.57 | SEE cckawns 20.52 | TAO” cv iwart 19.92 18&20’.34.16 46.00 a” scescsce Se 28" cee eeeeee 55.00 


Rig Fo ‘care — as eM, nig — 
ce boards, j 
siding and ceiling: shiplap, drop 


Inch— 4” - 8” 10” 12” 
agg 6-16’.$51.00 $56.00 $56.00 $72.00 $87.00 
i btr.,* 6-16’. 49.00 54.00 54.00 67.00 82.0 
No. 1, 6-16’. 50.00 54.00 58.00 § . 
No. 2, 8-16’. 42.50 41.50 41.50 41.50 49.00 
No. 3, 8-20’. 34.00 36.50 37.50 37.50 38.50 
No. 4, 4-20’. 32.50 34.50 35.50 35.50 35.50 
5”&6/4— 4”"&wdr. 4,6&8” 10” 12” 
D&btr., 6-16’..... $67.00 $69.00 $72.00 $82.0 
No. 1&btr., 6-16’. 64.00 66.00 69.00 79.00 
eb By OOO ce kes 60.00 62.00 65.00 75.00 

For 5/&6/4 in No. 2, 4-, 8- or 12-inch, add 
$6; 6-inch, $9; 10-inch, add $8; in No. 3, all 
widths, add $6; No. 4, $4. 


§Furnished when available. 
*Contains 40 to 50 percent D&better. 


Specified lengths—In Dé&better, No. 1 and 
better and No. 1, add for 16-foot, $5; for other 
lengths, including 18- and 20-foot, $2. In No. 
2,add for 18- and 20-foot, $2; other lengths, $1. 


Bevel siding, %-inch, odd lengths, 3- to 20- 


foot, but not over 20 percent shorter than 
10-foot: 

D&btr., 4-inch..$28.00 E, 4-inch....... $18.00 

6-inch.. 31.00 6-inch....... 21.00 


Spruce and pine lath, 4-foot; No. 1, $7.75; No. 
2, $6.45. 


“» 





RED CEDAR SHINGLES 


Seattle, Wash., May 18. — Eastern prices, 
four or five bunches, f. o. b. mill, are: 


First Grades, Standard Stock 


Mixed with 
Straight —- or 
cars shingles 
Extra stars, 6/2.... $2.50@ 2.75 $ 2.70 2.80 
Extra clears, 5/2... 2.85@ 3.00 3.00@ 3.25 
8 8 3 gies 3.90@ 4.00 4.00@ 4.10 
OS ean -95@ 4.00 
Perfections ........ 4.90@ 5.10 5.00 
OT | ie eee 11.00@11.50 12,00 
Dimensions, 5” 5/2.. 3.60 3.75 


Pirst Grades, Rite-Grade Inspected Stock 


Extra clears, 6/2... 2.75@ 2.85 
Extra clears ....... 3.45 3.66 
eS a etaihe a6 4:0 4.00@ 4.10 
PONE 8S ins ake came 4.45 

Perfections ........ 5.00@ 5.05 


Second Grades, Standard Stock 


Common stars, 6/2.. 1.05@ 1.25 1.20@ 1.25 
Common stars, 5/2.. 1.65 1.75 1. 
Common clears .... 2.05@ 2.10 2.10@ 2.25 


British Columbia Stock, Seattle Market 


8 ee ae 3.90 
DE vcaseewens 4.25 
ONE ceenconees 5.05 
Perfections 


eeeee . 
. 


«+. _5.25 
1's)... 13.25 


yals (No. 


Portland, Ore., May 18—The Western Pine 
Manufacturers’ Association has prepared the 
following list of average selling prices f. o. b. 
Spokane, as shown by orders reported by 
members during week ended Wednesday, 
May 15. Reports of prices shown on 82S in 
clude sales of stock worked other than S28 on 
which the prices have been reduced to an 
$2S basis by using the working charges shown 
in the Western Pine Manufacturers’ Associa- 
tion lumber price list of July 15, 1926. Prices 
of selects and random length larch and fir 
include sales of specified length stock with 
the prices reduced to the random length basis 
by using the sorting charges from the same 
list. Averages include both direct and whole- 
sale sales. Where prices shown are net to 
wholesaler they have been increased by 5% 
of the estimated mill price. RL means ran- 
dom length. AL means all lengths, regard- 
less of whether random or specified lengths 
are called for. Quotations follow: : 


Pondosa Pine 


Feet Average 
Sold Price 
22,500 1x8” No. 1 common 82S AL.... 36.05 
309,000 1x8” No. 2 common S28 AL.... 26.50 
699,000 1x8” No. 3.-common S28 AL.... 21.43 
893.500 4/4 No. 4 common S2S RW RL 15.66 
31,500 1x6” D select S2S RL....... *,. 44,26 
6,500 5&6/4x4” &wdr D sel S2S AL.. 54.38 
55,500 1x6” C select S2S RL......... 61.39 
106,500 5&6/4x4” &wdr C sel S2S RL.. 60.67 
83,000 6” C bevel siding ..........+.- 34.01 

102,000 5&6/4 No. 3&btr shop S2S— 
os uh era ams eRe a ee 37.77 
PW ce cedvbas pape oe en peeve 27.76 
MATE ue a aie ee ie g RRR Re DEMS 21.90 

Idaho White Pine 
8,000 1x8” No. 1 common S2S RL.... 45.00 
69,000 1x8” No. 2 common 82S RL.... 34.70 
91,000 1x8” No. 3 common S2S AL.... 24.49 
86,500 4/4 No. 4 common 82S RW RL 19.81 
17,500 1x6” D select S2S RL......... 49.26 
11,500 5&6/4x4” &wdr D sel S2S RL.. 76.00 
3,000 1x6” C select S2S RL......... 81.67 
1,500 5&6/4x4” & wdr C sel S2S RL.. 94.00 
6,000 6” C bevel siding .......-+++-- 43.00 
Larch and Fir 

82,500 2x6” 16’ No. 1 dimension...... 20.32 
,00 2x10” 16’ No. 1 dimension...... 21.36 
18,500 1x8” No. 3 common S28 RL.. 19.42 
5,000 4” C&btr vert. gr. fig. RL..... 39.85 


6” C&btr D/S or rustic RL.... 


POPLAR BEVEL SIDING 


Louisville, Ky., May 20.—The poplar siding 
market continues steady and unchanged, with 
demand fair to good. Western woods ‘have 
cut down somewhat the market to the north 
and west of Louisville, but Kentucky con- 





(Special Telegram to American LumBerman] 


Portland, Ore., May 21.—F. o. b. mill prices 
on actual sales of fir, May 17, 18 and 20, di- 
rect only, reported by West Coast mills to the 
Davis Statistical Bureau, were as follows: 


Vertical Grain Flooring 


e B B&btr cS 
| ee ree $42.50 $43.00 $29.25 
ee Pe ee eave 42.75 . 
el en evhits 44.25 
Plat Grain Flooring 
1x4” ae a ee osd% 25.25 20.50 
le andar 36.50 33.25 
Mixed Grain Flooring 
Se - cincceoeces rere mo $17.50 
Ceiling 
DS, Schacnnawes nacae 25.00 20.75 
SE ‘viceues dent aées 24.75 20.00 
Drop Siding, 1x6” 
RESP AMAA re ok 35.25 29.00 
See caciehaaly oes goin 35.50 30.50 a 
Me. seas t eens ieee apie» Sopa 19.50 
Finish, Kiln Dried and Surfaced 
1x6” 1x8” 1x12” 
eee $46.00 $47.00 $59.50 
Common Boards and Shiplap 
1x6” ix8” ixi¢” ixi3” 
OS Seen $17.50 $19.00 $18.75 $22.75 
Mee cade dae-wer 14.50 14.00 15.00 15.25 
YS ear 8.75 9.75 9.75 ets 
Dimension 
iv”: 14" 16’ 18’ 20’ 22&24’ 26-32’ 
No. 1, 2” thick— 
4”.$19.60 $19.75 $21.75 $22.25 $22.25 .... .... 
6”. 18.25 18.75 20.00 20.50 20.50 $24.00 $25.50 


8”. 19.00 19.00 20.25 20.75 21.00 23.75 25.50 
10”. 19.25 19.00 20.25 20.25 20.25 24.00 21.25 
12” 19.50 19.50 20.50 21.00 21.00 23.25 26.25 
2x4”, 8’, $19.75; 10’, $19.75; 2x6”, 10’, $17.75. 
Random— 2x4” 2x6” 2x8” 2x10” 2x12” 
No. 2....$12.00 $ 9.50 $11.25 $10.75 $ 7.75 
No. 3.... 8.50 en tere ee 
No. 1 Common Timbers 


8x3 to 4x12” to 20’, surfaced.......... $21.50 
SuS toe 198819" to 40’, TOUBN. ..cccccccecs 20.25 
5x6 to 12x12” to 40’, surfaced.......... 21.50 
Pir Lath 
Bids 2, 2, GEE ohiocccccvuce Soe eee are $3.25 
B&better, Flat Grain Car Siding, 9 or 18’ 
EOE. ois od cowl nec ee walle s heals taceeeaee $39.00 
ER ER ee bee ay Ee.” 38.00 





SOUTHERN PINE TIES 


New York, May 20.—Following are quota- 
tions on southern pine railroad ties f. o. b. 





sumption remains fairly active. Prices at 
Louisville read: 

No.1 No.2 

. FAS Select com. com. 

ee ae $50 $40 $30 $24 

OS SR ey 50 38 28 22 

SE Foi ioccerecres 50 36 24 18 





NewYork: 

All 8’ 6”— Sap Heart 
TS ens onde Aes, olathe Oe &aiiaes $1.35 $1.70 
SE - 200m oak baeieh hho ve +baeene tee 1.25 1.60 
DC Was hive) Cewnsd Wanday hues’ 1.05 1.40 








i 
q 
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WEST COAST SPRUCE 


{Special Telegram to American LumBerman] 


Portland, Ore., May 21.—The following are 
prices for mixed A A prevailing here today: 


Finish— Factory stock— 
rr $65.00 4/4 ...$34.00@35.00 
1x4—10” ..... 55.00 5/4 ... 35.00@36.00 

Bevel {fiding— 6/4 ... 36.00@40.00 


24.00 oN -- 87. noe. 00 
Bxe>, Flat gr. 27.00 Lath 4.00 
"Vert. gr. 31.00 Green box 18. 00@19.00 


WEST COAST LOGS 


[Special Telegram to Amertcan LumBerman] 
Portland, Ore., 








tations: 
Fir, age taf Re $22@23; No. 2, $16.50@ 
17.50; No. 3, 2012, 50; peelers, $32. 


Fir, red: Ungraded "$15 @ 16. 

Cedar: $15@18 

Hemlock: Ungraded, $10@12. 

Spruce: No. 1, $26@32; No. 2, $20@24; No. 
. $14@17. 


Everett, Wash., May 18.—Log soenetiens: 
Fir: No. 1, $26; No. 2, $19; No. $13 
Cedar: Rafts ot shingle logs ~~ F, ‘$21; lum- 


ber logs, $365. 
Hemlock: No, 2, $12@14; No. 13@1% 
1, $24: No. 2, $18: No’ 's 


Spruce, No. 

Vancouver, B. C., May 18.—Latest log mar- 
ket quotations are as follows: 

Fir: No. 1, $20; No. 2, $15; No. 3, $10. 

Fir: Sorted firsts and seconds: No. 1, $22; 
No. 2, $15; No. 3, $10. 

Cedar, shingle booms, $26; $20 and $11; 
lumber logs, $28 and $21. 

Hemlock: $12. 

Spruce: $27 and $14. 

Pine: $25, $19 and $12. 


NORTHERN PINE 


Duluth, Minn., May 20. — Following are 
prices on northern white pine f. o. b. Duluth: 
Common Rough Boards and Fencing— 

10&12 ft. 14 ft. 16 ft. 


w 





_ ee oh eee $47.00 $47.00 $51.00 
1x 5 or 6” 49.00 49.00 51.00 
°F rrr 53.00 53.00 51.00 
ee 60.00 57.00 56.00 
SREG cwceas 82.00 80.00 80.00 
et a: ree 6.00 36.00 41.00 
1x 5 or 6” 37.00 37.00 40.00 
ae: beans 40.00 39.00 38.00 
> 9 | pre 42.00 40.00 38.00 
Bae” 6 deases 51.00 47.00 46.00 
ee Dy Be Pv cccacces 28.00 28.00 29.00 
1x 5 or 6” 30.50 30.50 32.00 
SES cccces 32.00 32.00 32.00 
rere 33.00 32.00 32.00 
i) eer 35.00 34.00 34.00 


For all white pine (Pinus Strobus) Nos. 1 
and 2, add $1; for S1S or S2S add $1. For 
neenwang add $1. S4S, add $1.50. TWooring, 
4- and 6-inch, add $1. 50 to price of fencing. 
Ceiling, %- and %-inch, same price as floor- 
ing. Drop siding, add. 50 cents; partition, add 
$1; well tubing, D&M and beveled, add $2, to 
price of flooring. 

No. 4, mixed, 6-foot and longer, 4-inch, $26; 
6-inch, $28; 8-inch, $29; 10- ery $29; 12-inch, 
$30; 1x4-inch and wider, $28.0 
Wo. 1 Piece Stuff, S1S1E— 

10’ 12’ 14’ 16 18&20’ 
2x 4” ...$35.50 $33.50 $32.50 $33.50 $35.50 


2x 6” ... 33.50 33.50 32.50 32.50 34.50: 


oe” oes Oe 35.50 33.50 33.50 35.50 
2x10” ... 37.50 38.50 38.50 38.50 39.50 
eae” «ce Oe 39.50 39.50 39.50 40.60 

No. 2 piece stuff, $3 less than No. 1. For 
rough, deduct $1. For D&M, add $1.50. 
Siding 4- and 6-inch, 4- to 20-foot— 


ee 

B&bdtr. &btr 
- sewaes $41.00 $35. 0 $25. 0 $160 00 oP 00 
- seseue 45.00 40.00 30.00 18.00 84.00 





WISCONSIN HEMLOCK 


The following are f. 0. b. mill prices: 
No. 1 Hemlock Boards, 51s— 
8’ 10,12&14’ 16’ 


1x - ee em: $28.00 $29. 00 $30.00 
CE EEE cone Mee 32.50 34.00 
ON eer iets 32.50 33.50 35.00 
calle ears 35.00 36.00 37.50 
Peeters 36.00 37.00 38.50 


For merchantable S1S deduct $2 from price 
of No. 1; for No. 2, deduct $4. 

For shiplap or flooring, add 50 cents to 
prices on No. 1 boards. 

Crating stock, 81 or 2S, 6” and wider, 6’ and 
longer, No. 2, $28; No. 3, 


No. 1 REX 3 Bemapston, s1s1z— 
16’ 


12’ 
- 858. 00 $32.00 $32.00 #31. 00 $33.00 
ho 30.00 31.00 $1.00 00 32.50 
me” § 6«e Gee 82.00 32.00 He 00 32.50 
2x10” ... 31.00 34.00 35.00 35.00 34.00 
ee” 66> eee 35.00 35.00 35.00 35.00 

For No. 2 dimension, deduct $3 from price 





WESTERN RED CEDAR 


Seattle, Wash., May 18. — Prices for red 
cedar siding in mixed cars, new bundling, 8- 
to 18-foot f. o. b. mill: 


Bevel — ¥-in 


ae “BR” 

DN csaces neaen sa, 00 $26.00 $19.00 

OS Eee ee 31.00 26.00 23.00 

PE caver xentes 35.00 32.00 23.00 
Clear Bungalow Siding 

%-inch %-inch 

De “vcisicebamdleee ean acute ae $47.00 $39.00 

DE ,kaow covcsedanenneecea 56.00 43.00 

EPPO ode tcbcenensesenceans 65.00 eeeos 
Clear Finish, 8- to 16’ 

$2 or 4S Rough 

DE -srtcterndecsaeaenene $ 75.00 $ 71.00 

DE btdanwnaehnses ene eae 80.00 76.00 

Bee BB no.ct vice caen wes 90.00 86.00 

BEO> BO BE c cicccccvncccesse 105.00 101.00 

Clear Ceiling o r Flooring, One es VorB 

1x3 and 4-inch, 10 OE icisubiewes . -$45.00 
Discount on Moldings 

Made from 1x3” and under......... rn 50% 

Made from other SizeS.......++seeeeeees 40% 

For 50,000 feet or more, a —_ 
OO 2 6.056240 cave 6oe h0GEs CHA ben eee ° 5 





ARKANSAS SOFT PINE 


Following are average sales prices, these 
f. o. b. mill figures being based on shortleaf 
weights, obtained by Arkansas soft pine mills 
during the week ended May 18: 


Plooring 

1x3” 1x4” 
Edge grain—B&better ....... $64:5D $62.00 
BN AER, ceil stn: case aie ata’ 27.75 
Flat srain—Ba&better bi tiaras 41.25 ge 
MN. : ipa te e.al ec oe 25.75 

Partition and Siding 
Boston partition, B&better, 1x4”........ $35.25 
Drop siding, Babetter, 1n67........000% 50.75 

Pinish and Moldings 
Finish, 1x5&10” Bé&better.............. $61.00 
Finish, 5/4x5&10” Bé&better............. 75.00 
re 2, eC «ce caaken se eeeens 69.25 
Discount on moldings, 1%” and under.. 36% 
1%” and over... 30% 


Boards and Nou tg. 


Boards and shiplap, 1x8”, No. 1.......... $34.25 

1x12” S Bia ceevon 28.50 

eee, - SO, F.. Maadeaes ccd ecvenes 25.25 

Dimension 

Ss fo 2 0!lU)l UC ee 26.25 

ee ee, ee OP bcc ovcnevetees 28.50 

Ol 8 Ae ee 31.00 

ae ae Oe ne fe UE =e 24.00 
Lath 

Se ie ctaeenin ose een tventnn sen $4.60 





NORTH CAROLINA PINE 


Norfolk, Va., May 20.—Following are tvpi- 
cal average f. o. b. Norfolk prices made dur- 
ing the period May 1 to 15, as reported by 
the North Carolina Pine Association: 


Ro 
= 4/4— 
Ee ee ee ere $46.04 
ET edi ahah ase a Uk abe tikGe kmh cok DOewaw eS 24.66 
SN. cnc daeadbscttwOreweananrt<avkewbe 22.01 
No. 1 No. 2 
a TT a No. 1 box box 
Ma” vcexavent $42.43. tals nad 
a Soe a in 45.79 ae a 
7. ees 47.72 $37.38 $27.20 $23.36 
9. og ee 50.66 a acaa cee kee 
ee pn h nee een 50.22 38.47 27.45 23.42 
ll OE ESSE 53.16 40.93 28.39 23.96 
De. sanddee see 68.44 46.09 30.47 24.63 
Edge— 
(le «aire ide tad eee eee e wenmaeine ae 79 
i eee” test gaweesekel canes ~. 66.37 
EE SIE 0 one Winiho etd © maw ee earn 70.39 
SO. a eer ee erry 54.90 
Bark Strips— 
OS OR OPEC CECE CCE Cte $34.00 
EN eee 17.90 
SS ¢ Of Se oer 5.80 
Dressed 2%” 3” & 
Flooring— Width Wider 
Waotter, 19 .ccccccccccs $42.74 $41.14 
No. 1 common, 3§°....csc- 38.63 37.42 
PS, ES ‘Geen aceiiese 41.75 42.75 
Box bark strips, dressed or resawn..... $19.65 
Bé&better bark strip partition.......... 35.25 
No. 2 *Air 
Roofers dressed dried 
 » AS eee eo $28.32 $20.13 
ferent tres he eopre e.- 28.32 20.22 
PT inh sete ene he ee eae 29.00 21.23 
sla RIE 8 8 AT SS AES S TEE 31.52 22.28 


*F. o. b. Macon, Ga. 
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OAK FLOORING 


Following are carlot quotations, 
basis, on oak flooring: Chicago 

48x2%"” 38x1%” %x2” ” 
Ist qtd. wht...$124.00 $124.00 $96.00 a 
Ist qtd. red... 91.00 86.00 73.00 6% 00 
2nd qtd, wht... 84.00 74.00 63.00 63199 
2nd qtd. red... 77.00 72.00 63.00 61.99 
1st pln. wht... 86.00 72.00 69.00 54.99 
1st pln. red... 82.00 71.00 60.00 57.99 
2nd pin. wht... 78.00 66.00 50.00 47.00 
2nd pln. red... 76.00 66.00 49.00 50.09 


3d wht........ 67.00 58.00 38.00 40.99 
ae Mlinsereees 67.00 58.00 38.00 41.00 
POUR cccvcce 31.00 28.00 18.00 18.99 

x2” %x1y" 
OY OS eee ray 50 $103.50 
ES al a: or wi or oi. Ge bie we 50 103.59 
is beh eeeeene sews 130.69 81.50 
OS ie aid. ko whee ue R eS 80.50 79.50 
SE MR as 4's, wai i a leat 78.50 81.50 
oe rere 73.50 75.50 
Ce I aa wb wie ne & Cale oe 71.50 69.50 
DH, ON. 6 sare oo 00% ce cmees oN 67.50 67.50 
i | ee eee 50.50 50.50 
ES Mok be 6 uit Aik tine aCe al 48.50 50.50 
PE cccctntichkada none beuees 21.50 21.50 


Wew York delivered prices may be obtained 
by adding to the above: For }%-inch stock, 
add ‘ for %-inch, add $1.50; for %-inch, 


add 
MAPLE FLOORING | 


Sales by Michigan and Wisconsin flooring 
mills of maple fliooring, as reported to the 
Maple Flooring Manufacturers’ Association, 
averaged as follows, f. o. b. cars flooring mill 
basis, during the week ended May 18: 

First Second Third 
gl EE IF I T= $86.44 $67.33 $47.55 


APPALACHIAN HARDWOODS 


Cincinnati, Ohio, May 20.—Average whole- 
sale prices, carlots, Cincinnati base, on Ap- 
palachian “soft texture” hardwoods today: 








4/4 5/4&6/4 8/4 
QUARTERED WHITE OAK— 
7. eae $140 ey $198 155 $155@165 
DN cwaaen 105@110 110@115 115@120 
No. 1 com.... 80@ 85 85 90 90@ 95 
No. 2 com.... 45 50 54 59 55@ 60 
Sound wormy. 45 47 54 59 57@ 62 
QUARTERED RED OAK— 
FAS ......-..$115@120 
No. 1 com.... 65 70 
No. 2 com.... 45 i «oe 
PLAIN WHITE AND RED OaK— 
DY ais dase woh vagee tie $110@120 $130@135 
Selects ...... phy 80 80@ 85 100@105 
No. 1 com... 68 68@ 73 85@ 92 
No. 2 com.. 45 4 55 55@ 58 
No. 3 com.... 28 27 29 33@ 38 
Sound wormy. rth) 51 59@ 62 62@ 67 
Bass woop— 
a a Be 80 $ 78 80 $ 88@ 93 
No. 1 com.... 57 60 62 67 70@ 75 
No. 2 com 382@ 35 37 42 42@ 47 
CHESTNUT— 
"| eae $ 80@ 85 $ 95@100 $105@113 
No. 1 com.... 48 54 54 59 60@ 65 
No. 3 com.. 22 23 23@ 24 23@ 24 
Sd. wormy and 
No. 2 com. 32@ 34 36@ 38 38@ 40 
No. 1 common 
& Better, 
soundwormy 35@ 38 38@ 40 40@ 42 
BrrcH— ~ 
ee $100@110 $105@115 $110@120 


and sel 60@ 65 65@ 70 70@ 175 
No. 2 com 35@ 37 40 42 42@ 44 
BEECH— 
DE. se cceeees $ 60 65 $ 65 70 $ 70@ 75 
No. 1 com.... 40 43 45 48  45@ 50 
No. 2 com 25 28 28 30 30@ 33 
PoPLAR— 
Panel & No. 
ok & + $140 $150 $160 
ar nis art 105 120 130 
Sans, & Sel. 80 95 110 
yy Seer 60 65 70 
Ne 2 , Soar $ 38@ 41 45 47 49@ 561 
Pek DD Mc ccces 33@ 35 36 38 38@ 40 
MAPLE— 
a ssceunesen $ 80@ 85 $ 85@ 90 $ 95@100 
No. 1 common 
and sel..... 651 56 65 70 78@ 82 
No. 2 com.... 34 39 40 45 47@ 51 





BLACK WALNUT 
Cincinnati, Ohio, May 20.—The following 


are today’s prices on American black walnut, 
f. o. Ms Cincinnati: 


FAS, 6- 9% . wide: 4/4, $245; 5/4, $250; 6/4, 
$255; 8/4, 

FAS, 10 oF ae wider: 4/4, $275; 6/4, $280; 
6/4, $285; 8/4, $29 

Select: 4/4, $165; 5/4, $170; 6/4, $175; 8/4, 
No: 1: 4/4, $95; 5/4, $115; 6/4, $125; 8/4, 
No. 2: 4/4, $42.50; 5/4,°$45; 6/4, $50; 8/4, $55. 
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Following are prices of northern hardwoods, f. o. b. Wausau, Wis.: 
AsH— Sort MAPLE— HarD ne 
FAS Sel. No.1 No.2 No.3 4/4 ... 65.00 65.00 45.00 26.00 20.00 ‘AS No.2 _ No. 
4/4 ...$ 75.00 $ 60.00 $ 55.00 $ 41.00 $ 21.00 5/4 ... 70.00 60.00 50.0 33.00 21.00 4/4 ..-$ 70, 00 3 é0. 09 a $0. 00 $ 38. 4 & 34 00 
4... 85.00 70.00 65.00 41.00 21.00 6/4 $2.00 72.00 60.00 35.00 21.00 5/4... 00 
6/4 105.00 90.00 65.00 41.00 21.00 8/4 94.00 84.00 69.00 39.00 21.00 aa eee (82. ‘00 72.00 87.00 36.00 20 ee 
RR ea ae ig eee 10/4... 118.00 98.00 80.00 $0.00 30.00 
4/4 90.00 70.00 45.00 30.00 20.00 4/f --- 80-00 a. oS Ee 16/4 12 17000 issoo 180c00 reeset 
6/4 ey BR Ge Ry RR See 65.00 30.00 *20.00 Add for 8-inch and wider, $12; 10-inch and 
Hh 10000 80:00 «72:00 «4700 31:00., 8/4 «+ 95.00 75.00 38.00 *25.00 wider, $30; 12-inch and wider, $40. 
10/4 110.00 100.00 90.00 60.00 10/4 ... 105.00 85.00 52.00 +e Regular stock contains 50 ‘percent or more 
12/4 115.00 105.00 95.00 60.00 “ 12/4 ... 115.00 95.00 57.00 *30.00 14 and 16 — and the following percentages 
3/4 79.00 64.00 38.00 24.00 *Bridge plank. wad Ue 00 casentt te) ae A te ee 
5/8 ... 76.00 61.00 34.00 24.00 PS eonanr ~— oy percent. 
For 10-inch & wdr., add $30; 8-inch & war., ; HarD MAPLE RouGH FLooRING Stock— 
add $15; for 5-inch & wdr., 8-foot & lgr., add 4/4 75.00 63.00 52.00 32.00 24.00 No.1 No.2 No.3A 
i et cir GEMS SEM ERS ek 8 ca, hy Sas 
Price of No. 2 and better, 4- and 6-foot . . . ‘ . Tee ere $48.00 $33.00 $28.00 
lengths, $32. For select red, add $15. 13/4 $7.00 . 77-00 62.00 86-00 = 26.00 5/4 «020s sc eeneee nS i 48.00 38.00 28.0 
Rough birch, 6- to 16-foot, Ix4-inch, two face 12/4 100.00 90.00 16.00 66.00 .... DMM - 1. waa Mod Me 
ear, ; one an wo ace clear, ° xo- ¢ ° ° ° 
inch,’ two face clear, $90; one and two face wey stock, A(t $75, or on grades, FAS, 385: 4/4 ...$ 62.00 $47.00 $42.00 $26.00 $19.00 
at, $8 Tn Of ll, 6b 2) ilekiembee <6 oe 
Sorr EuM— One and two face clear, 6- to 16-foot, 1x4- %/4 80.00  .... 60.00 40.00 ¥ 
FAS Sel. Not No. 2 No. 3 inch, $65; 1x5-inch, $75 5/4 No. 2 com. & better...... 52.00 oes. 
4/4 . iy 0 t 22.00 Enp D MaPLEe— 
5/4 72.00 62.00 50.00 28.00 24.00 RED Oak— ee F No.1 
6/4. 83.00 73.00 60.00 30.00 23.00 4/4 ... 100.00 80.00 65.00 40.00 17.00 4/4 ......ccceceeecece $100.00 $ 85.00 
8/4 88.00 78.00 65.00 36.00 23.00 5/4 ... 105.00 865.00 70.00 4200 20.00 6/4 .....:...: iaealae +++ 110,00 90.00 
10/4 95.00 85.00 70.00 40.00 .... 6/4 ... 110.00 90.00 75.00 45.00 20.00 6/4 ate 5 3 Sala Sate - 115.00 95.00 
12/4 100.00 90.00 75.00 45.00 .... 8/4 ... 115.00 95.00 80.00 60.00 21.00 8/4 22..022222: .. 127.00 107.00 
Following were sales prices of southern hardwoods during the w eek ended May 14, Chicago basis: 
FIGURED RED — 5/4 6/4 8/4 MIxED OAK— 
4/4 
gtd. FAS. .121.25 Leics absciescken, abhakaaeden Sd. wormy. 37.50@ 47.50 ..... : ‘he pies eatin : e 69 00 
>In. ah —— .. Javgtumivineat. sariizeamanes Palen eases PorpLaR— liga E 
a yeas TREE HRP CRO RCCS ROK OReRES Oe -KOPeeeews ere ~~ ee. rl i 
ae ROD Se wig: cakeneee Reels “Wakaeaenee 
Qtd. FAS.. 96.25@108.75 97.25@106.50 98.75@109.50 107.25 Sapeesel B1250 b5.50 Ee ee ee, (ae 
No. 1&sel 54.50@ 60.00 55.00@ 55.25 59.00@ 66.50 61.75@ 66.50 51.25@ 56.50 62.25@ 35.00 (110077777! bk cca’ “abe 
Pin. FAS. .100.25@102.25 102.25@105.25 .......cc0ee  ceceecees sa re ae Sere cote 5.00@ 56.00 
No. 1&sel 51.00 56.00 59.50@ 62.00 61.25@ 62.00 66.00@ 66.50 Ee. Ww WEE IEE oducbaccukes. occcecstctcc - uc ee 
eh, Soc. GE EE itabierineda ccndeGaeiens. «oeeceaeeens AsH— ve ime Neg fat Caan 9 ae og ea 
Sap GuM— rere y i 5 
Gta. FAS.; $215@ 1175 G250@ 70.00 7200, S275@ 7300 No. “iasel $2.00@ sr25 G8as@ eden Tho Nasso@ Ga6 
No. se .75@ . TE .75 } i q ‘ No. 2.... i = ; ; F : ; 
Pin, FAS.. 55.25@ 67.00 56.25@ 67.00 63.25@ 63.50 ..-......... No 22775 S200@ 41.50 36.000 44.26 87.50@ 46.25 $9.50@ 48.76 
No. 1&sel 42.25@ 47.25- 49.25 48.50 49.00 Sort ta a ict ee hd la hc 7.00 
, No. 2.... 26.75@ 31.25 28.00@ 29.00 26.50@ 33.00 27.00@ 30.75 oo v0.95 a area 
me Fe SO See ee RebNaeeEKScé.” sachhodinson 9.75 2.50@ 85. 
= = kescncaeeeue senadersndie . Laoikeernaee “No, AMGOL vere eeeceess see tereesens 59.75 65.75@ 67.50 
i Se Se. — pater eenenee Saneetsoetne  Senbbanenees ee Pe SERRO RON See, SORE RRR See 29.75 sn ete e ee eee 
Pin. FAS. 50.25 3.75 sexepaeesion . Seabiaancis oo ih 
No. ee = Rts sashes ca BRA ees No. i&sei 19°35 ivi tee “Rb wie e aetkee | Anaatdaladted atm o 
No. 3.... 39.60@ 87.26 81.756 8 evcccccecce seeecoscvces a ee | RARE anes oh HAO EE REO ge 56.50 
aa ee ee nekeneer ery =: Seneesereed Sa ae) \' 9 .o Albesecwe- rey, ..eneQixkeee be eee 
Qtd. FAS. .126.50@133.00 136.50@144.25 141.50 151.50 Sort ELm— 5E.50@ 61.25 F 
No. 1&sel 77.00@ 81 82.75@ 90.00 84.75  —=—sisevacececece esses HO0@ 61.25 64.50 wees eee 75.75 
No. 28°! TE73@ sls Bits Pe eaetrte eps ll ceed + ee ae y - Se eee 60.75 
Pln. FAS_. 86.75 @ 96.00 100.50 109 25@110 15 ee eee ta ae oO. eeee 25.75 @ 26.75 27.75 @ DED s6spesvcasad. “seebenwaaeee 
No. i&sel 58.25@ 66.75 64.00@ 71.00 69.00 72.50@ 86.25 See onan 
ae a ee rn er readers No. “i&sei 38.75 Se iscte cent, eee 
No. aes? 34. 50@ $4.75 eae CaS oe wis core eleleia ade hea am aie - eee ones 
i Ch MD ccc acckix cévsckesnadsc Stedateceehet  —7UnnINIIG MEISE oe go. gol bre. 79.75 79.! 
Rep OAK— No. 1ésel 48. 50@ WO S-asencna ceca 59.75 60.800 82 30 
td. a Seach SE f°.) eapadkeuas waa 29.75 40. 
No. 1&sel 63.50 I a rit al aaa CuErRyY— ; 9 
Pin. FAS.. 71.25@ 84.00 85.00@102.25 94.50@109.25 118.00@124.75 ae eS” : ee ee ae 
No. 1&sel 49.00@ 64.50 61.75@ 62.25 64.25@ 70.00 73.00@ 79.75 No. 1&sel 70.25 Snleduin daha —Sadidcveck wae: euvanaeniaee 
Bc PEE. Neccannandia <sibeakeekes, apeeenenaie es eee es Rae eeeas . coe ed eee 





PHILADELPHIA PRICES 


Philadelphia, Pa., May 20.—Wholesale prices 
secured from authoritative sources exclusively 
for the AMERICAN LUMBERMAN are as follows: 


Southern Pine, Merchantable—1905 
(Dock Delivery, Philadelphia) 


Blastantept 

Southern Northern and 
Florida Florida Georgia 
En $40.00 $44.50 $55.00 
DE “Gcetesen 39.00 42.50 51.00 
DT . “Ssvunees 40.00 44.50 51.00 
| ee 50.00 52.50 56.00 
OS 48.00 49.50 54.00 
SS) —E_ 60.00 64.00 64.00 
{3 —=E 56.00 61.00 62.00 
_ OY eee +e 67.50 71.00 
OS  ——e 64.50 69.00 
Err oa 85.00 
gr ; 80.00 


Lengths 22 to 24 ‘feet, a $2. 
—— 2 feet additional, aan $1. 00 to 32-foot 
pric 
Each 1 foot over 32. feet, add $1. 
Longleaf Pine Flooring, 25/32x2%,-inch Face 
(Rail Delivery) 


B&btr, ht. rift..$93.00 No. 1 sap flat. .$46.00 

B&btr, sap rift. 78.00 No. 2 sap flat.. 29.00 

B&btr, flat..... 51.00 No. 3 sap flat.. 21.00 
Air Dried No. 2 Common Roofers 

D2S&M— D4S— 

1x6” %x5%..... $28.50 1x10” %x9%..$31.00 

a f+ 29.50 1x12” %x11%. 32.00 


Shortleaf Dimension, 84S, %4-inch Scant, 
10- to 16-foot 


PT eb cacen ts $30.50 Sarg eae $31.00 
Ee ans ea oa 29.00 eS ee 32.00 
toate aie 30.00 
North Carolina Pine Flooring 
No. 2&btr. No. 3 No. 4 
x38. Sees $67.00 $62.00 ee 
ae re 46.00 40.00 $29.00 


Kiln Dried North Carolina Roofers 


1x6”, %x5%...$31.00 1x10”, %x 9%..$33.50 
1x8”, %x7%... 33.00 1x12”, %x11 . 34.50 
}#-inch thick, $1 more. 

Red Cedar Bevel Siding 
Set OO, GORE cise sesctsotucetecesevss $39.00 
SE NE. osc vib te ante eendes beetawss 55.00 
SE BAO,, COURT onc cc once sv vwies 00es Kamae oe 64.00 


Maple Flooring f.o.b. Philadelphia 
4 4%" 1lgyx2%” 


MFMA First grade........... 92.50 $93.50 
MFMA Second grade......... 74.00 78.50 
MFMA Third grade.......... 54.50 53.50 
Pondosa Pine Dressed 

Cc D No.2 . No.3 
Se sae eeuke $ 69.50 $59.50 $46.25 $37.75 
SS oa eee 79.50 64.50 44.25 38.25 
oy een 74.50 64.50 44.25 39.25 
EE sn wins tae 84.50 74.50 44.25 39.25 
BT ove town's 99.50 89.50 48.25 40.25 
13” and up..... 104.50 94.50 53.25 43.25 

Lath, 4-foot No. 1 : 

emai 2. os fos cere $6.50 c.i.f.—$6.75 delivered 
Hemlock............ . 4.90 c.if.— 5.50 delivered 


WEST VIRGINIA WOODS 


Philadelphia, Pa., May 20.—Prices of West 
Virginia hardwoods, secured from authorita- 
tive sources exclusively for the AMERICAN 
LUMBERMAN, are as follows: 


Ash: FAS 4/4, $100@105; 5&6/4, $115@120; 
8/4, $125; 10&12/4, $1835@140. Common, 4/4, 
$60; 5&6/4, $70; 8/4, $80. 


Chestnut: FAS 4/4, $85@88; 5&6/4, 
115. Common, 4/4, $56@58; 5&6/4, 
Sound wormy, 4/4, $36@38. No. 2, 4/4, $27@29. 


Poplar: FAS 4/4, $110@115; 5&6/4, $125. 
Clear saps, 4-inch and up, 4/4, $82@85; 5&6/4, 
$87@90; 8/74, $95. Common, 4/4, $60@65; 
5&6/4, $70@73; 8/4, $78. No. 2-A common, 
4/4, $45; 5&6/4, $49; 8/4, $52@54. No. 2-B 
common, 4/4, $30; 5&6/4, $32@33; 8/4, $34@36. 


Red Oak: FAS 4/4, $95@100; 5&6/4, $115@ 
120; 8/4, $120@125, Common and select, 4/4, 





$110@ 
$62@65. 


$60@63; 5&6/4, $72@75; 8/4, $75@77. No. 2 
common, 4/4, $45 @47. 50; 5&6/4, $47@50; 8/4, 
$50@55. 

White Oak: FAS 4/4, $110@115; 5&6/4, 


$125@130; 8/4, $130@135. Common and select, 
4/4, $65@70; 5&6/4, $75@80; 8/4, $80@85. No. 
2 common, 4/4, $50@53; 5&6/4, $55@58; 8/4, 
$60@63. 
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SELL A LADDER 
WITH EVERY BILL 
of LUMBER 



























Building 
Workmen— 


g carpenters, masons, 


C plasterers, lathers— 
all like Babcock Spruce 
Ladders because of their 
light weight and their safety. 


Write for the Babcock catalog. 


W.W.BABCOCKCO0. 


BATH, NY. 














CALIFORNIA PINES 


San Francisco, Calif., May 18.—The follow- 
ing average wholesale prices f. o. b. mill, 
those on commons covering 1l-inch stock only, 
were reported by the California White & 
Sugar Pine Manufacturers’ Association for the 
period May 1 to 14: 


California White Pine 
All widths— 


No. 1&2 clr. ,C sel. D sel. No.3 clr. 


ee ee $69.95 $65.55 $58.10 $41.55 

| ara 67.85 63.95 51.40 55.95 

SS SE 67.00 56.85 46.20 55.45 

ie OE aie 70.20 67.50 53.90 64.30 

California Sugar Pine 

Ae eee $97.90 $82.80 a $51.00 

Me“ sabbere 90.65 73.70 $57.45 62.40 

, ery e ere 67.55 50.50 61.65 

et 6 wees 98.65 80.65 67.60 80.00 
White Pine Shop Mixed Pines 

Inch, common .$31.30 Common 4/4— 

No. 1, 5/4 xa.w. 41.10 No.2 No.3 

No. 2, 6/4 xa.w. 29.45 4” ....$31.05 $20.50 

Panel, C&btr, CO cece Bee 24.468 
1%” xa.w..... 67.00 me as ag = 

v. ng, x4”"— 

Sugar Pine Shop B&better ....$29.95 

Inch, common .$43.40 ” _ Sy sriaatapeig Daupags 27.90 

No. 1,°5/4 xa.w. 44.65 Lath— 

No. 2, 6/4 xa.w. 32.00 a ee $ 4.25 

White Pir | Dre 
No. 2 and better, No. 1 = —_— 9 
y 4 - ° > . 
dim., 14% xa.w.$19.45 4” .... 20.30 18.20 
6” 18.20 14.80 


D Pir 
Dimension ....$17.10 


8&10". 18.65 15.05 





For Editorial Review of Current Market 
Conditions See Page 39 


NORTHERN PINE 


CHICAGO, May 22.—There is an active de- 
mand from the box factories for low grade 
northern pine and also a demand from the 
industrials that use it for crating. Retail 
yards are buying the common grades, and 
there is demand for the select grades for 
pattern purposes. Numerous industrials are 


now coming into the market for their re- 


quirements covering the third quarter. There 
is a stock shortage of many items, because 
of the retarded spring drying weather. 


BUFFALO, N. Y., May 21.—Northern pine 
demand has not been especially active recent- 
ly. There is a good deal of firmness shown 
in prices, as not much lumber is available. 
The low grades have shown much strength 
for some time, and as usual at this season 
they are going into consumption at a good 
rate. A fair amount of stock is expected to 
come down the lakes this summer. 


HARDWOODS 


CHICAGO, May 22.—The hardwood market 


‘here is quiet, chiefly because of lack of dry 


stocks. Body factories are actively in the 
market for 6/4 and thicker, No. 1 and better, 
maple, birch and elm. Interior finish fac- 
tories are using a fair volume of 4/4 and 
thicker, select and better, birch, and furni- 
ture factories are buying a little maple, birch 
and basswood—Nos. 1 and 2 common. Floor- 
ing factories are working to capacity, using 
a large volume of 4/4 flooring maple. Prices 
of 5/4 hard maple and of all thicknesses of 
rock elm, No. 1 and better, advanced this 
week. 


CINCINNATI, OHIO, May 20.—Wholesalers 
last week reported an encouraging increase in 
sales. There was widespread industrial de- 
mand, large consumers sending in inquiries 
for one to five carlots. Mixed carlots were 
being ordered by furniture factories. Floor- 
ing factories were good buyers of oak. Sound 
wormy chestnut was being taken for core 
work, and low grade poplar and basswood for 
box making. Prices are unchanged. 


BUFFALO, N. Y., May 21.—Hardwood de- 
mand is fair, though it has lately slowed up. 
The outlook is considered favorable. Auto- 
mobile trade has been leading in the demand, 
but furniture concerns are expected to be in 
the market soon. Oak, ash and maple are 
among the leading woods in demand. 


ST. LOUIS, MO., May 20.—The market for 
southern hardwoods is quiet, there being only 
a small demand from this center. Prices 
however, are very firm, and manufacturers 
are making no concessions to move stocks, 
Shipments from the mills have been sloweq 
up as a result of heavy rains. 


FIR, SPRUCE, CEDAR 


CHICAGO, May 22.—Mixed cars of fir are 
bringing good prices, with a lively market 
in both common and clear. Some firms are 
oversold on drop-siding and vertical grain 
flooring. Straight car demand is slow, how- 
ever, and mills are willing to meet competi- 
tion, especially in uppers. Stocks are not 
large. There is a fair demand for spruce, 
with prices holding firm, and mills have 
substantial order files. Prices of cedar sid- 
ing are firm, but the shingle market is fa]- 
tering and prices are slowly declining. 


KANSAS CITY, MO., May 21.—Nebraska, 
Iowa, the Dakotas and Minnesota have been 
buying more heavily of fir, and demand has 
held up well, in spite of a smaller demand in 
the more southerly States. There is a fair 
demand for yard stock and timbers in the 
oil fields. Prices remain steady. 


NEW YORK, May 21.—-Transit arrivals 
have been curtailed to a certain extent, and 
the market is holding firm. Sales have not 
been large of late. Retail yards are not 
well stocked, but rain has seriously ham- 
pered building operations. 


CYPRESS 


CINCINNATI, OHIO, May 20. — Planing 
mills, retail yards and industries are taking 
more cypress than for some time. Prices are 
firmer. Orders are for fairly liberal quan- 
tities. Most of the buying by retailers and 
planing mills is of B and C finish. 


ST. LOUIS, MO., May 20.—There is a fairly 
good demand for Nos. 1 and 2 common yel- 
low cypress, but upper grades are rather slow. 
Prices are unchanged. The demand for red 
cypress is fairly well maintained. 


HEMLOCK 


CHICAGO, May 22.—There is a heavy de- 
mand for hemlock from the country yards 
and industrial plants, but dry stocks are not 
plentiful. The price remains firm at $3 off 
the list. 


NEW YORK, May 21.—There is just about 
normal business in eastern and western hem- 
lock, but no indication that the late spring 
will develop any unusual demand. Stocks in 
the hands of retailers are meager, and whole- 
salers are short of eastern hemlock. Prices 
have not changed this month. 


REDWOOD 


CHICAGO, May 22.—The volume of redwood 
sales is better than a month ago, with a con- 
siderable increase in the last two weeks. 
Prices remain firm, with no change. 


WESTERN PINES 


CHICAGO, May 22.—Prices of western pines 
are firm, but the demand is rather slow, and 
the stocks are badly broken, especially in 
the Inland Empire pines. 


KANSAS CITY, MO., May 21.—There has 
been continued good demand from industrial 
consumers, and retailers show more active 
interest in western pines. Shop demand con- 
tinues heavy, and prices are very stiff. Most 
of the new demand is coming from the north- 
ern States. 

BUFFALO, N. Y., May 21.—The demand for 
the California pines has been disappointing. 
Wholesalers think that bad weather may 
have a good deal to do with the lack of in- 
terest shown. Retailers are not buying in any 
large quantity, as building is rather slow. 





NEW YORK, May 22.—There have been no 
further advances in Idaho common and se- 
lects, which advanced $1 two weeks ago. 








May 


Stoc 
firm 
exce 
leng 
bett 


dep! 
bac! 
teri 
bee! 
as t 
Jun 
hig! 
and 
roa 
van 
the 


sou 
tan 
mo! 
Sto 
are 
the 
eve 


aie Nett ae elie 








for 
nly 
eS, 
ers 
ks, 
ved 


are 
ket 
are 
ain 
we 
sti- 
not 
ice, 
Ave 
id- 
‘al- 


ka, 
pen 
1as 

in 
air 
the 


als 
ind 
not 
not 


ing 
ing 
are 
an- 
ind 


rly 
el- 
Ww. 
red 


od 
yn- 
ks. 


1e8 
nd 
in 


as 
ial 
ive 
yn- 
st 
th- 


1g. 


ay 
in- 
ny 


no 
$e- 
ZO. 








May 25, 1929 





AMERICAN LUMBERMAN 


85 








stocks here are still badly broken. Some 
frms are also short of items of Pondosa, the 
exception being 4/4 D selects, in 14-foot 
jengths. May demand has been but little 
petter than that in April. 


SOUTHERN PINE 


CHICAGO, May 22.—After a period of some 
depression southern pine is staging a come- 
pack, and prospects look brighter. Car ma- 
terial has been strong; the weakness has 
peen in the building industries. Uncertainty 
as to the labor union contracts, which expire 
June 1, is holding up this activity now. The 
high cost of money is also having its effect, 
and is holding up building in the city. Rail- 
road business, however, is good, and an ad- 
vance in other lines is expected soon, when 
the labor sky clears. 


CINCINNATI, OHIO, May, 20.—Buying of 
southern pine is spotty, with retailers hesi- 
tant in putting in their orders, as building 
money is high, and building is handicapped. 
Stocks, though rather small for this season, 
are adequate. Business is at firm prices, but 
there is much resistance to quotations. How- 
ever, inquiry is better than it was recently. 


KANSAS CITY, MO., May 21.—Retail de- 
mand for southern pine was slow last week, 
but there was a better demand from the New 
York territory for timbers and industrial 
items. Most of the retail orders have been 
for mixed cars. Prices have been well main- 
tained, and sales managers think the worst 
of the slump is over. 


ST. LOUIS, MO., May 20.—The southern 
pine market is somewhat improved. There is 
a better demand, especially from the larger 
cities. Buying of transit cars has been heavier 
and there are only a few in distress. The 
result is that quotations are up about 50 


cents. 
SHINGLES AND LATH 


KANSAS CITY, MO., May 21. — Shingle 
prices have weakened by a nickel in the last 
week, clears now being quoted at $2.85, and 
stars at $2.45. Demand has fallen off some- 
what on account of bad weather. The de- 
mand for lath also has been a little weaker. 
Siding demand is fair and prices remain un- 
changed here. 


NEW YORK, May 22.—Eastern spruce lath 
are quoted from $6.60 to $7.70, wholesale, for 
cargo shipments f. o. b. New York docks, 
with the usual difference for rail shipments. 
There is a good supply available and demand 
is fair. There is a fair demand also for 
West Coast shingles, with abundant supplies 
of all varieties, including British Columbia. 


Drastic Anti-Shingle Ordinance 


ELKHART, IND., May 20.—An_ ordinance 
recommending the abolition of wooden shingles 
has been introduced in the city council here. 
The introduction followed recommendations of 
the National Board of Fire Underwriters with 
regard to city fire protection. 

Under the proposed measure the use of 
wood shingles for roofs would be prohibited 
in all new construction. The ordinance also 
would prohibit the use of wood shingles in 
repair work where more than 50 percent of a 
roof is to be replaced. It also would further 
require that within 12 years after its passage 
there should~be no wood shingle roofs on any 
structures in the city. 

udging from the wording of the ordinance, 
it is one of the most drastic of any similar 
ordinances introduced in Indiana during the 
last ten years. Most of the wood shinele 
ordinances now in effect provide for the dis- 
continuance of wood shineleg in new construction 
and also for the reroofing with fire resistant 
shingles in case 50 percent or more repairs 
have to be made, but so far as is known none 
of those in effect provide so short a time when 
every wood roof in the city shall be changed. 

There seems to be little opposition to the 
ordinance as yet.and it is predicted by its spon- 
sors that it will pass with little difficulty. 


Jimmie Wealherbesl 
























ratory at North Tonawanda, N.Y. 


meet price competition. 


There is no guesswork in the manufacture of 
WEATHERBEST Stained Shingles. For seventeen 
years the constant improvement of the WEATHER- 
BEST Process of staining has always been based 
on this policy: Not to cheapen materials or process to 
WEATHERBEST STAINED 
SHINGLE CO., Inc., 1531 Main Street, North Ton- 


awanda, N. Y. 


WEATHERBEST 
Stained Shingles Sold 
Only Thru Retail 
Lumber Dealers 


Western Plant — St. Paul, Minn. 
Distributing Warehouses in Leading Centers 


Wealhierbeal 


STAINED-SHINGLES 








For Roots And Sine Warr 








says .— 


“The Test of Time is the 
Best Proof of Superior Quality’’ 


Ar the WEATHERBEST testing stations in North 
Tonawanda, N. Y., Minnesota and Mississippi, to 
meet various climatic conditions, WEATHERBEST 
Stained Shingles and those of other manufacturers 
are subjected to impartial weather exposure tests. 


WEATHERBEST supremacy in color durability is 
assured by experiments and tests in our own labo- 
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Birch 
_ Maple 
Beech 
Basswood 
Elm 
Norway 
White Pine 
Heinlock 















Quality. 
“NORTHERN 


HARDWOODS 


from Quality Timber 


Stack Lumber Co. 


MANISTIQUE, MICHIGAN 
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Advertisements will be inserted in 
this department at the following rates: 


30 cents a line for one week. 

55 cents a line for two consecutive weeks. 
75 cents a lime for three consecutive weeks. 
90 cents a line for four consecutive weeks. 


line. Count in signature. | 
Heading counts as two lines. 

No display except the heading can be ad- 
mitted. 

Remittances to accompany the order. 
No extra charge for copies of paper 
containing advertisement. Copy must 
be in this office not later than ednes- 
day morning in order to secure inser- 
tion in regular department. All adver- 
tisements received later will be placed 
under heading Too Late to Classify. 





























& Wanted—Employees 


WANTED—2 YOUNG MEN 


In retail lumber and building material office near 
Chicago. 
One experienced in bookkeeping, accounting and 
typing. 

One experienced in salesmanship, estimating and 
general office work, capable of accurately estimat- 
ing and listing quantities of building materials, 
lumber and millwork from ordinary plans. 

Apply in own handwriting, stating fully age, 
height, weight, nationality, religion, single or mar- 
ried, number in family, education, experience, name 
of firms worked for since leaving school, kind of 
work, how long with each firm, reason for change, 
salary wanted, references, when could start to 
work. Permanent position with opportunity for 
advancement. 

Address “C. 176," care American Lumberman. 











WANTED—FIRST CLASS 


Retail Yard Foreman. Must be thoroughly experi- 
enced and a hustler. Must know grades and capa- 
ble of handling men, getting out orders and getting 
results. State age, married or single, all experience, 
number of firms worked for and how long with 
each firm. Give full particulars, salary wanted. 
Answer in handwriting. 
Address “C. 175," care American Lumberman. 


WANTED—AUDITOR 
FOR RETAIL YARDS 


With -experience and ability to handle combination 
lumber and hardware stores. Reply in own hand- 
writing, giving record of past experience and with 
whom, naming references and salary expected. 

Address THE T. M. DEAL LUMBER COMPANY, 
Wichita, Kansas. 


WANTED—EXPERIENCED ARCHITECT 


To draw plans for small houses ranging from 
$4000 to $7500. Party must be able to sell the 
prospect and draw the plans. Some evening work 
required. Good pay for the right party. Address 
+-DIMOCK, GOULD & COMPANY, Moline, IIl. 


ba 











ASSISTANT MANAGER 


For line yard in county seat town of 2,500 popula- 
tion in western South Dakota. Must be keen, ag- 
gressive man, capable of taking complete charge 
during manager’s absence. Good salary and oppor- 
tunity for advancement. In first letter give full 
particulars, references, and salary asked. 

Address “E. 154," care American Lumberman. 


WANTED 


Young man to take interest and manage a retail 
lumber yard in central Illinois. Must invest from 
$3,000.00 to $5,000.00. 

Address “E. 157," care American Lumberman. 


HARDWOOD WHOLESALER WANTED 


By St. Louis firm to take complete charge of 
sales and purchases, must know hardwood con- 
sumers and mills. In first reply give age, past 
employers’ names, salary desired. 

Address “E. 161,”" care American Lumberman. 


A MAN WHO IS ABLE TO TAKE 


Both rough and finish lumber from blueprints ac- 
ecurately and fast; pricing and figuring loading 
tickets and estimates.. Permanent position to the 
right party. Must furnish suitable references. 
Address “EB. 162,’ care American Lumberman. 











Wanted—Salesmen 














Wanted—Employment 














WANTED 


A-1 sales representative for large manufacturer of 
northern hardwoods, northern pine, southern pine 
and Pondosa pine. Pittsburgh, Youngstown and 
Cleveland territory. One familiar with industrial 
trade given preference, Excellent opportunity for 
permanent connection and good future for the right 
man. Give full details and send snapshot. 
Address “C. 161,” care American Lumberman. 


Wanted—Employment 


SUPERINTENDENT OR GENERAL FOREMAN 

Good knowledge of stock and special millwork, 

detailer. Can get production. 22 years’ experience. 
Address “R, 150," care American Lumberman. 





























MERGERS IN LUMBER BUSINESS 


Are necessary today in order to compete with that 
problem of ‘‘Overhead.” A merger in itself wil] 
not cure, but when applied to practical formulas 
of statistics by one who has studied the industry 
for the past thirty years and now employed in the 
work, with actual figures to base his statements 
knows that he can produce results. Would like 
to hear from any yard or group of yards in an 
eastern state seeking services of such a man. Ref- 
erences. 
Address. ‘“‘C. 165,’"" care American Lumberman. 


WANTED TO HEAR FROM LUMBER COMPANY 


That needs the services of a practical, competent 
general superintendent. Thoroughly experienced 
manufacture hardwood and pine, who knows tim- 
ber. All methods of logging and railroad construc- 
tion for logging purposes. 

Address ‘“‘C. 167," care American Lumberman. 








DRY KILN OPERATOR 


Wants job by ist of June. Now employed by large 
southern hardwood mill. 25 years old, several 
years’ experience operating battery of standard 
modern equipped kilns, Can furnish reference 
from present employer. 

Address “D, 150,” care American Lumberman. 


POSITION WANTED YARD SUPT. 


17 years’ experience in Hardwood and Hemlock 
mills; now employed; also Al Hardwood and 
Hemlock Inspector. 32 years old; married; best 
of reference. 

Address “D. 157," care American Lumberman. 





BAND SAW FILER OR MILL FOREMAN 


Over twenty years experience. References from 

the two companies I have been with for the past 

ten years. Can come at once. 

qn GEO. P. HALEY, 162 Nelson St., Macon, 
a. 





MARRIED MAN, FORTY, WITH TEN YEARS’ 


Mill experience and ten years selling, desires posi- 
tion with good manufacturer, as assistant to sales 
manager. Capable doing any office work, or con- 
sider selling proposition in Central States. At pres- 
ent employed as salesman. 

Address “‘C. 172,’ care American Lumberman. 





SITUATION WANTED 


By man who has travelled continuously for twenty 
years, calling on the retail yard, and industrial 
trade in Indiana, Illinois, Ohio and Kentucky. 

First ten years selling Yellow Pine, last ten 
years selling a West Coast Product, all on salaried 
basis. 

Wants salaried position; reference A-1l, only 
changed jobs once in twenty years, am still under 
fifty and have good established customers. Will 
guarantee results. 

Don’t answer unless you will pay four hundred 
dollars ($400.00) per month, and expenses. 

Can sell from Main office or by personal calls. 
Will headquarter any place. 

Address “E, 158,” care American Lumberman. 


SITUATION WANTED—LADY STENOGRAPHER 


6 years lumber experience. Best references. 
Address “E. 163,’’ care American Lumberman. 








RAILROAD COMMISSION SALESMAN 


Desires connection in East with manufacturer or 
large selling agency, for a group of mills manu- 
facturing West Coast products, specialty railroad 
material. Have an excellent trade and only inter- 
ested in large, high grade connection. 

Address ‘“‘H. 152,”" care American Lumberman. 





FIFTEEN YEARS’ EXPERIENCE 


Associated with large retail lumber company. Past 
three years in house building business. Desire 
new connection. Excellent references. 

Address “C. 164," care American Lumberman. 





WANTED 


Position as general manager retail lumber yard by 
capable young man of wide experience. Best of 
references. 

Address “E. 151,” care American Lumberman. 





TRAINED ACCOUNTANT 


With 15 years’ experience with three large south- 
ern mills as bookkeeper and auditor, understand 
short line railroad accounting, now employed, want 
ing to make change. 

Address “W. 156,"" care American Lumberman. 


DETAILER AND BILLER 


Several years’ experience in high class millwork, 
store, bank and office fixtures seeking position in 
middle West. 

Address “C. 153,” care American Lumberman. 





POSITION WANTED BY MILLWORK SUPT. 


Experienced in stock and general millwork, detail- 
ing, billing; accurate; will give satisfactory results. 
Can come soon. 

Address ‘“‘C. 159,” care American Lumberman. 


Wanted--Business Opportunities 


A HIGH QUALITY FIR FINISH MILL 
Wants equally high grade sales connections in 
Protected Territories! 

Our comparatively new, and thoroughly modern, 
large capacity plant has an adequate, long time 
supply of proper raw material. 

We kiln dry all our lumber and manufacture 
perfectly machined old growth fir finish, mould- 
ings and gutter, as well .as ceiling, flooring and 
special orders. ‘ 

We can ship plywood or shingles or other items 
to help fill out cars when necessary. 

We have much to offer you, and we will expect 
much from you, 

Write us now, saying what territory you really 
cover, and the potential business you have. 
Address WEST COAST FIR FINISH MILL, 

“E. 160,."" care American Lumberman. 





























EXPERIENCED LUMBER BUYER WANTS 
Connection with large buyers Yellow Pine yard 
stock or specials; commission basis. Have good 
connections. BOX 963, Meridian, Miss. 





WANTED CONNECTION WITH RELIABLE 


manufacturer or wholesaler who can furnish large 
amount of crating stock for industrial trade in 
Chicago and adjacent territory. 

Address “‘B. 171,” care American Lumberman. 








POSITION AS MANAGER 


Of retail yard in large town or city wanted by 
middle aged, married man with highest qualifica- 
tions and references, now employed. Good reason 
for wanting to change. 

Address “E. 153,” care American Lumberman. 





WANTED POSITION 
By experienced hardwood buyer and inspector. 
Either North or South. Preferably road. Refer- 
ences. 
Address “E. 156,"" care American Lumberman. 





BAND SAW FILER 


Open for job. Can file for any kind timber. Mill 
cut out reason for leaving. 
7 BOX No. 172, Oglethorpe, Ga. 





EXECUTIVE POSITION 


Desired with chance to make investment if mu- 
tually agreeable. Chicago or vicinity preferred but 
will consider Northern Indiana or Southern Michi- 
gan. 15 years’ general experience. 35 years old, 
married. References. _ 
Address “‘E. 164," care American Lumberman. 





ESTIMATOR AND MILLMAN 
15 years’ experience. 
Address “E, 150,"’. care American Lumberman. 





Can take complete charge. 








Milling In Transit 


WANTED 
To do Kiln Drying and Millwork in transit. We 
operate modern dry kilns and do high class mill- 
work. THE W. G. WARD LUMBER COMPANY, 
Ironton, Ohio. 














MILLING AND KILN DRYING IN TRANSIT 


Poplar Bevel siding and Dimension. Poplar Trim 
and Mouldings. D. Window and Door Frames 
Detail and special Woodwork. 

SERVICE LUMBER COMPANY, Corinth, Miss. 


CHAPIN’S LUMBER RECKONER 


By N. Chapin. Saves Time and Labor—Prevents 
Errors. The tables reduce to board measure all 
fractional sizes of lumber, advancing by quarter- 
inches from 1x1 to 15x15 inches square and 20 
feet long; also scantlings and square timbers, ad- 
vancing by inches from 2x2 to 30x30 inches square 
and 50 feet long. Saw logs are reduced to board 
measure. The book contains 171 pages of strong 
white paper, is 4x7 inches and is bound in cloth. 
Price, delivered, $4. 


AMERICAN LUMBERMAN 
431 South Dearborn St., Chicago, Illinois. 
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Wanted--Lumber and Shingles 














For Sale-Business Opportunities 











For Sale-Pac.Coast Timber Lands 




















WANTED CUT OF HARDWOOD 
OR YELLOW PINE MILL 
will buy output for cash or make advances on 
lumber as put in pile and market same on com- 


mission basis. Write us for particulars. 
J. O. NESSEN LUMBER CO., Chcago, IIl. 








WANTED 6/4x6/4x42” OR 48” 
Perfectly clear air dried birch or gum squares. 
Must be straight. STORKLINE FURNITURE 
CORPORATION, 26th Street and Kostner Avenue, 
Chicago. 








WANTED—HARDWOOD & YELLOW PINE 
LUMBER 


Will buy outright, paying cash, or will handle en- 
tire output, making cash advances on lumber as 
put in pile and sell same on commission basis to 
Industrial and Consuming trade. Write us for 
detail information. 
J. O. NESSEN LUMBER CoO., 
Chicago, IIl. 





WANTED—MAPLE SQUARES 


1x1, 1%4x1%, 1%x1%, 2x2, 2%x2%, and 2%x2%, 
sending list of your stock, prices and location. 
Address ‘“‘W. 166," care American Lumberman., 


Wanted-Timber and Timber Lands 


WANTS SUPPLIED 
Large number of wants supplied each week through 
the classified section. We do it for others, why 
not for you? AMERICAN LUMBERMAN, 431 §S. 
Dearborn St., Chicago. 





























WANTED 


To purchase 2 to 5 million feet of good Hardwood 
in Michigan. CLARK DICKERSON, 
Reed City, Michigan. 


Wanted-Second Hand Machinery 


WANTED SECOND HAND CRANE 
10 ton capacity, steam operated, 50 foot boom. 
MICHIGAN WOOD PRESERVING COMPANY 
Reed City, Mich. 


WANTED SECOND-HAND 
%-yard steam or gasoline shovel. Caterpillar type. 
J. M. SONNER LUMBER CoO., INC. 
Mabie, West Virginia 
































Wanted—Miscellaneous 


ATTENTION! ALWAYS READY 
AT YOUR SERVICE 


The wanted and For Sale department will help 
you to get what you want. 

Have you something to sell? Tell us what you 
want to sell or send your advertisement we will 
carry the message to the people who are buyers. 
Everybody wants something or would like to sell. 

Send your advertisement to the AMERICAN 
LUMBERMAN, 431 So. Dearborn St., Chicago, Ill. 























SELL YOUR SECOND HAND MACHINERY 


Every week the clasified advertisements are read 
by people who are in the market for maehinery. 
Let us help you to find a buyer. AMERICAN 
LUMBERMAN, 431 S Dearborn St., Chicago, III. 





WE WILL BUY ABANDONED PROPERTIES 


For salvage: mills, factories, hotels, towns and 
estates. ALBERT M. DOWDEN, Bristol, Pa. 








For Sale-Business Opportunities 














FOR SALE 


An up-to-date Manufacturing Plant, located in 
a Western Tennessee city of 30,000 inhabitants, 
ideally suited for manufacturing hardwood floor- 
ing or any other wood products. Situated on a 
site of approximately 6 acres. This plant has a 
manufacturing and warehouse floor space of ap- 
proximately 17,000 square feet, an up-to-date Dry 
Kiln of approximately 15,000 square feet, a well 
equipped Power Plant and new, modernly con- 
structed sheds for raw materials of approximately 
68,000 square feet capacity. 

Manufacturing Building, Power Plant Building 
and Dry Kiln Building are brick construction (one 
story) and are well sprinkled. This plant is 
served by five railroads and is very accessible to 
lumber supply. 

It is an ideal plant for the manufacture of wood 
products; !abor supply is ample and at reasonable 
rates; Taxes and insurance rates are also low. 
For full information 

Address “‘B. 164,” care American Lumberman. 


FOR SALE—PLANING MILL, EQUIPMENT AND 


Stock complete. Or will sell stock and lease mill. 
Only planing mill in town of 1,800 with estab- 
lished markets in prosperous resort section. Lo- 
cated 50 miles from’ San Francisco, Cal. Com- 
pletely equipped for all kinds of millwork, includ- 
ing special sash and doors. Owner established 15 
years, now 65, desires to retire. $15,000 cash will 
handle. 

Address ‘‘B. P. M,”’ 


LOCATION FOR WOOD WORKING PLANT 


Glue up, mouldings and specialties, alongside long 
life sawmill operation cutting fir and variety of 
western soft woods. Cheap power and fuel. Good 
town in Western Oregon. 

Address “E, 159,” care American Lumberman, 


| For Sale--Retail Lumber Yards | 


FOR SALE—INTEREST IN YARD 


Have retail yard located in Charleston, West Vir- 
ginia, equipped with latest improved machinery, 
dry kiln, shed buildings, trucks and private switch 
track, that I would like to interest additional 
capital in. Yearly sales will run about $250,000.00 
with stock turn over of four to six times. New 
capital will be used to purchase lumber and other 
materials only and not used for any other purpose. 
Could use ofhce man, salesman and shopman who 
could make an _ investment. P, BOX 916, 
Charleston, West, Va. 


FOR SALE ONE OF THE BEST LUMBER YARDS 


In Northern Indiana, doing a good business. 
Address “D. 162,” care American Lumberman. 


FOR SALE—RETAIL YARD 


Small N. Ill. village—lumber, coal, fence, building 
material. Good territory. Competition O. K. No 
real estate. HOLCOMB-DUTTON LBR. CO., Syca- 
more, Ill. 


FOR SALE RETAIL LUMBER YARD 
With established trade in leading Southern city. 
Address “C. 156,” care American Lumberman. 


FOR SALE RETAIL LUMBER YARD 


With established trade in Buffalo, New York. 
Address “‘R, 151,‘° care American Lumberman. 





care American Lumberman. 






































NEW JERSEY LUMBER YARD 


For Sale, Retail Yard including rea] estate. An 
established business of 50 years in a city of 12,000 


to 15,000. Reason for going out of business, ill 
health. 
Address “B. 152,” care American Lumberman. 





FOR SALE 


Retail Yard and complete Building Material Store, 
including location. County Seat Town of 11,000 
in Irrigated Section of Southern California. Take 
about $75,000.00 to handle. 

Address “E. 165," care American Lumberman. 


FOR SALE 


Ideal site for lumber and material yard; (unim- 

proved) 300 ft. siding; in new N. W. suburban 

station Chicago; price and terms very reasonable. 
Address “E. 152,” care American Lumberman. 








SAW MILL FOR SALE 


Six year old plant, consisting of band mill, resaw, 
Planer mill and two lath mills, located on Soo 
road and Lake Michigan in Northern Peninsula of 
Michigan. Purchaser need not tie up much money 
in standing timber, as large stands of hardwood 
timber available to mill are for sale by various 
Owners and could be purchased as needed. Mill 
now being operated, ready for immediate use. Ex- 
cellent timber easily available to mill, runs heavily 
to hardwood. 
Address “B. 10,” care American Lumberman. 





WANT TO SELL LOGGING EQUIPMENT? 


You can sell used locomotives, cars, rails, log load- 
ers, skidders, donkey engines or anything used in 
logging by advertising in the For Sale department 
of the classified advertisements. Advertise now. 
AMERICAN LUMBERMAN, 431 8S. Dearborn 8t., 
Chicago, Ill. 


FOR SALE 


Good Lumber Yard doing business of. $125,000.00 
per annum, located in fine northern Indiana City. 
Willesell outright or will be interested in party 
investing 10 to $20,000 taking over management 
with good salary. 

Address “B. 170," care American Lumberman. 


FOR SALE—RETAIL LUMBER YARD 


For sale, retail yard including real estate. Also 
saw-mill and planing mill. Will sell one or both. 
Business established 20 years in town of 1200. 
Reason for selling ill health. 
GREENWICH LUMBER CoO. 
Greenwich, Ohio 


DO YOU WANT EMPLOYMENT? 


Write an advertisement; send it to the paper that 
reaches the people. We can help you. AMERICAN 











LUMBERMAN, 431 8S, Dearborn St., Chicago, Ill. 








FOR PINE AND FIR TIMBER LANDS 


} FAVELL-UTLEY, REALTY CoO., Lakeview, 
re. 





B. C. TIMBER FOR SALE 


A very fine stand of timber, practically on stump- 

age basis; about 65,000,000 feet, principally fir. 

Excellent location. Have party who will purchase 

all output. Full particulars from W. J. Rolfe. 

CANADIAN FINANCIERS TRUST COMPANY, 
839 Hastings St. W., Vancouver, B. C. 


For Sale-Timber and Timber Lands 


SALE OF TIMBER 
NETT LAKE OR BOIS FORT 
INDIAN RESERVATION 


Sealed bids in duplicate, marked outside “Unit 
No. 2” or “Unit No. 6” and addressed to the Su- 
perintendent, Consolidated Chippewa Indian Agency, 
Cass Lake, Minnesota, will be received until 12 
o’clock noon, central time, Tuesday, July 30, 1929, 
for the purchase of approximately 38,000,000 feet 
of white and Norway pine, spruce, popple, cedar, 
balsam, basswood and tamarack on about 18,473 
acres of allotted Indian lands. 

Unit No. 2 embraces approximately 6,495 acres 
of restricted allotted land in Sections 1, 2, 3, 4, 5, 
6, 7, 8, 9, 10 and 11, T. 64, N., R. 22 W.; Sections 
1 and 12, T. 64 N., R. 23 W.; and Sections 31 and 
32, T. 65 N.,° R. 22 W.; containing an estimated 
stand of timber, b. m., as follows: white pine, 732,- 
000; Norway pine, 233,000; spruce, 383,000; balsam, 
40,000; jack pine, 186,000; jack pine bolts, 450 
cords; popple bolts, 646 cords; balsam pulp, 345 
cords; spruce pulp, 215 cords; tamarack ties, 1,100; 
cedar poles, 2,000; and cedar posts, 8,000. 

Unit No. 6 embraces approximately 11,978 acres 
of restricted allotted land in Sections 28, 29, 30, 31, 
32 and 33, T. 66 N., R. 21 W.;-Bection 25, 26, 27, 
28, 29, 32, 33, 34, 35 and 36, T. 66 N., R. 22 W.; 
and Sections 1, 2, 3, 4, 5, 8, 9, 10 and 17, T. 65 N., 
R. 22 W.; containing an estimated stand of timber, 
b. m., as follows: white pine, 519,000; Norway pine, 
4,500; spruce, 36,000; balsam, 17,000; popple, 84,- 
000; popple pulpwood, 20,300 cords; popple bolts, 
20,565 cords; spruce pulpwood, 19,600 cords; balsam 
pulpwood, 2,820 cords; balsam bolts, 1,875 cords; 
birch, 800 cords; cedar poles, 12,775; cedar posts, 
69,050; cedar ties, 4,925; and tamarack ties, 100. 

Contracts for the purchase of this timber must 
be made by the successful bidder, or bidders, under 
this advertisement with the individual allottees or 
their heirs. 

Within Unit No. 2 there are 800,000 feet and 
within Unit No. 6 545,000 feet of white pine, Nor- 
way pine, popple, etc., upon fee patented allotments 
which may be purchased. 

The minimum prices per thousand feet, board 
measure, which will be considered for the timber 
are as follows: white pine, $10.00; Norway pine, 
$9.00; spruce, $9.00; jack pine, $5.00; birch, $3.00; 
popple, $2.00; balsam, $3.00; jack pine bolts, $2.25 
per cord; popple bolis and pulpwood, $1.00 per 
cord; spruce pulpwood, $2.25 per cord; balsam bolts 
and pulpwood, $1.75 per cord; birch, $1.75 per cord; 
standard tamarack and cedar ties, 180 each; gedar 
poles as follows: 


























20 ft. long, 4 to 8&8 inch top, $ .15 each 
25 oe ge a “s "39—CO 
oo. os. ‘thes  - “ S.J 
35 “ a 4 ‘ 8 oe oe 1.25 ir 
40 “ “ 5 “ 9 ii) oe 2.50 oe 
45 . cad 5 oe 9 oe oe 4.00 “oe 
50 “ ~ or ee . ws 5.00 - “* 
55 C“* . ££. > es ee... > 
60 “ = 6 * 10 . = 10.00 vet 
For cedar posts: 
7 ft. long, 3 to 7 inch top, $ .02 each 
8 “ “ 4 oe 7 id ‘e .03 “ae 
10 “ “ 4 “ | ae “ 05 Lad 
12 oe “oe 4 ad i iad a 06 iad 
14 “ee “ 4 oe ri id oe 08 se 
16 “ “ae 4 “ g oe o 10 se 
18 oe “ 4 “ 7 ‘ ad 14 oe 


A separate bid must be made for the timber. on 
each Unit, but any bidder may submit bids for the 
two Units. All timber must be cut and removed 
prior to June 1, 1935, under regulations prescribed 
by the Secretary of the Interior. With each bid 
a certified check on a solvent National Bank, drawn 
in favor of the Superintendent of the Consolidated 
Chippewa Indian Agency, Cass Lake, Minnesota, 
must be submitted as follows: Unit No. 2, $5,000, 
Unit No. 6, $15,000. These checks will be applied 
on purchase price, returned to unsuccessful bidders, 
or retained as liquidated damages if the,.successful 
bidder shall not execute contract and furnish sat- 
isfactory bond for $10,000 for Unit No. 2 or $20,000 
for Unit No. 6 within sixty days from the accept- 
ance of bid. The right is reserved to waive tech- 
nical defects and to reject any or all bids, 

For copies of the contract, regulations and other 
information apply to the Superintendent of the 
Consolidated Chippewa Indian Agency, Cass Lake, 
Washingts D. .C.,. ¥ 15, 1929 

shington, D. C. a » 29. 
—— ee CHAS. H. BURKE, 
Commissioner. 





TIMBER LIMITS FOR SALE 


Five hundred million feet of Spruce. Can obtain 
same amount adjoining. Southern Alberta near 
border. Easy operations. Shows a profit of eight 
dollars per M. after paying expenses and dues. 
COLONEL PEUCHEN, 105 Roxborough Street 








East, Toronto. 
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For Sale-Timber and Timber Lands 























ForSale-Second Hand Machinery 























ForSale-Second Hand Hactney 








FOR SALE—FINE BUSINESS OPPORTUNITY 


One hundred million feet timber—hemlock, hard- 
woods and some white pine—in east Tennessee, at 
price not to exceed $2.25 per thousand. Fine log- 
ging proposition. Tributary to large band mill, 
with railroad and complete equipment, just cutting 
out. Railroad within half mile this timber and 
easily extended. Mill and railroad, owned by 
others, can be leased. Complete organization of 
successful going concern goes with mill. Could 
saw lumber in 30 days. Initial outlay only $125,000 
to $150,000. Death active owner and age of others 
reasons for selling. 
Address “C, 166,” care American Lumberman. 


FOR SALE—NEW YORK STATE TIMBER 


600 acres, containing 4 million feet, consisting 
beech, hard maple, basswood, yellow birch, ash, 
black cherry. Land included. Near R. R. and 
State Road. 

Address “M. 162," care American Lumberman. 


1600 THOUSAND HARDWOOD TIMBER 
Entire West one half of Section 20. Town 47. 
Range 32, Baraga County, Michigan, bordering 
lake. 80% Maple. Price $10,000.00. 

Address “D. 153,” care American Lumberman. 


FOR SALE ABOUT 10 MILLION FT. 
Of large sound pine and red cedar timber. About 
32 miles southeast of Eureka. Humboldt county, 
Calif. Land or mineral right not included, 
‘ Address “D. 160," care American Lumberman. 


For Sale-Hardwood Timber | 


FOR SALE—HARDWOOD TIMBER 
60,000 ACRES IN NORTHERN PENINSULA 
OF MICHIGAN 


1— 4,000 acre tract. 
1— 8,000 acre tract. 
1—12,000 acre tract. 
1—36,000 acre tract. 
All well blocked up. 
Address “C. 151," care American Lumberman. 



































FOR SALE—CANADIAN TIMBER 


60,000,000 ft. Hemlock, Birch, Basswood, Ash and 
Elm, 60% Hemlock, $3 per M trucking to R. 3 
200 miles North of Toronto. Splendid opportunity 
to operate very profitably. 
WARREN ROSS LUMBER COMPANY, 
Jamestown, New York 


For Sale—Southern Timber Lands 


TIMBER BARGAINS, SOUTHERN STATES 


27 million L. L. Pine, 3 million Cypress, 9 million 
White Oak, 3 million mixed, 6 million pine, 6 
million Hardwood, 25 million Pine, 7 million L. L. 
Pine. Address BOX 963, Meridian, Miss. 


For Sale-Lumber and Shingles 


FOR SALE HARD MAPLE 


That is Birdseye stock. 
100 M feet of 5/4 No. 1 & Better. 
Will run 40 to 50% FAS in good widths 


and lengths. 
Oo. E. MORGAN, Gresham, Wisc. 


FOR SALE 


4-4 Panel Poplar 18” and up. Soft yellow, band 
sawed stock, A-1 manufacture. Can also ship Ma- 
hogany, White Pine, Cypress and all other kinds 
of Hardwoods in the same car from Cincinnati. 
CHARLES F. SHIELS & CO., Cincinnati, Ohio. 


ForSale-Second Hand Machinery 


FOR SALE 


One complete 8-ft. Clark band saw mill with 

Mershon resaw. 

Two barnhart log loaders. 

One 27-ton Shay locomotive. 

One 560-ton Shay locomotive. 

Will make extremely low price for quick sale. 
NORTH FORK LUMBER COMPANY, 

Nottingham, W. Va. 


FOR SALE 
i—American Hardwod Flooring Machine No. 229 
with feed table attached. 
1—G Motor, 440 volts, 75 H.P. 60 cycle, 3 
phase. 


1—Allington & Curtis Fan with 25 H.P. Motor, 
direct connected, speed 720 RPM. 
1—Defiance No. 0 Copying Lathe. 
1—P. B. Yates rough Trim Saw, foot operated. 
1—P. B. Yates Cut-off Machine. 
HAMILTON MACHINERY EXCHANGE, 
Menominee, Michigan. 













































































FOR SALE 


1—American 77-A Model 5 15x6 Matcher, 8 knife 
cylinder, jointing attachments, double profile. 

1—Berlin No. 94 6x15 matcher, 6 knife round 
cylinder, jointing attachments. 

1—S. A. Woods No. 59 18” double surfacer, 6 knife 
round cylinder, jointer attachments for top and 
bottom cylinder. 

1—Berlin Band Resaw No. 283, 44” wheels, 4” saw. 

1—Rawley & Hermance circular resaw, shingle mill 
type, takes 40” saw. 

2—Standard Line Open Side Edgers, 2 saws. (New). 

1—Standard Twin Steam Feed Engine. 

1—Standard Line, 2 Saw Trimmer. 

1—Covel Automatic Circular Grinder, will grind up 
to 72” saws. 

1—Berlin No. 275 Knife Grinder. 

1—American No. 4 Cutter Head Grinder. 

1—72” Heavy McDonough 4 saw edger, with rift 
attachment, live rolls and saws. 

1—Left Hand Band Saw Grinder. 

1—Band Saw Brazing Clamp. 

1—Band Saw Leveling Bench with Roller 
Stretcher. 

1—Band Saw Lap Grinder. 

1—Allis 3 Block Steel Carriage 40”. 

1—Nigger 10x6x48”. 

1—Southern 12x16 Left Hand Side Crank Engine. 

1—Vertical 8x8 Engine. 

1—Ideal 10x10 Engine High Speed Automatic Gov- 
ernor. 

38—Horizontal Return Tubular Boilers 60”x16’. 

1—Lambert 10x10 double drum hoisting engine. 

1—Automatic Electric Industrial Truck, type D. 

1—Worthington duplex pump, 7%x6x10, Brass Rods 
and liners. 

1—Smith-Vaile pump, 10x7%x12, suction 6”, steel 
rod, c. i. liners. 

1—Dean Steam Pump, 6x4x6, brass ball valve, steel 


rod. 
1—Blake Duplex pump, 7%x4x10, 4” suction, steel 
rod 


1—Marsh pump, 12x7x12, brass rods and liners. 
1—Marsh pump, 4x2%x3, brass rod and liner. 
1—Lot of various size pulleys. 
All machines have been rebuilt and are in first 
class condition. 
STANDARD MACHINE COMPANY, INC. 
Baton Rouge, 





SAWMILL MACHINERY FOR SALE 
1—Bates Corliss heavy duty engine 20x42x30"x14 
fly wheel. 
1—8x8 Upright steam engine. 
2-——-72x18 Boilers. 
1-—8’ Allis Chalmers band mill. 
1—Carriage complete with McDonough block and 
Prescott steam set works. 
1—7’ Special Diamond horizontal resaw. 
1—Left hand six saw No. 102 Murray edger. 
1—Grinnell sprinkling system complete with tower 
Also miscellaneous chain, shafting, pulleys ete. / 
Will sell reasonable. 
Address KNEELAND-McLURG LUMBER (Co,, 
Phillips, Wisconsin 





ee 


FOR SALE: LIGHTING PLANT 


and switchboard 
756 H. P. engine 
35 H. P. engine 
Planer and Surfacer 
6” Band Resaw 
Automatic Grinder 
Address “E. 155,” care American Lumberman,. 





FOR SALE—INVESTIGATE 
COMPLETE BAND MILL PLANT 


Capacity 15,000,000 per year. Include five hundred 
H. P. Corliss engine, band and heavy Allis Resaw 
Band Mill, three logging locomotives and forty log 
cars, also log loader and log skidding machine, 
Planing mill, American Fast Feed Machine, capac. 
ity 50 M. planed lumber per day. Also complete 
machine shop and welding plant. Also experienced 
Plant operator will take down, move, set up and 
operate successfully. 
LATHROP LUMBER COMPANY, Reform, Ala. 





WOODS No. 10 18”x12” PLANER 


Matcher, sizer. Mershons 60” standard band 
resaw. Both machines in good order. No use of 
your mill being closed down. Will sell at low 
price or trade for lumber. 
WRIE & WEBB LUMBER CO. 
13441 Michigan Avenue, Dearborn, Mich. 





WE ARE FINISHING OUR CUT AUGUST ist, 1929 
AND ARE OFFERING FOR SALE 

1 R. H. 7’ Clark Saw Mill complete with boilers, 
engines, carriage, edger, trimmer, assorting table, 
conveyors, generator, pulleys, boxing, shafting, 
belts, etc. 
1 Complete Lath Mill 
10 Lumber Trucks 
1 35 Ton Climax Locomotive (practically new) 
18 Logging Cars 
1 32 Ton American Loader 
2 Miles 35 lb. Steel Rail 
5 Miles 40 lb. Steel Rail 
We will furnish complete description of all equip- 
ment and quote price on application. 

Address “A. 166," care American Lumberman. 





THE WISE 
ADVERTISE 
THERE IS NO CHEAPER WAY to sell than by 
advertising. You can’t send a salesman to call 
on the many thousands of readers each week. 
OUR READERS ARE THOSE 
Who read the Classified ads in the AMERICAN 


BARGAINS 
a! 2 WEEK 


FOR THE 
BUYER OR SELLER 


* LUMBBRMAN. 





FOR SALE 


1—20x36 Right-hand Corliss Engine 
a ~~" Stanwood & Gamble Side Crank 
ngine 

1—Battery of four 72”x18’ Horizontal Tubular Boil- 
ers, Steel Dutch Oven Casing and Four Stacks 

1—8x5x12 American Marsh Boiler Pump 

1—8x5x10 American Marsh Boiler Pump 

1—30,000 Gallon Hemispherical Bottom Steel Tank. 
85 ft. Steel Tower 

2—70 Ton, Three Truck Standard Gauge Shay Lo- 
comotives 

1—American Log Loader, Type ‘‘C” 

30—60,000 Capacity Standard Flat Car Logging Cars 

7—Miles 60 Ib. Relaying Rails 

FORT SMITH LUMBER CO., Plainview, Arkansas 








For Sale-Logging Ry. Equipment 


MISCELLANEOUS BARGAINS 
Bucyrus Electric Cat. Drag & Crane, 50’ boom. 
Prairie Saddle Tank Loco., 50 ton. Built 1923. 
P&H Gas Cat. Crane, 38’ boom. Cap. 10 tons. 
Shovel Attachment—P&H 206, % yd. Rebuilt. 
Shovel Attachment—Northwest 105, % yd. A-1. 
Northwest Gas Cat. shovel, % yd. Low Price. 
P&H Gas Cat. shovel, % yd. A-1. 
Loco. crane, 25 ton Browning, 50’ boom. Bit. ’23. 
Gas Locos All Gauges, 3% to 20 tons 
Electric % cat. yard crane, 30’ boom—$1,000. 
Truck Crane, Universal, full revolving, 25’ boom. 
10—Side Dump cars, 12 yd. Std. gauge. 
Hundreds of other items—all kinds & sizes. 
JAMES WOOD, 53 West Jackson Bivd., Chicago. 


FOR SALE 


Four drum hoist and boiler, used as log skidder. 
Osgood “29,"" standard gauge, self propelling Loco- 
motive Crane. Two 130 HP HRT Boilers, 66” diam. 
x 20 ft. with one stack. 

OWMAN LUMBER CO. 

St. Albans, West Va. 


For Sale—Steel Rails 


RELAYING 40 LB. AND 60 LB. RAILS 


Also 30s, 35s, 56s, 70s, 80s, 85s. New rails, all 
weights. Switches, frogs, second-hand locomotives. 
ROBINSON & ORR, 248 4th Ave., Pittsburgh, Pa. 









































IMMEDIATE SHIPMENT 250 TONS 
Of 45-lb. ASCE relayers Mississippi delivery. Lo- 
cated in Mississippi. Rails practically as good as 
new. Also large tonnages of heaver section rail 
from 56-Ib. to 100-Ib. 
M. K. FRANK 

Park Row Bldg., 1204 Clark Bldg., 
New York City. Pittsburgh, Pa. 


For Sale-Trucks and Tractors | 
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FOR SALE 


One complete circular saw mill outfit complete, 

also 36” gauge logging equipment including Loco- 

motive, American Log Loader and rail. 

MORGAN LUMBER & MANUFACTURING COM- 
PANY, Charleston-Kanawha, W. Va. 





WANT TO SELL YOUR TIMBER OR 


Timber land? The best way to find a buyer is to 
advertise in the paper that reaches the buyers of 
timber and timber lands. THE AMERICAN LUM- 
BERMAN is the best paper to advertise in when 
you want to sell. Our readers are buyers. AMBR- 
aed LUMBERMAN, 431 8. Dearborn St., Chicago, 

















TEN TON HOLT TRACTOR FOR SALE 


Overhauled, in good running order. Price reason- 
able. BOX 133, Ontonagon, Mich. 





IF YOU WANT TO CUT A SMALL TRACT 


Of timber and want to get a portable mill for it, a 
small ad in the American Lumberman will put you 
in touch with some such operator who is through 
with his mill. 

If you want to sell the mill, put an ad in the 
American Lumberman. You will find another fel- 
low who will want just what you have, 

AMERICAN LUMBERMAN, 
431 So. Dearborn St., Chicago, Il. 
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[ Fo Sale-Electric Machinery 


ELECTRICAL MACHINERY 


Motors and Generators, A.C. and D.C., for sale at 
attractive prices, Large stock of New and Rebuilt 
Motors on hand at all times. Write for our Stock 
List and prices. 

vy. M. NUSSBAUM & CO., Fort Wayne, Ind. 

















For Sale-Locomotives and Cars 


REBUILT LOCOMOTIVES 


115-ton Baldwin Mikado type 2-8-2, built 1915. 

60-ton Baldwin Mogul type 2-6-0, built 1907. 

60-ton Baldwin Mogul type 2-6-0, built 1910, new 
boiler 1921. 

39-ton Baldwin Prairie type 2-6-2, built 1913. 

47-ton Baldwin Mogul type 2-6-0, built 1907. 

29-ton Porter Mogul type 2-6-0, built 1905. 


BIRMINGHAM RAIL & LOCOMOTIVE Co. 
Birmingham, Alabama. 














FOR SALE 
One (1) 28-ton Lima Shay geared locomotive, re- 
puilt TOMAHAWK STEEL & IRON WORKS, 
Tomahawk, Wis. 


ZELNICKER BULLETIN 


32 pages of bargains in Rails, Equipment, Heavy 

Machinery, Oil Engines, Underwriters Pumps, 

Tanks, Pipe, Steel Sheet Piling, etc. 
ZELNICKER IN ST. LOUIS 


FOR SALE 


Two 23-ton Heisler locomotives, excellent condition. 
NICKEY BROTHERS, INC., Memphis, Tenn. 


FOR SALE CHEAP 


150 Flat Bottom Gondola Cars, 40 ton capacity, 
steel underframe. Can be used as flat cars by re- 
moving sides). HARRY C. LEWIS, 

156 Market St., Newark, N. J. 

















For Sale—Miscellaneous | 

















53000 LITHOGRAPHED LETTERHEADS AT $2.95 


Per thousand. . Bond Paper. Engraving Free. 
ART PRESS, Lima, Ohio. 


WANT TO SELL ~OGGING EQUIPMENT? 


You can sell used locomotives, cars, rails, log load- 
ers, skidders, donkey engines or anything used in 
logging by advertising in the For Sale department. 
Advertise now. AMERICAN LUMBERMAN, 431 8. 
Dearbern St.. Chicago, Ill. 








WANTED TO MAKE CONNECTION 


With some one to take output of any amount— 
Radio Cabinets, fifty per day or less. 

WOOD SPECIALTY COMPANY 

P. O. Box 454, Corinth, Miss, 





HEAD BLOCK RULES 


New better raised polished brass figures. $2.60 
each. HILL-CURTIS CO., Kalamazoo, Michigan. 





FOR SALE 3 CARLOADS OF BISHOPRIC BASE 


32-inch and 48-inch plain and creosoted. If in 
the market, write and make us an offer. 

DADE LUMBER CoO. 

West Palm Beach, Fla. 


Can You Figure This House 


In 5 Minutes? 
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You could if you had A. W. Holt’s Book “Automatic Building Costs.” 
With this wonderful book on your desk, you can figure the cost of the 
materials only or materials and labor for any house—frame, brick, stucco, 
plain gable, Dutch Colonial or English ——s 5 minutes. Send for 
this book. EXAMINE IT FREE! You'll find it well worth TEN 
TIMES its cost to you. 


American Lumberman, 
431 South Dearborn St., Chicago, Ill. 


Send me a copy of “Automatic Building Costs” for FREE examination.* At the end of 
10 days I may either keep the book by mailing you $15 which pays for the book in full or I 
may return it to you by parcel post insured without obligation. 


*Subject to approval of Management. 














10 Copies, $10.00, - For Sale 





This is one of the most practical 
ea y e€ erenc books ever published. Thousands 
of copies have been sold and com- REBUILT bE UIPMENT 
panies who have used them re- 
nventory Book sss eset 
50-Ton Baldwin, 4-6-0 Ten Wheelers, 50” Wheel Centers, 10’0” Wheel Base, 200 Lbs. 


The pages are indexed so that in- 

Saves Time—Saves Work ventory can be taken quickly and 
accurately. The count is so arranged in the proper space that any errors 
are quickly checked. The book is 8%x13% inches and has a heavy manila 
cover with a stiff cardboard back. POSTPAID. 1 Copy, $1.50; 4 Copies, $5.00; 





ressure. 

75-Ton American, 4-6-0 Ten Wheeler, 50” Wheel Centers, Superheated, 200 Lbs. 
Pressure. 

45-Ton Lima, 2-6-2 Prairie, 40” Wheel Centers, 9'2” Wheel Base, {75 Lbs. Pressure. 

25-Ton Glover, 2-6-0 Mogul, 28” Wheel Centers, 7’8” Wheel Base, 175 Lbs. Pressure. 

32-Ton Vulcan, 2-6-0 Mogul, 32” Wheel Centers, 9'3” Wheel Base, {80 Lbs. Pressure. 

50-Ton Vulcan, 2-6-0 Mogul, 40” Wheel Centers, 11’ 3” Wheel Base, (80 Lbs. 








American Lumberman, #31 s0.bearvorest. Chicago, Ul. 


Pressure. 
60-Ton American, 2-8-0 Consol’n, 44” Wheel Centers, 14'0” Wheel Base, 180 Lbs. 
Press’ 





M2) stow SPEED, LOW POWER 


MECHANICAL Wood Waste Furnace 
Stokers. 


Central Blow Pipe Co. 
Engineers and Contractors 


1729-31 West Phone, Lafayette 6416 
Pershing Read, CHICAGO, ILL. 


Shavings and a. 
Dust Collecting Systems 


POSITIVE Long Distance Conveyor Systems. 


42-Ton Shays, 180 Lbs. Pressure. BUILT 1917. Girder Frames. 

50-Ton Shay, 200 Lbs. Pressure. BUILT 1923. Girder Frames. 

70-Ton Shay, 200 Lbs. Pressure. BUILT (9/1. 

47-Ton Helsier, 180 Lbs. Pressure. BUILT 1916. 

5 Set, 80000 Lbs. Capacity, All Steel, Freight Car Trucks. 

Byers Crane 10 Tons pacity. On Caterpillars, 40’ Stee] Lattice Boom. i-yd. 
ucket. 


WE HAVE OVER FORTY LOCOMOTIVES REBUILT AND READY. 5 to 100 TONS. 


2 
i 
i 
1 
' 
! 
‘ 
ure. 
{> Shay, 175 Lbs. Pressure. BUILT 1910. 
i 
1 
' 
1 
t 





Also LOCOMOTIVE SPRINGS, Manufactured at our Works Here. 







SOUTHERN IRON & EQUIPMENT CO., (Est. 1689) ATLANTA, GA, 
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Central Coal & Coke Co... .ej 
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Eastman, Gardiner & Co. . . 
Frost Lbr. Industries,Inc. . 
Great Southern Lbr. Co. . om 
Gregertsen Bros. Company f 
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SOFTWOOD LUMBER—ADVERTISERS’ INDEX 


Roofer Manufacturers Clube 16 O—COalifornia White 


Sabine Lumber Co......... « 
Seidel Lbr. Co., Julius sini al 


Southern Pine Association. .¢ 
Southern Pine Sales Corp. . 
Standard Lumber Mills. . 
Sumter Lumber Co., Ine... ‘ 
Tegge Lumber Co., The... 
Tremont Lumber Co....... e 
Vernon Parish Lumber Co. .e 
Wausau Southern Lbr. Co. .¢ 
Wier Lumber Co., R. W....¢ 
Wyatt LumberCo......... e 
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G—Arkansas Soft Pine 


Arkansas Soft Pine Bureau.g 
Caddo River Lbr. Co..... eg 
Wisconsin& ArkansasLbr.Cog 


H—Aromatic Red 
Cedar 


Ere Hardwood Co,, 
Bradley Lbr. Co. of Ark... * 
Brown & Co., Geo. C...... h 
De Soto Hardwood Fig. Co.h 


I—North Carolina Pine 
Atlantic Lbr.Co........... ! 
Babcock Lbr.Co...... abceio 
Camp Mfg. Co............ i 
Johnson & Wimsatt........ ! 
Schuette Co.. Wm....... ais 


Southern Pine Sales Corp. . efi 
Willson Bros. Lbr. Co... .. al 


J—Fir 


K—Spruce (Western) 
L—Western Red Cedar 
M—Western Hemlock 
N—Port Orford Cedar 


P- & Lord TieCo........ 5 
B C Spruce Mills, Limited. .k 
Beaumont Lumber Co... eit 


Booth-Kelly Lbr.Co....... j 
Bratlie Bros. MillCo....... 1 
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Hammond Lumber Co., Inc. 
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Mershon, Eddy, Parker Co. 
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Pacific Mutual Doer Co.... 
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East Jordan Lumber Co. .chm 
Emporium Forestry Co..... 
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Gregertsen Brothers Co.. .ik 
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Peavy-Wilson Lumber Co.in 
Reynolds & Manley Lbr. Co.. 
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Pacific Mutual Door Co..... 

Red River Lbr. Co......... 25 
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Wisconsin Land & Lumber Co. 


Northwestern Cooperage & 

Lumber Co., The 
Pacific Lbr. Co. of Illinois. . .¢ 
— Lumber & Ringe 


St. Paul & Tacoma Lbr. Co.b 


ar gua Stained ee . 


Wendling-Nathan ee - 
Wheeler & Dusenbury..... a 
White River Lbr. Co...... b 
Willson Bros. Lbr. Co..... a 


Wisconsin Land & Lbr.Co.a #4 


CEDAR POSTS AND 
POLES 


eo £e32 8 a 


b 


MILLWORK, VENEERS, SHINGLES, Bie 


Collins Lbr.Co.,John D...b 74 a & at Dc cecest j 
Connor Co., R............ a 4 YOnnorVO., K..........+++ 
Hammond Cedar Co., Ltd. b Hettler Lbr. Co., ae - 
McCormick Lumber Co. C.R- 
Hammond Lbr. Co., Inc....¢ 22 Northwestern S Copan & 
Hines Lbr. Co., Edw...... ab 33 Lbr. Co., The........--- 
— Lumber & —_ Weyerhaeuser Sales Co... 18-19 
Wet | ere ee 22 Wisconsin Land & Lbr.Co.. %4 




















